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ISSUED  EVERY  SATURDAY 


Analysis  of  Taxation  and 
[ts  Effect  on  Newspapers 


letter  for  September,  1939,  sum¬ 
marizes  the  figures  in  the  following 
manner: 

“The  debt  on  June  30,  1914,  as  car¬ 
ried  in  the  public  debt  statement,  was 
$1,188,000,000,  but  this  included  the 
non-interest  bearing  greenback  cur¬ 
rency  and  obligations  upon  which  in- 


T  TN  ■KT*  xi*n  i  I'l’Ai'i’  terest  had  ceased.  The  principal  out- 

Large  Dailies  Ninth  in  Percentage  of  Total  Taxes  standing  bond  issues  were  Spanish 

T-»  j  ^  1-1  Panama  Canal  bonds.  The 

To  Aggregate  Sales  . . .  Pay  4.26  Cents  on  Every  peak  of  the  post-war  debt  was  $26,- 

597,000,000,  on  August  31,  1919,  a«d 

DoUar  . . .  Portly  Responsible  for  Suspensions  “f  Sb.SoS  'S  t. 
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597,000,000,  on  August  31,  1919,  a«d 
at  the  end  of  the  fiscal  year  1930,  the 
total  stood  at  $16,185,000,000.  The  in¬ 
crease  in  the  direct  debt  in  the  nine 
years,  1931-1939,  inclusive  was  thus 
824,255,000,000,  or  if  the  indirect  debt 


liXESI  The  one  serious  item  in  our  ninth  in  the  percentage  of  total  taxes  We  find  the  large  newspapers  are 


expense  of  doing  business  about  t  >  aggregate  sales,  having  reported  second  highest  in  the  percentage  of  Thus  the  direct  debt  on  June  30, 

rach  we  talk  most  and  do  least.  As  that  they  pay  4.26c  of  every  dollar  Social  Security  (Employers)  Taxes  stood  at  $40,440,00^000, 

natter  of  fact,  we  seem  to  have  a  of  gross  sales  in  the  form  of  taxes  paid  to  gross  sales;  the  small  news-  additional  fully-guaranteed  debt  of 

■ative  attitude;  a  resigned  philoso-  to  Federal,  state  and  local  govern-  papers  being  in  the  eighth  position  $5,502,000,000,  making  the  total  of  h^h 

y  about  the  problem.  The  subject  ments.  The  small  newspapers  were  among  the  34  classifications.  classes,  $45,942,0^,000.  All  of  this 


classes,  $45,942,000,000.  All  of  this 


discussed  at  great  length  and  on  twenty-sixth  place,  reporting  2.85c  of 
:casion  with  much  heat  but  in  the 
:d  we  rather  generally  conclude  that, 
te  death,  taxes  ever  mounting  are 
levitable. 

The  average  business  executive  is 
insdous  that  his  tax  bill  is  steadily 
[^easing  but  only  in  exceptional 
lies  has  any  attempt  been  made  to 
calyie  the  real  effect  of  the  tax 
fi  on  the  individual  business,  and 
I'dom,  if  ever,  is  any  attempt  made 
i  project  the  ultimate  effect  of  this 
(pidly  growing  burden  on  the  ability 
i  business  to  carry  the  load  suc- 
issfuUy. 

Stroigalofing  Effect  of  Taxes 

In  dmost  every  instance  over  the 
tst  several  years  in  which  a  news- 
pper  has  suspended  publication,  one 
t  the  major  reasons  assigned  for  the 
tsbility  (rf  the  institution  to  continue 
6s  been  the  burden  of  taxation,  the 
tber  being  generally  increased  labor 
Cits.  It  is  time  for  the  newspaper 
rbliaher  as  a  business  man  to  analyze 
iiis  problem  of  taxation  as  it  applies 
t  bii  business  and  appraise  the  ulti-  A.  V.  Miller 

tste  effect  which  this  burden  will 


Only  four  lines  of  activity  in  the  rnust  eventually  be  paid.  In  the  mean- 
wholesale  and  retail  trades  show  pier-  time,  taxes  are  required  to  meet  cur- 
centages  of  Social  Security  Taxes  »ent  interest  on  this  staggering  amount 
paid  to  gross  sales  amounting  to  more  debt. 


than  half  the  percentage  of  Social 
Security  Taxes  paid  by  newspaper 


Need  Program  of  Control 

What  is  the  answer  to  the  problem? 


publishers,  but  in  no  instance  does  There  is  no  magic  answer.  Taxes 
the  ratio  of  Social  Security  Taxes  to  will  continue  to  increase  until  leader- 
gross  sales  equal  that  paid  by  the  ship  is  provided  by  business  manage- 
newspaper  publishers.  Newspaper  ment  for  a  very  definite  and  vigorous 
publishers  are  number  two  in  the  program  of  control  of  all  government 
piercentage  of  gross  sales  that  they  expienditures. 

pmy  for  Social  &curity  Taxes  in  all  q£  people  suffering  from  the 

three  general  divisions  of  business;  j„aiignant  tax  disease  that  is  abroad 
i.e  manufacturing,  wholesale  trades,  newspaper 

Foundries  haw  a  publisher  occupies  a  unique  piosition 
slightly  higher  ratio  and  machine  fgj.  leadership  in  any  program  for  con- 
equal  to  newspaper  government  expenditures.  The 


publishers. 

Few  Pay  Income  Taxes 


problem  can  only  be  successfully  at¬ 
tacked  and  a  solution  produced  by 


Possibly  indicative  of  a  serious  trend  careful  analysis  and  presentation  of 
in  the  newspaper  business  is  the  fact  actual  facts  on  all  taxes,  local,  state 
that  only  39%  of  the  smaller  news-  and  Federal.  Thus  both  program  2md 
papers  reporting  paid  any  Federal  In-  leadership  will  emerge  and  produce 
come  Taxes  and  only  17%  paid  any  a  broad  co-ordinated  effort  for  Con- 


State  Income  Taxes. 


trol  that  will  result  in  substantial 


Consider  the  rapid  growth  of  the  economies  in  government  costs.  That 
tax  burden  by  comparing  1938  with  is  the  only  royal  road  to  relief  from 
1933.  Actual  figures  taken  at  random  the  progressive  tax  disease. 


fcve  upon  his  ability  to  continue  in  every  dollar  of  gross  sales  paid  in  ^  number  of  nev^papers  of  dif-  To  discuss  taxes  in  a  general  way 

in  the  years  that  lie  ahead,  total  taxes.  These  taxes  were  analyzed  ferent  sizes  and  in  different  parte  of  and  comment  on  government  costs 
C-  tu  leadership  emerges  to  bring  a  under  15  sub-headings  and  in  prac-  country  indicate  that  the  ratio  of  in  an  abstract  manner  is  so  much 
Iwrdinat^  and  concerted  effort  to  tically  every  instance  tlie  newspapers  t^xes  to  gr^s  sales  has  practically  wasted  time  and  effort. 

L  ,  I  ^  of. the  problem  which  will  rank  high  in  the  percentage  of  each  doubled  as  follows:  ■ 

op  facts  and  figures  jiortraying  type  of  tax  to  their  gross  sales. 

t  z  I  strangulating  ef-  '  The  high  percentage  of  taxes  paid  to  .  04.%%  05.g%  02^%  M.^% 

Eh  ®  business,  it  sales  for  newspaper  publishers  1^33 .  02.40%  03.52 /c  01.09%  02.74% 

tveaAnm'^  publisher  to  {g  yg^y  significant  and  is  not  relative 

t.dersbn^  ®  L  when  basic  factors  are  considered  in  The  problem  is  a  serious  one  for  "LATE  WATCH"  GROUP 

k  Iw  ifss  an^  iLlu?ure^rs"a  '^®Y'"P^P®*'  Publisher  who  in  so  Newspaper  veterans  who  worked  on 

^ult  of  fRie  •  *“ture  as  a  nggg  -phis  is  due  to  the  fact  that  the  many  instances  finds  costs  steadily  Francisco  Bav  region  editorial 

“U  01  this  ever  increasing  tax  _ i _ _ j* — - rrancisco  uay  region  eaiioriai 


of  this  eTr  inerSe^ta^  This  is  due  to  the  fact  that  the  many  instances  finds  costs  steadily  gan  Francisco  Bay  region  editorial 

“’den-a  progressive  dSe  ihirf^  newspaper  publisher  has  certain  high  rising  and  taxes  taking  more  and  m^e 

lintaniMint  «  aisease  wnicn  ratio  expense  factors  to  gross  sales  of  his  dwindling  net  earnings.  He  assignments  to  sit  in  on  The 

l^ly  in  tbo  par^ysis.  £hat  are  not  subject  to  fluctuations  in  finds  himself  with  a  gradually  shrink-  ^  .  Watch  to  be  held  at  the  San 

w,,h  gross  sal^.  Forin-  mg  v„,„„e  ot  odvor.lsing  linage  Prlss  ^l„b  on  ‘  ApSl 

f^i'ensive  sun^ev  to  d^mtno  .stance  the  wage  bill  of  the  newspaper  and  b^et  with  many  difficulties  in  £940  .iThg  Late  Watch”  tide  was 

paid  in  19^  1°  publisher  takes  on  an  average  50%  his  efforts  to  increase  advertising  applied  by  A1  C.  Joy  to  the  group 

^ate  sales  for  more  tVian  In  ir.  gross  sales.  ...  ,,  ..  .it  ^bat  gathered  last  April  on  the  anni- 

and  trades.  Wage  Bill  Enlarging  .  no  alterrwtive  but  to  ygrsary  of  San  Francisco’s  greatest 


paid  in  19*  ae  ZZIZVL.  Puuiisner  taxes  on  an  average  ovvc  nis  enorxs  10  increase  auveriising  applied  by  A1  C.  Joy  to  the  group 
®^ate  sales  for  more  tVian  In  ir.  gross  sales.  ...  ,,  ..  .it  ^bat  gathered  last  April  on  the  anni- 

and  trades  Thev  cnccooHoH  Wage  Bill  Enlarging  ^  with  no  alternative  but  to  vgrgary  of  San  Francisco’s  greatest 

‘"“bng  the  active  co  oneration  "^bis  is  true  of  very  few  other  lines  P*'une  expenses  thoroughly  and  m  Decision  to  continue  the 

^  25  thousand  business  ^orsani  business  which  require  heavy  plant  f®'"®  directions  drastically  ff  he  is  g^oup  as  an  organization  with  an  an- 
and  th^nds  o7  cnmnl^r^  investment.  Incidentally,  the  pub-  .^ontmue  in  business.  Thus  the  ^^al  meeting  on  or  near  the  anni- 
Nionaires  were  returned  A^sum  bsher  finds  his  wage  bill,  like  his  tax  y^^ious  cycle  of  economic  forces  set  yersary  of  the  conflagration  and  earth- 
^  appeared  in  the  Julv  IQ-W  bill,  constantly  taking  a  larger  slice  motion  by  the  incre^mg  burden  qua^g  of  1906  has  been  made,  and 
P  Dun’,  Rerie^  of  his  sales  dollar.  ^^^®®  ®''®^/®"  unemployment  and  ,he  date  is  being  advanced  yearly  so 


Revieuj. 

•HMr,  U«d.r  ’Moairfoetariiig’ 

I  a,J^®.  175  small  news 


T,,  j  *  t  "j  •  r»  >  r>  •  the  excuse  for  more  governmental 

The  data  reported  m  Duns  Review  j  „  „„  _ _ 

_  ox'r\zxnHitii«*oc  or»H  TYloro  tnvOG 


re™S.  .Kkronj;  expenditures  and  niore  taxes, 

coholic  Beverages,”  and  “Restaurants”  National  Debt  Alarming 

of  all  the  wholesale  and  retail  trades  The  tax  load  we  are  now  carrying 
analyzed,  reixirt  a  higher  percentage  does  not  pay  the  tax  bill.  The  growth 


and  nerin/i-  1  news-  coholic  Beverages,  and  Kestaurants 

luded  under  tli  ^  reiwrting  were  of  all  the  wholesale  and  retail  trades 


that  it  will  not  become  a  last  man’s 
club. 

GA.  INSTITUTE  FEB.  21-24 

The  13th  annual  Georgia  Press  In- 


Of  the  total  f  u  total  taxes  to  gross  sales  than  is  of  government  debt  is  alarming.  In  stitute  will  be  held  Feb.  21-24  at 

’'bns  of  indi?  t  ^  ^"‘^‘vidual  classi-  paid  by  the  newspapers.  discussing  the  tremendous  increase  the  Henry  W.  Grady  School  of  Jour- 

»ding,  newsna  this  general  Social  Security  Taxes  bear  particu-  in  the  national  debt  in  recent  years,  nalism.  Universitj"  of  Georgia,  Athens, 

®P®pers  (large)  were  Jarly  heavy  on  newspaper  publishers,  the  National  City  Bank  in  its  monthly  Ga. 
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AFA  Group  Asks 
Dies  Investigation 
Of  School  Books 


Tenth  District  Cites 
Propaganda  in  Texts 
As  "Un-American" 


Houston,  Tex.,  Nov.  4 — Adoption  of 
a  resolution  requesting  the  Dies  Com¬ 
mittee  to  investigate  subversive  prop¬ 
aganda  in  the  advertising  of  text  books 
used  in  public  schools,  and  efforts  to 
effect  a  betterment  of  consumer  rela¬ 
tions,  featured  the  annual  convention 
of  the  Tenth  District  of  tlie  Advertis¬ 
ing  Federation  of  America  held  here 
Thursday  through  today. 

Officers  elected  for  the  ensuing  year 
were  Charles  C.  Johnson,  Jr.,  Fort 
Worth,  Governor;  Les  B.  Harris,  Dal¬ 
las,  First  Lieutenant  Governor;  A.  J. 
Jarrall,  New  Orleans.  Second  Lieuten¬ 
ant  Governor;  and  Sam  H.  Bennett, 
Fort  Worth,  Secretary-Treasurer.  New 
Orleans  was  selected  as  the  1940  con¬ 
vention  city. 

Approximately  250  delegates  from 
the  Tenth  District,  comprising  Texas, 
Oklahoma.  Louisiana  and  Arkansas 
attended  the  meeting. 

Dies  Resolution 

The  resolution  requesting  the  Dies 
Committee  investigation  said  in  part 
“that  numerous  text  books  used  in 
public  schools  in  the  United  States 
contain  propaganda  advocating  col¬ 
lectivism  and  other  doctrines  sub¬ 
versive  to  American  institutions,  de¬ 
riding  the  ideals  and  tradition  of  our 
coimtry  and  teaching  children  to  as¬ 
similate  alien  philosophies  and  to  re¬ 
pudiate  true  American  patriotism;  and 
that  a  particular  series  of  social 
science  text  books  used  in  the  inter¬ 
mediate  grades  of  several  thousand 
school  systems  is  an  especially  men¬ 
acing  im-American  influence  of  this 
type,  concealed  behind  cleverly 
phrased  text  matter  of  schoolmasterly 
appearance;  and 

“That  the  universally  recognized 
right  of  every  American  citizen  to  ad¬ 
vocate  his  views  in  public  or  in  pri¬ 
vate  does  not  give  an  educator  the 
privilege  to  surreptitiously  indoctrin¬ 
ate  school  children  with  philosophies 
antagonistic  to  those  held  by  their 
parents  and  by  the  vast  majority  of 
American  citizens  and  that  such  teach¬ 
ings  ought  to  be  exposed  as  an  un- 
American  activity.” 

Delegates  heard  Norman  S.  Rose, 
AFA  president,  Oct.  2.  outline  a  four- 
point  defense  program  against  the  evil 
forces  attacking  advertising. 

Mr.  Rose,  advertising  director  of  the 
Christian  Science  Monitor,  Boston, 
urged  immediate  action  by  the  Fed¬ 
eration  and  separate  advertising  clubs 
throughout  the  country  in  meeting  the 
onslaught  of  evil  forces  against  ad¬ 
vertising. 

Eii9iii*«rcd  by  Radicals 

“These  attacks  are  being  engineered 
by  advocates  of  a  new  social  order 
who,  by  crippling  advertising,  would 
bring  us  nearer  the  destruction  of  our 
democratic  enterprise  system.  Many 
of  the  attackers  are  innocent  dupes  of 
radical  elements.  Others  merely  aim 
to  criticize  the  faults  and  abuses  of 
advertising  and  have  no  desire  to  de¬ 
stroy  it. 

“We  must  act  vigorously  and 
promptly  to  safeguard  advertising  as  a 
foundation  stone  and  symbol  of  our 
private  enterprise  system  and  as  a 
vital  force  in  economic  prosperity  and 
social  progress. 

“Our  defense  should  strike  from 
four  sides.  They  should  be:  1.  Posi¬ 
tive  consumer  education;  2.  A  com¬ 
munity  public  relations  program;  J. 


Textbook  propiiganda  investigation; 
and  4.  Vigilance  on  state  legislation. 

“Advertising  is  doing  a  splendid  job 
of  selling  the  country’s  amazing  vol¬ 
ume  of  merchandise  but  it  has  been 
put  on  the  spot.  We  must  meet  these 
attacks  with  force  or  our  good  inten¬ 
tions  will  be  futile,”  Mr.  Rose  said. 

Says  Educate  Public 

Dr.  Kenneth  Dameron,  professor  of 
marketing  at  Ohio  State  University, 
told  the  advertising  men  that  a  better 
educated  buying  public  wants  to  know 
more  about  the  product  than  the  mere 
price. 

“The  buying  public  has  grown  up,” 
Dr.  Dameron  said.  “They  want  to 
know  what  they’re  getting  as  well  as 
at  what  price.  So  why  not  give  prod¬ 
uct  information  as  well  as  price  in¬ 
formation?” 

Discussing  styles  of  copy  Dr.  Dam¬ 
eron  said  there  is  an  urgent  need  for 
dramatic  and  humorous  advertising 
presentation. 

The  second  annual  convention  of 
the  Southwestern  Retail  Sales  Promo¬ 
tion  Conference,  whose  membership  is 
composed  of  AFA  members  and  who 
met  concurrently  with  the  ad  men, 
adopted  a  resolution  requesting  the 
major  news  services,  the  Associated 
Press,  International  News  Service  and 
United  Press,  to  release  a  series  of 
news  stories  explaining  the  rise  in 
commodity  prices  and  the  ultimate  in¬ 
crease  in  retail  sales  prices.  This 
would  tend  to  clarify  in  the  mind  of 
the  buying  public  the  cause  for  in¬ 
crease  in  retail  prices,  it  was  pointed 
out. 


EDITOR  <5,  PUBLISHER 
CALENDAR 


NovemlMT  — PNPA,  an¬ 

nual  classified  clinic,  Penn- 
Harris  Hotel,  Harrisburg. 

^iovenilMT  18 — Illinois  Asso¬ 
ciated  Press,  annual  meeting. 
Kaskaskia  Hotel.  La  Salle,  Ill. 

November  1 9-20  —  First  Dis¬ 
trict  AFA  Meeting,  Hotel  Garde. 
New  Haven.  Conn. 

NoveinlxT  26  —  California 
Newspaper  Publishers  Assn., 
joint  meeting  Pacific  Coast  pub¬ 
lishers,  San  Francisco. 


porter  on  the  Boston  American 

1929.  Subsequently  he  worked  on’fe 

Portland  (Me.)  Ereitiug  Ncun  jv 
the  Neu'  Bedford  (Mass.)  Stondj- 
before  going  to  the  Washington  (D  C 
Herald  as  reporter  in  1930.  After  cor. 
ering  for  the  Herald  and  the  Times  V 
went  over  to  the  AP  bureau  in  W 
ington  and  remained  there  for  fiv 
years,  to  the  time  he  resigned  li, 
summer. 
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Byrd  Expedition 
To  Try  Photo 
Transmission 


Roger  Hawthorne  in  Charge 
Of  Press  Relations  for 
Antarctic  Outfit 


Boston,  Nov.  8 — Since  last  July  the 
press  relations  for  the  Byrd  Expedi¬ 
tion  of  the  United  States  Antarctic 
Service  has  been  the  responsibility  of 
34-year-old  Roger  Hawthorne,  a  news¬ 
paperman  of  10  years’  experience.  It 
will  remain  his  responsibility  until 
the  spring  or  summer  of  1941  when 
the  Expedition  returns  to  civilization, 
for  Hawthorne  is  making  the  trip. 

En  route  and  during  the  stay  of  the 
Expedition  crew  of  approximately  125 
men  at  the  Antarctic,  Hawthorne  will 
edit  and  supervise  the  dissemination 
of  news  bulletins  and  periodic  radio 
news  broadcasts.  He  will  also  be  re¬ 
sponsible  for  editing  and  distribution 
of  newsreel  shots  of  the  voyage  and 
the  exploration  activities. 

Items  from  Various  "Basos" 
Hawthorne  will  be  stationed  at  the 
West  Base,  where  he  will  gather  news 
from  the  various  departments  con¬ 
nected  with  the  Expedition.  News 


items  will  also  come  to  his  desk  from 
the  East  Base,  the  Snow  Cruiser 
(while  afield),  and  the  “Bear,”  the 
supply  ship  which  will  remain  at  the 
Antarctic. 

These  items  will  be  sifted,  boiled 
down,  and  bunched  together  for  trans¬ 
mission  by  radio  relays  to  the  Depart¬ 
ment  of  the  Interior  in  Washington, 
where  the  bulletins  will  be  mimeo¬ 
graphed  and  simultaneously  distrib¬ 
uted  to  all  U.  S.  news  agencies  in  the 
manner  of  routine  governmental  press 
releases. 

There  will  be  no  definite  schedule 
for  these  radioed  bulletins,  but  it  is 
expected  that  these  will  be  available 
about  once  a  week,  their  frequency 
of  dissemination  depending  upon  de¬ 
velopments  in  Antarctica. 

For  the  first  time  in  polar  expedition 
history,  radio  photo  transmission  will 
be  attempted.  Although  the  manu¬ 
facturer’s  name  cannot  be  divulged  at 
this  time,  a  special  unit  has  been  en¬ 
gineered  for  the  Expedition  and  as 
far  as  possible  to  determine  by  experi¬ 
ments  conducted  thus  far,  news  photos 
will  be  transmitted  to  the  American 
press  like  all  other  long-distance  radio 
photos.  Clay  Bailey,  chief  radio  of¬ 
ficer  of  the  last  Byrd  exploration  party 
will  handle  all  radio  details  of  this  trip. 

Little  Leg  Work 

Hawthorne  realizes  there  will  be  lit¬ 
tle  leg  work  on  this  asignment  but 
hopes  to  make  a  visit  to  East  Base  by 
plane  or  snow  cruiser  during  the 
long  Antarctic  winter.  He  has  super¬ 
vision  of  setting  up  five  different  li¬ 
braries  of  scientific  and  recreational 
books  and  periodicals;  and  another 
chore  will  be  to  aet  as  official  repre¬ 
sentative  of  the  American  Red  Cross. 
He  is  also  responsible  for  routining 
motion  picture  shows  on  the  trip,  using 
feature  length  films,  short  subjects 
and  even  news-reels  supplied  by  nine 
motion  picture  producers. 

Hawthorne,  on  the  staff  of  the  Asso¬ 
ciated  Press  bureau  in  Washington 
until  last  summer,  when  he  resigned 
to  accept  the  position  of  information 
officer  for  the  Byrd  Expedition,  em- 


Seek  to  Have  4 
Louisiana  Dailies 
Cited  forContempI 


Five  Indicted  Persons , 
File  Petition  Against 
Two  Publishers 


New  Orleans,  Nov.  8— United  Sutt 
Judge  Wayne  G.  Borah  Tuesday  s 
Nov.  22  as  the  date  for  hearing  arf: 
ments  on  a  petition  seeking  to  hai 
New  Orleans’  four  newspapers  citr 
for  contempt  in  connection  with  pK 
lication  of  news  stories,  editorials  at. 
cartoons  concerning  indictment  of  £ 
prominent  persons  in  one  of  the  iru; 
Louisiana  political  scandal  cases. 

The  petition  was  presented  by  At 
torneys  for  Al.  Shushan,  former  p.r 
ident  of  the  Orleans  Levee  B«a:: 
Norvin  Trent  Harris  and  Robert  J 
Newman  of  the  brokerage  firm 
Newman,  Harris  and  Company;  He: 
bert  W.  Waguespack,  former  ie 
board  member,  and  Henry  J.  Mi  ¬ 
an  accountant. 

Charge  Includes  Publitkeri 
They  are  charged  with  participa  ” 
in  a  $496,000  “refunding  fee”  han- 
by  Newman.  Harris  &  Co. 

The  court  is  asked  in  the  petition 
institute  conte.mpt  proceedings  ac? 
the  Times-Picaytine ,  the  New  Orles 
States,  L.  K.  NichoLson.  publisher 
these  newspapers;  and  the  Nev  O' 
leans  Item,  Morning  Tribune 
James  M.  Thomp.son,  publisher 
these  newspapers. 

The  petition  alleges  that  the  U 
States  Attorney’s  office  here  and 
press  “have  a  common  interest  in 
case”  and  that  “publicity  regarding 
case  has  been  unfair  and  prej  ; 
and  is  plainly  in  contempt  of  the^ 
thority  and  dignity  of  the  court. 

Presentation  of  the  petition  canif 
a  surprise  move  when  the  dti 
appeared  in  Federal  Court  forarr^- 
ment  Tuesday.  Judge  Borah  c 
tinued  the  arraignment  until  No^ 
when  all  petitions  and  “motions  wH 
heard  at  one  time. 

Rene  A.  ’Viosca,  United  State; 
torney,  commenting  on  the  pr‘- 

tive  of  the  district  attorney  s  oflice 
institute  contempt  proceedings, 
the  court  the  petitions  never 


phasizes  that  he  is  “not  a  publicity 
man,”  but  assign^  to  take  care  of  the  presemed  to“  his  office'' for  possible 
interests  of  the  U.  S.  news  agencies 
during  the  South  Pole  expedition. 

Hawthorne,  now  married,  broke  into 
the  newspaper  business  as  cub  re- 
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He  emphasized  the  press 
and  said  he  thought  the  pap*’’®, 
“capable  of  defending  themselves- 
hinted  that  all  the  contempt  > 
ments  had  no  bearing  c*’ 
ment,  and  as  publicity 
trial  jury,  he  pointed  out  t  » 
has  not  b^n  selected  yet. 


television  display 

One  of  the  features  ^ 
auto  show  this  week  was  the  ^ 
demonstration,  sponsored  by  ^ 
cago  Herald-Anierican  and 
cago  Automobile  Trade 
cooperation  with  RCA.  Afte 
evening  performances  were  J 

the  central  arena.  Staff 
editors  of  the  Herald -Ame^^ 
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and  In  New  England,  Irving  Michaels  & 
t  by  Co..  New  Haven,  Conn.,  reported  they 
first  sold  60  of  the  dry  shavers  in  three 
weeks. 

iiade  Store's  Entire  Stock  Sold 

I  inlay  Straus,  New  York  credit 
jewelers,  aided  by  an  advertisement 
the  store  placed  in  one  metropolitan 
daily,  sold  the  entire  stock  of  288 
shavers  and  reordered  an  additional 
lot  of  276. 

Caplan’s,  a  Harrisburg,  Pa.,  drug 
store,  was  compelled  to  reorder  even 
before  the  initial  shipment  was  re¬ 
ceived  and  placed  additional  orders 
later. 

August  Waeldin,  Inc.,  a  New  York 
cutlery  store,  had  to  reorder  several 
times. 

On  the  Pacific  coast,  where  electric 
shavers  were  moving  slowly  until  the 
new  offer  was  made,  Schwabacher- 
Frey,  San  Francisco  department  store, 
reported  its  stock  on  hand  sold  out  and 
reorders  over  a  three-week  period 
totaled  425. 

“Good  use  of  newspaper  advertising 
plus  excellent  newspaper  co-ojjeration 
and  a  good  product  achieved  such  re¬ 
sults,”  Mr.  Cordiner  said.  “The  cam¬ 
paign  did  everything  it  set  out  to  ac¬ 
complish — and  more.  The  results  have 
been  phenomenal.  Our  maximum  goal 
was  reached  and  when  full  returns  are 
in  it  is  likely  that  it  will  be  greatly  ex¬ 
ceeded. 

“In  newspapers  we  found  it  is  pos¬ 
sible  to  control  the  copy  perfectly  in 
.spots  where  the  sales  potentials  are 
best.”  said  Mr.  Cordiner.  “We  found 
we  can  increase  or  decrease  the  inser¬ 
tion  dates  and  make  decisions  in  a 
hurry.  This  campaign  was  one  that 
had  to  be  nut  out  in  a  hurry,  too,  so 
we  went  into  it  with  the  idea  that  if 
the  newspapers  did  not  prove  their 
f'exibility  in  our  case  we  could  cancel 
the  drive.  They  proved  themselves. 

“Our  purpose  was  to  sell  shavers 
v/hen  sales  were  very  low.  For  the 
first  time  in  the  history  of  Schick  or 
any  other  shaver  manufacturer  we 
the  drug,  jewelry,  electric  appliance  tackled  the  very  worst  season  of  the 
and  department  store  fields.  The  same  year.  The  results  speak  for  thcm- 
representatives,  who  have  witnessed  selves.” 

”  ’  .  "  5-  Mr.  Cordiner  worked  his  way 

cheered  the  announcement  through  Whitman  College  in  Walla 
that  newspapers  are  to  be  used  again  Walla,  Wash.,  by  selling  electrical  ap- 
the  company’s  pre-Christmas  cam-  pliances  and  since  his  college  days 

has  been  selling  them  or  directing 
their  sale. 


t^-USTCAUP^ 

SCHICK  TiUUIEIN  Om  ENDS  NinillS«i> 
DOrTDtUCr!  ACTTOBJff! 


lilpli  J.  Cordiner  Roy  W.  Johnson 


which  ended 


rampaign  in  newspapers 
•iiis  week. 

Ralph  J.  Cordiner,  who  became  Schick  dealers  used  approximately 
president  of  the  company  on  Aug.  1,  1,000,000  lines  in  local  newspapers  dur- 
iescribes  the  results  of  the  newspaper  ing  the  campaign  offering  an  allow- 
•.est  campaign  as  “phenomenal.”  He  ance  of  $2.75  for  any  type  of  electric, 
told  Editor  &  Publisher  this  week  that  safety  or  straight  razor  turned  in  on 
during  the  nine-week  “trade-in”  drive  the  purchase  of  a  new  “Captain” 
just  concluded  as  many  Schick  model  of  Schick  dry  shaver  at  $12..50. 

Shavers  were  sold  as  had  been  sold  Mr.  Johnson  said  the  extent  of  the 
during  the  first  eight  months  of  1939,  dealer  tie-ins  with  the  recent  adver¬ 
tising  drive  is  the  greatest  he  has  ever 
seen  in  American  business  in  a  sim¬ 
ilar  period. 

Copy  Directed  to  Men  Now 

Previously,  Mr.  Cordiner  said,  about 
half  of  Schick’s  sales  were  “made  over 
a  woman’s  shoulder”  with  copy  having 
a  gift  theme.  Forty  per  cent  of  its 
sales  occurred  during  the  Christma.- 
of  shopping  season.  Father’s  Day  and 
graduation  days  made  June  a  high 
spot  but  during  the  remainder  of  the 
year  .sales  lagged,  except  at  holiday 
OT  was  associated  with  him  there  a.s  time,  until  newspa.pers  became  the 
«ivertising  manager  of  the  household  backbone  of  the  firm’.s  sales  promotion. 

-ppliance  division.  They  are  so  Copy  was  directed  to  men  in  the 
pleased  with  the  results  achieved  by  “trade-in”  campaign  and  in  each  city 
Wspapers  ihat  the  firm’s  second  na-  the  names  of  authorized  dealers  were 
■ional  campaign  in  new.spapers  already  carried  at  the  bottom  of  the  copy 
.las  been  scheduled.  each  week.  These  names  were  verified 

Newspaper  advertising  sold  Schick  by  representatives  of  the  local  news- 
Slavers  at  such  a  fast  clip  that  orders  papers  and  not  one  error  occurred  in 
tor  replacements  pouring  into  the  fac-  these  listings,  Mr.  Cordiner  reported, 
tory  at  Stamford.  Conn.,  required  an  “We  received  from  newspapers  a  m 
•otwase  in  the  staff  of  500%.  Em-  great  amount  of  co-operation  that 
Ployment  reached  a  new  peak.  Editor  helped  to  put  the  drive  over,’  said  Mr. 

‘  Publisher  was  told,  with  1,145  em-  Cordiner.  “During  September  the  the  effective  pulling  power  of  news 
ployes  filling  orders  created  by  the  drive  helped  us  to  open  878  new  dealer  papers,  ^ 

instead  of  245  previously.  With  accounts  and  we  secured  319  more 
clerical  and  service  personnel  during  the  first  week  of  October.  Our  in 
•***  ^kk  employes  now  number  ap-  factory  has  been  behind  orders  and  paign. 

Proximately  1,500,  and  the  factory  is  our  September  and  October  billings  The  new  drive,  announced  at  sales 

"w  on  a  54-hou'r  week  ore  the  largest  for  those  months  in  the  meetings  during  the  last  two  weeks  in 

WAe  $200,000  exoended  directly  in  history  of  the  company.  We  give  the  New  York,  Chicago,  San  Francisco  E.  MARION  RIGGS 

E.  Marion  Riggs,  49,  former  publisher 
of  the  Hot  Springs  (Ark.)  New  Era 
and  later  general  manager  of  the  New 
Era  and  Sentinel  Record  under  owner¬ 
ship  of  Southern  Newspapei-s,  Ino, 

_  died  Nov.  7  at  his  residence  in  that 

Stressed  is  the”  fact  that  “ty-  After  release  by  the  Army  fol¬ 
lowing  the  World  War,  he  was  asso¬ 
ciated  with  his  father,  the  late  John  A. 
Riggs,  in  ownership  of  the  New  Ika. 
He  was  publisher  from  1926  to  1929 
and  was  general  manager  of  the  New 
The  Era  and  Sentinel  Record  from  1929  to 
rith-  1936.  The  funeral  was  held  Nov.  8. 


when  magazines  were  the  only  ad¬ 
vertising  medium  used  by  Schick. 

Changed  Advertising  Policy 

It  was  Mr.  Cordiner  and  Schick’s 
new  advertising  manager,  Roy  W. 
Johnson,  who  joined  the  firm  at  the 
time,  who  decided  to  change 
Schick  dry  .shaver’s  advertising  policy 
after  nine  years  in  magazines.  For- 
nnierly  Mr.  Cordiner  was  in  charg: 

■he  electrical  appliance  and  construe 
hon  material  departments  of  the  Gen 
tial  Electric  Company,  and  Mr.  John 


Final  copy  of  the  1,000-line  ads  used  in 
Shich  Dry  Shaver’s  first  newspaper  cam¬ 
paign  in  55  cities.  Dealers'  names  filled 
in  locally  were  verified  by  the  dailies  and 
not  one  error  occurred  during  the  nine- 
week  "trade-in”  drive. 


bive  just  clos^  annroximatelv  newspaper  and  St.  Louis,  features  a  completely 

■s  in  55  key  cities  About  280  000  The  trade-in  drive  is  only  the  and  several  new  merchandising  ideas, 

of  newspaper  advertising  was  beginning  of  a  vigorous  merchandis-  The  campaign  centers  around  a  new 

by  the  agency  Lennen  &  program  which  we  will  maintain.”  patented  device  called  the  “Whisk-it” 
>ell.  New  York  ono  tn  “trade-in”  offer,  which  ends  which  has  become  a  part  of  all  new 

lines  and  ran  once  a  week  in  uiarked  the  first  time  in  dry  Schick  models  for  catching  whisker 

cities.  shaving  merchandising  that  any  type  clippings.  — 1  ~  T — .  -I™. 

I  of  old  razor  could  be  turned  in  as  shaving  need  no  longer  be  confined  to 

*  «■  00,000  Drive  Starting  credit  toward  the  purchase  of  a  new  the  bathroom.  The  entire  Schick  line 

ine  s^nd  campaign  $100,000  will  shaver.  The  purchaser  received  an  has  been  rest 

*nt  in  one  month.  Newspapers  allowance  of  $2.75  for  any  razor,  the  “Colonel  c 

'  Will  receive  the  bulk  of  the  ap-  bringing  the  price  of  the  “Captain”  able  in  a  deb 

f»tion,  but  this  time  color  will  be  down  to  $9.75,  which  lists  * 

^fday  magazine,  coloroto  and  after  Nov.  15. 


; 


EDITOR 


PUBLISH: 


Agreement  Ends 
Guild  Strike 
On  Lynn  Item 

Strikers  Return  at  Old 
Pay  Scale  .  .  .  Negotiations 
to  Continue 


HAMILTON  PROMOTED  pers  has  been  released  and  checkings 

.■  c  j  i  f  were  made  available  to  representa- 

Creation  of  a  new  department  of  ...  i  i.  •  ^  i  „  _ 

merchandising  and  apoLtment  of  tives  this  week  showing  a  large  num- 
E.  Paul  Hamilton  as  director  was  an-  ^er  of  dealer  points  bemg  used.  Hud- 
nounced  Nov.  8  by  James  A.  Hool,  November  new^aper  releases  are 
general  sales  manager,  Carstairs  Bros,  ^oing  forward  each  day  to  selective 
Distilling  Co.,  Inc.  Mr.  Hamilton,  pre-  dealers  through  the  Brooke,  Smith  & 
viously  in  Carstairs  executive  offices,  ,  j  i  tvt 


will  supervise  activities  in  advertis- 


Pontiac  has  released  a  large  No- 


Editorial  employes  of  the  Lynn  §3105  promotion  manager. 

(Mass.)  Item  who  walked  out  on  ■ 

strike  July  12  returned  to  work  Nov.  ^*2*00  Pf0SS  T©St  DUG 
7  as  the  result  of  a  memorandum  _  —  .  Tsr  1 

signed  the  day  before  by  the  Item  In  SpOKanG,  WaSh. 
management  and  heads  of  the  Item  Freedom  of  the  press  will  have  a 
guild  imit  and  later  ratified  by  the  court  test  in  Spokane,  Wash.,  Nov.  18, 
Lynn  Newspaper  Guild  president  and  when  Federal  Judge  Lloyd  Black  will 


Pay  Scale  .  .  .  Negotiations  promotion,  publicity,  and  newspaper  schedule  through 

to  Continue  trade  and  consumer  ’relations.  B.  H.  MacManus,  John  &  Adams  agency. 

Coffin  remains  as  advertising  and  Arthur  Kudner  agency  have  re- 

Editorial  employes  of  the  Lynn  ggigg  promotion  manager.  leased  November  Buick  schedule 

(Mass.)  Item  who  walked  out  on  ■  which  is  running  quite  regularly 

strike  July  12  returned  to  work  Nov.  pf00  Pf0SS  TgsI  DuG  throughout  the  country.  Nash,  Stude- 

7  as  the  result  of  a  memorandum  -  .  T»r  baker  and  the  other  independents  have 

signed  the  day  before  by  the  Item  In  SpokanG,  VVaSh.  all  released  some  November  sched- 

management  and  heads  of  the  Item  Freedom  of  the  press  will  have  a  ules. 
guild  imit  and  later  ratified  by  the  court  test  in  Spokane,  Wash.,  Nov.  18,  «  ^ 

Lynn  Newspaper  Guild  president  and  when  Federal  Judge  Lloyd  Black  will  *  OriH  v^rOUp  tO  wUrlD 

secretary.  consider  a  demand  from  the  Securi-  AVkiicoc  in  T  ^rriclrrtiiro 

The  memorandum  provided  that  the  ties  &  Exchange  Commission  for  a  ill 

16  striking  editors  and  reporters  permanent  injunction  against  Leon  Austin,  Tex,,  Nov,  6  To  curb  the 
would  return  to  work  at  the  same  Starmont  and  the  Mining  Truth  Pub-  shuse  of  privileges  of  the  floor  of  the 
wage  level  and  conditions  that  pre-  lishing  Company.  Texas  Legislature  by  bogus  newspa- 

vailed  at  the  time  they  struck;  that  The  SEC  alleges  that  Starmont  and  permen  and  free-lancers,  a  Capitol 
there  is  to  be  no  discrimination,  re-  the  publishing  company  are  “selling  Correspondents  Association  has  been 
taliation,  or  reprisals  or  no  discharge  securities  in  violation  of  the  registra-  formed. 

of  guild  members  except  for  cause;  tion  provision  of  the  Securities  Act  Thornton  of  the  Dallas  News, 

and  that  all  matters  between  the  guild  of  1933.”  The  case  involves  a  proposal  dean  of  the  capitol  press  corps,  is 
and  the  Item  are  to  be  taken  up  with  to  establish  the  Assessable  Explora-  president;  Gordon  Shearer,  United 
Ernest  W.  Lawson,  Item  business  man-  tion  Company,  to  be  incorporated  un-  Press  bureau  chief,  is  vice-president; 


secretary. 


consider  a  demand  from  the  Securi- 


The  memorandum  provided  that  the  ti0s  ^  Exchange  Commission  for  a 
16  striking  editors  and  reporters  permanent  injunction  against  Leon 


Ed  Rider,  bureau  manager  of  the 


ager  and  the  guild  committee.  der  the  laws  of  Florida.  Ed  Rider,  bureau  manager  of  the 

To  Nome  Arbitrators  Mr.  Starmont,  formerly  managing  Houston  Chronicle,  is  secretary  and 

Tn,;,,  looi  tKat  if  Tfom-  editor  of  NEA  Service  Inc.,  later  edi-  chairman  of  the  credentials  committee, 

cniild  maftprc  nro  nnt  adiiistpd  hv  mu  Seattle  Star  and  Spokane  Credentials  committeemen  also  include 

gu.  d  matters  are  not  adjusted  by  mu-  newsnapers,  Howard  Marshall.  Associate  Press  bu- 

tual  agreement  in  10  days  they  are  to  ,hief.  and  Paul  Bolton  ot  Inter- 

be  referred  to  a  board  of  ttir«  at-  eommlt- 

1  ra  ors,  (me  o  maintains,”  said  Mr.  Starmont,  “that  tee  will  examine  credentials  of  all 

^,1  Tw  *  rt  f  T  stockholders  of  distressed  companies  who  seek  press  cards  and  certify 

^  4.  may  not  be  approached  by  their  own  eligibles  to  the  speaker  of  the  house 

e  ar  i  ^  A  nianagements  with  a  refinancing  plan  and  the  secretary  of  the  senate, 

announcement  by  the  Item  that  1  had  approval  or  disapproval,  unless  At  the  last  regular  session  of  the 

7 ,  °  ®  some  definite  plan  has  already  been  legislature  repeated  complaints  came 

Brockton  (Mass.)  Daily  ErcTi.ng  En-  with  the  SEC.  We  contend  from  lawmakers  about  lobbying  and 

epyrise  and  roc  on  imes,  an  e  ^  violation  of  the  First  Amend-  even  blackmail  at  the  hands  of  persons 

WorcesteT-  (Mass.)  Posf^^  to  replace  Constitution.”  representing  themselves  to  be  news- 

Frank  Phil  ips,  manager.  New  ng  an  Starmont,  whose  articles  in  the  papermen  and  thus  gaining  the  priv- 
Daily  Newspaper  Association,  as  its  Scripps  newspapers  in  1930  had  some-  ilege  of  sitting  at  the  press  table.  It 
represent^^e  m  matters  of  ^reon-  thing  to  do  with  passage  of  the  Se-  brought  harsh  criticsm  of  the  press 
nel.  Mr.  Phillips  had  represented  the  curities  Act,  says  he  is  merely  fight-  which  was  deeply  resented  by  the 
Item  m  euild  negotiations.  jpg  to  keen  the  SEC  within  Consti-  rptmlarlv  atsicmpH  wnrlrincr  rtaiW  nrpQc 


The  strike  was  called  by  guildsmen  tutional  and  legal  limits, 
of  the  Item  unit  July  12  following  ■ 

eight  months  of  negotiations  duri^  RomailCG  ill  Ail  Ot 
which  the  guild  demanded  a  closed  „  __ 

shop  and  five-day  week,  in  addition  I  OUIigstOWll  PlQllt 
to  certain  wage  adjustments  and  “Love  is  in  the  air.”  has  bec( 


thing  to  do  with  passage  of  the  Se-  brought  harsh  criticsm  of  the  press 
curities  Act,  says  he  is  merely  fight-  which  was  deeply  resented  by  the 
ing  to  keep  the  SEC  within  Consti-  regularly  assigned  working  daily  press. 


Youngstown  Plant 


Dawson  Duncan,  Dallas  News  cor¬ 
respondent,  has  been  named  by  the 
press  corps  as  coordinator  on  cre¬ 
dentials  to  work  with  the  rules  com¬ 
mittee  of  the  Legislature  in  drafting 


to  certain  wage  adjustments  and  “Love  is  in  the  air,”  has  become  the  the  new  rule  governing  floor  privileges 
higher  wage  scale.  Five  strikers  re-  theme  song  of  the  editorial  office  of  of  the  press 
turned  to  their  jobs  during  negotia-  the  Youngstown  (O.)  Vindicator.  m 

Six  employes  have  either  married  or  NGWSPQ'PGrS  AskGCl  tO 
nu”  c»  •!,  n  *•  announced  their  engagements  in  recent  ^  ^  ^  ^  . 


Chicago  Strike  Continues  weeks.  !^POnSOr  £.SSaVL^OntGStS 

^  mrald^  ^  recent  Sunday  edition  carried  the  Frank  L.  Martin,  dean  of  the  school 

announcement  of  the  engagement  of  of  journalism  at  the  University  of 
American  passed  the  11th  month  this  jjjgg  Eleanor  Donnelly,  society  writer  Missouri,  Columbia,  has  accepted  the 

Z  A-  invitation  to  serve  a  second  time  as 

finpH  Vbp  PnTJrf  Dorothy  M.  Carew,  general  as-  chairman  of  the  judging  committee  in 

Mpctpl  signment  Writer  to  Joseph  S.  Rosapepe,  connection  with  the  national  essay 

art  critic.  The  Donnelly-Riley  wedding  contest  sponsored  by  the  Ladies  Aux- 
brmmbt  Carew-  iliary  to  the  Veterans  of  Foreign  Wars 

min  J  imL^tb^  Wedding  will  be  Nov.  18.  of  the  U.  S.  The  subject  assigned  for 

agement  against  the  guild  under  the  Bachelor  Theater  Critic  Cbarlev  fifiu - 


Sponsor  Essay  ContGsts 

Frank  L.  Martin,  dean  of  the  school 


anr^rdptirv  inb.nct  on  Granted  this  fifth  annual  Competition  is  “The 

ant  -picketmg  injunction  panted  Mulcahy  claims  he  is  “being  sur-  Benefits  of  Democrac^” 

were  ^uWnfedTv  ^’he  fl’er^  rounded.”  George  R.  Reiss,  aviation  Newspapers  have  been  invited  to 
ild^A^-^foan  ^n^d^ihipct^^^  to  i^a^ried  Sept.  5  to  Audrey  sponsor  the  elimination  contests  in  the 

la'minat?on  hv  Att^^v  F^  miMams,  city  hall  cities  where  published,  either  as  their 

“c^nS^  ¥Sny  activity  or  in  co-operation  with 

tiearst  counsel,  lesiimony  was  ex  Krebs.  thp  Incal  Auxiliarv  iinif.<i  This  in- 


examination  by  AUorney  E.  G.  Woods,  ^35  married  Sept.  16  to  Jeai 

Hearst  counsel.  Testimony  was  ex-  Krebs 
pected  to  continue  for  anotlier  week.  a 

Meanwhile,  efforts  were  being  made  t 
to  arrange  a  national  conference  be-  Laig©  IMOVGUlDGr  iiUtO 
tween  the  Hearet  general  management  ScRgcIuIgS  RgIgOSGcI 


and  the  ANG  in  New  York  City.  The 
Hearst  chain  advisory  council  of  the 


'■^bs.  the  local  Auxiliary  units.  This  in- 

"  novation  in  the  contest  committee’s 

argG  NovGmbGr  Auto  procedure  is  coupled  with  a  big  in- 
111  D  1  J  crease  in  the  prizes  offered.  First 

OUGaUlGS  nGlGOSGa  award  will  be  $1,000  cash;  second, 
Detroit,  Nov.  8 — ^The  labor  situa-  $500;  third,  $250;  fourth,  $100;  ten 


guild  is  seeking  to  m4e  settlement  of  Detroit  shows  no  improvement  consolation  prizes  of  $W,  and  a  like 

the  Chicago  strike  a  major  subject  for  strike  affecting  Chrysler  number  of  $5  each,  first  prize 

discussion  at  the  conference,  although  Coiporation  is  concerned.  As  a  result  in  the  last  contest  was  $200. 
the  guild  has  been  advised  that  settie-  November  new^aper  schedules  for  Among  the  newspapers  that  have 
ment  of  the  strike  is  under  the  juris-  ^he  Chrysler  units  are  bemg  acppted  the  sponsorship  invitation  to 

diction  of  a  local  management  com-  released. 

Chevrolet  released  a  large  Novem-  Washington  (D.  C.)  Star,  New  Or- 

g  her  newspaper  schedule  through  leans  (La.)  Item-Tribune,  Pittsburgh 

HEARING  POSTPONED  Campbell-Ewald  calling  for  space  in  (Pa.)  Sun-Telegraph,  Dayton  (O.) 

Dallas,  Nov.  7 _ Hearing  in  the  usual  number  of  Chevrolet  dealer  Daily  News,  Little  Rock  (Ark.)  Ar- 

bankrupt’cy  suit  against  the  Dallas  points  where  sufficient  credit  was  kansas  Democrat,  Peoria  (Ill.)  Star, 

Dispatcfi-Joumal  brought  recently  by  available.  ^  ^  Oakland  (Calif.)  Post  -  Enquirer, 


Oakland 


Post  -  Enquirer, 


the  International  Paper  Sales  Co.,  was 
postponed  until  Nov.  15. 


The  Oldsmobile  schedule  calling  Waterbury  (Conn.)  Democrat  and 
for  November  insertions  in  newspa-  Casper  (Wyo.)  Cooper  Times. 


"Propaganda 
Complex"  in 
U.  S.  Decried 

Readers'  Attitude  on 
War  News  Inconsistent, 
Irving  Pflaum  Says 

Chicago,  Nov.  9— American  ne.i 
per  readers  are  suffering  from  a :: 
aganda  complex,  asserted  !-: 
Pflamn,  Chicago  Times  foreign 
tor,  in  speaking  here  today  before  ;? 
convention  of  the  National  Scholi? 
Press  Association. 

Asserting  that  many  Americans, 
inconsistent  in  their  attitude  to»v 
news  from  abroad.  Mr.  Pflaum  si.: 
“In  one  breath  they  boast  of  the  :e 
impartial  and  most  complete  r?i 
coverage  in  the  world;  and  look  rj 
piciously  at  all  dispatches  calj; 
them  propaganda  and  too  censored; 
be  trusted.  If  we  have  to  look:: 
propaganda  under  every  bed,  my  ii 
is  that  we  had  better  start  Ik'-: 
for  our  own  home-made  brands. 

Reporters  Honest,  Intelliqeif 
“It  is  my  humble  opinion,  that  s 
of  the  news  out  of  Europe  is  the  c:: 
scientious  work  of  honest  and  ir.:el 
gent  American  reporters.  Tie 
we  can  say  for  this  type  of  news 
that  we  see  so  much  of  it,  and  o": 
contradictory  in  facts,  that  we  c;: 
elude  all  of  it  is  guesswork. 

“Would  you  want  a  Berlin  ccr> 
spondent  to  refuse  to  cable  the  fe 
man  war  communique  because  he. 'j 
nected  the  facts  were  i^ot  true’’”  t-i- 
the  Times  foreign  editor.  “Isn't : 
better  to  get  what  every  side  says 
true  than  to  leave  it  to  one 
can  newspaperman  or  a  bureau  of  > 
porters  to  pass  on  the  question  i 
truth?” 

Mr.  Pflaum,  who  is  a  former  Ur:’! 
Press  foreign  correspondent  and  cr- 
ered  the  Spanish  civil  war,  paid  t:;: 
ute  to  American  reporters  aorw 
stating: 

“In  Europe,  my  impression  was 
the  American  newspapermen  were: 
hardest  boiled  crew  of  suspicio; 
cynical  professionals  on  the  job.  & 
there  is  a  type  of  self-censorship  > 
American  correspondents  whid 
insidious  and,  unfortunately,  nes' 
sary  if  we  are  to  have  factual  nc 
coverage  from  certain  countries.  ^ 
is  the  kind  of  censorship  which  is  •! 
visible  than  opien  and  admitted  cr 
sorship.  The  fear  of  expulsion  is: 
too  great.  Correspondents  do  not  J 
to  be  expelled.  I  am  afraid  some  ei 
tors  make  the  mistake  of  thinki^- 
correspondent  is  wrong,  instead 
knowing  it  is  the  country  that  en 
him  which  is  dead  wrong.” 

Fredericks'  to  miami 

Robert  T.  Fredericks,  formerly 
the  Oklahoma  City  Oklahoma  •  ■ 
has  joined  the  Miami  Daily  Neif* 
managing  editor.  Hal  I.  Leyshoa  ^ 
tor  of  the  Miami  Daily  News  j 
formerly  managing 
newspaper,  and  Francis  P- 
assistant  managing  editor.  Mr.  ^ 
ericks  came  direct  from 
City  to  his  new  post.  He 
merly  with  St.  Louis  and  witn 
coast  newspapers. 

:  BICKEL  A  U. 's.  ADVISE 

Washington,  D.  C.,  Nov.  8^  ^ 
[  Bickel.  former  president  w 
1^  Press,  has  completed  six  wee» 

I  service  as  adviser  to  Edward  _*  ^ 
.  Under-Secretary  of  l j 

Department  explained  that 
tributed  his  time  as  a 
1  ship  to  Noble,  giving  the 
his  experience  in  Latin  Am 
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Kome  and  Family  Chief  Interests 
n  Busy  Life  of  Eddie  Guest 


:  T.\KE  simple  every  day  things  that 
happen  to  me  and  I  figure  out  it 
.^pens  to  a  lot  of  other  people  and 
make  simple  rhymes  out  of  them.” 
Tbt's  the  homely,  down-to-earth 
;:3.ula  that  has  spelled  success  for 
ir  A.  Guest,  poet-philosopher  col- 
L:  of  the  Detroit  Free  Press,  as 
,  to  an  Editor  &  Publisher 
..'ter  during  an  hour’s  interview  in 
ivi  York  last  week. 

The  Free  Press  veteran,  with  Mrs. 
was  visiting  for  a  few  days  in 
■  York  where  he  had  appeared  on 
laation-wide  radio  program  earlier  in 
Jeweek.  They  left  for  their  home  in 
:roit  Nov.  4. 

[Resting  in  slippered  comfort  in  his 
in  the  Waldorf-Astoria  Hotel 
:.ier  that  day,  Mr.  Guest  philoso- 
tized  a  bit  about  the  things  nearest 
dearest  to  him — his  home  and 
•ly  and  his  writing.  He  was 
though,  and  seemed  to  feel  he 
nothing  to  say.  But  he  fooled 
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Started  os  Office  Boy 

His  two  loves — one  as  much  a  part 
liim  as  the  other — blended  together, 
■e  helped  make  him  one  of  Amer- 
journalism’s  unique  and  succes.s- 
products,  a  newspaperman  poet- 
sophtr  whose  simple  and  homely 
V  has  won  him  fame  and  fortune. 
The  dread  of  poverty,  more  than 
"ling  else,  has  kept  him  trying,  he 
the  reporter  in  developing  his 
•ing  remark.  And.  today,  as  44 
IIS  ago  when  he  first  walked  into 
offices  of  the  Detroit  Free  Press  to 
Ilk  as  an  office  boy,  that  thought, 
n.iSed  through  the  years,  of  course, 
tempered  his  philosophy  of  life. 

Hot  that  Eddie  Guest  has  to  fear 
''tity.  His  annual  income  in  re- 
"  years,  including  sources  he  has 
Ke,oped  through  the  years  with  his 
^lOigs,  has  consistently  run  in  and 
e  to  the  six  figures  bracket.  He 
a  beautiful  $50,000  mansion  in  the 
iisit  suburbs  and  a  show  place 
laier  home.  He  is  in  comfortable 
•-Tutances.  But  today  his  every 
yyt  is  for  his  family, 
uneral  of  an  old  newspaperman 
3go,  a  Civil  War  veteran 
Md  befriended  him  in  his  youtli, 
f  ^  harness,  broke  and  with- 
^lelativK,  can  be  termed  the  turn- 
Detroit  columnist’s 
he  intimated. 

an  ordinary  funeral.  There 
e  body,  the  undertaker,  Eddie 
■  Ik  *  hugler  Eddie  had  hired 
,  *  occasion.  The  deceased  had 
*’^spaperman  45  years.  It 
'  ik'^t  j  because  of  the  pouring 
a  day,  but  only  those  men- 
V;'*  present. 

i -ik  %  lowered  the  veteran  of  the 
I’pr  'be  grave,  the 

bim — he  was  a 
i»mm  .  ®^~3i'd  it  was  over  in  a 
Ly  that  simple  cere- 

affected  Eddie  Guest’s 
on  life. 

then,”  he  remarked  earn- 

fi  to  n,  ^  “that  won’t  hap- 

5  it”  ^  'here  is  any  way  I  can 

P*  and  kindly,  a  mild-mannered 


Noted  Poet-Philosopher  Has  Written  More  Than 
10,000  Poems  . . .  Serves  200  Newspapers  .  . . 
Began  as  Detroit  Free  Press  Office  Boy 
By  STEPHEN  J.  MONCHAK 


man  who  talks  with  a  mild,  easy 
drawl  and  gestures  willi  his  hands,  Mr. 
Guest  can  easily  be  likened  to  the 
late  Will  Hogers,  philo.sopher-humor- 
is't.  Ho  has  a  shrewd  knowledge  of 
human  nature. 

Millions  have  re.^d  his  verses  in 
newspapers,  magazines  and  books. 


Edgar  A.  Guest 

many  have  heaid  his  voice  on  the 
radio  and  thousands  have  heard  him 
on  the  lecture  platform. 

For  the  last  seven  years  (up  until 
last  June,  he  said,  when  the  program 
was  temporarily  discontinued)  he  has 
been  on  a  coast-to-coast  half-hour 
radio  program.  He  has  an  enormous 
public  and  an  enormous  mail. 

Since  Aoril,  1916,  Iiis  daily  poem 
has  been  syndicated  by  the  George 
Matthew  Adams  Syndicate,  “and  we’re 
still  going  strong,”  he  remarked. 

“I’ve  never  been  late  with  my  copy 
and  I’ve  never  missed  an  edition,”  he 
added,  “and  that  means  seven  days  a 
week.”  He  still  conducts  his  column 
in  the  Free  Press — not  with  the  reg¬ 
ularity  of  old  but  often  enough  to 
keep  in  touch  with  the  caper’s  readers. 

“Five  years  ago  a  Detroit  depart¬ 
ment  store  wanted  to  do  something 
nice  for  me  and,  during  the  process, 
they  counted  how  many  verses  I  had 
written,”  the  veteran  columnist  said. 
“They  counted  more  than  10,000.  I 
don’t  think  I’ll  ever  have  them  counted 
again.”  He  chuckled. 

More  than  3,000,000  of  Mr.  Guest’s 
books  have  been  .sold  throughout  the 
world  and  his  “A  Heap  o’  Livin’,”  his 
most  successful  work,  has  sold  more 
than  1,000,000  copies  since  he  wrote  it 
24  years  ago,  and  is  still  going  strong. 

His  rhymes,  done  in  a  sentimental 
manner,  have  found  a  responsive  chord 
in  the  common  man.  He  has  often 
been  called  “The  Poet  of  the  People.” 

And  his  writings,  unlike  the  times, 
never  change.  Following  are  two 
stanzas  of  his  “Mischief-Brewing,” 
which  appeared  in  the  Free  Press  on 
Nov.  3,  a  typical,  homel.y,  heart-tug¬ 
ging  Guest  poem  much  like  those  he 
penned  for  the  Free  Press  when  he 
first  was  gaining  recognition: 


His  little  hands  are  sturdij  and  his 
little  legs  are  stout. 

He's  giving  proof  already  that  he  soon 
will  walk  about 

And  there's  something  in  his  laughter 
and  the  twinkle  in  his  eye 
Which  betoken  roguish  mischief  tre 
must  suffer  by  and  by. 

I've  ivatched  him  eyeing  strangely 
every  opened  closet  door 
And  I'll  swear  that  he  was  thinkiny: 

“There's  a  place  I'll  soon  explore!’’ 
And  I'll  swear  that  he  was  thinking: 

“Just  as  soon  as  I  can  crawl 
“There’s  a  dish  upon  the  table  that  is 
going  to  have  a  fall.'’ 

And,  too,  Eddie  is  unafiected  by 
passing  crazes,  as  far  as  his  subject 
material  is  concerned.  He  progressed 
with  his  homely  philo.sophy  right 
through  the  World  War,  the  so-called 
jazz  age,  the  depression,  and  today, 
more  than  three  decades  after,  his  bit 
of  verse  still  retains  that  same  original 
homely  Gucstlike  touch. 

“I've  learned,”  he  mused,  flickin.g 
back  a  stray  lock  of  irongrey  hair 
which  fell  back  down  over  his  fore¬ 
head  a  moment  later,  “that  the  old 
truths  are  the  best  and  I’ve  never  at¬ 
tempted  to  go  modern.” 

Many  of  Mr.  Guest’s  poems  are  in¬ 
spirational  and  he  is  a  deeply  religious 
man.  He  confided  that  his  mother  had 
hoped  he  would  enter  the  ministry. 

Close  Friend  of  Henry  Ford 

He  knows  all  the  important  men  in 
Detroit  and  most  of  them  throughout 
the  country.  He  was  a  pal  of  Henry 
Ford’s  when  the  auto  magnate  was 
tinkering  with  his  first  car.  He  and 
Ford  still  are  close  personal  friends 
and  some  persons  say  he  is  Ford’s 
closest  personal  friend. 

But  home,  his  home,  is  Eddie  Guest’s 
pride  and  joy.  It  isn’t  just  something 
he  writes  about,  although  he  lifts  his 
voice  in  rhymed  approval  of  home 
and  mother  more  than  about  anything 
else. 

He  lives  (with  all  that  the  word 
implies)  in  his  home  all  day  every 
day  and  seldom  stirs  out  of  it.  When 
he  does,  it’s  for  a  good  reason.  His 
physical  relaxation,  he  said,  is  playing 
golf,  while  he  rests  his  mind  by  read¬ 
ing.  His  favorites  are  detective  stories. 

In  fact,  talking  about  his  reluctance 
to  leaving  his  house,  it  required  years 
of  effort  to  get  him  to  broadcast — doing 
so  entailed  traveling  two  nights  each 
week  from  Detroit  to  Chicago. 

And,  too,  a  safari  to  Hollywood  a 
few  years  ago,  ended  abruptly  because 
he  missed  his  family. 

The  Guests  consist  of  Mrs.  Guest, 
whom  he  married  36  years  ago,  Edgar 
A.  Jr.,  reporter  and  radio  commentator 
for  the  Free  Press  since  1934,  and  a 
daughter,  Janet,  now  attending  col¬ 
lege  in  Michigan. 

Bom  in  Birmingham,  England,  Aug. 
20,  1881,  Eddie  Guest  was  brought  to 
the  United  States  10  years  later.  He 
was  educated  in  the  grammar  and  high 
schools  of  Detroit,  and,  as  he  likes  to 
say,  in  the  editorial  rooms  of  the  Free 
Press. 

In  1895,  when  he  was  14  years  old. 


Ekldie,  who  then  was  employed  in  a 
local  drug  store,  left  his  job  and  went 
to  work  for  the  Free  Press  as  an  of¬ 
fice  boy  in  the  paper’s  bookkeeping 
department. 

For  two  years  he  was  but  an  office 
boy.  Then  he  managed  to  talk  his 
way  into  a  transfer  to  the  editorial  de¬ 
partment.  He  worked  on  various  beats 
and  as  a  general  assignment  reporter. 
Then  he  was  placed  on  the  exchange 
desk. 

Wrote  First  Verse  in  1899 

One  day,  in  1899,  Eddie  (as  he  pre¬ 
fers  to  bo  called — he  has  no  liking  for 
affectation)  slipped  one  of  his  sonnets, 
a  little  bit  of  darky  dialect,  on  the 
Sunday  editor’s  desk,  and  the  editor 
published  it  under  the  now-famous 
by-line. 

“I've  been  writing  ver.se  since  that 
day,”  he  remarked. 

But  he  still  remained  on  the  ex¬ 
change  desk  even  though  his  little 
poems  were  appearing  with  fair  reg¬ 
ularity  in  the  Free  Press.  In  1905, 
however,  the  paper  gave  him  a  weekly 
column,  “Blue  Monday  Chat,’’  and  the 
following  year,  his  name  already  a 
household  word  in  Detroit  homes,  he 
was  given  a  daily  column,  “Breakfast 
Table  Chat.” 

He  was  married  that  same  year  to 
Nellie  Crossman,  of  Detroit,  on  June 
28. 

Three  years  later,  with  his  brother, 
a  printer,  Eddie  produced  his  first 
book  of  verse,  “Home  Rhymes,”  of 
which  800  copies  were  sold  for  the 
Christmas  holidays. 

In  1911,  the  Guests  teamed  again  on 
“Just  Glad  Things,”  which  sold  1.500 
copies,  and,  in  1913,  with  money  they 
had  made  from  the  first  two  ventures, 
they  monotyped  3.500  copies  of 
“Breakfast  Table  Chat,”  copies  of 
which  sold  like  hot  cakes.  By  this 
time,  Eddie  was  becoming  nationally 
known. 

In  1915,  a  Chicago  publi.shing  house, 
Reilly  and  Britton  (now  Reilly  and 
Lee),  convinced  there  was  a  market 
for  Eddie’s  books,  produced  his  first 
regular  book  (and  his  best  seller) 
“A  Heap  o’  Livin’,"’  and  this  publish¬ 
ing  house  has  issued  his  work  in 
book  form  ever  since. 

Eddie  signed  with  the  George  Mat¬ 
thew  Adams  Syndicate  the  following 
year  and  his  material  now  appears  in 
more  than  200  newspapers  daily 
throughout  the  country  through  that 
syndicate. 

Popular  on  Locturo  Platform 

Then  followed  52  weeks  of  lecture 
tours,  the  lectures  eventually  leading 
to  radio.  People  wanted  to  see  and 
hear  this  man  who,  through  his  verse, 
could  make  them  chuckle  one  day, 
make  them  weep  the  next,  and  on  the 
third  make  them  take  stock  of  them¬ 
selves. 

Eight  years  ago,  internationally 
famed  for  his  stanzas,  he  made  his 
national  radio  debut  with  the  Detroit 
Symphony  Orchestra  and  read  his 
poems  once  a  week  for  five  minutes 
under  the  sponsorship  of  the  Graham 
Paige  Motor  Car  Company.  He  was  a 
success. 

The  following  year  he  signed  with 
the  Household  Finance  Company, 
Chicago,  for  a  twice-a-week  broadcast 
from  the  Windy  City.  He  had  been 
with  that  one  program  until  last  sum¬ 
mer  when  it  was  discontinued  for  the 
remainder  of  the  year. 

“I  don’t  know  if  I’ll  go  back  the  first 
of  the  year  when  the  program  is 
scheduled  to  start  up  again,”  he  com¬ 
mented.  The  bi-weekly  trips  between 
Detroit  and  Chicago  have  begun  to 
wear  on  him,  he  added,  “I’d  like  to 
spend  more  time  with  my  family,”  he 
said. 

Eddie’s  never  been  back  to  England 
(Continued  on  page  18 
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Sun  Oil  Company 
Using  Ads  in 
364  Newspapers 

Launches  Largest 
Campaign  in 
Concern's  History 

Philadelphia.  Nov.  9 — High  praise 
for  newspaper  advertising  was  ex¬ 
pressed  today  by  M.  H.  Leister,  ad¬ 
vertising  director  for  the  Sun  Oil 
Company.  Philadelphia,  as  he  out¬ 
lined  to  Editor  &  Publisher  the  details 
of  the  largest  campaign  in  the  con¬ 
cern’s  history. 

The  campaign  on  Nu-Blue  Sunoco 
started  in  364  newspapers  Oct.  31. 
Full-page  poster  type  ads  were  in¬ 
serted  in  dailies  throughout  the  east¬ 
ern  part  of  United  States.  These  pa¬ 
pers  have  a  combined  circulation  of 
13,823.000.  Further  insertions  will  be 
made  once  a  week. 

An  Ideal  Medium 

“Newspapers  are  an  ideal  medium 
for  a  campaign  of  this  kind,”  Mr. 
Leister  told  Editor  &  Publisher,  “be¬ 
cause  we  had  a  message  which  re¬ 
quired  explanation  and  the  space  to 
do  it.  They  formed  the  backbone  of 
not  only  this  campaign,  but  also  in  the 
past  on  Blue  Sunoco  advertising. 

“We  never  go  into  long  copy  and 
our  advertisements  are  run  in  semi¬ 
poster  style  because  we  feel  that  peo¬ 
ple  will  not  take  the  time  to  read 
long  messages  but  will  be  attracted  by 
something  that  looks  interesting. 
Newspapers  are  an  ideal  medium  for 
such  a  message.” 

The  campaign,  Mr.  Leister  ex¬ 
plained,  is  divided  into  two  parts. 

TTie  first  two  advertisements  were 
largely  of  the  announcement  type. 

The  second  part,  which  starts  Nov. 
13,  utilizes  the  results  of  a  test  which 
was  made  by  an  independent  researdi 
corporation.  In  tliis  test,  over  1,400 
motorists,  who  were  previous  users  of 
Premium  gasoline,  were  asked  to  com¬ 
pare  an  unidentified,  uncolored  fuel 
with  the  gas  they  formerly  used.  The 
results  of  the  test  will  feature  the  sec¬ 
ond  part  of  the  campaign. 

Mr.  Leister  said  that  the  campaign 
will  last  imtil  the  Sun  Oil  Company 
feels  that  the  Christmas  buying  influ¬ 
ence  will  detract  readers’  interest  in 
the  advertising  of  the  new  product. 
The  campaign,  however,  will  more 
than  likely  be  resumed  after  the  first 
of  the  year. 

Good  Results 

As  to  results,  Mr.  Leister  said  “they 
have  far  exceeded  our  expectations.” 

The  opening  of  the  newspaper  cam¬ 
paign  was  supplemented  by  the  use 
of  3,523  poster  boards  and  special 
decorations  in  all  Sun  Oil  stations. 

Most  of  the  newspaper  ads  were  run 
in  color. 

“Before  the  campaign  started,”  Mr. 
Leister  said,  “we  gave  to  newsjyaper 
ofiicials  the  number  of  the  blue  ink  we 
wanted  to  use.  Because  of  this  prepa¬ 
ration,  the  colors  have  run  absolute¬ 
ly  uniform  throughout  all  the  adver¬ 
tisements.  nie  mechanical  superin¬ 
tendents  have  done  a  swell  job.” 

Mr.  Leister  said  that  preparations 
for  the  campaign  required  six  months’ 
time.  Roche,  Williams  and  Cunnyng- 
ham  is  the  agency. 

SKEWES  RECOVERING 

James  H.  Skewes,  editor  and  pub¬ 
lisher  of  the  Meridian  (Miss.)  Star, 
and  several  newspapers  in  Mississippi, 
Louisiana  and  Illinois,  is  slowly  im¬ 
proving  at  his  home,  1703  23rd  Avenue, 
Meridian,  Miss.,  after  a  three  months’ 
illness.  Mr.  Skewes  was  stricken 
with  coronary  thrombosis  in  August. 


AFA  DISTRICT  MEET 

The  First  District.  Advertising  Fed¬ 
eration  of  America,  will  hold  a  con¬ 
ference  at  the  Hotel  Garde,  New 
Haven,  Conn.,  Nov.  19,  20.  Federation 
President  Norman  S.  Rose  of  the 
Christian  Science  Monitor  and  G.  Lynn 
Sumner,  president  of  the  Advertising 
Club  of  New  York  and  head  of  his 
own  advertising  agency,  will  address 
the  group.  William  E.  Haskell  of  the 
New  York  Herald  Tribune  will  speak 
at  a  newspaper  clinic. 

■ 

Writes  Fashion 
Column  for 
Average  Woman 

Mary  Hampton  Syndicates 
Own  Daily  Column 
to  20  Papers 

Out  in  California  an  energetic 
>oung  woman  named  Marv  Hampton 
is  writing  a  unique  daily  column 
vhich  covers  just  that  state — a  col¬ 
umn  she  launched,  sold  and  now 
writes  daily  by  herself.  Today,  after 
more  than  three  years’  success,  it 
reaches  over  a  half-million  people 
with  ever-increasing  sponsors.  And 
there  was  no  accident  or  luck  in  her 
achievement.  There  are  twenty 
varied  years  of  hard  newspaper  ex¬ 
perience  behind  it. 

It  is  a  column  primarily  on  “Dress,” 
built  to  show  women  how  to  make 
the  most  of  what  clothes  they  have  and 
to  enjoy  what  they  have.  Her  general 
theme  is  that  “clothes  should  be  fun” 
with  the  purchase  of  clothes  allowed 
to  follow  spontaneously. 

Writes  for  Average  Woman 

“I  saw  that  all  the  fashion  writers 
were  writing  for  the  social  leaders 
only,  and  it  looked  cock-eyed  to  me,” 
Miss  Hampton  said  in  explaining  why 
she  decided  to  do  her  own  column. 
“I  wanted  to  write  for  the  great,  aver¬ 
age  masses  of  women,  whom  I  con¬ 
sider  both  intelligent  and  apprecia¬ 
tive.  The  retail  stores  are  supported 
by  the  masses,  and  my  copy  making 
women  clothes  conscious  is  designed 
to  help  them  too  by  reaching  the 
masses  of  women. 

“I  love  women,  I  really  do,”  she 
said  when  asked  to  define  the  basis  of 
her  column’s  success.  “I  feel  that  in 
helping  women  to  look  better  I  am 
performing  a  service.  They  feel  the 
same  way.  Most  women  are  lone¬ 
some.  All  women  are  very  personal. 
If  a  column  gives  warmth,  sympathy 
and  a  personal  relationship,  it  at¬ 
tracts  women.” 

The  Hampton  column  is  based 
on  the  theory  that  it  must  be  human, 
that  it  must  reach  all  classes,  and  that 
it  should  be  a  personal  column.  She 
writes  what  she  describes  aptly  as  a 
“column  column,”  newsy  and  reflect¬ 
ing  her  own  vibrant  personality, 
rather  than  merely  detailing  what’s 
new  in  women’s  wear. 

Thus  Mary  Hampton’s  column  tells 
in  a  gay,  intimate  fashion  what  is 
seen  in  the  way  of  new  clothes  at  the 
opera,  in  the  clubs,  at  the  exposition 
1  grounds  or  on  the  streets.  Sometimes 
ic  is  intimate,  answering  the  letter 
from  Ihe  girl  with  the  $2  weekly 
clothing  allowance:  at  other  times  it 
is  sophisticated  and  chatty,  telling  the 
latest  from  a  fashionable  resort. 
Always  it  tries  to  be  interesting,  en¬ 
tertaining  and  to  strike  up  friendships 
with  the  reader.  Miss  Hampton  said. 

Formerly  in  Washington 
,  Mary  Hampton  in  1921  was  one 
among  60  students  selected  from  1.000 
1  University  of  Wisconsin  freshmen  for 
special  training  in  English  writing. 


Today  her  own  column  appears  daily  | 
in  20  California  newspapers. 

She  was  with  the  Washington  Her-  • 
aid  during  the  World  War  and  inter-  , 
viewed  every  member  of  the  Wood-  . 
row  Wilson  cabinet,  the  War  Presi¬ 
dent  himself  and  obtained  a  scoop  in 
a  first  story  on  the  plans  of  Louise 
Abbott,  original  head  of  the  first  chil¬ 
dren’s  department  of  the  Department 
of  Labor. 

After  soliciting  classified  for  the 
San  Francisco  Chronicle  Miss  Hamp¬ 
ton  landed  an  editorial  department 
job  there.  Her  idea  for  an  etiquette 
column  clicked  with  the  late  Carl 
Anderson,  then  Chronicle  managing 
editor,  and  the  editorial  room  gates 
were  opened.  Later  she  was  children’s 
editor  of  the  Chronicle,  but  the  ar¬ 
rival  of  her  own  first  child  halted  her  ^ 
career  temporarily.  Shortly  after  that 
Mary  Hampton  returned  to  the 
Chronicle  and  began  her  work  as 
fashion  editor  under  the  name  she 
later  made  famous  in  northern  Cali¬ 
fornia — “Ninon.”  Mary  Hampton  was 
Ninon  from  1923  to  1936,  through  a 
second  trip  to  a  maternity  hospital. 
Since  then  she  has  conducted  her  col¬ 
umn  without  pause. 

Mary  Hampton  began  syndicating 
the  column  in  1936  on  money  bor¬ 
rowed  from  an  aunt. 

■ 

HONOR  HITCHCOCK 

Chosen  for  his  services  to  the  com¬ 
munity,  Rufus  Wilbur  Hitchcock,  pub¬ 
lisher  of  Hibbing  (Minn.)  Daily  Tri¬ 
bune,  received  formal  recognition  Oct. 

23  into  the  ranks  of  Hibbing’s  first  citi¬ 
zens  when  he  was  guest  of  honor  at 
the  annual  Elks  Honor  Night  observ¬ 
ance.  Mr.  Hitchcock  was  selected  by 
ballot  of  members  of  the  Hibbing  Elks 
Lodge  as  the  1939  Honor  Citizen.  A  por¬ 
trait  of  Mr.  Hitchcock  was  hung  in  the 
Elks’  lodge  rooms,  in  addition  to  the 
honors  conferred  on  him  at  the  annual 
dinner. 

■ 

OKLA.  AD  MEN  MEET 

The  semi-annual  meeting  of  Adver¬ 
tising  Managers  of  Oklahoma  Press 
Assn.,  was  held  Oct.  29  in  the  Biltmore 
Hotel  in  Oklahoma  City.  George  O. 
Strecker,  of  the  Chicago  Tribune  na¬ 
tional  advertising  department,  was  the 
main  speaker  at  the  session,  which  150 
attended.  He  spoke  in  the  morning  on 
“Radio  Presentations  of  the  Tribune,” 
and  in  the  afternon  on  “Newspaper 
Dramatization.”  Robert  A.  Willier  of 
Advertising  Club  of  St.  Louis  spoke 
on  “Consumer  Campaigns.” 

EXPANDS  ROTC  AWARDS 

The  Chicago  Tribune  has  expanded 
its  awards  to  Reserve  Officers  Train¬ 
ing  Corps  by  adding  32  selected 
schools  in  five  mid-western  states. 
The  Tribune  has  previously  included 
34  schools  in  Chicago  and  suburbs  in 
its  annual  ROTC  award  program.  The 
new  recipients  will  include  colleges 
and  universities  where  military  train¬ 
ing  is  offered.  Gold,  silver  and  bronze 
medals  will  be  presented  at  the  end  of 
each  semester  to  the  three  cadets  cited 
for  merit  in  each  of  the  schools. 

FORMS  new'  agency 

H.  C.  Mulberger  and  L.  P.  Hicks  have 
formed  a  new  agency  which  will  be 
known  in  Milwaukee  as  H.  C.  Mul¬ 
berger,  Inc.,  with  offices  in  Milwaukee, 
Chicago  and  Detroit,  and  operating  in 
Michigan  under  the  name  of  Mul¬ 
berger  &  Hicks.  H.  C.  Mulberger  will 
be  in  charge  of  the  Chicago  and  Mil¬ 
waukee  offices  and  L.  P.  Hicks  will 
;  operate  the  Detroit  office.  All  the 
)  major  accounts  of  Richerd,  Mulberger 
■  &  Hicks,  Inc.,  will  be  taken  over  by 
.  the  new  organization. 


Official  Telegraph 
Rates  Increased; 
Press  Rate  Same 

FCC  Rejects  Dept,  of  Justice 
Contention  About 
Press  Rate 

Washington.  D.  C.,  Nov.  6-t 
Federal  Communications  Commiss  - 
has  rejected  the  contention  of  DepI-.  ' 
ment  of  Justice  lawyers  that  pres 
telegraph  rates  should  be  increa-^e 
before  the  charge  for  official  gover.-  '• 
ment  messages  is  advanced.  ® 

In  a  decision  announced  today. 
Commission  orders  an  increase  in  : 
for  government  messages,  from  thi 
present  40*;;^  of  the  charges  applit 
to  private  commercial  firms  to  60'”.  oi 
such  charges,  subject  to  the  sais  .. 
minimum  charges  that  are  now  ef¬ 
fective. 

No  Priority  Treatment 

The  suggestion  of  the  Department  ; 
Justice  that,  in  the  event  it  is  founi 
iiecessary  to  permit  Western  U: : ' 
and  Mackay  Radio  and  Telegraph,  ar: 
Postal  Telegraph  Companies  to  i .! 
their  charges  for  official  telegrams,  the 
rate  for  press  messages  be  propor¬ 
tionately  increased,  was  dismiss^ 
with  the  explanation  that  most  news¬ 
paper  wires  do  not  enjoy  the  priorin 
of  handling  that  is  accorded  the  gov¬ 
ernment.  The  rates  for  press  mes¬ 
sages  are  one-third  to  one-sixth  d 
that  charged  full-rate  commercisf 
telegrams. 

The  telegraph  companies  petitionee 
in  May,  1938  to  change  the  rates  for 
official  telegrams  to  full  commercL' 
level.  The  petitions  subsequer.; 
were  amended  to  ask  the  Commissior. 
to  grant  any  increase  which  it  deemed 
just  and  proper.  Hearings  were  con¬ 
ducted  November  27-30.  The  Depart¬ 
ment  of  Justice  opposed  any  advance 
in  government  rates  unless,  and  un¬ 
til,  press  charges  were  “brou^t  intt 
line.” 

The  evidence  disclosed  that  officii 
messages  account  for  5.2%  <J  to^  do¬ 
mestic  messages  of  Western  Union  but 
produce  only  1.5%  of  the  domestt 
revenue. 

The  Department  of  Justice  will  « 
permitted  to  file  exceptions  and  apply 
for  oral  argument,  within  20  days. 

PRIZES  FOR  'ads 

Interest  of  both  advertisers 
subscribers  was  recently  aroused  r. 
a  contest  conducted  in  the  Nebot 
(B.  C.)  Daily  News.  The  bottor. 
two-thirds  of  a  page  of  the 
divided  into  lettered  boxes,  and  at  -- 
top  were  blank  lines  containing 
corresponding  letter  to  each  box. 
the  boxes  were  the  jumbled  names 
local  business  houses.  Readers 
asked  to  unscramble  the  names  ^ 
write  them  out  in  the  blank  spa  - 
provided,  and  also  to  write  a 
advertisement  for  each  of  we 
ticipating  firms.  Three  cash  P 
were  offered,  and  the  scheme  br  ^ 
in  a  host  of  entries,  as  well  as  arou^; 
much  interest  in  the  names  o 
local  firms. 

■ 

MISTRIAL  IN  SUIT 

Federal  Judge  E.  Yates  Webb  f 
dared  a  mistrial  in  the  action  n 
by  Legette  Blythe  of  the  staff 
Charlotte  (N.  C.)  Observer 
Loew’s,  Inc.,  in  which  he  a^ 
motion  picture  film  short.  ®  .  jtje 
est  of  the  Brave,” 

■  copyright  on  his  book,  'Mars 
•  A  Dual  Life.”  Judge  Webb  ^ 
a  mistrial  when  one  of  the  ] 
came  sick. 
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ihlPress  Services  Ready  to 
Gather  Own  Race  News 
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Hearing  Is  Set  for  Nov.  15  on  Annenberg 
Applications  for  Injunction  Against  A.  T.  &  T., 
Illinois  Bell,  and  Western  Union 


CHICAGO,  Nov.  9 -Newspapers  will 
ontinue  to  receive  racing  news  infor- 
1  for  another  week,  either  direct 
Nationwide  News  Service.  Inc., 
from  press  associations  serviced  by 
the  .Annenberg  interests  via  A.  T.  &  T. 

.  despite  the  ruling  here  yester- 
y  of  Federal  Judge  James  H.  Wilk- 
tr»n.  who  denied  a  temporary  order 
■r„inini;  Illinois  Bell  Telephone  Co. 
-cutting  off  service  to  Illinois  Na- 
wide  News  Service,  owned  hy 
L.  Annenberg. 

Late  today  the  Illinois  Bell  granted 
in  to  Illinois  Nationwide  Ser- 
I  to  telephone  racing  information 
local  newspapers.  This  telephone 
.vice  will  embrace  the  same  infor- 
i'.ion  formerly  sent  by  teletype  to 
Mrs. 

In  Chicago,  newspapers  relied  on 
Associated  Press.  United  Press 
a-.d  International  News  Service  for 
Tace  entries  and  results  after  Illinois 
M  wires  operating  teletype  printers 
carrying  the  Annenberg  service  were 
iut  down  at  noon  today. 

Iijaaction  Proceedings  Nov.  15 
Under  Judge  Wilkerson’s  ruling, 
aining  A.  T.  &  T.  from  discontinu- 
5g  its  service  to  the  parent  Annenberg 
rganization,  pending  outcome  of  the 
cjunction  proceeding  Nov.  15,  news¬ 
papers  outside  of  Illinois  are  not  to  be 
affected.  Press  associations  use  their 
own  leased  wires  in  relaying  to  news- 
aper  clients  racing  information  ob- 
nedfrom  Annenberg’s  parent  organ - 
nation  and,  consequently,  are  not 
affected  until  Judge  Wilkerson  has 
iti^osed  of  the  petition  for  a  tempo- 
taiy  injunction  next  week. 

It  is  understood  that  should  the 
tin  refuse  protection  to  Nationwide 
News  Service,  the  press  associations 
*111  take  the  necessary  steps  to  fur- 
cish  complete  racing  information  to 
owspapers.  The  AP,  in  particular,  is 
d  to  be  preparing  to  serve  its  mem- 
aen  with  a  racing  service  compar- 
to  Annenberg’s. 

net  result  to  date  appears  to 
^  fet  riewspapers  in  Chicago  will 
the  primary  source  of  information 
®  racing  news,  with  local  bookmak- 
unable  to  obtain  Annenberg  service 
''u  nimois  Bell  wires.  Illinois  Nation- 
*;dc.  in  a  notice  sent  to  its  handbook 
““Is  l^t  night,  conceded  that  the 
Kurt  action  would  disrupt  its  service, 
jiere  k  considerable  speculation  here 
t  ®  how  betting  will  be  handled  in 
^  future,  should  Nationwide  News 
wice  be  unable  to  use  A.  T.  &  T. 
'a-  betting  may  return 

,  tuago,  it  was  pointed  out,  although 
/ixmakers  indicated  they  will  meet 
new  situation  by  taking  wagers 
,  counter  and  paying  off  after 
'  learn  of  results  of  the  races 
“Ugh  sources  other  than  direct 
vnenberg  service. 

Seek  Injunctions 

^  .  Wilkerson  next  Wednesday 

i-T  Rearing  applications  by  the 

-mberg  interests  for  temporary  in- 
i^ctions  against  Illinois  Bell.  A.  T.  & 
'  ®n<l  Western  Union.  The  latter 
»lii  concerned  in  the  hearing 

yesterday,  but  will  be  a 
to  the  injunction  proceedings. 
■Turer  ^’J^p^Rerg.  Philadelphia  Iii- 
I'he  r  and  his  associates  in 

organization  were  in- 
by  a  Federal  grand  jury  on 


charges  of  operating  a  lottery  along 
with  income  tax  evasion. 

I  In  New  York  it  was  learned  press 
associations  and  newspapers  have 
made  plans  to  cover  each  track  if  all 
wire  services  are  denied  the  Annen¬ 
berg  organization.  | 

An  affidavit,  filed  this  week  by  U.  S. 
District  Attorney  William  J.  Camp¬ 
bell,  asserts  that  information  in  his 
possession  "shows  that  only  a  trivial 
nortion  of  the  business  of  the  plain¬ 
tiff  is  concerned  with  legitimate  news¬ 
papers  or  press  associations.’’  The 
affidavit  also  stated; 

"That  out  of  662  customers  in  the 
Chicago  area  only  three  are  newspa¬ 
pers;  that  the  income  received  from 
newspapers  and  press  associations  be¬ 
tween  1933  and  1936  was  $57,009,  while 
other  income  from  bookmakers,  gam¬ 
blers  and  similar  persons  was  $7,724.- 
,531.04.” 

In  arguing  for  an  injunction.  Attor¬ 
ney  Weymouth  Kirkland  said: 

"I  hold  no  brief  for  the  bookmak¬ 
ers.  So  far  as  I  am  concerned,  they 
could  cut  off  all  the  phones  to  the 
bookmakers.  But  I  do  object  to  tak¬ 
ing  off  our  long  wires  that  stretch 
across  the  country,  supplying  news  to 
newspapers,  who  certainly  are  en¬ 
gaged  in  a  legitimate  business.” 

Meanwhile,  Federal  Judge  Philip  L. 
Sullivan  has  continued  until  Dec.  1. 
arguments  on  objections  to  a  recent 
master’s  report  recommending  dis¬ 
missal  of  a  civil  monopoly  suit  against 
Annenberg. 

SPORTS  WRITERS  ELECT 

Ken  Smith  of  the  New  York  Daily 
Mirror,  has  been  elected  president  of 
the  Football  Writers  Assn.,  for  1949 
succeeding  Bill  Corum  of  the  New 
York  Journal- American,  it  was  an¬ 
nounced  last  week  in  Chicago.  How¬ 
ard  Hobart  of  Chicago  Daily  News  was 
elected  vice  -  president  succeeding 
Harry  Salsinger,  Detroit  News  sports 
editor.  Harry  McNamara,  Chicago 
Herald-Arnerican,  was  re-elected  sec¬ 
retary-treasurer. 

CARTOON  EXHIBIT 

A  huge  exhibit  of  traffic  safety  car¬ 
toons  by  Jerry  Costello,  editorial  car¬ 
toonist  for  the  Albany  Knickerbocker- 
News  and  the  Gannett  Newspapers 
and  two-time  winner  of  C.  I.  T.  Safety 
Foundation’s  annual  awards  of  merit 
to  newspapermen  of  the  country,  was 
the  featured  display  at  the  Albany 
City  Club’s  recent  annual  municipal 
conference. 

WM.  E.  CHILTON,  SR. 

Charleston,  W.  Va.,  Nov.  9 — Wil¬ 
liam  E.  Chilton,  Sr..  81,  U.  S.  Senator 
from  West  Virginia  from  1910-1917. 
and  former  publisher  of  the  Charles¬ 
ton  (W.  Va.)  Gazette,  died  Nov.  8. 
In  recent  years  he  relinquished  the 
editorial  management  of  the  Gazette 
to  his  son,  W.  E.  Chilton,  Jr. 

NEWARK  STATUS  QUO  " 

Paul  Block,  president  and  publisher. 
Newark  (N.  J.)  Star-Eagle,  this  week 
reiterated  his  denial  of  rumors  that 
the  paper  has  been  sold.  Executives 
of  the  Star-Eagle  are  still  seeking 
backers  to  accept  Mr.  Block’s  offer  to 
them,  he  indicated. 


GO  TO  WESTERN  FRONT 

Representatives  of  the  three  major 
U.  S.  wire  services  this  week  went  to 
the  Western  front  with  the  French 
Army.  The  correspondents  assigned 
were  H.  R.  Knickerbocker,  INS;  Ralph 
E.  Heinzen*  UP  manager  for  France, 
and  Henry  C.  Cassidy  of  the  AP  Paris 
bureau. 

■ 

PNPA  Classified  Clinic 
To  Be  Held  Nov.  13-14 

Harrisburg,  Pa.,  Nov.  6 — All  major 
want  ad  classifications  will  be  dis¬ 
cussed  by  men  successful  in  this  field 
at  the  Third  Annual  Classified  Clinic 
of  the  Pennsylvania  Newspaper  Pub- 
li.shers’  Association  at  the  Penn  Harris 
Hotel,  Harrisburg.  Nov.  13-14. 

Carl  W.  H.  Ganz,  Baltimore.  Sun, 
second  vice-president.  Association  of 
Newspaper  Classified  Advertising 
Managers,  will  talk  on  the  intriguing 
subject  of  “Classified  Ramifications.” 
Bert  Reh,  Lancaster  (Pa.)  Newspa¬ 
pers,  will  talk  on  “Classified  Special 
Pages.”  He  will  be  assisted  by  five 
Pennsylvania  want  ad  chiefs.  C.  V. 
Smith,  advertising  manager.  Beneficial 
Management  Corporation,  Newark, 
N.  J.,  will  tell  the  clinic  how  to  in¬ 
crease  and  make  more  effective  loan 
advertising. 

Howard  Acton,  director  of  public 
relations.  Home  Owners  Loan  Corpo¬ 
ration,  will  talk  on  “Real  Estate,”  and 
the  other  major  classification,  used 
cars,  will  be  taken  care  of  by  E.  L. 
Meade,  Chevrolet  Division.  General 
Motors  Corporation,  whose  topic  will 
be  “Used  Cars  and  Classified.” 

“Classified  Specials,”  an  interesting 
topic  from  the  revenue  point  of  view, 
will  be  handled  by  William  E.  Mo- 
meyer.  Greensburg  Tribune  and  Re¬ 
view. 

Loyal  Phillips,  Washington,  D.  C., 
co-partner  in  the  Parish-Phillips  Want 
Ad  Service,  is  going  to  give  the  bene¬ 
fit  of  his  experience  under  the  title 
“Classified — The  Life  Saver.” 

William  J.  Babb,  Canton  (O.)  Re¬ 
pository,  classified  adviser  of  the 
Brush-Moore  Newspapers  of  Ohio,  and 
chairman  of  the  Board  of  Advisers, 
ANCAM,  will  explain  “What  Is  Lack¬ 
ing  in  Classified.”  Norman  Parkinson, 
Hamilton  (Ont.)  Spectator,  will  tell 
how  Canada  handles  classified. 

Lawrence  A.  Amundson,  of  the 
Sioux  Falls  (S.  D.)  Argus- Leader, 
two-time  winner  of  the  National  Want 
Ad  Week  award,  will  also  talk. 

Other  speakers  will  be:  James  G. 
Slep.  Altoona  Mirror;  John  W.  Igoe. 
Charleroi  Mail,  and  E.  Arthur  Sweeny, 
Greensburg  Tribune  and  Review. 

'The  conference  is  in  chargeg  of  D.  B. 
Barnhart,  classified  advertising  man¬ 
ager  of  the  McKeesport  (Pa.)  Daily 
News. 

■ 

HIT  FAKE  PRESS  CARDS 

Working  newspapermen  in  Tulsa, 
Okla.,  last  week  raised  a  protest 
against  the  use  of  fake  press  cards  and 
automobile  press  tags  by  persons  with 
no  connection  with  newspapers.  The 
city  will  pass  an  ordinance  making  It 
a  misdemeanor  to  use  or  display  the 
phoney  cards  and  tags.  Mayor  T.  A. 
Penney  said.  Official  press  cards  for 
newspapermen  are  signed  by  the  fire 
and  police  commissioners. 

■ 

LIBRARY  EDITION 

The  Lavonia  (Ga.)  Times,  a  weekly, 
issued  a  36-page  Georgia  State  Library 
edition  in  four  .sections,  Oct.  27.  It 
is  believed  to  be  the  first  special  edi¬ 
tion  devoted  entirely  to  libraries  and 
W’as  underwritten  by  the  Georgia 
Libraries  Assn.  It  had  articles  by 
prominent  librarians  throughout  the 
state. 


Veterans  Hit 
Armistice  Day 
As  "Mockery" 

At  New  York  Ad  Club 
Symposium,  They  Warn 
U.  S.  to  Steer  Clear 

Famous  war  correspondents  of  the 
World  War  spoke  their  minds  on 
Armistice  Day  at  a  luncheon  held  in 
their  honor  at  the  Advertising  Clu’o 
of  New  York,  Nov.  9,  and  after  an 
hour’s  symposium  on  the  observance 
and  what  it  means  today  in  the  face 
of  the  present  European  conflict  agreed 
that  it  ^vas  a  “phoney,”  a  “mockery,” 
and  that  it  should  not  have  been  des¬ 
ignated  as  such  on  the  calendar  this 
year. 

G.  Lynn  Sumner,  president  of  the 
ad  club,  presided,  and  Wythe  Williams, 
editor,  Greenwich  (Conn.)  Time, 
acted  as  toastmaster  during  the  sym- 
piosium  which  was  broadcast  and  on 
which  appeared  such  distinguished 
figures  of  the  Fourth  Estate  as  Frazier 
Hunt.  Burnett  Hershey,  and  Fritz  Max 
Cahen,  noted  German  correspondent 
and  author  of  “Men  Against  Hitler.” 

Predicts  German  Revolution 
Mr.  Cahen,  who  21  years  ago  gave 
Mr.  Williams  a  photostatic  copy  of  the 
'Versailles  Treaty  which  the  latter 
smuggled  out  of  Germany  and  scooped 
the  world  on  the  news  of  it.  predicted 
a  revolution  in  Germany  would  end 
the  current  war  as  it  did  the  last. 

“But,  this  won’t  be  an  ideological 
revolution;  this  will  be  a  human  revo¬ 
lution,”  he  asserted.  He  pleaded  that 
the  world  should  not  again  present 
the  German  people  with  another  Ver¬ 
sailles. 

Mr.  Hunt,  terming  the  European 
war  “a  family  quarrel,”  said  America 
is  again  sticking  her  neck  out  too  far 
as  it  did  during  the  last  war  in  our 
effort  to  settle  it,  and  advised: 

“The  best  thing  we  over  here  can 
do  is  to  mind  our  own  business.  The 
world  can  take  war,  but  it  can’t  take 
the  settlements  after  war.” 

He  said  he  wasn’t  at  all  sure  that  “if 
the  American  idealists  had  not  tried 
to  settle  the  last  war  we  would  not 
have  this  war  now.”  One  fact  he  is 
sure  of,  he  added,  and  that  is  that  “we 
should  not  try  to  settle  this  war.’’ 

PLAN  SAFETY  ADS 

A  1940  Safety  Campaign  for  the 
Commonwealth  of  Pennsylvania  Ls 
being  prepared  by  A1  Paul  Lefton 
Company,  Inc.,  daily  newspajjers  in 
Pennsylvania,  outdoor  advertising,  ra¬ 
dio  and  motion  pictures  will  be  used 
to  promote  highway  safety.  The  same 
agency  will  handle  next  year’s  cam¬ 
paign  to  increase  tourist  traffic  in  the 
Keystone  State.  Substantial  insertions 
will  be  made  in  newspapers  and 
magazines  in  neighboring  states. 

SEEKS  TRAFFIC  ANSWER 

’The  Hartford  (Conn.)  Times  is  of¬ 
fering  three  weekly  cash  prizes  for 
the  best  letters  submitted  by  citizens 
for  practical  suggestions  for  the  im¬ 
provement  of  traffic  conditions  in  the 
city,  for  the  motorist  and  the  pedes¬ 
trian.  Prize-winning  suggestions  are 
carried  on  Saturday  of  each  week. 

ADDS  NEW  COLUMN 

The  Philadelphia  Evening  Bulletin 
has  inaugurated  a  new  column,  “Don’t 
Look  Now,  But — ,”  a  daily  inside  fea¬ 
ture,  devoted  to  light  and  breezy  sub¬ 
jects  and  carries  the  by-line  of  “Cyn- 
wyd  Penmar.”  The  identity  of  the  au¬ 
thor  is  being  kept  a  secret,  for  the 
time  being  at  least.  The  feature  runs 
from  500  to  8.000  words. 


EDITOR  &  publisher 


C.  J.  Strang  Named  Court  Considering 
A«N  Y  TiTYi««!  LA.  Times  Appeal 

!*■  A  ■  X  Sacramento,  Cal.,  Nov.  6 — The  Los 

«  «  ,  ■  I  *  f  Angeles  Times  appeal  of  a  contempt 

l\^0CilC[rilCCll  Vi^lllOI  of  court  decision  was  under  consid- 


Angeles  Times  appeal  of  a  contempt 
of  court  decision  was  under  consid¬ 
eration  by  the  California  Supreme 
C.  F.  Hart  Now  Mechanical  following  the  presentation  last 

.  j  r  •»  week  of  arguments  by  representatives 

Supermtendent  Emeritus  ...  of  the  Times,  of  the  American  Civil 
Served  Paper  25  Years  Liberties  Union  and  of  the  Los  Angeles 

Bar  Association. 

•Appointment  of  Cortland  J.  Strang  The  case  was  based  on  publication 
to  the  position  of  mechanical  superin-  by  the  Times  of  editorials  concerning 
tendent  of  the  New  York  Times  was  labor  conditions  in  Southern  Cali- 
: - 1  fornia.  Protest  that  the  Bar  Associa- 


Chas.  F.  Hart 


C.  J.  Strang 


tion  should  not  have  drawn  the 
charges  and  prosecuted  the  case  on 
the  grounds  that  contempt  was  a 
criminal  matter  was  voiced  by  T.  B. 

Cosgrove,  attorney  for  the  Times. 

“Editorials,  if  read  in  the  light  of 
reasonable  tendency,  are  not  calculated  L'TCt 

to  bring  courts  into  disrepute  or  in  r  1  UNvj 

any  manner  influence  the  administra-  Efforts  of  AFL  to  combat  CIO  Chicago 
tion  of  justice,”  Mr.  Cosgrove  said.  Newspaper  Guild's  prolonged  strike  against 
“For  the  most  part,  the  editorials  in  Heart's  Chicago  Herald-American  took 
question  were  complimentary  of  the  ^1®''®*:,"? 

manner  in  which  the  courts  and  law  ♦^® 

c  ij  jxj  ‘nq.  Two  guild  pickets  were  accompanied 

enlorcement  onicers  had  conducted  •  .  aci«li  • 

A*  rru  pickets — one  group  carrying 


papers,  and  the  resulting  prestige  arJ 
good  will  that  can  be  built  up.  ^ 
“Facsimile  is  a  service  we  can  eas 
give  because  we  are  in  the  business  j 
disseminating  news  and  if  it  b 
onstrated  by  this  experiment  that  tij 
public  is  interested  enough  to  buy  in 
recorders,  we  will  continue  to  give  tis 
service  to  the  public  without  charge 
There  would  have  to  be  1,000  or 
receivers  in  the  Sacramento  distrr 
and  the  same  number  of  private]’,. 
owned  sets  in  the  Fresno  area 
make  the  service  worthwhile  from  oir 
standpoint,”  he  added.  Widespread 
interest  in  the  McClatchy  facsim. 
experiments  has  developed  and  It 
Hamilton  expres.sed  the  belief  t 
60'J(  of  the  families  who  have  enjovec 
the  “guinea  pig"  sets  purchased  ou:" 
right  by  the  newspapers  from  RCi 
would  buy  sets  of  their  own  if  manu¬ 
facturers  should  bring  the  price  dor 
to  $85.  “Of  course,  $250  a  set  is  ou" 
of  the  question,”  Mr.  Hamilton  addtc 
Among  the  "very  definite"  conch- 


iNew»pdper  >7uiia  s  proionqea  srriKe  aqa  n»T  u..  *i  A/r  r»i  *  l 

Lj  !•  r-L-  Lj  lA  A  •  XL  sions  reached  by  the  McClatchy  ex- 

Hearst  s  Chicago  nerald-Amencan  took  ..  ^  \ 

the  form  lest  week  of  AFL  pickets  picketing  ^ 


enforcement  officers  had  conducted 


facsimile  experiment  are  these: 

“Facsimile  will  become  a  media  ■ 
be  reckoned  with  eventually,  but  . 


^  their  trial  and  investigation.  The  ver-  .ia-s  assertina  strike  in  oroaress  with  AFL  lot  of  improvements  must  be  made  r. 

announced  Nov.  o  by  Col.  Julius  Ochs  diets  had  been  returned  and  the  juries  declaring  "there  is  no  strike"  and  tran.smission  and  receiving  sets. 

Adler,  vice-president  and  general  discharged.  The  same  matter  could  every  department  of  the  paper  is  working  “Pecorders  have  got  to  be  made 


manager  of  the  Times^  come  from  any  pulpit  or  college  class-  under  union  agreement. 

Mr.  Strang  succeeds  Charles  F.  Hart,  room."  _ 

who  has  been  in  charge  of  the  mechan-  a.  L.  Wirin.  representing  the  Amer-  _  _  .  -i 

ical  departments  of  the  Times  since  ican  Civil  Liberties  Union,  entered  a  Fr©G  idCSinillO 
1914.  Mr.  Hart  has  been  given  the  defense  of  the  Times  as  a  friend  of 

title  of  mechanical  superintendent  the  court.  Aim 

emeritus  and  will  continue  to  act  in  Allen  W.  Ashburn,  attorney  who 

an  ad\dsory  capacity.  represented  the  Bar  Association,  said  i.  TA 

Mr.  Strang  has  been  with  the  Times  Times  used  its  editorial  columns  IVlC^^lCEtClTV  lrCC00]rS 
ffir  nearly  15  years  He  was  born  in  to  influence  judicial  opinions  in  be- 

Hamilton  Says  Only  Intero!- 

®  1"  Los  Ansoles  and  vicinity. 


from  Boys  High  School  he  was  ap-  , 

pointed  to  the  United  States  Naval  QTTrc  O  r*  T1HTTV 
Academy  at  Annapolis,  from  which  he  Lf/ilLI 

was  graduated  in  1921.  Spartanburg,  S.  C.,  Nov. 


ery  department  of  the  paper  is  working  Recorders  have  got  to  be  made  a; 
under  union  agreement.  automatic  as  regular  broadcasting  rt- 

_  ceivers.  That  is  not  true  today  wi:! 

,  _  .  the  present  sets. 

r0O  r  acsimno  Mus*  Be  speeded  Up 

,  ,  _  ,  g  “Facsimile  also  must  be  soeeded  up 

i0rvic0  Aim  ot  It  now  takes  18  minutes  to  bruadca:  I 

one  page  8V‘2  x  11  inches. 

.^r'r^lrrfr'Vlir  receiver  should  be  develope: 

X  that  will  give  regular  radio  receptior 

and  facsimile." 

Hamilton  Says  Only  Interest  There  are  55  McClatchy-owned  set 
In  Radio  Field  Is  Promotion  '^e  Sacramento  district  and  K  ir 
_ ,  and  near  Fresno.  These  have  her. 

OI  Newspapers  tested  in  a  total  of  800  homes  to  date 

Ti  -1.  -1  as  the  receivers  are  placed  in  new  lo- 

Guy  C.  Hamilton,  vice-pivsidcnt  j^ree  weeks.  An  eight- 


su  siaiary  oioad-  broadcast  daily  by  Station  KFBK 
casting  company  Sacramento,  between  1:30  and  4  ar. 
las  sent  a  lac-  Qnly  one  scanning  machine  is  eir.- 


was  graduated  in  1921.  Spartanburg.  S.  C.,  Nov.  6-Alleglng  q  C  Hamilton  vice-uresident  the  receivers  are  placed  in  new  lo- 

Mr.  Strang  served  with  the  navy  a  Washington  Merry-Go-Round  col-  and  general  manager  of  the  M^-Clatchv  ^v^ry  three  weeks.  An  eij- 

until  1925  when  he  was  retired  on  a  commenting  on  the  plaintiff  and  Newsoapers,  whose  subsidiary  broad- 

physical  disability.  Immediately  upon  his  connection  with  the  Buzzard  Roost  _  ppstint?  mnmnnv  broadcast  daily  hy  SU.tion^  ^ 

his  retirement  in  April.  1925,  he  joined  (Greenwood.  R.  C..  nr^ipct)  was  libel- 
the  Times  mechanical  department  staff  ous,  false,  and  malicious.  Daniel  T. 
and  during  his  first  year  was  assigned  Duncan,  enginer  for  the  project,  has 
to  the  rotogravure  plant,  located  at  filed  suit  for  $100,000  damages  against 
44th  Street  and  11th  Avenue.  From  the  Spartanburg  Journal.  The  article 
the  roto  plant  he  was  transferred  to  published  Nov.  25,  1938,  in  part  stated 
the  Times  Annex  on  43rd  Street.  that  the  project  instead  of  promoting 

Mr.  Strang  is  married  and  has  one  good  will  for  the  administration  in 


daughter. 

Served  Northcliffe  Papers 

Mr.  Hart  during  his  long  service  on 


South  Carolina  has  turned  a  number 
of  South  Carolinians  against  the  Pres¬ 
ident.  Mr.  Duncan  in  the  complaint. 


the  -rimes  won  recognition  as  one  of  states  that  the  article  was  calculated 
the  ablest  newspaper  mechanical  ex-  did  damage  ms  professional 

ecutives  in  the  country,  and  his  work  reputation  ai^  especially  so  in  view 
is  widely  known  abroad.  fact  that  it  ^  was  calculated  to 

Educated  as  an  engineer,  Mr.  Hart  bring  him  into  disrepute  with  the 
is  a  member  of  the  American  Society  government  administration  which  at 


Guy  C.  Hamilton 


dissemination  of 
news,  is  best  fitted  to  give.” 
Interviewed  in  New  York  this  week 


simile  newspaper  ployed  Station  KMJ,  Fresno.  125 
into  hundred.s  ot  n.,jies  from  Sacramento,  receives  ove: 
C  ilifornia  h^es  telephone  wire  and  broadcasts  si- 
since  last  Feb-  rnultaneously  the  impulses  sent  to 
ruary  as  an  ex-  kfBK’s  transmitter  in  Sacrament, 
pen  me  n  ,  be-  ^  special  Fresno  page  is  included  lot 
the  Fresno  broadcast. 

held  of  radio  is  ^  l, 

a  service  to  the  .  “  '’'fi 

public  that  the  facsimile  newspapers  on  ffie  PaeJ- 
newsnaner  bv  f*'®*"  Sacramento,  we  could, 

fraininft  anH  pv-  Hamilton  stated.  “Our  expen- 

rtf-i-ianfP  in  the  <nent  proves  the  feasibility  of  ctot 
n  inafinn  nf  fucsimile  broadcasting  over  telephom 
1,  wires.  I  could  even  put  out  a  fac; 

v^rir  mia  waalr  simile  newspaper  in  New  York  Cibj 


IS  a  memoer  oi  xne  American  oocieiy  . . . —  — . c,  interviewea  in  ixew  lorx  inis  weex  ,  j  ‘•-r  i  u  ,1  -  f oipnhone wui 

of  Mechanical  Engineers,  and  also  of  t»e  present  time  is  financing  many  during  a  business  trip,  Mr.  Hamilton  he  ventured,  illhad  a  ieiep 
the  British  Institute  of  Mechanical  large  construction  projects.  told  Editor  &  Publisher  that  the  Me- 

Engineers.  In  1899  he  took  up  news-  ^  n  Clatchy  newspapers  are  prepared  to  ® 

nanor  fancyinAArincy  iindAr  Trvin^  rtlxr^  fko  r\iiVk1i/>  fo/vcimilo  Coil  t  Pflnt  CoHipl^t®  T 


paper  engineering  under  Irving  Stone, 
then  mechanical  superintendent  of  the 


DENNIS  TO  CAPITOL  give  the  public  facsimile  newspapers 

Washington,  D.  C.,  Nov.  6 — Frank  without  charge  next  year  should  tech- 


Can't  Print  Complet*  Story 

Mr.  Hamilton  described  facsimile  “ 


Chicago  Daily  News.  In  February,  Dennis,  assistant  managing  editor  of  nical  developments  place  a  sufficient  “a  headline  broadcasting  -stunt-a  su 
1904,  he  went  to  the  Brooklyn  Eagle  to  the  Oklahoma  Times,  will  become  as-  number  of  receivers  in  the  areas  sidiary  of  newspapers.”  , 

take  charge  of  the  mechanical  depart-  sistant  managing  editor  of  the  Wash-  served  by  the  Sacramento  Bee,  Fresno  said,  can’t  print  the  complete  si  v 
ments  and  install  the  machinery  in  the  ington  Post.  Nov.  15.  He  will  sue-  Bee  and  Modesto  Bee.  “We  are  not  in  It  has  to  remain  a  very  condensf- 
new  building,  then  in  course  of  con-  ceed  Lowell  L.  Leake  who  becomes  radio  or  facsimile  trying  to  make  a  version  of  news  in  commentarj’  » 
struction.  Soon  after  the  new  equip-  publisher  of  Ashboro  (N.  C.)  Courier,  profit.”  he  emphasized.  “Our  only  in-  much  like  a  radio 
ment  was  in  operation  Lord  North-  which  he  purchased  recently.  terest  is  the  promotion  of  our  news-  Mr.  Hamilton  recalled  tha 

cliffe,  then  Sir  Alfred  Harmsworth.  '  10  years  ago  he  was  ‘  ^  yj. 

Bart.,  was  in  New  York  and  went  .  _  .  «...  only  publisher  in  the  ANPA  w"®  j." 

through  the  Elagle  plant.  He  was  so  ABANDONS  HALF“PAGE  PRACTICE  that  headline  broadcasting  by  , 


impressed  that  he  declared  it  was  ten  I'lACON,  Ga.,  Nov.  4 — George  D.  W.  Burt,  executive  editor  of  the  Macon  would  not  hurt  newspapers. 


maintains  that  this  is  essentially  trut 


years  ahead  of  the  times.  Telegraph  (morning)  and  Macon  Evening  News,  announced  abandon-  maintains  that  this  is  essentially 

When  Pomeroy  Burton  went  with  ment  of  the  half-page  practice  which  the  newspapers  had  used  for  several  in  the  case  of  facsimile, 
the  Northcliffe  papers  in  1906  he  com-  months.  (E.  &  P.,  April  8,  page  12).  Readers  sent  a  flurry  of  protests  in  the  Since  all  of  the  McGatchy^i^ 
menced  to  make  plans  to  secure  Mr.  -gg^.  weeks  and  the  management  decided  to  discontinue  the  practice,  fh®  evening  field,  e 

Hart  to  take  the  rn^hanical  depart-  ,^hich  was  instituted  as  an  economy  measure,  Burt  said.  While  readers  broadcasts  of  n®^®  narticular'-; 
ments  and  in  May  1907  he  succe^ed  ^  odd-number  pages  only  as  an  experiment,  „ninrof  v  ew.”  M' 

and  Mr.  Hart  went  to  London  where  N^spapers  which  h^e  large  editorial  and  com-  from  our  point  of  vie 

he  remained  for  seven  years  as  head  r  „  a-  ,  -j.  ,  Hamilton  concluded.  .  .  ,, 

of  the  mechanical  denartment  of  As-  room  staffs  have  no  trouble  with  deciding  to  add  pages  when  news  Hamilton  was  acconipam^ 

sociated  Newsnapers.'  are  heavy,  Burt  explained,  but  smaller  papers  find  difficulty  m  filling  g^gj  Howard 

In  July,  1914,  Mr.  Hart  returned  two  more  pages  when  addition  of  one  page  would  fill  its  needs.  The  time  ^^gg  manager  of  the 
to  the  United  States  to  take  charge  lost  in  trying  to  decide  whether  to  add  pages  between  editions  showed  up  Broadcasting  Company, 
of  the  New  York  Times  mechanical  in  overtime  work,  he  said.  Readers  commented  they  “grabbed  a  handful  of  operates  KERN,  Bakersfield, 
staff.  air”  when  they  reached  the  half-page  while  turning  through  the  paper.  Stockton,  and  KOH.  Reno. 
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Newspaper  Ads  Boost 
Ice,  Refrigerator  Sales 

Greater  use  of  local  newspaper  ad¬ 
vertising  on  the  part  of  ice  manufac¬ 
turers  has  contributed  much  to  the 
increased  sale  of  ice  and  ice  refrigera¬ 
tors  during  the  past  year,  Hurley  G. 
Bust  advertising  director  of  the  Na- 


THE  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 

Perfumed  Ink  Used  In  Newspaper  Ad 

WE  HAVE  READ  many  advertise-  of  Faberge,  240  Madison  Ave.,  New 
ments  that  “smelled,”  and  it  wasn’t  York. 

S  Association  of  Ice  Industries,  perfume  either. 

told  that  organizatiori’s  members  at  This  week  we  had  the  pleasure  of  Sayman's  Using  National  Copy 
their  annual  convention  in  Chicago  reading  a  newspaper  advertisement 


last  week.  .  that  gave  off  delightful  emanations  of 

Mr.  Bust  emphasized  this  phase  of  perfume,  due  to  the  enterprise  of  an 
the  association’s  1940  program  will  be 
puAed  with  greater  activity  during 
the  coming  year.  A  feature  of  the 
convention  was  an  exhibit  of  50  suc¬ 
cessful  newspaper  campaigns  used  by 
ice  companies  in  1939.  Ice  sales 
gained  7%  this  year,  it  was  announced, 
and  ice  refrigerator  sales  jumped  25%. 

The  association’s  ad  program  for 
1940,  totaling  more  than  $500,000,  will 
be  the  largest  in  its  history,  Mr.  Hust 
said.  The  national  advertising  budget 
will  include  an  increase  in  consumer 
copy  in  magazines  and  farm  papers 
and  greater  use  of  business  papers. 

National  Ice  Advertising,  Inc.,  Chi¬ 
cago.  will  again  furnish  mats  to  ice 
dealers  for  use  in  newspapers. 

Copy  theme  for  1940  is  yet  to  be  de- 
•jrmined.  Donahue  &  Coe,  New  York 
agency,  continues  to  handle  the  ac¬ 
count. 


Central  Council  of  4-A 
To  Meet  in  Chicago 

“New  Studies  on  How  People  Read  jndianapolU  store  The  perfume,  with  tion  to  advertising  in  St.  Louis. 


A  CONSUMER  advertisement,  used 

to  gain  wider  distribution  and  in¬ 
crease  sales  of  Sayman’s  Vegetable 
Wonder  Soap,  has  doubled  the  num¬ 
ber  of  outlets  for  the  T.  M.  Sayman 
Products  Company  in  St.  Louis.  The 
advertisement  was  prepared  and 
placed  by  the  Gardner  Advertising 
Company,  St.  Louis. 

In  obtaining  wider  distribution, 
salesmen  take  proofs  of  the  1000-line 
advertisement  in  calling  on  potential 
outlets,  offering  to  include  the  dealer’s 
name  in  the  signature.  The  advertise¬ 
ment  is  run  after  salesmen  have  com¬ 
pleted  their  work  in  a  territory. 

In  St.  Louis,  2,365  dealer  names  w'ere 
run  with  the  introductory  copy,  build¬ 
ing  the  1000-line  announcement  to  a 
full  page  with  190  lines  carry  over  on 
a  facing  page. 


cad  —  lawgar  bmg  ■ 
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Newspapers”  is  the  subject  of  an  il- 


Starting  with  the  question  above, 
five  small  teaser  ads  were  placed  in 
the  two  morning  papers,  the  Record 
A  campaign  of  frequent  insertions  of  and  the  Philadelphia  Inquirer,  before 
small  space  over  a  period  of  four  the  main  copy  appeared.  The  “prissy” 
months  follows  the  initial  advertise-  motif  was  emphasized  in  such  lines  as 
ment.  Present  plans  call  for  sched-  these:  “Mr.  Prissy,  your  day  is  over’’; 
ules  in  a  selected  list  of  71  weekly  “Mr.  Prissy,  you’re  on  your  way  out”; 
newspapers  in  Missouri  and  Illinois  “Mr.  Prissy,  you’re  as  old  fashioned 
and  in  31  negro  newspapers  in  addi-  as  the  horse  and  buggy.”  Each  ad  car¬ 
ried  the  line:  “Watch  for  No.  1  of  a 
Linked  with  this  campaign,  a  sched-  series  of  advertis^ents  sponsored  by 


the  dangerous  title  of  “Aphrodisia 

iii^^tXtelkVre  given  by  Harold  .^ad  been  mixed  with  the  printing  ink  ule  is  appearing  in  Americau  Weekly,  Ben  Wilks.” 

R  Anderson,  director  of  the  Publica-  plant  of  Indianapolis  Star,  morn-  Holland  s.  Household,  Grit  and  South-  When  the  main  copy  for  Ben  Wilks 

tion  Research  Service,  dealing  with  paper.  west  Magazine.  clothes  appeared  in  large  space  it 

the  new  reader  interest  studies  of  the  Th®  innovation  was  the  idea  of  T.  M.  Sayman  Products  Company  carried  this  definition  of  a  “prissy”: 

Bureau  of  Advertising,  ANPA,  before  D.  G.  Hays,  local  advertising  manager,  was  founded  in  1877,  but  until  re-  “A  man  who  condemns  everything 

the  Central  Council  of  the  American  and  Richard  Harding,  promotion  man-  cently  the  product  was  distributed  that’s  low  priced.  A  man  who  brags 

Association  of  Advertising  Agencies,  ager.  A  half-page  in  color  was  used  only  through  drug  stores  and  by  about  how  much  he  pays  for  clothes. 

house-to-house  selling.  National  dis-  A  man  who  knows  everything  and 
tribution,  through  pharmacies,  has  admits  it.  A  man  who  snubs  the 

been  established  for  many  years.  The  opinions  of  others.  A  man  who  will 

not  shop  on  Bainbridge  street.  That 
man  is  a  PRISSY.  He  won’t  bother  to 
come  into  Ben  Wilks.  Chalk  one  up 
for  Ben  Wilks'.” 

Explaining  the  problem  the  ad 
series  sought  to  solve  Mr.  Jerry  Ver- 
len  said: 

“This  particular  store  has  a  unique 
problem,  in-as-much-as  it  is  located 
some  ten  blocks  away  from  the  good 
buying  section  of  Philadelphia,  it’s 
in  the  heart  of  the  .section  known  as 
the  ‘fence.’  Every  other  store  of  that 
particular  section  uses  a  barker  to 
pull  cu.stomers  in.  and  they’re  not  one- 
price  stores.  A  customer  going  into 
that  section  expects  to  be  asked  two 
and  three  times  the  regular  price  of 
the  garment  and  krK»ws  that  it  will  be 
necessary  to  bargain  for  a  price.  Be¬ 
cause  of  this  our  client,  the  Ben  Wilks 
Store,  operating  on  a  strictly  one- 
prioe  policy  and  selling  very  fine 
clothing,  had  an  unusual  problem.  Not 


Walter  Thompson  Company,  chair- 
^  of  the  Central  Council,  will  pre¬ 
side. 

■ 

Phone  Co.  Uses 
Quiz  Idea  in  Ads 


JUiieMefi  Cmhoj's  Jasso  ,  2  ”  1: 

llkftmiiMiiure'sOwn^tyAii^  |‘  ^  j 

|^|||||| 

Nil  I  If  I 


Nov.  14.  at  the  Medinah  Club,  Chicago.  Nov.  1 
Other  speakers  on  the  program  in-  The  results  were  excellent,  accord- 
dude  Allen  L.  Billingsley,  Four- A  ing  to  an  executive  of  the  Star, 
diaman  and  president.  Fuller  &  “Although  mailers  and  pressmen 
smithi  Ross.  InC;,  discussing  “Adver-  i,ad  a  lot  of  explaining  to  do  when 
T  u  n  ^  Agency  Busi-  they  got  home  that  morning  and  most 

,  ^ohn  Benson,  Four-A  president,  the  Star  building  seemed  enveloped 
T  ^0*^*’^*®®*°*'  in  a  pink  cloud  foi  more  than  a  day, 

heeler-I^a  Bill;”  Dr.  Kenneth  the  advertisement  was  a  complete 
•  executive  of  the  Con-  success,”  he  said.  “The  store  was 
*^*  ».  ^*^'*^*'  Con-  deluged  by  orders  and  citizens  com- 

.  mpr  Movement;  ’  and  Dr.  Miller  rented  favorably  on  the  stunt.  It  is 
ino  n**  dmector  of  the  Advertis-  believed  here  that  this  was  the  first 

f**®  scheme  has  been  operated 

J.  wSr  without  ‘bugs’  by  a  large  daily.” 

No  additional  charge  was  made  to 
the  advertiser  for  using  the  scent,  the 
ad  running  at  regular  black  and  one 
extra  color  rate,  because  of  its  ex¬ 
perimental  nature. 

Essence  and  essential  oils  of  the 
,  ,  scent  were  mixed  with  the  green  ink 

•jsinv  in  by  F.  Lester  Yeager,  Star  mechanical 

Si?!"  superintendent. 

nisements,  is  appearmg  in  Illinois  ™  ,  j  r  •  i  j 

newspapers  as  a  part  of  the  regular  ,  twelve  pounds  of  green  ink  and 

^Paign  of  Illinois  Bell  Telephone  perfume  were  used.  - - -  __  - - - 

Company.  The  ink  was  held  to  one  page  by  a  present  campaign  marks  the  entrance  that  people  doubted  the  one-pnee 

“Telequiz”  ads  are  a  series  of  short  fountain  designed  for  of  Sayman’s  Soap  into  the  field  of  policy  of  the  store,  but  generally 

insertions,  conceived  as  a  Star  by  the  Goss  Printing  Press  national  advertising  and  a  broaden-  speaking,  the  desirable  element  they 
“ange-of.pace  in  the  consistent  ad-  Company.  ing  of  distribution  to  the  grocery  -  ... 

^jj^ing  program  of  Illinois  Bell.  The  press  run  was  132,000,  about  trade, 
are  made  up  of  eight  individual  5.000  above  the  daily  average.  About 

each  six  inches  on  one  column  2,000  papers  were  discarded  as  spoiled  Philadelphia  "Prissy 

^are  used  as  a  single  insertion,  on  or  unsatisfactory.  YOU  a  prissy?” 

PfS®®  o^  one  issue.  They  The  advertisement,  which  hit  every  That  is  the  blunt  question  Phila-  attracted  tremendous  comment.  The 

ford  el  ®  space,  in  all,  and  af-  reader  in  the  nose  as  well  as  the  eye,  delphians  have  been  pondering  re-  series  was  placed  in  the  Inquirer  and 
hg  j  total  space  may  was  placed  by  Charles  Mayer  &  Co.,  cently  as  a  result  of  an  unusual  ad-  the  Record,  and  the  response  and 

oumbe^**f  j  reducing  the  department  store.  vertising  campaign  for  Ben  Wilks  attention  it  has  received  has  caused 

Concei°«?  if  issue.  Copy  proclaimed  Aphrodisia  to  be  men’s  clothing  store  written  and  us  to  extend  our  schedule  so  that 

vea  by  the  copy  and  art  staff  “the  worldly  perfume  .  .  .  with  the  placed  by  the  Jerry  Verlen  agency,  now  we  will  al.so  use  the  Evening 

(Continued  on  page  16)  naughty  name.”  It  is  a  new  product  Philadelphia.  Bulletin.” 


Conscious 


wanted  to  attract  hesitated  to  go  to 
that  section  of  the  city  to  buy. 

“We  made  up  this  series  to  over¬ 
come  the  bad  flavor  created  by  this 
unwholesome  atmosphere  and  it  has 
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ASNE  Head  Hits 
Press's  Public 
Relations  Job 


There  is  one  important  aspect  in 
which  U.  S.  newspapers  fall  short 
and  that  is  in  their  public  relations, 
declared  Donald  J.  Sterling,  managing 
editor,  Portland  Oregon  Journal,  and 
president  of  the  American  Society  of 
Newspaper  Editors,  before  the  Uni¬ 
versity  of  Michigan  Press  Club,  re¬ 
cently,  at  Ann  Arbor,  Mich. 

"We  play  Charlie  Goodcheer  for 
the  other  fellow  and  promote  his 
every  pet  project,  yet  we  fail  to  pro¬ 
mote  ourselves,”  the  Oregon  news¬ 
paper  executive  asserted.  “Also,  we 
are  inclined  at  meetings  of  this  sort 
to  rise  in  mutual  defense  rather  than 
analyze  the  merits  of  constructive 
criticism  against  us.” 

Chides  Newspapers 
The  newspaper  whose  business  it  is 
to  take  apart  other  institutions  should 
have  no  objection  to  a  genuine  sur¬ 
vey  of  public  opinion  concerning  it¬ 
self,  he  continued,  referring  to  the  re¬ 
cent  Fortune  magazine  survey  of 
newspapers,  which  he  termed  “not  en¬ 
tirely  complimentary.” 

“However  mistaken  the  newspaper 
may  regard  some  of  these  views  of 
itself  as  expressed  in  the  Fortune  sur¬ 
vey  is  beside  the  point,”  Mr.  Sterling 
stated.  “The  important  thing  is  that 
such  viewpoints  are  expressed.” 

“What  to  do  about  it?"  he  asked. 
“There  is  little  that  can  be  done 
with  the  biased  mind  that  cannot 
think  straight  about  the  newspaper 
or  anything  else,”  he  continued. 
“There  is  much  that  can  be  done 
about  honest  and  unbiased  criticism. 
This  the  newspaper  can  meet  in  an 
honest  and  unbiased  manner.” 

Mr.  Sterling  reminded  his  listeners 
of  the  importance  of  maintaining  the 
free  press  in  America.  “A  free  press 
is  the  right  of  all  the  people  and  the 
chief  institution  of  a  representative 
government,”  he  declared.  “With  a 
free  press  gone,  gone  also  are  the 
other  three  freedoms  guaranteed  in 
the  Bill  of  Rights.” 

Lists  "Musts"  ter  Papers 
There  is  no  panacea  for  the  con¬ 
flict  of  the  haves  and  have  nots,  the 
ASNE  head  said,  “but  there  are  some 
very  simple,  homely  and  potent  rem¬ 
edies.  Among  these  remedies  are  good 
will,  which  is  God’s  will,  mutuality, 
tolerance  and  understanding.  It  is 
our  job  as  newspaper  makers  to  ad¬ 
minister  these  remedies.” 

Listing  the  “musts”  to  administer 
these  remedies,  he  concluded: 

“We  must  function  with  accuracy 
of  fact,  accuracy  of  expression  and 
accuracy  of  spirit. 

“We  must  learn  to  appraise  news  at 
its  real  worth. 

“We  must  resist  propaganda  from 
high  sources  and  low,  morning,  noon 
and  night. 

"We  must  be  understanding,  we 
must  be  tolerant,  we  must  be  fair. 

"We  must  never  lose  our  sense  of 
humor. 

“And,  above  all,  especially  at  this 
critical  time,  let’s  not  sound  off  until 
we  have  given  our  ideas  a  chance  to 
jell.” 


Jahn,  U.  P.  Writer, 
Expelled  from  Rumania 

Ferdinand  C.  M.  Jahn,  who  was 
United  Press  correspondent  at  Bucha¬ 
rest.  arrived  in  Budapest,  Hungary, 
Nov.  6,  after  being  expelled  from 
Rumania.  Mr.  Jahn  said  that  while 
no  official  reason  was  given  for  his  ex¬ 
pulsion.  the  government  press  direc¬ 
tor  told  him  informally  that  the  gov¬ 
ernment  was  displeased  with  his  ac¬ 
count  of  Crown  Prince  Michael's 
eighteenth  birthday  celebration  on 
Oct.  25.  The  dispatch  contained  a  ref¬ 
erence  to  Michael’s  mild  romance  last 
summer  with  a  commoner. 

The  press  director  added  that  the 
expulsion  had  no  connection  whatso¬ 
ever  with  Jahn's  political  reporting. 
Mr.  Jahn  was  arrested  on  Nov.  2  and 
told  he  had  twenty-four  hours  in 
which  to  leave  the  country.  Later 
the  order  for  his  departure  was  ex¬ 
tended  until  Sunday  to  give  him  time 
to  arrange  his  personal  affairs  and 
turn  his  office  over  to  his  succe.ssor. 


Herald  Tribune 
Man  Tells  of 
Warsaw  Flight 


Dis 


TO  GET  PANDA  FOR  ZOO 

The  Chicago  Daily  News  is  obtain¬ 
ing  a  panda  as  companion  for  the  one 
in  the  Brookfield  Zoo.  Col.  Frank 
Knox,  Daily  News  publisher,  ar¬ 
ranged  with  A.  T.  Steele,  Daily  News 
Far  Esatern  correspondent  to  send  the 
panda  from  China  to  U.  S.  ’The 
Chinese  prime  minister  personally 
granted  permission  for  the  panda  to 
be  shipped  to  America  as  a  special 
favor  to  the  Daily  News.  Under  pres¬ 
ent  laws,  the  Chinese  government 
forbids  export  of  pandas. 


COLOR  PHOTO  EXHIBIT 

For  the  second  year,  the  Chicago 
Art  Institute  is  giving  an  exhibition 
of  Chicago  Tribune  color  photographic 
art.  Twenty-five  samples  of  color 
work  done  by  the  Tribune  during 
19:18  are  on  exhibit,  Nov.  4  to  19. 


IN  NEW  QUARTERS 

Alfred  J.  Silbertein,  Inc.,  advertising 
agency,  has  moved  to  its  new  quarters 
at  9  East  40th  Street.  New  York.  It 
was  formerly  at  12  East  44th  Street. 
New  York. 


An  American  newspaper  man  who 
went  abroad  in  August  for  a  six-week 
vacation  and  found  himself  covering  a 
war  before  his  holiday  was  half-over, 
came  home  recently.  He  is  John  H. 
Walker,  a  member  of  the  staff  of  the 
New  York  Herald  Tribune. 

Walker,  accompanied  by  Robert  Ne¬ 
ville,  foreign  editor  of  Time  magazine, 
sailed  from  New  York  on  the  Italian 
liner  Conte  di  Savoia  for  Italy  Aug.  5. 
He  had  planned  to  be  back  in  New' 
York  Sept.  21.  Instead,  on  that  date, 
he  was  in  Rome  recuperating  from  an 
illness  brought  on  by  a  hazardous  five- 
day  flight  from  Warsaw  Travelling  in 
a  car  which  was  out  of  commission 
when  they  got  it  and  which  kept 
breaking  down  on  the  journey. 
Walker,  Neville  and  four  other  Amer¬ 
icans  fled  the  Polish  capital  Sept.  6. 
the  last  newspaper  correspondents  to 
leave  the  city. 

Was  on  Way  to  Berlin 

Walker  and  Neville  arrived  in 
Naples  Aug.  13.  From  there,  they 
travelled  north  to  Rome.  Venice,  Bu¬ 
dapest,  Krakow  and  finallv  to  War- 
-saw.  arriving  there  the  night  of  Aug. 
2li.  In  Warsaw,  they  found  another 
Herald  Tribune  staff  member  on  vaca¬ 
tion,  Sonia  Tomara.  Walker  had  in¬ 
tended  going  on  to  Berlin  after  a  few 
days,  but  as  conditions  in  Poland  grew 
tense  during  the  last  days  of  August, 
he  was  forced  to  cancel  his  plans. 

"Up  until  the  night  of  Aug.  31,  com¬ 
munication  with  America  was  excel¬ 
lent.  All  the  American  correspondents 
were  filing  by  telephone  and  there  was 
no  difficulty  whatever.  But  on  the 
night  of  Aug.  31,  all  wire  communi¬ 
cation  was  cut  off.  Radio  was  then 
the  only  means  of  filing  a  story.  I 
broadcast  over  the  Columbia  Broad¬ 
casting  System  that  night  and  it  was 
just  by  chance  that  my  story  was 
picked  up  by  the  paper. 

“After  that,”  Walker  continued,  “we 
never  did  get  New  York  by  telephone 


again.  It  was  heartbreaking  to  news- 1 
paper  men  to  be  on  the  scene  oftbl  DP* 
greatest  story  in  the  world  and  notl*  ' 
able  to  get  the  stuff  out.  Filing!,, 
radio  was  very  unsatisfactory.  Pot 
example,  on  Sunday  morning,  the  vilh 
of  Ambassador  Biddle  was  bombec 
1  was  at  the  embassy  about  an  hoc 
after  it  happened  and  I  got  the  storv 
I  went  immediately  to  the  cable  aij 
radio  office,  wrote  out  the  stoiy  it 
long  hand  and  filed  it  at  noon  (6  an 
New  York  time).  Later,  I  learne, 
that  the  dispatch  got  here  12  hours  too 
late  for  Monday  morning’s  paper. 

“Most  of  the  newspaper  people  wort 
staying  at  the  Hotel  Europejski,  whkr. 
was  across  the  way  from  the  Foreip 
Office.  There  were  daily  govemmea: 
press  conferences  from  Aug.  27  unS 
the  government  evacuated  the  capital 
but  they  were  in  Poli.sh  and  inter¬ 
preters  were  necessary.  On  the  27i 
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to  be  measured  for  gas  masks. 

“As  the  air  raids  grew  more  fr^ 
quent,”  Walker  reported,  “correspon¬ 
dents  who  could  find  some  means  of 
transportation  began  Raving  the  dft 
The  hotel  was  considered  a  particu¬ 
larly  dangerous  spot  in  _  view  of  its  rel¬ 
ative  position  to  the  .Foreign  Office 
and  general  headquarters,  which  were 
right  next  to  us.  Neville  and  mysel: 
moved  into  the  apartment  of  a  Lon¬ 
don  correspondent  who  had  left  the 
city. 

"On  Tuesday,  when  the  govemmer. 
evacuated  the  city,  two  carloads «: 

British  newsmen  left.  Miss  Toma.'.^ 
went  along  with  Maitland  of  theLo’- 
do>i  Times.  The  cars  followed  the 
diplomatic  caravan.” 

Tuesday  night,  L.  M.  Harrison,  sec¬ 
ond  secretary  in  the  Embassy,  got  ic 
touch  with  Ed  Beattie,  of  Unitec 
Press,  and  told  him  that  a  Polisi 
diplomat  had  offered  his  car  to  iny- 
one  who  could  get  it  started.  Etottie 
already  had  secured  a  seat  for  himsel' 
in  another  car  so  he  passed  the  woni 
along  to  Walker  and  Neville.  New^ 
of  the  car  came  to  them  during  a 
blackout  and  so  they  had  to  wait  until 
the  next  day  to  get  the  car. 

Car  Had  Dead  Battery 
"There  were  a  number  of  thing- 
wrong  with  the  machine,”  Walker  said 
“including  a  dead  battery  and  s® 
carburetor  trouble.  Besides,  the  M- 
ish  diplomat  had  bought  some  gasoline 
with  water  in  it.  It  took  us  all  da^ 
get  the  car  started.  We  got  away  fw 
Warsaw  about  5: 45  on  the  afternoon# 
Wednesday,  Sept.  6.  In  the  cai’  ^ 
sides  Neville  and  myself,  were  Ato 
Small  of  the  Chicago  Tribune;  ® 
secretary  and  assistant.  Const^# 
Kider;  Ed  Allen  of  the  British 
Press,  and  a  young  American  media 
student,  Carl  Dwandowski.  who  couic 
speak  Polish. 

“For  the  next  25  hours  we 
steadily,  taking  time  out  only  ‘wm  ol 

quent  repairs  on  the  car.  ^its 

the  city,  we  encountered  an  air  p, 

and  we  had  to  leave  the  car  on 
road  and  take  to  the  woods  '  cincts 
the  road  for  protection.  A  little 
ther  on,  a  loose  cobblestone  .  a, 

road  flew  up  underneath  th®  ^  s.lMncen 
smashed  the  exhaust  manifold 


eaieavoi 
die  high 
averal 
have  to 
r«:essar 
can  be  < 
mg  and 
friendly 
ley’s  r« 
As  th( 
lent  of 
sated  i 
;helist  I 
ply  as 
cieither 
’■hink  0 
»ith  re] 
*ho  aa 
product 
>ssuch 
cemed 
celatior 


It  se 
'•hat  a( 


^ewspe 


pulled  it  together  with  a  smal  p  I  u  take: 


pps,tl 


PRESS  CLUB  BANQUET 

Washington,  D.  C.,  Nov.  7 — Pres¬ 
ident  Roosevelt  will  speak  “off  the 
record”  at  the  National  Press  Club 
banquet  hall  Dec.  7,  when  the  annual 
Founder’s  Day  Dinner  will  be  served. 
Highpoint  of  the  club’s  social  calen¬ 
dar,  the  function  is  expected  to  be  a 
"sellout”  within  an  hour  after  reserva¬ 
tions  are  available,  as  has  been  the 
experience  of  the  club  in  recent  years. 


NEWSPAPERMEN  VISIT  COAST 

Executives  of  the  Phoenix  (Ariz.)  Republic  and  Gazette  were  feted  at  the  NBC  Holly¬ 
wood  studios,  Oct  15  as  one  of  the  features  of  the  jaunt  taken  annually  by  the  news¬ 
papers'  selling  and  executive  staff  to  some  point  of  southwestern  interest.  Sixty  persons 
were  in  the  party.  The  newspapers'  executives  are  pictured  here  with  Jack  Benny,  one 
of  those  who  led  in  a  reception  for  the  visitors.  Left  to  right,  bottom  row.  Bob  Hall, 
national  advertising  manager  of  the  Phoenix  Republic  and  Gazette,  and  secretary  of 
the  KTAR  Broadcasting  Company;  Oliver  King,  the  newspapers'  circulation  manager; 
W.  W.  Knorpp,  president  and  general  manager  of  the  newspapers  and  vice-president 
of  the  KTAR  Broadcasting  Company;  Jack  Benny;  Roy  Bradt,  manager  of  the  Phoenix 
Republic  and  Gazette  Syndicate;  Sidney  Myers,  newspapers'  business  manager;  upper 
row,  left  to  right,  Leland  M.  Hover,  newspapers'  classified  advertising  manager;  Fred 
Myers,  newspapers'  advertising  manager. 


of  wire  and  continued.  ^ 

“The  roads  were  jammed  with  tc 

sands  of  refugees  fleeing  their 
We  had  neither  food  nor  , 

hours.  The  only  thing  we  ^ 
for  in  the  car  when  we  left 
besides  a  few  personal 
were  two  bottles  of  mineral 

On  Sept.  10,  they  arrived  at  tne 
manian  border,  where  they  a  a  ^ 
the  car.  The  refugees  then  w 
Cemauti. 

Walker  took  the  train  to 
and  then  continued  to  Rome,  ^ 
rested  up  and  for  a  IfW  w 
sisted  James  Minifie  in  the 
Tribune’s  Rome  bureau. 
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f;OR  NOVEMBER  11,  1939 

f.  *,^1  .rvri  j-l  ■m-K  space  buyer  was  rated  little  and  therefore  the  agency  would 

j\^Ejr^S^l.lTO-Tl.^r  pS  higher  than  chief  clerk  and  served  liave  to  listen  to  too  many  argu- 

more  as  a  “buffer”  than  actual  final  ments. 

,  authority.  Others  referred  to  some  10.  Seldom  is  background,  reli- 

^IQ^IIGG  ^^11  space  buyers  as  valuable  intermedi-  ability,  editorial,  or  news  content  of 

ates  for  presenting  information  of  in-  papers  considered  by  agency  space 
nil  wii*  1  »  T"  1  terest  to  the  agency’s  clients.  buyers.  Instead,  Standard  Rate  & 

Consonsus  on  Allen  Billingsley  S  List  of  News-  May  Be  Result  of  Bureau  other  statistics  are  relied 

paper  Salesmen's  Complaints  Against  Agency  that  IL'com^ratfveif  reclnu^^^^^  ^  ^ 

.  in  newspaper  selling,  as  reflected  by  Agencies  place  entirely  too  much 

Practices  the  Four-A’s  and  ANA,  is  a  result  of  total  figures.  Even  a  simple 

the  offensive  being  launched  by  the  analysis  reveals  an  entirely  different 
By  GEORGE  A.  BRANDENBURG  Bureau  of  Advertising,  ANPA.  In  ^“uation  than  the  total  figures  indi- 

this  connection,  several  representa-  t  ,.  i  j  *•  •*>,  it 

tilEN  L.  BILLINGSLEY’S  list  of  20  proached,  but  in  a  less  important  role,  ‘‘ves  were  quick  to  point  out  the  pro-  thorough  knowTe^dge'of  th*e 3ler! 

•gripes”  against  advertising  agency  Further  evidence  that  agency  con-  gram  now  m  operation,  impressive  between  news^pers  prepare 

practices,  as  gathered  from  newspa-  trol  has  undergone  a  transition  is  the  alike  to  publishers  agencies  and  ad-  ^.^py  d^erent  ^appeal 

pennen,  and  presented  by  the  Four-A  fact  that  in  recent  years,  literary  or  vertisers  was  written  by  the  news-  various  newspapers,  yet  advertis- 
chainnan  at  the  recent  ABC  cMiven-  writing  men  have  been  placed  in  own-  Pa^r  ^Ihng  groups.  agencies  use  the  same  national 

aon,  excited,  as  it  was  probably  in-  ership  control  of  the  larger  agencies.  nought  expressed  is  the  selected, 

tended,  considerable  controversy  This  branch  of  agency  service — copy  Four-A  s  has  taken  unto  itself,  prob-  jg  There  is  evidence  of  lack  of 
among  special  representatives  in  Chi-  writing— formerly  played  but  a  com-  ably  unjustly,  much  of  the  criticism  correlation  between  the  client’s  sales 

ago.  paratively  minor  part  in  the  agency’s  directed  at  the  agency  structure  as  a  department  and  the  advertising  agen- 

ITiis  controversy,  however,  was  re-  general  operaUons,  it  was  pointed  out.  whole,  and  proof  of  this  assertion  is  ^.y.^  department.  This  is  most 

ceived  in  the  friendly  spirit  in  which  This  transition  has  taken  place,  it  is  cited  in  the  comparatively  limited  frequently  indicated  when  the  agency 

a  was  given  and  caused  Editor  &  alleged,  because  creative  effort  has  number  of  agencies  belonging  to  the  states— “the  client  has  no  distribution 


Bureau  of  Advertising,  ANPA.  In 
this  connection,  several  representa¬ 
tives  were  quick  to  point  out  the  pro- 


12.  Local  advertisers,  with  complete 
and  thorough  knowledge  of  the  defer¬ 
ences  between  newspapers,  prepare 


.  ,  ,  ,  r  .  ..  .  aeparimeni  ana  me  aaveriisuii'  ageii- 

whole,  and  proof  of  this  assertion  is  ^y.^  ^p^^^  department.  This  is  most 
cited  in  the  comparatively  limited  frequently  indicated  when  the  agency 


iL  was  Kiven  ana  caubcu  ot  - ^  i 

PimusHis’s  correspondent  to  become  been  the  principal  asset  of  the  present  Audit  Bureau  of  Circulations  and 
a  inquiring  reporter.  There  was  a  agency  structure,  with  the  advertiser  Media  Records.  According  to  ABC 

’  or  _ r _ A _  m#»mh»rcnirk  ronr^rHc  onlv  fiv  arl\rAr. 


number  of  agencies  belonging  to  the  states — “the  client  has  no  distribution 
Audit  Bureau  of  Circulations  outside  of  metropolitan  city  boundary 


It.  Billingsley  had  originally  intended 
;a  take  the  newspaper  selling  struc- 
rjit  to  the  wood  shed,  but  decided,  in- 


Advertiser  Control 


lines” — whereas  examination  of  the 
towns  and  cities  in  the  suburban  area 
reveals  an  adequate  and  excellent  dis- 


rjit  to  the  wood  shed,  but  decided,  in-  more  direct  control  over  agency  pro- 
.“^ad,  to  give  newspapers  their  day  in  cedure,  it  is  asserted  that  agencies 
court  and  let  them  off  with  a  good  should  be  relieved  of  the  original  crit- 
.olding— at  least  by  innuendo.  icism  of  their  biased  interest  in  radio. 

Consensus  of  Salesmen  Apparently,  agencies  were  forced  by 

c_j- _ I _ _  u,.  their  clients  to  add  a  new  and  tre- 


‘  in  some  quarters  that,  perhaps,  assuming  control  over  other  factors.  rnembership  recor^,  only  62  adver-  towns  and  cities  in  the  suburban  area 

Advertiser  Control  tising  agencies  subscribe  to  the  full  reveals  an  adequate  and  excellent  dis- 

Because  advertisers  have  assumed  a  are  listed  as  receiving  tribution  through  the  central  city 

Because  adverti.ers  have  assumed  a  associate  and  duplicate  service.  Of  vi-holesalers  and  iobbers 
ore  direct  control  over  agency  pro-  ,his  number.  133  in  all.  61  of  the  u  SencierfrCuSy  buy  space 
agencies  Four-A’s  123  voting  members,  or  49"f,  based  on  merchandising  co-operation 
iould  be  relieved  of  the  original  crU-  ^^e  ABC  members  _not  b?cauS  thrm^handS  co- 

interest  in  radio  Likewise,  only  a  little  over  50  lead-  oneration  would  be  beneficial,  but  in 


14.  Agencies  frequently  buy  space 
based  on  merchandising  co-operation 
— not  because  the  merchandising  co¬ 
operation  would  be  beneficial,  but  in 


The  findings  will  have  to  be  in  the  “  Records.  True,  this  comparatively 

unire  of  a  consensus  among  news-  mendously  expansive  and  expensive  places  87%  of  the  total 

pjper  salesmen  in  Chicago,  because,  as  fo  their  already  elaborate  national  advertising  run  in  newspa- 

Mr.  Billingsley  pointed  out  in  his  ad-  o^’fl^nizations.  pers.  Representatives  believe,  how¬ 

tos,  these  men  are  inclined  to  be  in-  Mr.  Billingsley  is  credited  by  sev-  ever,  that  ABC  reports  and  Media 


ing  agencies  are  subscribers  to  Media  order  that  they  may  impress  their 
Records.  True,  this  comparatively  dient  with  the  amount  of  extra  work 


cress,  these  men  are  inclined  to  be  in-  DUlmgsley  is  credited  by  sev-  ever,  that  ABC  reports  and  Media 

fulgent  with  any  man  who  is  in  a  po-  newspaper  salesmen  with  answer-  Records  linage  figures  are  so  essential  operation  was  only  expected  on  large 
sition  to  distribute  patronage.  Handi-  some  of  the  criticism  that  was  and  in  the  selling  of  newspaper  advertis-  schedules. 

capped,  therefore,  by  the  rejiorter’s  is  being  uttered  concerning  contacts  ing.  particularly  in  competitive  situa-  15.  Placing  business  on  the  basis  of 
bugaboo  of  “don’t  quote  me.”  we  will  with  agency  space  departments.  It  tions,  that  more  agencies  should  have  publicity  accompanying  copy  is  just  as 

eakavor  to  combine  in  one  article  '"^s  readily  agreed  that  there  has  been  a  better  working  knowledge  of  their  prevalent  today  as  ever;  (remember, 

highlights  of  sentiment  voiced  by  s  decided  movement  among  the  bet-  content.  this  is  a  newspaper  man  speaking) ; 

ifveral  representatives.  Wliat  they  fer  agencies  to  employ  a  more  judicial  Thus,  it  would  seem,  that  irrespec-  and  although  most  agencies  do  not 


which  they  have  been  able  to  secure 
from  newspapers.  Agencies  are  now 
asking  for  complete  co-operation  on 
one  small  ad,  where  previously  co- 


highlights  of  sentiment  voiced  by  a  decided  movement  among  the  bet-  content.  this  is  a  newspaper  man  speaking) ; 

iweral  representatives.  Wliat  they  fer  agencies  to  employ  a  more  judicial  Thus,  it  would  seem,  that  irrespec-  and  although  most  agencies  do  not 
have  to  offer  is  not  to  be  interpreted  type  of  space  buyer.  The  charge  was  tive  of  appropriations  expended  or  believe  that  they  are  guilty  of  this, 
'■ecessarily  as  majority  opinion,  but  made  that  some  agencies  in  the  past  percentages  involving  Four-A  mem-  nevertheless  they  are. 
can  be  chronicled  as  at  least  interest-  have  discounted  this  branch  of  service  bership  in  ABC  or  Media  Records,  Media  Stedies  an  Aid 

mg  and  exi^essed  in  the  same  general  to  the  point  where  artists  and  copy  there  is  still  much  valuable  ABC  and  jg  Another  mistake  made  by  adver- 
Mendly  spirit  as  were  Mr.  Billings-  writers  were  recognized  as  more  es-  other  information  that  may  be  injected  tjsing  agencies  is  the  policy  of  not 
fey’s  remarks.  sential  to  agency  performance  than  into  space  buying  departments,  if  “auarreline  with  success” or  as  thev 


fnendly  spirit  as  were  Mr.  Billings-  writers  were  recognized  as  more  es-  other  informatior 
fey’s  remarks.  sential  to  agency  performance  than  into  space  buy 

As  the  Four-A  chairman  and  presi-  man  apparently  charged  with  the  there  exists  a  d 
ient  of  Puller  &  Smith  &  Ross  Inc.,  responsibility  of  expendmg  vast  ap-  agencies  as  a  wh 
ated  in  speaking  before  the  AM,  propriafioiis.  In  such  cases,  it  was  this  information, 
^be  list  of  grqies  were  presented  “sim¬ 
ply  as  sources  of  dissatisfaction  that  *  f9  W  * 

tidier  you  nor  we  should  like  to  /II  C  AC 

•iink  of  as  permanent.”  In  talking 

»ith  representatives,  there  were  those  _  _  • 

*bo  accepted  the  list  as  a  natural  by- 

product  by  buyer-seller  relations  and,  ^  4^  X  LX\^^79 

>s  sudi,  they  were  not  especially  con- 

beyond  hoping  that  smoother  FOLLOWING  is  the  list  of  “20  gripes”  against  advertu 
Nations  may  come  about.  credited  as  coining  from  newspaper  salesmen  by 

Mo  'Favorite*  Medium  Four-A  chairman,  in  his  recent  ABC  address: 

h  seems  to  be  generally  admitted  ,  a  •  r  •  /.  o.  , 

■bat  agencies  1-  Agencies  prefer  magazines  to  6.  Space  buy< 


Media  Studies  an  Aid 

16.  Another  mistake  made  by  adver¬ 
tising  agencies  is  the  policy  of  not 
“quarreling  with  success” — or,  as  they 


there  exists  a  desire  on  the  part  of  gj,  often  put  it— “let  well  enough 
agencies  as  a  whole  to  absorb  and  use  alone.”  This  atUtude  unquestionably 


“20  Gripes”  Against 
Agency  Practices 

FOLLOWING  is  the  list  of  “20  gripes”  ogaiiist  advertising  agency  practices, 
credited  as  coming  from  newspaper  salesmen  by  Allen  L.  Billingsley. 
Four-A  chairman,  in  his  recent  ABC  address: 


■■bat  agencies  do  not  favor  any  one  Agencies  prefer  magazines  to  6.  Space  buyers  never  get  the  real 

Imn  of  media  and  that  this  criticism  newspapers.  Magazine  schedules  are  “feel”  of  most  papers.  They  lack  the 
bad  its  birth  with  the  publisher  struc  ^  simpler  for  an  agency  to  handle,  benefit  of  the  intangible  reasons  for 


larticularly  when  a  new  form  of 
I  aavertising  invaded  the  sacred  pre- 


2.  Agencies  prefer  radio  to  news-  the  selection  of  one  paper  over  an- 
apers.  Agencies  make  more  money  other,  which  local  people,  more  fa- 


is  costly  to  advertisers,  because  it 
stands  in  the  way  of  media  study  that 
would  frequently  strengthen  sched¬ 
ules. 

17.  Often  the  largest  and  most  reput¬ 
able  agencies  give  copy  to  papers — 
and  only  to  those  papers — that  will 
violate  good  make-up  rules  to  satisfy 
a  whim  for  peculiar  make-up  desired 
by  the  agency. 

18.  Agencies  with  background,  ex¬ 
perience  and  ability  in  media  selection 
are  turning  more  and  more  to  inex¬ 
perienced  dealers  (who  never  adver¬ 
tise),  and  to  gasoline  station  attend¬ 
ants,  and  other  outlets,  for  their  choice 
of  media;  determining  by  question¬ 
naire  whether  magazines,  newspapers 


miliar  with  the  different  newspapers  be  used. 


f,,  ®>cts  of  the  older  establLshed  nntWs  advertising.  miliar  with  the  different  newspapers 

;  H  regarded  as  sScam  ho^^^^^^^^  3.  Agencies  buy  newspapers  by  published  in  their  own  community, 

a,  agency  executives  appear  to  be  formula-all  morning  papers-all  eve-  instinctively  feel. 

Kincemed  in  recent  months  with  what  papers— only  papers  with  tha  7.  Agencies  should  place  more  value 

jjg  newspapermen  think  or  sav  and  this  total  circulation— only  papers  on  the  analysis  of  department  store 

laken  as  a  favorable  sign  th  t  r  ''^fth  the  largest  city  circulation,  etc.,  figures  (some  newspapers  say  less!). 
b«ps,  there  mav  be  a  r'  ■  a*  la  ,  per-  They  hew  so  closely  to  these  Too  much  consideration  is  given  to 

3«ss  toward  ‘conscious-  formulas  that  they  overlook  individual  total  department  store  figures,  which 

,  luwara  recognizing  the  value  of  ^ 

g  newspaper  advertising  variations  of  newspapers  in  com-  are  extremely  misleading. 

^  -  One  ren  ^  munities  to  the  impairment  of  good  8.  Too  often  large  appropriations 

sjency  j^f'^^^^'ntative  pointed  out  the  advertising  value.  are  given  to  space  buyers  who,  with 

*odmeth^’  transition  of  time  4.  Agency  space  buyers  are  always  nothing  more  than  a  superficial  knowl- 

bier  is  u  °  changed;  the  adver-  on  the  defensive  and  therefore  fre-  edge  of  many  markets,  have  the  plac- 
Rt-  ’bsni!  thoroughly  in  the  adver-  quently  select  the  paper  which  they  ing  of  the  entire  appropriation.  (But 
^  p  cture  today  and  the  agency  is  believe  easiest  to  defend.  some  newspapers  say  space  buyers 


19.  Too  often,  total  circulation  fig¬ 
ures,  rather  than  analyses  of  the  kinds 


7.  Agencies  should  place  more  value  accepted, 

on  the  analysis  of  department  store  ,  Agencies  often  pay  i  s  ve 
figures  (some  newspapers  say  less!),  ^ays  after  due  date,  yet  take  the  cash 
lo  4, A  discount. 


4.  Agency  space  buyers  are  always  nothing  more  than  a  superficial  knowl- 
on  the  defensive  and  therefore  fre-  edge  of  many  markets,  have  the  plac- 


department  store  figures,  which  HONOR  DEALEY  AGAIN 

are  extremely  misleading.  ^  ♦  1  1 

8.  Too  often  large  appropriations  New  subscriptions  totaling  1.504, 
given  to  space  buyers  who,  with  '^'^re  presented  to  p*  Dealey,  presi- 
linff  more  than  a  suoerficial  knowl-  ^^^t,  Dallas  (Tex.)  News,  by  650  etn- 


edge  of  many  markets,  have  the  plac-  P^oyes  of  the  paper  at  a  dinner  Nov.  5 
ing  of  the  entire  appropriation.  (But  honoring  Mr.  Dealey  s  anniver- 

some  newspapers  say  space  buyers  sary  with  the  News.  The  presenta- 
have  no  authoritv).  tion  was  made  by  the  employes 


'  2H)re  tK  me  ageiiejr  *.3  oeiicve  easiest  to  aeiena.  some  newspapers  say  space  Duyers  f ~ — 

13  'fith advertiser  5.  Agencies  do  not  take  the  seller  of  have  710  authority).  made  by  the  employes 

^  ^cretionary  power  than  has  space  into  their  confidence  and  thus  9.  From  the  space  buyer’s  word  through  their  weekly  publication, 

cu^om  in  by-gone  days,  try  to  increase  their  store  of  knowl-  there  is  no  recourse,  as  the  agency  Sparks,  issued  by  members  of  pa- 

k  be  efforts  of  all  media  seem  edge  regarding  the  paper  which  the  heads  will  not  reverse  the  decision  pers  staff  who  give  up  their  off-hours 
as-  present  time,  seller  represents.  In  most  cases,  the  of  space  buyers.  The  reason  usually  to  produce  the  organ. 

advertiser,  it  was  agency  defends  a  selection  already  given  is  that  all  the  unselected  papers  Its  managing  editor, ^  Tneodore  H. 


out,  with  the  agency  ap- 


across  the  country  have  arguments  Barrett,  is  the  New.s’  city  editor. 
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Holland  Is  Important 
War  News  Relay  Point 

Amsterdam,  The  Hague  and  Rotterdam 
Strategic  Cities  lor  Correspondents  .  .  . 
Heavy  Press  File  from  There 


By  WILLIAM  PARKER 

[Mr.  Parker  is  an  American  news¬ 
paper  and  magazine  writer  at  present 
touring  the  neutral  countries  in 
Europe.] 

AMSTERDAM.  HOLLAND,  Oct.  10— 

(Via  Air  Mail.) — Supplying  in  peace 
time  only  an  occasional  item  which 
seldom  merited  page  one  in  the  news¬ 
papers  in  America,  Holland  has  be¬ 
come  an  important  relay  point  and 
source  of  news  from  belligerents  as 
well  as  neutral  countries  in  the  present 
war.  During  the  World  War  Switzer¬ 
land  was  the  country  to  which  Amer¬ 
ican  news  agencies  and  newspapers 
looked  for  de-propagandized  news. 

Expressed  in  American  phraseology, 
Holland  is  “leaning  backward  to  re¬ 
main  neutral”  in  the  current  conflict 
even  though  it  has  already  become 
one  of  the  chief  sufferers  by  reason  of 
the  British  economic  blockade  against 
Germany. 

Heavy  File  from  Holland 

The  three  big  news  agencies  in  the 
United  States,  the  Associated  Press, 
International  News  Service  and  the 
United  Press  are  all  filing  heavily  out 
of  Amsterdam,  The  Hague  and  Rot¬ 
terdam. 

All  of  the  foreign  correspondents 
here  have  an  arrangement  for  obtain¬ 
ing  stories  from  Algemeen  Neder- 
landsch  Persbureau,  generally  known 
as  “A.N.P.”  and  which  is  a  centralized 
news  agency  owned  and  operated  by 
Holland’s  newspapers.  This  organiza¬ 
tion  distributes  Havas  and  Reuter’s 
news  in  Holland  as  well  as  the  German 
D.N.B.  It  has  its  own  staff  of  re¬ 
porters  and  correspondents,  distrib¬ 
utes  via  teletype-printer  and  operates 
on  a  24-hour  basis  except  for  rest 
periods  between  five  and  six  p.m.  and 
five  and  seven  a.m. 

In  addition  to  the  “A.N.P.”,  the  big- 
er  papers  in  Holland  all  have  full¬ 
time  Dutch  correspondents  in  Berlin 
and  while  filing  under  orders  to  be 
strictly  objective,  some  times  fail  to 
And  their  dispatches  in  print  here.  As 
a  policy  of  neutrality  in  news  the 
Holland  newspapers  refuse  to  print 
any  news  originating  in  Germany  un¬ 
less  they  have  an  off-setting  dispatch 
from  the  other  side. 

This  has  become  a  general  policy 
with  all  of  the  Holland  papers,  every 
story  must  be  counter-balanced. 

No  Censor  in  Holland 

Although  Queen  Wilhelmina  and 
her  ministers  decreed  a  “State  of  War” 
Sept.  1,  the  same  day  that  mobilization 
was  ordered,  censorship  has  not  been 
invoked  either  for  the  newspapers  or 
telegraphic  communications,  thus  the 
foreign  correspondents  are  unham¬ 
pered  by  red  tape  of  officialdom  and 
a  short  dispatch  reaches  New  York 
direct  from  Amsterdam  within  two 
minutes. 

It  is,  one  correspondent  told  me,  im¬ 
possible  to  contact  London  by  tele¬ 
phone,  the  London  operators  refusing 
to  accept  calls  unless  it  is  “Govern¬ 
ment  official.”  Paris  accepts  press  and 
governmental  calls  but  some  times 
there  is  a  delay  of  five  hours  before 
Paris  is  put  on. 

One  of  the  American  news  agencies 
relayed  all  of  Hitler’s  address  to  the 
Reichstag,  Oct.  6,  from  Amsterdam, 


1 

picking  up  the  text  from  the  Ger¬ 
many  D.N.B.  here  and  transmitting 
to  New  York  via  cable  and  radio. 

The  greater  part  of  the  London 
Times’  German  news  bears  a  Rotter¬ 
dam,  Holland,  dateline,  the  Times 
keeping  a  man  there  to  relay  not  only 
D.N.B.  news  but  also  to  contact  trav¬ 
ellers  who  come  out  of  Germany  and 
who  may  have  stories  to  tell.  The 
Times’  former  Rome  correspondent, 
Lumby,  is  at  Rotterdam  and  all  of  the 
bigger  London  papers  likewise  have 
special  men  in  Rotterdam.  In  most 
instances  the  Holland  newspapers  do 
not  make  any  charge  to  the  foreign 
correspondents  for  advance  proofs  of 
dispatches  from  their  own  correspond¬ 
ents. 

Rotterdam  Important 

It  is  likely  that  Rotterdam  will  grow 
in  importance  as  the  war  goes  on, 
censorship  tightens  in  various  coun¬ 
tries  and  the  neutral  countries  in¬ 
crease  their  defensive  forces.  No  other 
city  in  Europe  has  closer  economic  re¬ 
lations  with  Germany.  During  the 
World  War  Rotterdam  was  rather 
more  pro-German  than  anti-Allies. 
At  the  moment,  I  was  told — and  this 
was  said  to  be  true  of  all  Holland — 
the  Dutch  are  not  friendly  to  the 
regime  in  Germany  yet  are  not,  on  the 
contrary,  pro-Allies.  Germany  has 
bought  considerable  quantities  of 
Dutch  goods  the  past  year  but  has  not 
been  able  to  pay  for  them  although 
various  Dutch  and  German  officials 
have  made  reciprocal  visits  in  an  ef¬ 
fort  to  work  out  a  solution.  Holland 
is  essentially  a  trading  country  and 
what  it  wants  is  payment  for  its  ex¬ 
ports,  not  goods  in  exchange  or  credits. 

The  Hollanders  pay  little  if  any  at¬ 
tention  to  propaganda  coming  from 
either  side,  and  the  newspapers  are 
keenly  alert  to  keep  it  from  getting 
into  print  here.  If  a  dispatch  from  a 
non-Dutch  correspondent  outside  Hol¬ 
land  comes  in  and  is  discovered  to 
have  even  a  semblance  of  German 
phrasing  it  goes  into  the  wastepaper 
basket,  editors  told  me. 

The  possibility  of  the  American  cor¬ 
respondents  being  tripped  up  on  stories 
is  remote  in  Holland  and  that  is  an¬ 
other  reason  for  its  growing  impor¬ 
tance  as  a  news  center.  The  Dutch 
themselves,  methodical  in  their  think¬ 
ing,  fail  to  excite  themselves  over 
rumors;  they  never  pass  them  on  to 
their  neighbor  with  a  slight  exaggera¬ 
tion  as  in  America.  The  Dutchman 
waits  till  he  see  it  in  his  favorite  news¬ 
paper  before  he  believes  it.  Nor  do 
the  Dutch  newspapers  print  rumors. 
One  editor  said  to  me  that  a  Dutch 
newspaper  would  have  to  suspend  if 
it  printed  a  couple  of  misstatements 
successively;  nobody  would  buy  it 
after  that. 

DEUEL  COMING  HOME 

Wallace  R.  Deuel,  Chicago  Daily 
News’  Berlin  correspondent,  sailed 
for  his  home  in  Chicago  from  Genoa, 
Nov.  6,  for  a  leave  of  absence.  Frank 
Smothers  will  cover  Berlin  for  the 
Daily  News  during  Deuel’s  absence. 
Leland  Stowe  has  returned  to  his  post 
in  London  following  a  tour  of  Scandi¬ 
navia.  Richard  Mowrer  is  in  Budapest 
and  M.  W.  Fodor  in  Holland. 
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LONDON  PETROL  SAVER 

The  somber  young  man  riding  the  rear  seat 
of  this  tandem  bicycle  in  London  streets  is 
Walter  Hoare,  London  manager  for  Inter¬ 
national  News  Photos.  Bicycle  in  itself  is 
not  novel  these  days,  as  Englishmen  do 
their  bit  by  saving  the  petrol  supply,  but 
the  idea  of  a  chauffered  two-wheeler  is 
something.  Both  men  are  equipped  with 
gas  masks. 


War  Reporting 
Of  '17  Recalled 
By  Dr-  Jenkins 

K.  C.  Star's  Ex-Correspon¬ 
dent  Relates  Experiences  on 
Front  Lines  in  France 
By  the  REV.  DR.  BURRIS  JENKINS 

[Dr.  Jenkins  was  the  Kansas  City 
Star’s  war  correspondent  in  France  be¬ 
fore  he  became  editor  and  publisher 
of  the  Kansas  City  Post  under  the 
Bonfils  and  Tammen  ownership  after 
the  First  World  War,  while  still  a 
clergyman.  He  is  the  father  of  Burris 
Jenkins,  Jr.,  New  York  Joumal- 
American  sports  cartoonist;  Paul  A. 
Jenkins,  publisher,  and  Logan  Jen¬ 
kins,  city  editor,  El  Centro  (Cal.)  Im¬ 
perial  Valley  Post-Press.  Now  pastor 
of  Lynwood  Avenue  Community 
Church,  Kansas  City’s  largest  congre¬ 
gation,  he  is  known  as  the  Missouri 
metropolis’  ‘‘first  citizen.”] 

THE  MATTER  of  war  correspondence 
during  the  First  World  War  started, 
with  me,  as  a  side  issue  and  wound 
up  as  my  chief 
occupation  dur¬ 
ing  two  s  i  X  - 
month  periods  of 
1917  and  1918. 
Sherwood  Eddy 
asked  me  to  go 
over  in  April 
just  before  we 
declared  war  to 
make  speech :s 
to  the  British 
troops  in  camp. 
I  took  a  letter 
from  the  Kansas 
City  Star  ac¬ 
crediting  me  as  their  representative  in 
Europe.  I  was  to  write  mail  stuff 
only.  Old  newspaper  habits  coming 
back  quickly,  I  found  myself  doing 
more  writing  than  anything  else. 

Perhaps  the  closest  squeak  I  ex¬ 
perienced  was  in  the  Folkestone  '  air 
raid  in  which  a  great  many  people 
were  killed  in  the  town  itself  and  I 
later  learned  some  400  Canadian  troops 
were  killed  in  an  adjoining  camp 
where  I  had  been  the  day  before. 
From  the  streets  of  the  town  I  wit¬ 
nessed  the  falling  of  those  bombs  from 
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about  18  or  20  airplanes  clearly  c  •. 
lined  against  the  sun  of  the  late  afe- 
noon. 

Soon  I  was  doing  nothing  else  r 
explore  the  British  and  French  ft 
and  visit  the  small  American  co~ 
ingent  that  had  come  over  in  the  eat 
summer  and  settled  at  Gondreco- 
and  Menaucourt— the  first,  second 
third  divisions  of  regulars  andtj 
fifth  and  sixth  marines.  The  Fre^ 
press  headquarters  took  us  along^ 
lines  everywhere  we  wanted  to  t 
though  they  sent  officers  along  in 
motor  cars  to  look  after  us.  We 
into  a  heavy  shelling  unexpectedly 
day  on  the  Arras  road;  and  the  Briti 
officers  soon  got  us  out  of  there. 

Another  day,  going  up  to  V. 

Ridge  we  passed  through  a  little  rl' 
lage  where  a  British  Tommy  was  plav 
ing  on  the  green  with  some  little  ch.; 
dern;  and  we  had  just  got  to  theeds 
of  the  village  when  a  hute  shell  :i 
behind  us  right  on  that  little  gret; 
and  of  course  we  cringed  as  we  looi 
back  and  thought  of  that  genial  Te: 
my  and  those  little  French  child 

The  heaviest  shell  fire  I  ever 
under  was  on  the  Izonzo  front  ii 
mountains  of  Italy  beyond  Udine, 
were  in  a  redoubt  or  look-out  gazr 
down  at  the  Austrian  line  a  mile  a: 
a  half  away  and  started  to  leave  by 
little  unprotected  path  in  plain  v:ei| 
of  the  enemy.  They  began  she! 
with  Austrian  77’s,  plunging  tlicr.j 
into  a  battery  just  over  our  heai- 
Bits  of  rock  whizzed  by  our  ears 
I  picked  up  shards  of  shell  too  k 
t.T  handle.  A  London  Times  man  wi 
me  waited  behind  a  rock  for  me 
catch  up  and  we  listened  to  the  groa: 
and  cries  of  the  wounded  in  the  bai 
tery  above  our  heads.  “Isn’t  it 
rible!”  he  exclaimed,  looking  into  n; 
face  which  must  have  gone  very  whit; 

Rod*  Plano  Botwcon  Gas  Toiki 

The  first  airplane  flight  I  ever  b: 
was  over  Lombardy  starting  frcrl 
Milan.  The  Italians  rigged  me  out  sj 
fur  coat,  fur-lined  cap  and  fur-rinm; 
goggles  as  I  stood  sweating  in  the  h: 
August  sun.  The  three  engines  of  " 
big  Caprone  roared  as  they  rev.K 
her  up.  They  motioned  to  me  to 
seat  in  the  cockpit  and  I  tried  to  gs 
into  it  but  one  perfectly  stiff  leg  pre-| 
vented.  They  held  a  ge.sticulating  a." 
shouting  convention;  then  they 
me  between  two  gas  tanks  to  stand  ii”| 
and  hold  on  to  the  struts.  Thus 
sailed  all  over  northern  Italy;  ar.: 
really  the  sensation  was  not  in 
way  disagreeable  but  on  the  contra: 
exhilarating. 

One  of  the  most  satisfactory  expei- 
tions  was  from  Brest  harbor  on 
flagship  of  an  American  destroyer  cofr 
voying  hospital  ships  home  and 
leasing  them  in  mid-Atlantic  to  pid 
up  transports  of  fressh  troops— a  four- 
day  and  night  voyage.  News  men  tc.aLalld 
me  I  would  only  be  sleepless  and 
sick  all  the  time  and  would  see  nothfcgr 
and  learn  nothing.  On  the  contrary 
got  three  of  the  best  stories  I  kn^* 
how  to  write  out  of  that  trip. 
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CP  CORRESPONDENTS 

Edwin  S.  Johnson,  superinteiide!! 
of  the  Canadian  Press  Bureau  at  ^ 
don,  will  be  the  CP  war  correspond® 
in  France  it  was  announced  Nov-  ’  ■ 
W.  Rupert  Davies,  president  of  W 
Canadian  Press,  at  a  meeting  of 
Maritime  Division.  S.  S.  Roberts® 
New  York  bureau  superintendent, 
be  acting  London  superintendent 
alternate  war  correspondent 
Davies,  editor  and  publisher  «  . 

Kingston  (Ont.)  Whig-Standard,^ 
Johnson  will  be  in  France  in  ^d'" 
of  the  Canadian  forces.  Robertson 
charge  of  the  London  burei“ 


ing 


which  is  the  centre  of  CP  ^ 
age  activities.  The  two 
in  providing  news  from  the  fron 
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iAn  Advertisement  Written  By 
225  Automobile  Dealers 

5  An  impartial  research  organization  asked  440  owners, 

II  officers,  salesmanagers  and  salesmen  of  225  automobile 

dealers  in  and  around  Philadelphia  this  question: 

J 

I  "If  only  one  newspaper  were  used  for  new  cor  advertising 

«  in  Philadelphia,  which  one  would  you  recommend?" 


HOW  THEY  VOTED 

Recommendations  for  The  Bulletin . 

Total  for  all  other  newspapers . 


Note:  The  158  mentions  of  other  newspapers  are  distributed  among  2  morning 
newspapers,  2  Sunday  newspapers,  1  evening  newspaper,  1  tabloid  newspaper. 

Survey  made  by  a  national  research  organization  by  personal  interview  with  440 
owners,  officers,  salesmanagers  and  salesmen  of  225  dealerships  including  Buick, 
Cadillac-LaSalle-Cldsmobilc,  Chevrolet,  Chrysler-Plymouth-Dodge-DeSoto,  Ford- 
Lincoln-Mercury,  Graham-Nash-Willys,  Hudson,  Packard,  Pontiac,  Studebaker. 
Write  for  free  booklet  describing  this  survey. 


Here,  in  their  own  words  are  some  typical  dealer  recommendations: 

"Ninety-nine  per  cent,  of  our  customers  tell  us  "The  Bulletin  reaches  more  prospects  than  any 
they  saw  it  in  The  Evening  Bulletin."  other — prospects  with  money." 

"The  Bulletin— because  it  gets  results  that  are  "Bulletin— because  this  paper  gets  the  cream  of 
very  good.  This  is  the  paper  to  use."  the  home  reader  circulation." 

"Nearly  everybody  reads  The  Bulletin.  Buyers  Bulletin  is  the  best  circulation  you  can  buy 

are  more  guided  by  Bulletin  ads  than  by  any  because  it  has  readers  with  money  in  the  bank." 
others." 

^  M  •  ■  X.  "The  Evening  Bulletin  carries  lots  of  ads  and  gets 

The  Evening  Bulletin  has  the  kind  of  circulation  ji  i.ii 

4L  *  u  •  XI.  u  •  .1  "’®"y  lookers, 

that  brings  the  business. 

"The  Bulletin  is  the  paper  that  stays  in  the  home  '»«■'  cammunity  where 

and  is  read  completeiy."  T®"  ‘■asixess. 

"The  Evening  Bulletin  is  the  paper  you  see  "The  Bulletin  is  the  paper  that  is  taken  home  and 
delivered  at  most  good  homes."  read  at  leisure. ' 

"The  Bulletin  has  a  great  deal  of  interesting  "The  Bulletin  circulation  cuts  across  the  different 
reading  and  readers  who  stick  by  it."  classes,  hitting  both  high  and  low  class." 

"The  Evening  Bulletin — because  shoppers  always  "I  like  The  Evening  Bulletin  best  because  you  put 
read  it  before  they  go  to  buy."  an  ad  in  and  you  get  answers." 

•|  of  ^onui-~  //  -^* 

*  ^  M  Copyright.  1939,  Bulletin  Company 
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.  .  .  Advertisers  .  .  .  Advertising  Agencies  .  .  . 


continued  from  page  11 

of  the  Chicago  office  of  N.  W.  Ayer  & 
Son,  “Telequiz”  ads  are  presented  in 
question  and  answer  style.  Each  ad 
poses  a  question  and  choice  of  three 
answers  is  given.  Subject  matter  is 
divided.  Long  distance  rates,  confer¬ 
ence  telephone  service,  use  of  tele¬ 
phone  in  emergencies,  cost  of  an  ex¬ 
tension  telephone,  and  ordinary  tele¬ 
phone  usage  are  included  in  the 
“Telequiz”  series. 


Among  Advertising  Folk 


MILTON  J.  BLAIR  has  been  elected  a 

vice-president  of  Sherman  K.  Ellis 
&  Co.,  Inc.,  New  York.  He  has  been 
a  contact  group  head  for  the  last  two 
years  before  which  he  was  for  14 
years  with  J.  Walter  Thomp.son. 

G.  Lynn  S’^ner.  p’^esident  of  the 
Advertising  Club  of  New  York,  ad¬ 
dressed  the  New  York  Employing 
Printers  Assn.,  at  the  close  of  its  three- 
day  exhibit  at  the  Commodore  Hotel, 
New  York.  Nov.  3. 

Vernon  Churchii  l.  Portland  office 
manager  of  McCann-Erickson,  Inc., 
was  seriously  injured  in  an  automobile 
accident  en  route  to  the  convention 
of  the  Pacific  Council.  4-A,  at  Del 
Monte.  Mr.  Chxu-chill  may  be  con¬ 
fined  to  his  hospital  bed  for  several 
months  because  of  shock,  a  recent 
message  from  the  Medford  (Ore.) 
Conununity  Hospital  stated. 

Hugh  A.  Mitchell  and  Jackson  Tay¬ 
lor,  have  been  appointed  vice-pres¬ 
idents  of  McCann-Erickson,  Inc. 

Norman  M.  Taylor  has  been  named 
advertising  assistant  in  Northern  Cali¬ 
fornia  for  Tide  Water  Associated  Oil 
Co.  Taylor  succeeds  B.  W.  Sears,  re¬ 
signed. 

Sidney  Cans  and  Henry  Granados, 
head  Pan  American  Publishers  Repre¬ 
sentatives,  17  E.  42d  St.,  New  York, 
which  has  become  exclusive  repre¬ 
sentatives  in  this  country  and  Canada 
for  43  Latin-American  newspapere 
and  magazines. 

Burr  L.  Robbins,  vice-president. 
General  Outdoor  Advertising  Com¬ 
pany,  is  chairman  of  the  Advertising 
Groun  of  the  1939  Chicago  Commu¬ 
nity  Fund  drive.  His  co-chairman  is 
George  Pearson,  space  buyer  at  J. 
Walter  Thompson  Company. 

Hal  Jaeger,  formerly  account  exec¬ 
utive  of  J.  Walter  Thompson  Com¬ 
pany,  Chicago,  has  joined  Benton  & 
Bowles-Chicago,  Inc.,  as  account  ex¬ 
ecutive  and  head  of  the  new  business 
department. 

John  P.  Cohane  on  Nov.  6  joined 
the  New  York  staff  of  Lord  &  Thomas 


In  1937* 

the  Retail  Sales  Volume 
in  the  Cleveland 
2-for-1  market  was 
$463,584,213.29 

(*39  weeks) 

You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 
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as  account  executive  in  charge  cf 
printed  advertising  on  the  Lucky 
Strike  account.  Mr.  Cohane  was  for¬ 
merly  an  account  executive  with  the 
J.  Walter  Thompson  Company. 

Leo  P.  Bott,  Jr.,  well  known  in  ad¬ 
vertising  circles  for  over  20  years,  has 
been  appointed  assistant  promotion 
manager  of  True  Story  magazine,  a 
Macfadden  Publication.  Mr.  Bott  was 
until  recently  associated  with  Dona¬ 
hue  &  Coe,  Manhattan  agency.  For 
18  years  previous  he  owned  and  op¬ 
erated  the  Bott  Agency  of  Little  Rock, 
Ark. 

Edward  E.  Rothman,  formerly  vice- 
president  of  McManus,  John  and 
Adams,  has  joined  the  New  York  office 
of  Batten,  Barton.  Durstine  &  Osborn, 
Inc. 


Campaigns  end  Accounts 


I.  B.  KLEINERT  RUBBER  CO.,  New 
York,  announces  the  largest  Sava- 

Wave  Bathing  Cap  campaign  in  its 
history,  starting  January,  1940.  In  ad¬ 
dition  to  magazine  space,  newspaper 
rotogravure  and  black  and  white  in 
key  Florida  markets,  will  be  used. 

J.  M.  Korn  &  Co.,  Inc.,  Philadelphia 
and  New  York,  directs  the  account. 

Sherman  K.  Ellis  &  Company,  New 
York  City,  has  been  appointed  by  the 
Worcester  Salt  Co.,  New  York,  to 
handle  its  advertising,  effective  Nov. 
6. 


J.  S.  Ivin's  Son,  Inc.,  biscuit  bakers, 
has  appointed  Ivey  &  Ellington,  Inc., 
Philadelphia,  as  its  advertising  agents. 

Hancock  Payne  Advertising  Organi¬ 
zation  has  been  appointed  to  handle 
the  account  of  Garden  Table  Pad  Co., 
Philadelphia,  makers  of  Mon-O-Pad 
Table  pads.  National  magazines  will 
be  used,  followed  by  newspapers  in 
New  England,  Central  States  and  the 
Midwest. 

The  Stewart-Jordan  Co.,  is  direct¬ 
ing  the  advertising  campaign  for  the 
Philadelphia  Food  Show,  which 
opened  Nov.  9  and  will  continue 
through  Nov.  18.  Half  of  the  budget 
is  being  used  for  newspaper  advertis¬ 
ing  and  two  column  displays  will  be 
used  for  the  first  time.  The  agency  is 
also  handling  the  advertising  for  the 
Philadelphia  Candy  Show,  which 
opened  Nov.  7  and  will  continue 
through  Nov.  11.  This  is  the  first 
show  of  its  kind  in  Philadelphia  for 
.30  years. 

Bunting  Glider  Co.,  Philadelphia, 
manufacturers  of  gliders  and  metal 
furniture,  has  appointed  the  Philadel¬ 
phia  office  of  the  A1  Paul  Lefton  Co., 
Inc.,  as  advertising  and  merchandising 
counsellors.  Trade  papers,  magazines 
and  direct  mail  will  be  used. 


Circulation 
for  October 

299,945 

was  the  average  net  paid  daily 
:ircuIation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  October,  1939. 


October  circulation  of  The  Sun¬ 
day  Sun  averaged  197,308  per 
Sunday. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


EDITOR  6,  PUBLISH  E- 


Savings-Loan  Copy 
Successful  In  Dailies 

How  21  Federal  Savings  and  Loan 
Associations  in  the  New  York  metro¬ 
politan  area  employed  a  cooperative 
newspaper  advertising  program  and 
increased  their  assets  $25,427,345  in 
two  years  is  told  in  Advertising  Facts 
Number  24,  issued  this  week  by  the 
promotion  and  research  department 
of  the  Bureau  of  Advertising,  ANPA. 

“The  advertising  has  been  entirely 
in  newspapers.”  declares  Philip  M. 
Southworth,  vice  president  of  Grant 
&  Wadsworth  and  Casmir,  Inc.,  tlie 
agency  handling  the  account,  in  a 
letter  reproduced  in  the  Bureau’s 
folder.  “We  selected  them  as  the  na¬ 
tural  medium  in  which  to  advertise 
these  Associations  because  the  prob¬ 
lem  was  more  than  one  of  name- 
register.  We  had  to  do  an  educational 
selling  job,  telling  people  what  the 
Associations  were,  and  giving  them 
reasons  why  they  should  save  in  them. 
No  other  medium,  in  our  opinion, 
would  give  us  tlie  opportunity  to  do 
this  kind  of  a  selling  job.” 

Also  contained  in  the  folder  is  a 
digest  of  a  survey  conducted  last 
spring  by  the  Federal  Home  Loan 
Bank  Board  among  531  member  Sav¬ 
ings  and  Loan  Associations,  which  re¬ 
vealed  that  73.8%  of  the  Associations 
rank  newspapers  as  their  most  effec¬ 
tive  advertising  medium. 

■ 

Gasoline  Ads  Offer 
Movie  Previews 

The  fall  and  winter  advertising 
campaign  of  Standard  Oil  Company  of 
Indiana,  appearing  in  1.700  daily  and 
weekly  newspapers,  will,  in  effect, 
offer  previews  of  motion  pictures  soon 
to  be  released.  Such  stars  as  Claudette 
Colbert,  Robert  Taylor,  Charles 


Laughton,  Joan  Bennett  and  Sp«-£ 
Tracy  are  to  be  featured. 

Merchandising  plans  include  b 
autographed  prints  of  movie  stan 
be  given  away  at  all  Standard  stati  r! 
The  ads  are  designed  to  focus  attp. 
tion  on  the  “outstanding  performar,> 
of  S.  O.  products.  The  first  insen  - 
uses  Claudette  Colbert’s  new  pic  :- 
“Drums  Along  the  Mohawk”  to  dra.'.^ 
atize  the  copy  theme.  The  Chic:; 
office  of  McCann-Erickson  Inc.,  pia; 
tlie  account. 

DURSTINE  NAMED 

Stuart  Peabody,  advertising  dircci.. 
of  the  Borden  Co.,  announces  the  j: 
pointment  of  Roy  S.  Durstine,  Inc, : 
general  advisory  work.  This  ajc: 
has  also  been  appointed  to  handle 
account  of  Red  Rock  Bottlers,  Inc, 
Atlanta,  Ga.  Recent  additions  to  t. 
agency’s  staff  include  W.  F.  Wolf,  for¬ 
merly  of  Swift  &  Co.,  Andrew  Jergen 
.-nd  BBDO.  for  marketing  wo»-k:  hr 
Phorylles,  formerly  of  Jane  Engel  ; 
a  copywriter;  and  Harvey  A.  Sp  r 
who  recently  resigned  from  BBDO. 
become  art  director  of  the  Durs';.; 
agency. 

1939  RETAILERS  MANUAL 

The  1939  edition  of  the  Retails 
Manual  of  Taxes  and  Regulan  rj 
published  by  the  Institute  of  Distris:- 
tion,  Inc.,  570  Seventh  Ave.,  New  YoA 
which  was  founded  and  maintained  t; 
national  distributors,  is  being  dis¬ 
tributed. 

■ 

ELECTED  TO  ANA 

Campbell  Soup  Company,  Camde:. 
N.  J.,  and  the  Rumford  Chemic^ 
Works,  Rumford,  R.  I-,  have  bee: 
elected  to  membership  in 
Association  of  National  Advertiser- 
Inc. 


As  NATURAL  as 


FOOTBALL  in 
NOVEMBER! 


The  popular  gridiron  sport  is  o 
definite  part  of  November  ...  it 
wouldn't  BE  November  without 
football!  .  .  .  And  it's  just  as 
natural  to  reserve  an  important 
place  on  your  schedule  for  The 
Fort  Wayne  News-Sentinel,  the 
outstanding  medium  in  the  import¬ 
ant  Fort  Wayne  market  —  inde¬ 
pendent  in  retail  trade  and 
advertising  influence.  Do  it  now! 


FORT  WAYNE,  IND. _ _ 


National  Representatives:  Allen-Klapp-Fraiier  Co. 
‘  New  York,  Chicago,  Detroit 


for  NOVEMBER 


This  Week,  Week,  watch  tor  o  ^ 

^1.  /  u<»rald  Tribune  Bureau 
front  the  Her  am 

/  nf  the  New  York  Herald  Tribune 

//  /  In  every  issue  of  the  rse 

copyright  1939.  New  Yotk  Tribune  Inc. 

Meaning  what? 

ur  h  d  bv  other  papers  save  by  special  arrangemen. 

Such  news  may  not  be  pub  ts  e  „,„ficmed  by  other  news- 

.ith  the  Herald  Tribune,  or  unless  ttts  secured  o 

papers  working  through  other  sources. 

.„r  news-which  other  papers  either 
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hours  of  roRLD 


history 
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^1  /  Hooper  Only  Living 

/ CLKQi.  Member,  Hall  of  Fame 


KELLY  TO  NEW  YORK 

Announcement  was  made  this  week 
of  Raymond  Kelly’s  resignation  as 
vice-president  in  charge  of  sales  of 


Osman  C.  Hooper,  81-year-old  pro-  vice-president  in  charge  of  sales  of 
™  T  » cm  11  •  •  I  fessor  emeritus  of  journalism  at  Ohio  the  Bathurst  Power  and  Paper  Com- 

AT  LONG  LAST,  a  really  original  University  in  Columbus,  holds  pany.  Ltd.,  Montreal.  Mr.  Kelly,  whose 

natal  announcement  in  Pottstown  distinction  of  being  the  first  and  resignation  becomes  effective  Dec.  31, 
(Pa.)  Mercury:  probability  the  only  living  mem-  will  establish  his  own  organization  in 

JACK’S  JITTERS  ber  of  the  Ohio  Journalism  Hall  of  New  York  at  the  first  of  the  new  year 

JOGGLES  CHISEL  Fame,  which  he  founded  as  a  project  for  tlie  sale  of  paper  and  paper  prod- 

_  of  the  School  of  Journalism  at  Ohio  ucts.  He  will,  among  other  lines,  rep- 

State  in  1928.  resent  Bathurst  in  the  sale  of  news- 


LEADING  THE 
CHRISTMAS 
PARADE ! 


JACK'S  JITTERS 

JOGGLES  CHISEL 


Just  overlook  it,  please  —  this 
w  hite  slash  across  the  story.  It 
wa  s  Jack  Ripple’s  fault. 

B  ut  don’t  blame  Jack. 

Ev  ery  morning,  Rippel,  an  em¬ 
ploye  in  the  pressroom  of  The 
Mercu  ry,  has  the  job  of  chisel¬ 
ing  aw  ay  extra  metal  on  Page 
One  sot  he  type  will  print  clear¬ 
ly  and  c  cleanly. 

And  th  is  morning  the  chisel 
slipped,  c  utting  through  a  space 
where  it  w  as  not  supposed  to 
cut. 

Jack,  who  lives  at  22  South 
Hanover  stre  et,  had  his  thoughts 
far  away,  do  wn  at  the  Homeo- 
path'jc  hospita  1  to  be  specific. 

For  Mrs.  Rip  pel  gave  birth  to 
a  baby  yesterda  y  morning. 

It  was  the  c  ouple’s  firstborn 
— and  a  son  at  th  at. 

Why  shouldn’t  R  ippel  be  ex¬ 
cited? 


resent  Bathurst  in  the  sale  of  news- 


This  honor  was  accorded  Professor  print  in  tlm  United  Prior  to 

Hooper  at  the  annual  Journalism  Hall  Somg  to  Canada  in  1926  as  vice- 


of  Fame  dinner  on  the  Ohio  State  president  of  St.  Maurice  Valley  Sales 
campus,  Oct.  27,  before  an  assembly  was  general  sales  man- 


of  nearly  200  Ohio  publishers  and  edi-  ^Ser  of  Kimberly-Clark  Company  and 
tcrs.  One  of  the  beloved  professor’s  vice-president  of  Ce  ucotton  Prod¬ 


own  stipulations  that  none  ^all  be  ucts  Company.  Mr.  Kelly  became  vice- 
nominated  for  that  honor  until  five  president  of  Bathurst  in  1937. 


years  after  death  was  waived  at  the 
insistence  of  Ohio  publishers,  in  view 
of  his  outstanding  contributions  to 
journalism  in  the  Buckeye  state. 


TO  SPEND  $1,000,000 

Washington,  D.  C.,  Nov.  6 — ^Discus¬ 
sion  of  a  national  advertising  program 


Since  1928,  thirty-eight  Ohioans  have  for  the  dairy  industries  is  scheduled 
been  honored  for  their  achievements  for  Nov.  15  at  Chicago,  Ill.,  when  the 


in  journalism.  Latest  additions,  to  23rd  annual  convention  of  the  Na- 
whom  special  honors  were  accorded  at  tional  Co-operative  Milk  Producers’ 


the  same  meeting,  Oct.  27,  were  Brand  Federation  is  called  to  order.  The  dis- 


Whitlock,  one-time  Toledo  and  Chi-  cussion  will  center  about  a  plan  to 


cago  newspaper  man  and  U.  S.  war-  raise  $1,000,000  annually  for  a  three¬ 
time  ambassador  to  Belgium,  and  year  period.  John  Brandt  of  Min- 


Frank  M.  “Kin”  Hubbard,  native  of  neapolis,  Minn.,  vice-president  of  the 
Bellefontaine,  who  won  fame  as  the  Federation  and  president  of  Land  O’ 


creator  of  the  rural  philosopher,  “Abe  Lakes  Creameries,  Inc.,  will  lead  that 


TALK  ABOUT  QUICK  results!  To- 


Martin.” 

“The  newspapers  of  America  can 


feature  of  the  annual  meeting. 


ledo,  O.,  has  been  without  a  safety  play  an  important  role  in  demanding 
director  for  many  months.  The  To-  action  on  our  impending  social  and 


ledo  Morning  Times  Oct.  27  published  economic  problems  and  adjusting  the 


CONTEST  WINNERS 

The  Warrensbvrg  (Mo.)  Star-Jour¬ 
nal  and  the  Harrisonville  Cass  County 


an  editorial  headed:  “We  ought  to  balance  between  foreign  affairs  and  Democrat  are  winners  of  the  Missouri 


Have  a  Safety  Director,  and  ®J^d-  domestic  questions.  Dr.  Ralph  D.  Press  Association’s  1939  achievement 


ing  with:  “We  need  a  good  safety  di-  Casey,  chairman  of  the  department  of  contest  for  which  prizes  of  ^00  each 


rector  right  away.’ 


journalism  of  the  University  of  Minne-  are  offered  in  the  two  divisions  by  the 


1^  A.IM.  the  same  day  City  sota,  declared  in  an  address  at  the  Kansas  City  Board  of  Trade,  accord— 


Schoonmaker  announced  Hall  of  Fame  dinner. 


the  appointment  of  E.  A.  DeAngelo  as 
safety  director. 


ing  to  a  report  recently  by  J.  Edward 


“Most  sections  of  the  press  are  doing  Gerald,  Columbia,  association  secre- 
a  good  job,  by  and  large,  in  aiding  tary.  Each  newspaper  will  donate  the 


THE  EDITOR  of  the  Allen  (Tex.) 
Times  philosophizes: 


readers  to  set  aside  their  personal  pre-  prize  money  to  the  School  of  Journal- 
dilections  in  evaluating  news  and  in  ism  scholarship  fund  of  the  University 


getting  behind  propagandists  stereo-  of  Missouri. 


The  typograpmcal  error  is  a  funny  ^  ^he  press  can’t  afford  to  relax 
bird.  Sometimes  it  makes  the  writer  a _ 


say  something  entirely  opposite  to  his 
intent;  sometimes  it  is  humorous;  and 
ofttimes  embarrassing.  But  so  far  no 
one  has  been  able  to  discover  why  it 
shows  up  only  after  the  article  is 
printed,  never  on  the  proof.” 


its  vigilance,  however,”  he  declared.  BUYS  CAL.  PAPER 

Robert  Letts  Jones,  recently  with 
^  ■»  T  i  Francisco  Chronicle  news 

CjUGSt  S  IntOrGStS  staff,  has  purchased  the  Vallejo  (Cal.) 

News,  an  evening  daily,  from  George 

Are  Ilome,  r  amiiy  Roe  and  ^rs.  Belle  Hely,  widow  of 

continued  from  page  7  the  late  William  Hely.  Sale  of  the 

-  News,  established  44  years  ago,  was 

,  ,  .  .  r  ..  through  Arthur  W.  Stypes,  newspa- 

since  that  day  in  1891  when  his  family  broker  of  San  Francisco, 
brought  him  to  this  country.  Tve 


PERSONAL  note  from  the  Glen  Ridge 
Paper,  Glen  Ridge,  N.  J.: 

“Mr.  and  Mrs.  Charles  E.  Miller  of 
297  Ridgewood  Avenue,  and  Mr.  and 


Guest's  Interests 
Are  Home,  Family 


brought  him  to  this  country.  “I’ve 
always  wanted  to  go,  but  I’ve  never 


Mrs.  Alfred  Hamilton  of  28  Clinton  gotten  around  to  it.”  he  said,  adding 
Avenue,  Montclair,  have  conduded  a  with  a  far  away  look  in  his  eyes: 


motor  trip  through  New  England, 

which  they  took,  ostensibly,  to  view  i  ,, 
.u  t  1-  >1  undone, 

the  foliage. 


Kditor  &  Publisher  will  pay  $2  for  each  that  "writing  is  907c  perspiration  and  edition.  ihe  theme  ot  advertising 
“short  Take"  ;  cccpteii  and  published.  Those  10%  inspiration.’’  He  said  “it’s  the  copy  was  early  purchases  to  be  laid 
not  use  wi.  not  e  rtairne  .  hardest  job  in  the  world  for  me  to  sit  away  for  later  delivery. 

$20,000  AD  CAMPAIGN  “r  ve;Tu%  the  I - - 7^ 

Plans  have  been  completed  for  a  form  of  his  verses— as  a  rule,  iambic  r- 


$20,000  advertising  campaign  to  bring  structure  with  alternating  tetra  and 
visitors  and  investors  to  Tampa  and  trimeter.  “Hike  to  play  with  all  forms 


Hillsborough  county,  the  money  to  be  of  meter,’  ’he  said,  “and  the  idea  I’m 
contributed  by  the  city,  county  and  trying  to  get  across  determines  the 


chamber  of  commerce.  The  joint  ad-  meter  in  which  the  finished  poem  ap- 


vertising  committee  selected  the  R.  E.  pears.” 


McCarthy  Advertising  Agency,  Tampa, 
and  EL  E.  Garrison  to  handle  ffie  news¬ 
paper  advertisements  and  the  prepara¬ 
tion  of  material  for  publicity  book¬ 
lets. 


SPRINGFIELD  WEEKLY 


Spry,  clean-shaven  with  a  clear, 
healthy  sparkle  in  his  eyes,  Eddie,  at 
58,  doesn’t  look  his  age,  and  “I  feel 
fine,”  he  said. 

A  success  by  all  standards  himself, 
his  ambition  now  is  to  make  “Bud,” 
his  son,  Edgar  A.  Jr.,  a  useful  man. 


The  Springfield  (Mass.)  Free  Press,  He’s  glad  his  son  entered  the  news- 
a  new  16-page  weekly  tabloid,  has  paper  profession,  “a  field  in  which 


made  its  appearance  with  Michael  there  is  so  much  opportunity  to  work 
Zandan  as  editor  and  advertising  for  the  public  good.” 


Besides  Mr.  Zandan  the  One  thought  persists  after  the  hour’s 


/  y  SPEAKING  OF  COVERAGE! 

THIJ  DAY  allows  blunt  figures 
to  answer  any  suggestion  that 
“State  Coverage  Newspapers  do 
the  New  London  job  ...  or  maga¬ 
zines."  New  London  Is  5H  miles  in 
area.  Density  of  poinilation.  4.8.59  per 
sq.  Ill.  City  zone.  45.15‘2.  THE  DAT' 
sells  10.951  copies  in  city  zone. 

Other  Cirrulations: 

Herald  y  Times  438 

Tribune  ..  693  „  *  ' „  ‘ 

Journal-  N.  Y.  Sun. .  .  310 

American  .  122  World- 
Daily  News..  1897  Telegram..  186 


staff  comprises  one  reporter,  Peter  conversation  with  Eddie  Guest.  He  is 
Campbell.  Mr.  Zandan  was  one  time  the  living  antithesis  of  the  Hollywood 


employed  at  the  Springfield  Union  and  version  of  the  American  newspaper 


^  Oaidm 


m- 


*TOVLAND 


NKA'.s  Chrisliiuis  coveragt 
with  this  brif«lit  Christ¬ 
mas  strip.  This  week  tht 
Home  Pag»e  brought  six  il¬ 
lustrated  features  on  Christ¬ 
mas  (lift  Shopping  advice. 
Next  week  come  stories  on  gift 
wrappings,  decorations,  Christ¬ 
mas  cards,  hints  on  gifts  to 
make  at  home. 


And  Marian  Young,  NE.^ 
Home  Page  Editor,  has  hardly 
started.  On  her  calendar  are 
holiday  beauty  hints  and  gift 
suggestions  by  Alicia  Hart; 
Holiday  menus  by  Mrs.  Gaynor 
Maddox;  other  special  features 


gotten  around  to  it,”  he  said,  adding  ADVISES  EARLY  BUYING 

with  a  far  away  look  m  his  eyes:  To  stimulate  advance  holiday  buy- 

“I’m  going  to  die  with  a  lot  of  things  ing,  the  Wabash  (Ind.)  Plain  Dealer  & 
undone.”  Times-Star  on  Oct.  31  issued  an  eight- 

Eddie  agreed  with  the  old  bromide  page  ’’Lay  It  Away”  Christmas  1939 
that  “writing  is  90%  perspiration  and  edition.  The  theme  of  advertising 


By  'i'hanksgiviug  Day,  every 
NK,V  editor  will  have  plenty  of 
fetdure  material  and  art  for 
special  Christmas  shoppinS 
editions. 


Ami  still  the  parade  will  con¬ 
tinue.  Unique  daily  shopping 
reminders  will  tell  the  slcr' 
behind  Christmas  carols. 
short  holiday  serial  runs  t'vo 
weeks  before  Christinas. 


All  this  and  more  come  m 
NEA  budget  at  no  extra  cost. 


the  Miami  Daily  News. 
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Ideologically — 

The  Purpose  of 

PUBLIC  RELATIONS 
ADVERTISING 

18  t(>  oncourafie  happier  rela¬ 
tions  h(*tween  ln<lu8lry^  Lahor^ 
the  (ii'neral  Puhlie,  and  Gov¬ 
ernment. 

The  major  facts  of  our  great 
industries  are  not  generally 
known  to  the  four  groups — 
Industry,  Labor,  the  General 
Public,  and  Government.  But 
without  their  common  under¬ 
standing  of  one  another’s  pro¬ 
blems,  effective  cooperation 
is  impossible  of  realization. 

The  material  for  an  Institu¬ 
tional  or  Public  Relations  Cam¬ 
paign  is  ordinarily  available 
without  research — the  simple, 
honest  re-statement  of  known 
facts  of  Service  will  do  the  job. 
The  general  dissemination  of 
these  facts  to  employees,  cus¬ 
tomers,  and  the  general  public 
will  do  away  with  the 

M  ASS  MISINFORMATION 
that  alone  is  responsible  for 
most  of  the  suspicion  of  and 
I  hostility  to  BIG  BUSINESS. 

Will  convince  radical  agents  of 
government  of  the  illogic  of 
hampering  Industry  by  over- 
regulation  or  taxing  to  penal¬ 
ize,  and  the  improbability  of 
popular  support  of  such  activi¬ 
ties. 

THE  NEWSPAPER 

is  the  logical  medium  to  carry 
the  Institutional  and  Public 
Relations  Messages  of  Indus¬ 
try  and  Business  to  the  pub¬ 
lic  in  paid  advertising  space. 


^VERTI 


The  one  universal  copy  theme  is  SERVICE.  The  one  form  of 
advertising  that  is  most  profitalile — over  a  long  period  of 

years — is 

InstitaVional  or  Public 
Relations  Advertising 

The  one  and  only  copy  theme  for  Piiltlic  Relations  Advertis¬ 
ing  is 

SERVICE 

Suppose  the  stores  and  warehouses  of  John  W  anainaker  and  of  Marshall 
Field  were  to  hum  to  the  ground;  suppose  the  earth  were  to  open  up 
and  swallow  the  plants  of  General  Electric  Company  and  General  Motors 
Corporation.  Would  anything  he  left? 

Yes.  In  each  case  a  good  name,  a  good  will,  a  consumer  acceptance  that 
would  put  Wanamaker,  Marshall  Field,  General  Electric  and  General 
Motors  right  hack  into  the  business  of  serving  the  public  even  with  com¬ 
pletely  new  stocks  of  merchandise  and  brand  new  products  that  had 
never  been  displayed  or  advertised. 

For  a  better  understanding  of  just  how  to  better 
your  relations  with  the  public  and  to  build  an  en¬ 
during  consumer  acceptance — may  we  refer  you 
to  the 

5  PUBLIC  RELATIONS 

4  NUMBER  OF 

EDITOR  &  PUBLISHER 
DECEMBER  16,  1939 

^  ff'lephone  for  advertising  rales,  closing  date 

ftHll  booklet. 

EDITOR  &  PUBLISHER 

building  new  YORK.  N.  Y.  I 


1700  TIMES  BUILDING 


IN  N£WSPA-PFRS 
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*  E  D  I  ;r 


PUBLICITY  FOR  LIBEL 

AIKTUOrOLITAN  NEWSl’APKRS  don’t  print 
lu'ws  of  lil)ol  suits  as  a  <*cneral  rulo,  unless  a 
« aso  lias  wide  luihlie  interest  outside  of  its  libel 
asjH'ct.  Tlieir  silenee  is  based  on  the  generally 
'ouud  idea  that  there  is  little  of  interest  to  jH'ojile 
« it  her  than  fellow  juiblishers  or  the  legal  jirofession 
III  the  details  of  lilad  litigation,  and  that  ]>ubtiea- 
lion  might  stimulate  sueh  litigation.  The  majority 
.if  >uits  are  (piietly  settled  for  nominal  sums. 

In  .lanesville,  Wis.,  however,  a  different  idea 
prevails.  'I'wo  young  men  who  suceeeeiled  to  the 
ownership  of  the  Gazritc  uimui  the  death  of  their 
l.ilher  two  years  ago  recently  ran  into  their  first 
IiIh'I  action.  They  and  a  .small  town  corre.sjKUident 
\\»r{“  jointly  suetl  for  damages  In'eau.se 

they  ]uiblished  a  story  that  a  man’s  place  of  busi¬ 
ness  had  In'en  .sold  at  a  foreclosure  .sale,  when  in 
fact  it  was  his  home  that  had  been  .sold.  The  error 
\  as  corrected  prominently  in  the  next  day’s  pajjer 
;i'id  that  fact  was  introduced  as  a  defense,  under 
^Vi.seonsin  law. 

St'tllement  etforts  by  the  jdaintiff’s  attorneys 
s\ere  refu.sed,  and  the  paper  had  the  ea.sc  .set  for 
lri;d.  .\t  the  end  of  one  day’s  te.stimony,  the  judge 
^lisinis.sed  the  action.  The  (lazette  publi.shed  the 
lirst  day’s  testimony  in  three-quarters  of  a  column 
e.nd  the  judge’s  deci.sion,  with  a  summary  tif  the 
testimony,  in  two  columns  on  the  .second  day.  The 
publishers  ladieve  that  their  candid  attitude  will 
-lerxe  as  insuram-e  against  liln-l  suits. 

In  this  instance,  the  news  story  was  lilxdous, 
but  the  iiewspajH'r  establi.shed  la<'k  of  malice  by 
imblishing  an  immediate  correction.  If  the  news 
had  affected  a  business  of  wider  .seo|)e  throughout 
the  i)a|H*r’s  territory,  and  if  its  had  In'cn 

the  immediate  eaneellation  of  rt'lations  by  readers 
who  could  not  know  of  its  falsity,  the  defense 
might  have  In'en  difficult. 

^^e  like  the  i<lea  of  ]>ublieity,  however.  T<mi 
many  libel  suits  are  instigated  by  fee-hungry 
lawyers  on  tfim.sy  teehniial  bases  and  in  the  hojx* 
that  the  publi.sher  will  find  it  more  convenient  to 
fiay  a  nominal  sum  than  to  win  a  jury  verdict  at 
greater  exjM'iise.  The.s«‘  people  don't  want  pub¬ 
licity.  and  lilieral  do.ses  of  it  haik  like  the  best 
suitidote  for  their  activity. 

SUBVERSIVE  TEXTBOOKS 

II  S  II.\HI)L\  XK^^S  IX  that  .\meri«‘an 

business  has  been  in  the  doghouse,  .so  far  as 
many  of  its  customers  are  eoneerned.  for  the 
greater  part  of  the  pa.st  ten  years.  It  has  Imhmi 
jittaekeil,  jiartly  on  .sound  bases,  but  mor<'  heavily 
lor  jiurely  ]M)litieal  rea.sons,  by  memlHTs  of  the 
national  administration.  It,  along  with  the  whole 
capitalistic  system,  has  Ihhmi  |)ronouneed  mori- 
bund  by  iH'ojde  who  know  nothing  of  its  prixesses, 
'it>  reasons  for  being,  or  its  defects,  except  what 
they  have  read  in  the  slew  of  «l(K-trinaire  Imoks 
llial  the  di'pression  generated. 

.Vdvertising.  e.sjx'eially,  has  Ihhmi  .selected  as  a 
target  by  tho.se  who  wi.shfiilly  believe  that  capi¬ 
talism  is  ilying  and  that  its  death  can  Iw  hastened 
li.v  fre<|uent  a.ssertion  of  their  credo.  In  best-.sell- 
mg  thriller,  on  the  platform,  in  the  left-wing 
■■eonsumer”  publications,  and  e.siMH-ially  in  .school 
text  iKHiks,  the  campaign  against  advertising  has 
Ik-cii  continuous.  Thousands  of  high  .scIuk)! 
"tiidents  have  Ihhmi  taught  to  suspect  all  adver¬ 
tising.  to  regard  it  as  a  jiara-sitic  tax  uixm  the 
public  which  can  only  be  ended  by  substitution  of 
<  pllectivi.s-m  for  private  enterpri.se. 

I  ntil  19.'?9,  the  an.swer  had  ben'n  in  the  form  of 
attempted  refutation  of  the  absurd  .slanders. 
vJiich.  at  worst,  could  not  Im*  truly  applied  to 


Jl  I  A  L 


(ireel  >e  one  another  willi  a  kiss  of  charily.  Peace 
he  with  YOU  all  that  are  in  Chri>t  Je>ns.  Amen. 

I  Peter  V:14. 

more  than  a  minor  fraction  of  printed  iidviTli.sing. 
That  made  little  headway,  siiiee  a  lie  is  usually 
more  ]>i(|uant  and  belii'vable  than  .soIhm'  truth. 
Xow.  we  In-lieve,  organized  iidvertising  is  thor¬ 
oughly  aroiistnl  iigainst  its  lilnders.  Taking  its 
<Mie  from  the  iiatioiud  jMiliey  of  the  .tihertising 
Federation  of  .America,  the  Tenth  District  organ¬ 
ization  of  the  A.F..V.  has  retpie.sted  that  the  Dies 
(■ommittiH'  to  Investigate  l’n-.\meriean  .\etivitie.s 
l(M)k  into  the  textlnnik  .situation. 

Kditok  &  Pi  Bi.isiiKK  Indieves  this  investigation 
can  1h*  fruitful.  .\  nunilH*r  of  pre.s»Mil-day  texts 
on  economies  ami  stK-ial  .seienc-es  were  written, 
often  by  thoroughly  sincere  nuMi,  in  a  iHuiod  when 
it  stHMiied  that  the  .system  of  capitalistic  enter¬ 
prise  had  broken  down,  in  aec-ordanee  with  Miirx- 
iiin  ]>redietions. 

Tho.se  jiredictions  have  not  Ihhmi  realized,  and 
they  are  now  fading  back  into  the  LinilHi  tH-eii- 
jiied  by  other  phobias  of  the  early  Thirties.  Capi¬ 
talism.  in  this  country  at  lea.st,  has  regaiiuHl  its 
vigor.  It  has  jd.so  gained  a  con.sciousness  of  its 
re.sjHMi.sibilities.  not  to  stockholders  alone,  but 
to  the  general  public  which  buys  its  gcHnls 
and  services.  .\dverti.sing,  too,  has  had  a 
marked  revulsion  from  the  panicky  jiraetices  of 
I9.S1-19.S;{.  and  there  are  now  laws  on  the  Ferl- 
eral  luniks  which  should  jirevent  baek.sliding. 

Textlnniks  jirinted  Indw^n  1930  ami  193.)  <lo 
not  reflect  this  .situiition.  They  were  written  in 
an  effort  to  In;  abreast  of  current  trends,  but  they 
smeeeded  mendy  in  mirroring  a  transient  jiha.se. 
now  as  pa,sse  as  the  “golden  twenties.”  We  ho|H‘ 
that  the  inve.stigation  can  Ih‘  eondueted  .soln-rly. 
without  political  bias,  ami  without  unjust  siiiciir- 
ing  of  hone.st  jHHiple.  If  the  facts  are  .soumlly 
platHHl  Indore  .\nierican  school  authorities,  we  are 
(ontident  tlmt  the  “subversive”  Inniks  will  tpiiekly 
1h'  to.ssed  overlniard. 


BIG  OR  UTTLE  GAMBLING 

.V  IIICIIMOXD  (Va.)  attorney,  defending  a 

Xegro  accused  of  writing  “numln'rs.”  charged 
that  newspa|HTs  editorially  fo.stered  “sweep.stakes” 
am!  Wall  Street  gambling  while  campaigning  for 
the  abolition  of  the  jMnir  man’s  game  of  chance. 
His  ])leii  failed,  for  his  client  was  fined  i^lOO  .and 
(i  sts  iind  given  a  suspended  .sentence  of  .30  days 
in  jail. 

On  the  qm-slion  of  fact,  we  differ  with  the 
lawyer.  Xew.s|)ajH‘r.s  have  campaigned  editorially 
against  sweejistakcs.  Many  of  them  approved  the 
Post  Office  regulation  which  made  publication  of 
sweepstakes  news  illegal  for  transmission  by  mail. 
Tliat  rule  may  still  lie  in  effect,  so  far  as  mail 
c<>pies  go,  but  it  has  not  prevented  the  printing 
of  sweep  winners  as  news. 

Gambling  has  always  lH?en  an  important  part 
of  many  people’s  lives,  and  it  can’t  be  uprooted  by 
law.  Where  the  law  can  act — and  this  point  the 
Virginia  lawyer  .seems  to  have  mi.sscd — is  to  pre- 
\cnt  the  swindling  of  ixKir  people  in  games  of 
chance  from  which  chance  has  been  carefully 
eliminated  by  the  profe.s.sionals.  That  goes  for  the 
numbers  and  for  most  of  the  other  games  designed 
to  attract  the  poor  man’s  pennies,  and  new.spapers 
will  never  lie  wrong  in  fighting  that  form  of 
lareenv. 


MISDIRECTED  EFFORT 

SUPPOSEDLY,  there  is  an  insatiable  deinand  fnt 

news  by  the  .\nierieiin  public.  I'o  (|uench  il, 
we  have  nearly  ■i.ll(K)  daily  newspaiH'rs.  publishinj 
alKUit  10,000.(100  copies  per  day,  or  nearly  15,000.- 
000,000  in  the  course  of  a  yetir.  We  have  .several 
llioii.-aml  weekly  new.spapers,  .siwerjil  liundriil 
iiiagaziiies,  w  hich  pour  out  four  to  five  more  bil¬ 
lions  of  copies  »'very  year.  We  have  the  radi", 
fifiiii  wliieli  new.N  can  In-  extraeteil  at  almost  any 
<|narter  hour  of  the  day  and  night  by  twiddliiii; 
a  dial.  .\nd  now  we  have  a  pro]Ki.sal  that  Imlletin 
m ws  1k‘  flashed  on  the  .-Nereens  of  movie  hou.'S''. 
every  day  from  10  Jt.m.  to  10  p.tii..  at  two-hn'ir 
intervals,  iieeompanieil  by  the  reminder  copy  nf 
national  advertisers. 

'I'liere  must  1h‘  :i  limit  to  tin-  amount  of  ncn> 
tiuit  the  hungry  .\meri<an  can  absorb  in  his  wak 
iiig  hours.  e.s|HHMally  in  the  form  of  .skeleton  flasliis 
His  dinner-time  radio  program  skims  for  him  tlir 
headlines  he  has  alretidy  .s«hmi  in  the  evening  papiT. 
Ilis  neiir-midnight  bromleast  tells  him  what  Ih' 
will  read  in  tomorrow  morning’s  headlines.  Hi- 
ears  and  his  eyes  are  pounded  imvssiintly  witlij 
.siH|uenee  of  su|H‘rficiality.  but  what  he  doesn’t  get 
is  time  to  think  of  and  digest  what  he  has  leaniwl 

When  a  imin  rcjuls  a  newspaper,  he  is  vobiii 
larily  .seeking  information,  of  whatever  kind  lie 
cluHises  from  the  pa|H*r’s  varied  menu.  He  niayir 
may  not  In*  ItHiking  for  information  when  the  radi" 
new.s<'a.st  comes  to  him.  but  if  he  doesn’t  want  it. 
he  d(H\sn’t  have  to  listen.  He  has  that  freedonnit 
action.  But  when  “news”  is  fla.shed  at  him  on  a 
scrtHMi,  he  has  to  .sit  and  take  it — once.  He  lia> 
|>aid  his  admis.sion  to  the  theater  for  an  hour  or 
two  of  entertainment,  and  the  movie  exhibitor 
who  hands  him  a  streamlined  trailer  of  news  and 
adv<‘rtising  is  courting  his  la.sting  ill-will. 


DOES  PROPAGANDA  WORK? 

WE  RE.\I)  that  the  Carnegie  Library  at  ^^as'l 
ington  and  Ix^e  University  has  established  a 
new  re.stMirch  de|H).sitory,  the  Propaganda  and  Pr" 
motion  Archives.  .Mready  a  (Hinsiderahlc  eolK 
tion  of  propaganda  documents  has  Ihhmi  cab 
logued  and  continuing  .studies  will  1h*  matle  of 
pro])agan<la  efforts  by  foreign  governments  and  by 
foreign  and  rlomestic  ])re.ssure  groups.  It's  a  bii: 
job  and  one  well  worth  doing. 

What  we  hope  may  come  out  of  the  .study  is  an 
evaluation  of  the  actual  effects  of  the  varion- 
propaganda.  What  we  know  now  is  that  peopk 
in  every  walk  of  .American  life  are  In'ing  smothered 
by  propaganda  attempts  of  many  varieties,  and 
lliat  “iiropaganda.”  in  its  evil  .sense,  is  Ixing  *1" 
plied  indiscriminately  as  a  tag  to  all  manner  o 
educational  efforts. 

Projiagaiula  .seems  to  Ik-  all  around  us.  Its  nn? 
sions  range  from  changing  the  shades  of  women 
ho.siery  to  determining  the  country’s  internationa 
jiolicies.  How  effective  it  is.  has  In'cn,  or  might  be. 
at  any  of  the.se  ta.sks  is  not  known  with  any  eer 
lainty.  The  right  answers  to  that  question  mig  * 
(onceivably  inten.sify  the  rain  of  projinganda.  but 
we  snsjieet  that  they  would  more  probably  turn 
many  fruitless  efforts  into  productive  channel.'- 

b’gitimate,  forthright,  .stand-u|)-and-lH'-eoiinte' 

paid  adverti.sing,  for  instance. 

BEFORE  OUR  TIME 

.  .  .  the.se  days  arc  dangerous. 

Virtue  is  choked  with  foul  ambition. 

.Vnd  charity  cha.sed  hence  by  rancour  s  han> 
— Shakes|HMire.  in  ^ 

“King  Henry  the  Sixth. 
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FOLKS  WORTH 
KNOWING _ 

FRANK  R.  KENT,  JR.,  who  is  with 
the  British  Army  in  France  for  the 


Masonic  Club,  Nov.  3  on  “The  Situa- 

nrDQONAT  ^  ^  FOLKS  WORTH 

s.  S.  Wallace,  Jr.,  publisher.  Spar- 

MFNTION  fanbHrg  (S.  C.)  Herald  and  Journal.  IVIN  w  V V 11^ VJ 

^  ^ _ _ —  addressed  400  business  and  profes- 

U  niT'TT  vn  orlitor  inH  sional  men  attending  the  dailies’  an-  FRANK  R.  KENT,  JR.,  who  is  with 
EDWARD  H.  .  outing  and  barbecue  recently  at  the  British  Army  in  France  for  the 

publisher,  '  Rainbow  Lake,  near  Spartanburg.  Sunpapers  of  Baltimore,  is  a  Princetcn 

and  president  of  Bu  a  o  a  Other  speakers  included  Pierre  H.  _  man,  class  of 

ors  College  local 

mTd^the  se<Snd  Charie.  E.  Godfrey,  advertising  man- 

lecture  in  the  ^ 

college’s  “Know  Frederick  H.  Kury,  publisher,  Og- 

Your  City”  se-  densbriry  (N.  Y.)  Advance-News,  re- 
j.jgg  cently  addres.sed  the  Ogdensburg 

W.  Rupert  Da-  ^iwanis  Club, 
vies,  publisher,  ■  ■  - 

Kingston  (Ont.)  jjj  jjjg  Business  Office 

Whtg  -  Standard - — - 

and  president  of  HOWARD  M.  BOOTH,  business  man- 

the  Canadian  ager,  Worcester  (Mass.)  Telegram  . . 

Press  Assn.,  ad-  Evening  Gazette,  recently  was  various  phases  ol 

Edward  H.  Butler  dressed  the  elected  a  trustee  Frank  R.  Kent.  Jr.  ins  .server 


In  The  Business  Office 


of  Clark  Uni¬ 
versity,  Worces¬ 
ter. 

Frank  Shan- 


the  Canadian  ager,  Worcester  (Mass.)  Telegram  . . . 

Press  Assn.,  ad-  Evening  Gazette,  recently  was  v^r iou^ phases ^f 

Edward  H.  Butler  dressed  the  _  elected  a  trustee  Frank  R.  Kent.  Jr. 

luncheon  meet¬ 
ing.  Nov.  2  of  the  Maritime  member  of 
Canadian  Pre.ss  at  their  annual  meet¬ 
ing  in  Truro,  N.  S. 

Bernard  H.  Bidder,  publisher,  St. 

Paul  Dispatch  and  Pioneer  Press,  was 
feted  by  business  men  Nov.  2  at  a 
dinner  marking  the  first  anniversary 
of  his  arrival  in  St.  Paul. 

Henry  T.  Claus,  president,  Wilming¬ 
ton  (Del.)  Morning  News  and  Jour- 
nal-Every  Evening,  addressed  the 

Wilmington  Electrical  Trades  Assn.,  lee  wno  w  1 1 1  non  oi  nis  lamiiy  in  maryiana  jour- 

at  its  recent  dinner-meeting.  Howard  M.  Booth  manage  the  nalism  and  the  third  generation  to  be 

Carter  Glass,  Jr.,  editor,  Lynchburg  ,  decoration  of  associated  with  the  Sun.  He  is  a  son 

(Va.)  News  and  Advance,  has  been  Terre  Haute's  downtown  streets  for  of  Frank  R.  Kent,  the  political  corn- 
appointed  commander  of  the  Sixth  fR®  Christmas  holidays.  Edward  J.  mentator  and  columnist  and  is  a  grand 
Congressional  district  of  the  American  Whalen  and  W.  H.  (jageby,  of  the  nephew  of  Francis  A.  Richardson  who 
Legion.  Tribune-Star  advertising  department  was  the  first  Washington  correspond- 

John  C.  Rogers,  publisher,  Dyers-  "'embers  of  the  committee  on  ent  of  the  Sun  after  the  Civil  War. 

Lurg  (Tenn.)  Daily  State  Gazette,  was  decorations.  — - - - - — - — _ 

host  Nov.  4  at  the  quarterly  meeting  Rupert  L.  King,  Jr.,  assistant  adver-  staff,  addressed  the  banquet  of  the 
of  the  West  Kentucky  and  West  Ten-  tising  manager.  New  Haven  (Conn.)  Southern  Interscholastic  Ih-ess  Assn., 
nessee  Newspaper  Dailies  Assn,  held  Journal-Courier,  spoke  on  “The  Es-  Nov.  3  at  Lexington,  Va. 
at  Byett  Camp  near  Dyersburg  with  sentials  of  Ne^»^paper  Advertising  Paul .  A.  Bruner  announced  Nov.  6 


Howard  M.  Booth 


1930.  He  became 
a  member  of  the 
reportorial  staff 
of  the  Sun  the 
year  he  was 
graduated  from 
the  university 
and  has  been 
with  the  paper 
c  o  n  t  i  n  uously 
since  that  time. 

He  went 
through  all  the 
te.  recently  was  -  .  »  ^  .  j  various  phases  of 

elected  a  trustee  '  reporting,  served 

of  Clark  Uni-  assistant  city  editor  of  the  Sun  and, 
versity,  Worces-  j^i  the  spring  of  1939,  went  to  London 
as  the  Sun’s  correspondent.  He  was 
Frank  Shan-  in  the  first  group  of  newspaper  men 
non,  advertising  to  put  on  khaki  and  go  to  France  with 
manager,  Terre  the  British  force. 

H  ante  (Ind.)  In  his  college  days  he  was  on  the 
Tribune-Star,  is  Princeton  wrestling  team  for  four 
chairman  of  the  years.  He  is  extremely  popular  with 
Merchants  his  associates  on  the  staff. 

Christmas  Dec-  Newspaper  brains  run  in  his  fam- 
oration  commit-  ily.  He  represents  the  fifth  genera- 
tee  who  will  tion  of  his  family  in  Maryland  jour- 
manage  the  nalism  and  the  third  generation  to  be 
decoration  of  associated  with  the  Sun.  He  is  a  son 


She’s 

Endearing, 

She’s 

Cheering 


decorations.  .  .  ....  —  - 

Rupert  L.  King,  Jr.,  assistant  adver-  staff,  addressed  the  banquet  of  the 
tising  manager.  New  Haven  (Conn.)  Southern  Interscholastic  ^ess  Assn.. 
Journal-Courier,  spoke  on  “The  Es-  Nov.  3  at  Lexington,  Va. 


at  Byett  Camp  near  Dyersburg  with  sentials  ot  lNe^»^paper  Advertising  Paul.  A.  Bruner  announced  Nov.  6 
40  publishers  in  attendance.  W.  C.  Nov.  6  before  the  weekly  luncheon  decision  to  continue  as  managing 
Teague,  editorial  writer,  Memphis  meeting  of  the  New  Haven  Abertis-  editor  of  the  Muskogee  (Okla.) 
Commercial  Appeal,  was  the  principal  '"8  Club  at  the  Hotel  Taft.  Tne  ad-  phoenix  and  Times-Democrat  rather 
speaker.  dress  was  broadcast  over  WELI.  than  accept  appointment  as  Muskogee 

Jerome  D.  Barnum,  publisher,  Syra- 


dress  was  broadcast  over  WELI 


Jerome  D.  Barnum,  publisher,  Syra-  N.  A.  Johnson,  has  been  appointed  postmaster  to  succeed  the  late  W.  E. 
ense  (N.  Y.)  Post-Standard,  addressed  national  advertising  manager  of  the  Roberts.  He  was  recently  recom- 
the  annual  Co-operative  Grange  Madison  (Wis.)  Capital  Times  and  niended  for  the  appointment  by  Con- 
League  Federation  Exchange  conven-  Wisconsin  State  Journal.  He  has  been  gressman  Jack  Nichols, 
tion.  in  the  Stafp  Armorv  associated  with  the  Madison  dailies 


tion,  in  the  State  Armory,  Syracuse,  associated  with  the  Madison  Caryle  Ward,  managing  editor 

>“tweek.  for  12  years,  and  succeeds  A^  C^Ne-  ^  resigned 

Basil  Walters,  editor,  Minneapolis  V  jome  e  e  oi  week  to  go  with  the  magazine 

Star-Journal,  was  a  member  of  the  '  f  u  *  i  Alabama,  published  in  Birmingham  by 

CBS  “People’s  Platform”  broadcast  Y®"  Devender,  of  the  Atlanta  Hubert  Baughn,  former  Mobile,  Birm- 

over  a  national  hookup  from  Min-  Constitution  advertising  staff,  has  been  jngham  and  Washington  newspaper 
neapolis.  Nov.  4.  named  national  director  of  the  annual  man  Tom  Sham  editor  of  the  Times 


neapolis,  Nov.  4. 


man.  Tom  Sharp,  editor  of  the  Times, 


K.  A.  Engel,  publisher.  Little  Rock  ®  Derby,  in  recognition  of  his  ^gg  sitting  in  on  the  news 

(Ark.)  Democrat  will  serve  as  chair-  outstanding  work  with  the  derby  in  j^g]^  until  Ward’s  place  is  filled, 
man  of  the  newspaper  section  of  an  ^  serve  in  an  ^gUs  Lewis  of  Barnard,  Vt.,  son  of 

organization  to  seek  equalization  of  ®  xroioron  oironlatinn  Sinclair  Lewis,  the  novelist,  has  joined 

Arkansas  freight  rates  in  hearings  be-  oM  Solo  ‘h®  Greenville  (Miss.)  Delta  Demo- 

fore  the  Interstate  Commerce  Com-  crat-Times.  He  will  remain  with  the 


Love  and  laughter — ELLA  CIND¬ 
ERS  wins  both  from  readers — and 
plenty  of  each. 

The  ronianee  in  the  eoiiiic  is  sin¬ 
cere  and  stirring.  The  fun  is 
fresh,  full  of  whim  and  vigor. 


miion  Commerce  Com-  Norman  E.  remain  with  the 

W  V  M  U-  r  J  L  Mack,  has  been  apnointed  circulation  Democrat-Times  when  Hodding  Car- 

W.  N.  McKinney,  82,  founder  of  the  manager  of  the  new  Bu^alo  Times  f®®-  goes  to  Harvard  m  Janu- 

tweUior  Springs  (Mo.)  Daily  Stand-  ^hich  is  now  being  launched  there.  "s  a  Nieman  Foundation  winner. 

f®  duty  Oct.  31  to  edit  r.pnree  M  Robinson  treasurer  James  Mountain,  Jr.,  sports  writer, 

Ae  newspaper  on  the  50th  anniversary  t  tpndprpd  Bellaire  (O.)  Daily  Times,  is  con- 


SK  until  wards  place  IS  niiea.  two  factors  alone  are 

Wells  Lewis  of  Barnard,  Vt.,  son  of  ,  .  -  ivi  t  »  c'ii\Tr»Trr»c 

nclair  Lewis,  the  novelist,  ha^  joined  EELA  CINDERS 

e  Greenville  (Miss.)  Delta  Demo-  over  all  over  the  country.  Add  to 
at-Times.  He  will  renaain  with  the  tJu.  dexterous  and  dramatic 

?mocrat-Times  when  Hodding  Car-  1  r»-ii  i-  1 

r,  editor,  goes  to  Harvard  in  Janu-  ^tory  that  Bill  (.onselman  writes 
y  as  a  Nieman  Foundation  winner.  and  that  Charlie  Plumb  depicts 
James  Mountain,  Jr.,  sports  writer,  effect  ivcly,  and  vou  have  a 


of  iU^aWkhmpnt  H  Williamsport  (Pa.)  Grit,  was  tendered  Bejlaire  (O.)  Daily  ^mes,  is  con-  ^  . 

theStanS  S'  ^i  a  testimonial  dinner  on  Oct.  31  by  the  yalescing  in  the  City  Hospital,  there,  <on.ic>ou  can  be  a.  sure  ol 

tinued  nc  lr,uV-  u  con-  Williamsport  Wheel  Club.  Howard  J.  following  an  emergency  operation  for  sunrise— a  feature  that  s  a  fixture 

spllinn  ^fore  Lamade  of  the  Grit  organization  spoke  appendicits  Oct.  30.  •  r»f  n.'inprs  and  manv 


selling  the  npwinanlr  Lamade  of  the  Grit  organization  spoke  appendicits  Uct.  JO. 

W  J  MoTiff  o  Wa  t  r  Ba  es  Robinson  “As  a  Workman.”  Dorothy  Thompson,  columnist.  New 

the  paper  president  of  ^  ^  Danzberger,  of  the  New  York  York  Herald  Tribune,  addressed  a 

Lew  Rrn«,n  ur  V.  c*  D  .  Herald  Tribune  promotion  staff,  ad-  meeting  m  the  Jewish  Community 

hurg  (Fla  \  UA  dres.sed  the  students  of  the  Newburgh  Center  in  Kansas  City,  Mo.,  Nov.  6  on 

<N;,  . . . 


Dorothy  Thompson,  columnist.  New 


(N.  Y.)  Free  Academy  Thursday,  “Tomorrow— What?” 


w®  ^t.  Petersburg’s  sim  celebration, 
j/  29  years  ago  established 

•I  ®  P^P®r’s  world-famous  free  offer 
j_  the  sun  fails  to  shine  up  to  press 


Nov.  2,  on  “Newspapering  as  a  Pro-  Marion  R.  Lynes,  of  the  St.  Louis 
fession.”  Globe-Democrat  editorial  staff,  has 

_ _ been  elected  president  of  the  St.  Louis 

In  The  Editorial  Rooms  University 

LFRED  H.  KIRCHHOFER,  manag-  Herbert  Agar,  editorial  writer, 
ing  editor,  Buffalo  Evening  News,  Louisville  Courier  -  Journal,  spoke 


h^rco  Morrow,  assistant  publisher  ALFRED  H.  KIRCHHOFER,  manag 
the  Capper  Publications,  spoke  Oct.  '"8  editor,  Buffalo  Evening  Newt 
•'1  at  a  general  Wr.-,  has  been  named  nrogram  committe 


In  The  Editorial  Rooms 


31  at  a  general  assembly  of  the  Kan-  has  been  named  program  committee  Nov.  6  at  Davidson  College,  Davidson, 
^  State  College  student  body.  He  chairman  for  the  annual  American  N.  C.,  on  “Americani.sm  and  What  It 
was  a  guest  of  Sigma  Delta  Chi  at  Society  of  Newspaper  Editors’  con-  Represents.” 

'“'‘^h.  vention  next  April.  Stanley  Woodward,  sports  editor, 

William  T.  Anderson,  editor  and  W.  C.  Stouffer,  managing  editor.  New  York  Herald  Tribune,  is  author 
Polisher,  Macon  (Ga.)  Telegraph,  Roanoke  (Va.)  World-News  and  of  “To  Hell  With  Glory,”  a  three-in- 


“Pressed  a  meeting  of  the  Atlanta  Denver  Lindley,  of  Collieris  magazine 


(Continued  on  next  page) 


in  huiiflreds  of  papers  and  many 
millions  of  hearts. 

Both  the  daily  strip  and  the  eolor 
page  eoine  in  sizes  and  arrange¬ 
ments  to  fit  your  space-needs. 
We  will  be  glad  to  send  samples. 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  21 

stallment  fiction  story  of  college  foot¬ 
ball  appearing  in  the  October,  No¬ 
vember  and  December  issues  of 
Athlete,  Street  &  Smith  publication. 
Harold  Rosenthal,  of  the  sports  staff, 
had  a  fiction  story  in  the  December  is¬ 
sue  of  the  magazine,  “Just  Look  and 
Pray,”  a  story  of  track  psychology. 
Rosenthal  used  the  non-de-plume 
Halwood  Rhodes. 

Dewitt  MacKenzie,  veteran  war  cor- 
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respondent  of  the  Associated  Press, 
will  address  the  annual  press  club 
dinner  of  the  West  Virginia  Newspa¬ 
per  Council  at  Morgantown,  W.  Va., 
Nov.  10. 

Earle  Lutz,  of  the  local  news  staff, 
Richmond  (Va.)  News  Leader,  par¬ 
ticipated  Sunday,  Nov.  5,  in  the  Hobby 
Lobby  radio  program  of  station  WABC 
in  New  York.  Lutz  told  about  his 
collection  of  more  than  3,500  different 
old  and  rate  newspapers. 

Turner  Catledge,  Washington  cor¬ 
respondent,  New  York  Times,  was 
initiated  as  a  member  of  the  Lexing¬ 
ton  chapter  of  Sigma  Delta  Chi,  Nov. 

3  at  the  annual  convention  of  the 
Southern  Interscholastic  Press  Assn., 
at  Lexington. 

Edward  W.  Cochrane,  Chicago  Her¬ 
ald- American  sports  editor  and  super¬ 
vising  sports  editor  of  the  Hearst 
newspaper,  is  duplicating  his  record  of 
last  year  as  a  football  referee.  Mr. 
Cochrane  is  officiating  in  44  games  this 
season,  including  twenty  college  con¬ 
tests  and  twenty-four  professional 
football  games. 

Nick  Kenny,  radio  editor,  New  York 
Daily  Mirror,  will  be  in  charge  of  the 
“Parade  of  Stars”  to  be  presented  in 
Scranton,  Pa.,  Nov.  20  for  the  benefit 
of  the  Community  Chest. 

George  Foxhall,  Sunday  editor, 
Worcester  (Mass.)  Telegram,  was 
elected  program  chairman  of  the  Torch 
Club,  organized  in  that  city  last  week 
“to  stimulate  thoughtful  discussion 
among  professional  men.” 

Ronald  Dodds  has  been  appointed 
manager  of  the  newly  opened  United 
Press  bureau  at  Victoria,  B.  C.,  lo¬ 
cated  in  the  Press  Gallery  of  the 
Parliament  Buildings. 

Sidney  Kobre,  editor,  Baltimore 
(Md.)  Home  News,  was  recently  pre¬ 
sented  with  a  silver  plaque  by  the  city¬ 
wide  Gas  &  Electric  Committee  for 
the  paper’s  successful  campaign  to 
secure  $1,000,000  reduction  in  electric 
rates. 

Beach  Conger,  former  city  staff  re¬ 
porter,  has  arrived  in  Berlin,  where  he 
has  taken  charge  of  the  New  York 
Herald  Tribune  bureau.  Joseph 
Barnes,  former  Berlin  correspondent 
who  is  returning  to  the  New  York  of¬ 
fice,  sailed  from  Italy  Saturday,  Nov. 
4,  on  the  Italian  liner  Rex. 

Lucius  Beebe,  of  the  New  York  Her¬ 
ald  Tribune  drama  department,  has 
added  another  to  his  varied  list  of  ac¬ 
tivities,  that  of  first-night  play  re¬ 
viewer  for  the  Mutual  Broadcasting 
System’s  New  York  station,  WOR. 
His  first  broadcast  was  Oct.  17. 

Alexander  Kendrick  has  been 
named  book  editor  of  the  Philadelphia 
Inquirer,  succeeding  Sidney  Williams, 
who  has  resigned. 

Frank  Skeldon,  business  reporter, 
Toledo  Blade,  on  Oct.  29  started  his 
41st  year  as  a  newspaperman.  Skeldon 
started  with  the  Toledo  Bee,  Oct.  29, 
1899. 

Darrell  Donnell,  formerly  San  Fran¬ 
cisco  Examiner  radio  editor,  has 
joined  the  staff  of  radio  station 
KYA. 

Gerald  R.  Johnston,  of  the  Jackson 
(Mich.)  Citizen  Patriot  staff,  has  been 
re-electe3  secretary  of  the  Michi¬ 
gan  Basketball  and  Football  Officials 
Assn. 

■ 

ENTERS  DAILY  FIELD 

The  Worthington  (Minn.)  Globe, 
issued  tri-weekly  recently  made  its 
appearance  in  the  daily  field.  It  is  is¬ 
sued  evening  and  Sunday.  V.  M. 
Vance  is  publisher;  Paul  C.  Johnson, 
editor;  Carl  P.  Anderson,  advertising 
manager  and  Tom  Bums,  circulation 
manager.  It  is  represented  by  North¬ 
west  Daily  Press  Assn. 


Belleville,  Ill.,  Daily 
Passes  128th  Year 

The  Belleville  (Ill.)  Daily  Advocate 
published  a  128-page  centennial  edi¬ 
tion  Oct.  25,  marking  the  100th  anni¬ 
versary  of  the  founding  of  the  first 
permanent  newspapers  in  St.  Clair 
county.  The  Advocate  is  not  only  the 
oldest  newspaper  in  the  county  of 
publication,  but  was  the  first  news¬ 
paper  to  publish  a  daily  edition  in 
Illinois,  starting  in  1849. 

The  Advocate  had  its  inception  at 
the  urging  of  Abraham  Lincoln,  who 
was  an  enthusiast  in  the  belief  that 
good  newspapers  were  indispensable 
to  the  state.  Late  in  1839,  he  urged 
Belleville  leaders  to  start  a  perma¬ 
nent  newspaper  in  that  community. 
Lincoln  encouraged  the  late  Rev. 
James  Lemen  to  launch  a  paper  in 
Belleville  and  early  in  the  spring  of 
1840  the  first  edition  of  what  is  now 
the  Belleville  Advocate  appeared.  The 
first  editors  and  publishers  were 
James  L.  Boyd  and  John  T.  C.  Clark. 
When  the  Advocate  first  appeared  it 
was  democratic  in  its  views,  despite 
the  influence  of  Mr.  Lincoln. 

Over  a  period  of  years,  the  Advo¬ 
cate  changed  management  several 
times.  In  1913,  the  Advocate  became 
the  property  of  the  late  F.  E.  Evans, 
Attorney  P.  K.  Johnson  and  Edward 
Julius.  Since  the  withdrawal  of  John¬ 
son  and  Julius  and  the  deaths  of  F.  E. 
Evans  and  his  brother,  W.  W.  Evans, 
the  Belleville  Advocate  Printing  Com¬ 
pany  is  composed  of  Mrs.  F.  E.  Evans, 
president;  Mrs.  W.  W.  Evans,  vice- 
president;  Miss  Anna  L.  Stolle,  secre¬ 
tary-treasurer;  and  C.  J.  Keller,  man¬ 
aging  editor  and  business  manager. 

Miss  Stolle  has  been  connected  with 
the  Advocate  since  the  beginning  of 
the  Evans  ownership  in  1913.  Mrs. 
Fred  E.  Evans  and  Mrs.  Woodford  W. 
Evans  have  been  actively  associated 
with  the  Advocate  since  1936,  follow¬ 
ing  the  deaths  of  their  husbands.  Mr. 
Keller  joined  the  paper  the  same  year, 
■ 

Texas  Editorial  Men 
To  Honor  Gamer 

ScHULENBxnic,  Tex.,  Nov.  6 — As  an¬ 
nounced  by  Ernest  A.  Bosl  of  this 
place,  president  of  the  Texas  Edi¬ 
torial  Association,  an  “evil  old  men’s 
dinner”  will  be  among  entertainment 
features  arranged  for  the  28th  annual 
meeting  of  the  association  to  be  held 
in  Dallas  Nov.  16-18.  It  will  be  ten¬ 
dered  by  friends  of  Vice-President 
John  N.  Garner,  a  Texan. 

Sessions  of  the  association,  whose 
membership  requirement  is  20  years’ 
active  newspaper  service,  will  be  held 
at  the  Baker  Hotel. 

Welcome  addresses  will  include  one 
by  President  George  B.  Dealey  of  the 
Dallas  News.  Fred  I.  Massengill,  Ter¬ 
rell  Tribune,  will  respond.  Others  on 
the  initial  program  includes  Lewis  W. 
Bailey,  Dallas  Dismtch-Journal ;  C.  C. 
Hudson,  Iowa  Park  Herald,  and  John 
A.  Price,  Littlefield  News. 

Joe  J.  Taylor,  Dallas  News,  will  be 
toastmaster  at  a  luncheon  the  first  day. 
On  the  program  that  afternoon  will  be 
Ed  Kilman,  Houston  Post;  Tom  Gooch, 
Dallas  Times-Herald;  T.  S.  Harding, 
U.  S.  Department  of  Agriculture,  and 
Hugh  Mitchell,  Statesville,  N.  C. 

Other  speakers  on  the  program  in¬ 
clude;  R.  T.  Craig,  Athens  Review, 
John  W.  Carpenter,  president  Texas 
Power  &  Light  Co.;  Frank  Baldwin, 
Waco  News-Tribune  and  Times-Her¬ 
ald;  L.  A.  Hawkins,  General  Electric 
Research  Laboratories,  Schenectady, 
N.  Y.;  R.  E.  Zeiske,  Bellville  Times;  H. 
D.  Meister,  Yoakum  Herald;  Austin 
Callan;  Frank  A.  Briggs,  Texas  Farm 
&  Ranch;  Ben  F.  Harigel,  LaGrange 
Journal,  and  T.  Swann  Harding  of 
Dynamic  America,  Falls  Church,  Va. 


Sigrid  Schultz 
Does  Man's  Work 
In  Berlin  Bureau 

Heads  Chicago  Tribune's 
OHice  in  Belligeront 
Capital 

Sigrid  Schultz,  chief  of  the  Berlin 
bureau  of  the  Chicago  Tribune  Press 
Service,  and  one  of  the  few  women 
foreign  corre¬ 
spondents  in 
journalism,  is 
doing  a  “man’s 
work”  in  a  diffi¬ 
cult  post  —  the 
watch  tower  of 
German  activi¬ 
ties  in  the  Euro¬ 
pean  war. 

Day  in  and 
day  out.  Miss 
Schultz  cables  or 
telephones  stor¬ 
ies  of  Nazi  mili¬ 
tary,  diplomatic 


Sigrid  Schulh 


and  civil  undertakings  with  an  inde¬ 
fatigable  effort  that  is  matched  only 
by  her  thorough  job  of  presenting 
significant  facts.  Occupying  a  key- 
position  in  the  Tribune’s  foreign  ser¬ 
vice,  Miss  Schultz  has  demonstrated 
her  ability  to  cover  a  wide  news  front. 
Back  of  her  many  new.sworthy  dis¬ 
patches,  some  of  which  have  been 
rated  as  outstanding  .=coops,  is  her 
peculiar  talent  of  giving  American 
readers  an  intimate  picture  cf  German 
life,  whether  it  be  among  the  top- 
ranking  Nazi  leaders  or  the  ordinary- 
man  on  the  street. 

Speaks  Five  Languages 
Her  background  for  thi.s  important 
assignment  is  unique  in  itself.  Miss 
Schultz  is  a  native  of  Chicago,  the 
daughter  of  a  portrait  painter.  She 
received  her  education  in  America  and 
in  Europe.  Her  studies  abroad  in¬ 
cluded  a  course  in  international  law 
at  the  Sorbonne  in  Paris.  She  speaks 
German,  French.  Polish  and  Dutch 
besides  English.  She  is  not  only  a  stu¬ 
dent  of  international  law,  but  is  also 
considered  an  authority  on  military 
strategy  and  annaments.  The  latter 
knowledge  she  has  acquired  by  dint 
of  n'-tient  studv  k-'-'n  oheorvation. 

When  the  World  War  broke  out, 
Miss  Schultz  and  her  father  were  de¬ 
tained  in  Germany,  where  he  had  been 
engaged  in  court  portrait  painting. 
Her  father’s  contacts  among  the  roy¬ 
alty  gave  Miss  Schultz  an  entree  to 
influential  Germans. 

With  Tribune  Since  1919 
She  joined  the  Tribune’s  Berlin  staff 
shortly  after  the  Armistice,  becoming 
a  .secretary  and  interoretc''  for  Rich¬ 
ard  Henry  Little,  then  Berlin  cor¬ 
respondent  for  the  Tribune.  She  has 
been  continuously  on  the  job  at  Ger¬ 
many’s  capital  ever  since.  Appointed 
chief  of  the  Berlin  bureau  in  1925. 
she  has  dispatched  first-hand  accounts 
of  practically  every  important  devel¬ 
opment  in  Germany’s  march  to  power 
Untrained  in  journalistic  technique. 
Miss  Schultz  learned  to  be  a  news¬ 
paper  reporter  the  hard  way.  Her 
school  of  journalism  was  via  letter 
and  cryptic  cable  from  George  Schtf* 
schug.  Tribune  cable  editor. 
learned  to  be  a  factual  reporter,  ratwr 
than  an  interpretive  writer  on  foreign 
affairs.  With  this  ability  to  scratch 
for  news  was  developed  an 
gative  mind — two  essentials  that  Came 
Editor  Scharschug  demands  of  Trib* 
une  foreign  correspondents.  By  ihe 
time  Adolf  Hitler  and  his  regime 
to  power  in  Germany,  Miss  Schw 
was  a  thoroughly  seasoned  reporter 
with  a  background  knowledge  oj 
man  economic  and  political  conditioos- 
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Deadlines  Drove 
Woollcott  Out 
Oflournalism 

But  Still  Thinks  It  Is 

"Most  Intensely 

Satisfying  Profession" 

“I  still  think  journalism  is  the  most 
intensely  satisfying  profession  I  know, 
and  if  I  fled  it,  it  was  because  of  in¬ 
adequacy,  neurasthenia  or  a  state  of 
collapse.” 

It  was  Woollcott  speaking.  Alex¬ 
ander  Woollcott,  the  erstwhile  drama 
critic  of  the  New  York  World  and  one 
of  the  Fourth  Estate’s  distinguished 
alumni,  emerging  from  semi-retire¬ 
ment  in  his  domain  at  Lake  Bomoseen, 
Vt.,  Oct.  Sf'.  and  speaking  to  a  crowded 
McMillan  Theatre  gathering  in  Colum¬ 
bia  University,  New  York. 

Lived  on  a  Deadline 
Billed  to  address  the  members  of 
the  University’s  Institute  of  Arts  and 
Sciences  on  the  vague  topic  “Off  Mike,” 
Mr.  Woollcott  turned  the  evening  into 
one  of  reminiscence,  and  during  the 
course  of  his  monologue,  he  made 
many  references  to  newspaper  work, 
for  which  he  obviously  still  has  a  soft 
spot. 

“What  really  drove  me  out  of  jour¬ 
nalism  was  that  I  had  reached  the 
state,  in  those  final  years,  where  1 
spent  every  night  on  a  deadline,”  Mr. 
Woollcott  said  sadly.  “Indeed,  where, 
when  I  began  reviewing  the  drama 
for  the  New  York  Times  ’way  back, 
the  theatre  curtain  was  down  by  10: 50 
and  I  had  plenty  of  time  for  a  leisurely 
stroll  down  Broadway  to  the  office  be¬ 
fore  catching  the  first  edition  at  12: 30, 
it  reached  a  point  near  the  end  where 
the  curtains  were  rising  at  9  and  my 
first  edition  was  on  the  street  by  10. 

“Of  course  my  reviews  only  ran  in 
the  last  edition,  but  even  so,  I  never 
saw  the  finish  of  a  play.  When  the 
highest-paid  actor  and  the  highest- 
paid  actress  in  the  offering  began  to 
approach  each  other  for  that  biological 
grappling  that  signified  all  was  at  last 
right,  I  fled  up  the  aisle  into  a  nearby 
telegraph  office. 

Aided  by  Telegraphers 
“There  I  found  two  Western  Union 
telegraphers  crouching  over  my  type¬ 
writer,  and  as  I  began  writing,  they 
snatched  the  first  paragraph  out  of 
the  machine,  inserted  fresh  paper  for 
me  and  began  to  send  my  initial  efforts 
into  the  office.  By  the  time  I  had 
Witten  the  sixth  paragraph  I  had  no 
idea  of  what  I  had  written  at  the 
begirming. 

“It  was  really  a  nightmare.  You 
never  had  time  for  a  second  thought. 


You  were  prey  for  those  demons,  the 
linotypers,  who,  when  they  were  after 
you,  were  after  you  good.” 

Tried  Philadelphia  First 

Woollcott’s  first  real  attempt  to  land 
a  newspaper  post  was  in  Philadelphia, 
where  he  decided  to  see  the  editor’s 
wife  first  and  ask  her  to  speak  a  good 
word  for  him.  She  was  amazed,  of 
course,  at  the  Woollcottian  nerve — 
“although  there  are  limits  now  to  my 
effrontery” — but  said  she’d  call  her 
husband  on  the  ’phone  while  young 
Alex  went  down  to  see  him. 


“I  arrived  too  soon,  by  an  inexor¬ 
able  stroke  of  fate,”  Mr.  Woollcott  said, 
“to  hear  her  screaming  over  the 
’phone  to  her  husband  T  don’t  know 
if  this  young  fellow’s  a  good  reporter, 
but  he  certainly  is  the  damndest, 
nosiest  person  I  ever  saw!’  ” 

W.  VA.  GROUPS  TO  MEET 

Richmond,  Va.,  Nov.  6 — The  annual 
meeting  of  the  West  Virginia  Publish¬ 
ers’  Association  and  the  annual  fall 
meeting  of  the  West  Virginia  members 
of  the  Associated  Press  will  be  held  at 
Parkersburg,  W.  Va.,  Dec.  1. 


HASTINGS  RETIRES 

C.  H.  Hastings,  retired  82-year-old 
publisher  of  the  strike-bound  Lynn 
(Mass.)  Item,  recently  passed  control 
of  the  paper  to  two  local  lawyers  with 
power-of-attorney  to  find  a  new  gen¬ 
eral  manager.  Mr.  Hastings  had  been 
in  full  charge  of  the  paper  for  15 
years  until  last  January  when  illness 
forced  him  to  retire.  Prior  to  his  be¬ 
coming  publisher,  the  late  Horace 
Hastings  was  publisher  for  63  years. 
The  strike,  which  was  called  by  the 
Newspaper  Guild  of  Lynn,  is  nearing 
the  end  of  the  third  month. 


SHOWING  BIGGEST  GAINS! 


FORBES  BUSINESS  PICTOGRAPH 

How  conditions  compare  with  a  year  ago 


A  LERT  advertisers  and  agencies  will  mark  these  important 
northern  and  eastern  markets  "Must"  for  advertising. 
Forbes  Magazine  analysis  shows  them  to  be  the  "hot  spots” 
of  the  country — markets  where  advertising  dollars  will  yield 
greatest  sales.  This  news  warrants  special  consideration; 
extra  advertising  pressure. 


Numbers  encircled  lo¬ 
cate  the  ten  largest 
cities  which  show  the  larg¬ 
est  percentage  of  business 
Increase  compared  with 
the  previous  year,  accord¬ 
ing  to  the  "Business  Pic- 
tograph"  In  the  October 
15  Issue  of  Forbes  Maga¬ 
zine: 


Ten  Cities  with  largest  Business  Increases 


the  newspaper  which  is 

OF  GREATEST  INTEREST  TO 
readers  produces  GREATEST 

returns  for  advertisers 

®  The  Tribune  has  more  circula¬ 
tion,  dally  and  Sunday,  than  any 
other  Chicago  newspaper. 

®  Advertisers  place  more  linage 
in  the  Tribune  than  in  any  other 
Chicago  newspaper. 

QTribuiK 

<KSK1>.,  O.l.TII,  KIWI.Atia 


1.  New  York,  New  York 

2.  Providence,  Rhode  Island 

3.  Omaha,  Nebraska 

4.  Springfield,  Massachusetts 


5.  Hartford,  Connecticut 

6.  Fall  River,  Massachusetts 

7.  New  Bedford,  Massa* 
chusetts 


8.  Manchester,  New  Hamp¬ 
shire 

9.  Decatur,  Illinois 

10.  Cedar  Rapids,  Iowa 


How  to  Reach  These  Choice  Markets 


PROVIDENCE  Journal  and  Bulletin 

Pop.- -City  &  Retail  Trading  Zone— 88.1,399 
Circulation— 145,987  (D);  110,335  (S) 

Represented  by  Charles  H.  Eddy  Co. 

OMAHA  World-Herald 

Pop. — City  &  Retail  Trading  Zone — 537,537 
Circulation— 171,342  (D);  170,364  (S) 

Represented  by  O’Mara  &  Ormsbee,  Inc. 

SPRINGFIELD  (Mass.)  Newspapers 

Pop. — City  &  Retail  Trading  Zone — 625,000 
Circulation— 134,817  (D);  63,563  (S) 

Represented  by  F.  K.  Watts 


HARTFORD  Courant 

Pop.— City  &  Retail  Trading  Zone-  458,331 
Circulation  -41 .045  (Di:  72.523  (.S) 

Represented  by  Gilman,  Nicoll  &  Ruthman 

FALL  RIVER  Herald  News 

Pop. — City  &  Retail  Trading  Zone — 162,500 
Circulation — 31,423  (D) 

Represented  by  Kelly-Smith  Company 

MANCHESTER,  Union  Leader 

Pop. — City  &  Retail  Trading  Zone — 174,493 
Circulation — 35,491  (D) 

Represented  by  George  A.  McDevitt  Co. 


DECATUR  Herald  Review 

Pop.  -City  &  Retail  Trading  Zone — 267,181 
Circulation  —45,428  (D);  40,160  (S) 

Represented  by  Noee,  Rothenburg  A 
Jann,  Inc. 


NEW  BEDFORD 
Standard-Times,  Mercury 

Pop. — City  &  Retail  Trading  Zone — 203,566 
Circulation — 51,769  (D);  26,412  (S) 

Represented  by  Gilman,  Nicoll  &  Ruthman 


24— A  DVERTISING 


EDITOR  &  PUBLISHER 


been  built  up  by  the  sexving  of  just 

HOW  NEWSPAPER  ^daS: 

71  rNTTrTJT'TCTlM^  \A7  ^  TJ  1?  Q  ^  chefs  salad,  a  double 

/\UVJIir\il01l>IVjr  YYV-/I1J\.0  hamburger,  an  Italian  dish,  a  Hun- 

p  ,  ,  1  •  I  -c  i-  Ml  L  I  j  •  garian  Goulash,  a  steak,  roast,  fine 

Each  week  an  advemsinq  classification  will  be  analyzed  in  7  i  ^  i.  a  i  t.  r 

th«s.  column*.  Sine,  praltic.lly  all  advertising  finally  enter*  or  fish.  Almost  every  chef  or 

on  a  retail  outlet,  these  studies  should  be  of  equal  interest  cook  has  some  one  dish,  p^try  or  con- 

to  national  as  well  as  local  advertiser*.  coction  m  which  he  excels.  Pick  out 

«  n  . . . .  one  of  his  specials,  give  it  a  new  name, 

_ FRANK  E.  t'EriLMAN  a  special  price  and  run  it  in  a  box, 

or  a  few  lines,  in  every  food  ad  that 

No.  142.  Hotels  is  released. 

FORTY  years  ago.  the  Parker  House  who  live  right  in  the  town  where  the  work .  It  always  has. 

and  Merchants  Hotel  in  Fairbury,  hotel  is  operating.  <l,,rrrroeiort 

Neb.,  returned  a  net  profit  to  their  Sell  these  people  and  it  won’t  take 

owners  and  provided  52  weeks’  work  a  long  for  them  to  bring  their  friends  MOST  hotels  never  place  a  lock  on 
year  for  several  dozen  cooks,  wait-  around  as  regular  customers.  The  their  front  doors.  They  are  always 
resses,  house  maids,  porters,  and  room  thing  is  so  simple.  open,  day  and  night,  year  in  and  year 

clerks.  The  Parker  House,  a  big,  un-  Suppose  a  given  hotel  started  out  to  out.  One  old  New  England  hotel  has 

gainly  frame  building  with  about  59  sell — say  ten  retailers  and  ten  manu-  never  been  locked  since  the  day  it  was 
rooms,  was  located  just  across  the  lecturers  the  services  of  their  hotel,  opened.  In  most  cities,  newspapiers 
tracks  from  the  Grand  Island  Railroad  These  local  customers  see  every  day,  are  published  every  24  hours.  Like  the 
depot.  Here  the  traveling  man  could  from  one  to  a  dozen  or  more  travelers,  hotels,  their  front  doors  are  open,  day 
have  three  meals  a  day,  a  bath  at  the  people  who  are  passing  through  the  and  night.  They  are  ready  to  print 
end  of  the  hall,  a  comfortable  bed,  a  city.  If  your  local  customer  is  sold  on  the  unusual  story,  any  time,  any  hour, 
spacious  porch  to  loaf  on.  for  one  a  given  hotel,  he  will,  nine  times  out  To  get  the  last  ounce  of  value  out 
dollar  a  day.  Good  5-cent  cigars  to  of  ten.  unconsciously  say,  “Where  arc  of  a  hotel  campaign,  it  follows  that  an 
choose  from,  and  next  door  at  Conrad’s  you  stopping,  at  the  So  &  So?”  It’s  ad  every  day  is  the  logical  schedule, 
saloon,  a  schooner  of  beer  for  a  nickel,  the  most  natural  thing  in  the  world  Beginners  in  newspapers  have  diffi- 
The  Merchants  Hotel  charged  $2  a  for  him  to  do.  culty  in  thinking  through  and  accept- 

day.  It  was  the  class  spot  of  the  town.  Exceptions,  of  course,  are  found,  ing  such  a  schedule;  yet  we  know  of 
The  “table”  was  better,  more  variety,  Statler  Hotels,  the  Hitz  man-  of  restaurants  and  a  few  hotels 

and  a  few  rooms  had  private  baths,  hotels,  the  Hubbard  House  in  release  daily,  in  an  inch  or  more 

In  the  winter  steam  heat  added  to  the  Clayton.  New  York,  the  Onesto  in  a  little  story  about  their  food 

comforts.  Canton,  Ohio,  and  dozens  of  others;  services. 

Hundreds  of  small  and  medium  sized  but  most  hotels  have  a  long  way  to  “  ,  ®  ,2^.  P^'^spect  agrees  to  buy 
cities  of  that  day  sported  hotels  exactly  go  before  their  own  neighbors  start  ®  total  of  7  inches  of  advertising  each 
like  the  Parker  House  and  the  Mer-  telling  the  traveling  public  and  their  *t  the  paper  prints  seven 

chants  Hotel.  Most  of  them  made  out-of-town  friends  that — “You’ll  be  P^P®*'^  a  week,  it  woind  be  our  sug- 
money — most  of  them  had  from  60%  more  comfortable,  have  better  food  Sestitm  that  the  7  inches  be  run  one 


money — most  of  them  had  from  60%  more  comfortable,  have  better  food 
to  80%  of  their  rooms  filled  week  after  and  service,  if  you  put  up  at  the  So 
week.  Tourist  rooms  were  unknown  So  Hotel.” 
and  trailer  camps  undreamed  of.  We 

can’t  recall  ever  seeing  an  ad  in  the  An  Ad  Procxram  First 


inch  daily. 

Copy  themes  might  be  special 
lunches  and  prices;  feature  the  cheFs 
special  occasionally;  list  rooms  and 


can’t  recall  ever  seeing  an  ad  in  the  An  Ad  Program  First  special  occasionally;  list  rooms  and 

Gazette  or  Enfe’-nn^p.  signed  bv  either  prices;  banquet  facilities;  coffee  shop; 

hotel.  Rotary,  the  Lions  and  Kiwanis  #  ^  v.  t  i  iF  gsi'sgc  facilities  and  prices;  location; 

had  not  started  their  weekly  meetings.  ®  quiet;  friendliness  of  all  employees: 


Not  so  today. 


Why  do  hotels  today  find  it  so  diffi-  ygjy  simple  things. 


piauuuig,  wiiung  anu  sei  vicing  facilities  and  prices;  location; 

of  a  hotel  account  is  not  difficult  friendliness  of  all  employees! 

The  probkm  with  every  such  account  ^ysical  comforts;  conventions,  etc. 
we  have  hel^  on,  gets  down  to  some  g 

very  simple  things.  hotel-prepare  a  month’s  ads- 


cult  to  earn  money?  Why  have  so  x  *1  .  .  notei  prepare  a  montn  s  ads— 

many  hotel  bonds  and  preferred  stocks  .  Je  management  miwt  agr^  written  just  like  a  20-word  telegram, 

gone  sour?  Why,  with  room  rates  to  m^e  good  on  promises  made  in  the  Place  the  ads  on  different  pages.  Copy 

Lnning  from  $1.50  to  $6  a  night,  can’t  f^^ertising.  Cop  idep  may  be  fpnd  directed  to  women  should  be  on  so- 

the  average  hotel  in  the  small,  medium  the  basement  of  the  hotel  and  on  ciety  or  homemakers  pages,  or  on  the 
or  large  city  show  a  fair  return  on  ra'tm  or  movie  pages.  Men’s  copy,  on 

the  capital  invested?  “  ^  hmel  has  one.  Certain  thmgs  the  sports  pages  or  the  news  section 


inferiority  complex.  “Please  may  I 
have  a  room— please  may  I  buy  a  Food  Coov  *  * 

ticket — please  may  I  dine  in  your  din-  t  *  u  i  j  tu  u  u  ways  to  get  any 

ing  car”:  has  been  our  attitude  when  have  learn^ed  through  business  out  of  the  red,  but  when  it 

we  approached  the  ticket  office  of  the  .  where  the  best  food  comes  to  hotels,  we  know  of  pthing 


Ad  Bureau  Issues 
"Memos  for  Members" 

The  first  issue  of  “Memos  for  Mem¬ 
bers,”  a  new,  four-page  monthly  bul- 
letin  for  members  of  the  Bureau  of 
Advertising,  ANPA.  is  being  mailed 
to  members  this  week. 

The  new  publication  is  intended  not 
only  to  keep  members  informed  of 
the  activities  of  the  Bureau,  but  also 
to  pass  along  ideas,  suggestions  and 
information  that  may  be  helpful  to 
individual  members  in  their  efforts  tc 
get  more  local  and  national  business 
Each  issue  will  carry  stories  showing 
how  various  newspapers  have  solved 
various  problems,  developed  new  busi¬ 
ness  and  strengthened  certain  classi¬ 
fications  of  advertising,  thus  enabling 
member  newspapers  to  profit  by  the 
experiences  and  accomplishments  of 
others. 

Included  in  the  first  issue  is  a  story 
on  the  recently-inaugurated  Contin¬ 
uing  Study  of  Newspaper  Reading 
which  is  being  conducted  by  the  Ad¬ 
vertising  Research  Foundation  with 
funds  supplied  by  the  Bureau.  Also 
included  are  brief  accounts  of  linage¬ 
boosting  ideas  originated  by  local 
newspapers,  several  newspaper  suc¬ 
cess  stories,  letters  to  the  Bureau  from 
advertising  agency  executives  on  the 
Bureau’s  promotion  and  research  ma¬ 
terial  and  a  department  showing  how 
member  newspapers  are  utilizing  Bu¬ 
reau  promotion  in  their  own  selling 

INDIANA  JOmS  NEA 

The  Hoosier  State  Press  Association 
has  voted  to  affiliate  with  the  National 
Editorial  Association,  making  the  24th 
state  newspaper  group  to  join  with 
NEA.  Foster  W.  Riddick,  Columbia 
City  Commercial  Mail,  is  president  of 
the  Indiana  association  and  Wray  E 
Fleming  is  its  manager. 


ui  miKV  wivy  aiiuw  <*  icvuiii  vii  al  u  x  i  u  ry  —j.  •  xt_«  -  - * — ° —  -  — 

the  canital  invested"^  “  .  hotel  has  one.  Certain  thmgs  the  sports  pages  or  the  news  section 

^  ■  are  found  in  almost  all  good  hotels:  pages  2,  3,  4  or  5. 

"HioVi  Hrrt"  Pu«sfoms»r  clean  sheets,  clean  towels,  a  telephone,  Any  advertiser  who  contracts  to  use 

^  ,  lift.*!?  writing  desk,  a  closet,  but  not  all  6  or  7  ads  a  week,  regardless  of  their 

TO  US,  the  attitude  of  a  lot  of  hotel  hotels  are  clean  really  clean.  If  any  size,  deserves  more  than  casual  atten- 
people  is  very  much  the  same  as  the  copy  is  to  be  written  about  the  “spic  tion. 

average  railroad  employe.  From  1912,  and  spanness”  of  a  hotel,  the  house-  rf  x  n  i.  i  x  ■  i. 

when  we  started  to  really  use  hotels  keeper  should  be  checked  and  double-  “J"®  pros^ct  will  buy  14  inches  a 

and  railroads,  we  have  always  had  an  checked  before  copy  is  released.  k  ^  ♦ ’.P!?  ^ 


be  started  with  21  inches,  make  the  ads 
3  inches  each. 

There  are  many  ways  to  get  any 


trial  and  error,  where  the  best  food  comes  to  hotels,  we  know  of  nothing 
railroad,  or  when  we  cautiously  regis-  jf  f^[ved  Many  of  us  stop  at  a  clean  that  will  do  the  job  ^  quickly  as  a 
tered  at  a  strange  hotel  hotel,  eat  a  simple  breakfast,  but  never  day  in  and  day  out  barrage  of  local 

We  still  hesitate  when  some  suave,  of  eating  lunch  or  dinner  at  the  advertising  in  a  newspaper. 

well-groomed,  flower  -  in  -  his  -  lapel,  hoteL  Something  happened  - - 

smiline  vent  mvs  “Have  vou  a  re^r-  sometime— the  meat  was  tough  or 

vation.-  Then  he  looks  troubled  for  Ses'’4reiS."“d If  II  I  P  A  II 
rrhvelSrsr.SintrrhS  vi«  veryslow.  V  U  L  U  A  H 

hotel  at  that  minute  has  from  10  to  The  so-called  hotel  experts  we  know 

possibly  500  rooms  all  vacant,  priced  good  food  will  fill  the  vacant  PRESS  BLANKETS 


VULCAN 


at  $2.50,  $3.  $3.50  or  $4. 


rooms.  People  who  are  drawn  to  a 


And  today  this  same  stupid  non-  hotel  because  of  its  food  and  drinks, 
sense  is  going  on  in  thousands  of  hotels  rnore  likely  to  use  its  rooms  and 


from  Duluth  to  New  Orleans,  from  the 
Atlantic  to  the  Pacific.  Of  all  the 


recommend  the  hotel  to  friends  and 
travelers.  This  being  true,  the  new 


large  service  organizations  operating  in  hot®l  advertising  prospect  might  get 


the  United  States  today,  we  can  think 
of  none  that  so  sorely  need  a  constant. 


the  quickest  and  best  returns  if  most 
of  the  copy  was  centered  on  and 


continuous,  never-ending  schedule  of  around  the  coffee  shop,  and  the  larger 


advertising  in  newspapers.  dining  rooms  on  the  first  or  second 

From  sources  we  know  to  be  authen-  floors, 
tic.  and  from  two  ledvers  we  have  been  •  i  tn- 

privileged  to  examine,  we  are  con-  Menus  and  Special  Dishes 
vinced  that  the  average  hotel  in  the  OF  ALL  the  copy  tests  we  have  fol- 
average  city,  could  go  from  red  to  lowed,  none  get  action  so  quickly 
black  figures  in  less  than  two  years,  if  as  the  featuring  of  special  menus  or 
they  won  the  friendship  and  confi-  special  dishes.  Thousands  of  restau- 
dence  of  their  own  neighbors— people  rants  and  hotel  dining  rooms  have 


Felt,  Non-Felt  and  E.  D.  Blan¬ 
kets,  Draw  Sheets  and 
Underpackings 

VULCOLASTIC 
INKING  ROLLERS 

Vulcan  Proofing  Company 
58th  Street  and  1st  Avenue 
Brooklyn,  New  York 

Sales  Representatives  in  Principal  Cities 


(UE) 

THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 

STEREO 

EQUIPMENT 

at  reasonable  prices 

We  offer  for  sale  several  hand¬ 
casting  boxes,  tail  cuttas, 
shavers,  finishing  and  cooling 
machines,  and  other  stereotyp¬ 
ing  equipment  taken  in  trade 
j  against  Pony  Autoplates 
either  “as  is”  or  altered  to  *“*1 
j  your  requirements.  Send  you^ 

I  specifications  and  requirements 
to  Wood  Newspaper  Machinery 
I  Corporation,  501  Fifth  Avenue, 

'  New  York. 
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R.  M.  Hennick 
Heads  N.  E.  Ad 
Executives 


PlrYTTC  Ifich’s  order,  is  given  "full  power  and 
Jr  lUyo  authority  to  maintain  and  preserve 
D  J"  estate  of  the  bankrupt,  and  to 

JO  XlOaCl  manage,  conduct  and  operate  the  busi¬ 

ness  and  affairs  of  the  bankrupt.’’ 

The  order  further  specifies:  "Noth- 
ing  in  this  order  shall  be  construed 
ohn  Barton's  authorize  the  trustee  to  permit  the 

affirmance  or  rejection  of  any  execu- 
!  After  tory  contracts  or  leases  until  the  same 

eview  shall  have  been  approved  by  the 

court.”  Included  in  the  "executory 

Nov.  6 — When  Merle  contracts”  are  the  agreements  with  „ 

:ritic  of  the  Minneap-  the  American  Newspaper  Guild  and  Waterbury  (Conn.)  Re- 

)i(iie.  criticized  John  New  York  Typographical  Union  No.  6.  publican  and  At< 

president  of  the 
^  "  New  England 

News  Pictures  Are  Newspaper  Ad- 
Evidence  in  Riot  Case  lives  Association 

News  pictures  of  the  Minneapolis  at  the  annual 
WPA  strike  riots  in  July,  as  a  result  meeting  here  to¬ 
ol  which  two  persons  died  and  scores  day.  Arthur  T. 
were  injured,  were  introduced  in  evi-  Brush  of  the 
dence  this  week  at  the  trial  of  25  strike  Manchester  (N. 
defendants  in  Minneapolis  Federal  H.)  Union-Lead- 
court.  er  is  the  new 

Approximately  30  pictures  of  vice  -  president, 
scuffles  were  shown  to  the  jury.  The  having  served  as 
photographs  were  taken  by  Dave  secretary  -  treas 


R.  M.  Hennick 


Merit  Potter,  center,  Minneapolis  Times- 
Tribune  theatre  critic,  made  up  as  Jeeter 
Lester  on  the  challenge  of  John  Barton, 
left,  who  plays  the  role  in  the  road  show 
oi  "Tobacco  Road."  Earl  Pomeroy,  right, 
is  drama  critic  for  the  Morning  Tribune. 


Barton’s  portrayal  of  Jeeter  Lester  in 

'Tobacco  Road,”  the  newsman  got  a  William  Ellyson,  Jr.,  business  man- 
dose  more  than  he  bargained  for.  ager,  Richmond  (Va.)  News-Leader, 
Potter,  in  his  review  Nov.  2  of  Bai  -  has  been  elected  from  the  board  of 
ton’s  performance  at  a  local  theater,  directors  to  second  vice-president  of 
accus^  the  actor  of  pointing  his  lines  The  Newspaper  Advertising  Executives 
for  bawdy  laughs  rather  than  attempt-  Association,  Inc.  Walter  G.  Pfaffen- 
ing  to  emphasize  the  social  aspects  of  berger,  advertising  manager,  Los  An- 
the  play.  Barton,  who  feels  drama  Sfeles  Times,  has  been  appointed  a  di¬ 
critics  are  guys  who  tell  actors  how  it  rector.  The  appointments  were  filled 
should  be  done  but  who  have  inhibi-  by  President  Forrest  R.  CJeneva,  ad- 
tions  about  getting  up  and  doing  it  vertising  manager,  Des  Moines  Regis- 
themselves,  was  incensed— and  chal-  ter-Tribune,  with  the  approval  ot  the 
lenged  Potter  to  step  into  his  role  for  board  of  directors,  following  the  fall 
three  minutes  and  see  if  he  could  do  meeting  which  was  held  in  October  in 
better.  Chicago,  at  which  time  the  members 

The  critic  accepted,  on  condition  voted  on  an  amendment  in  the  by- 
Bsrton  try  his  hand  as  critic,  judging  laws  and  constitution,  providing  for  a 
Potter’s  performance.  Potter  re-  second  vice-president.  The  appoint- 
bearsed  for  several  days,  and  finally,  ments  will  hold  over  until  the  next 
at  the  appointed  nerformance  an-  annual  election  of  officers  in  1940. 


REPRESENTATIVES 

NOEE,  ROTHENBERG  &  JANN,  Inc. 

New  York  Chicago  Detroit  Atlanta  San  Francisco 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Preyer  on  Promotion 

NEWSPAPER  promotion  directed  not 
to  advertisers  in  general  but  to 
specific  classifications  of  advertisers 
was  urged  on  the  New  York  Newspa¬ 
per  Promotion  Group  in  an  informal 
talk  Wednesday,  by  Allen  T.  Preyer, 
vice-president  of  the  Vick  Chemical 
Company.  Mr.  Preyer  also  urged  em¬ 
ployment  of  new  research  techniques 
to  develop  information  that  will  help 
make  newspapers  better  advertising 
media. 

“Selling  newspaper  space,”  he  said, 
“means  selling  market  opportunities. 
To  sell  these,  you  need  certain  ba.sic 
facts  on  population,  retail  outlets,  cir¬ 
culation,  etc.,  facts  of  interest  to  all 
your  prospects.  Newspapers,  other 
media,  the  government  have  all  done 
excellent  work  in  getting  such  facts 
and  publicizing  them. 

“But  for  the  future,  let  me  suggest 
that  you  break  down  your  facts,  segre¬ 
gate  and  publicize  them  according  to 
the  basic  interests  of  your  different 
main  classifications  of  advertising. 
Find  out.  for  example,  what  a  drug 
advertiser  wants  to  know  about  your 
market;  what  a  grocery  advertiser 
wants  to  know;  what  an  automobile 
manufacturer  wants  to  know.  Their 
needs  and  desires  on  market  oppor¬ 
tunities  are  different.  When  you  get 
the  answers  to  these  questions  you 
will  be  in  a  position  to  talk  more  ef¬ 
fectively  in  your  promotion. 

“In  doing  this,  too,  you  will  be  put¬ 
ting  your  promotion  in  line  with  the 
thinking  and  needs  of  advertisers  to¬ 
day  and  you  will  capitalize  on  the 
trend  of  their  thinking.  Advertisers 
no  longer  think  of  the  United  States 
as  one  large  national  market  to  be 
captured  on  the  basis  of  one  rigid 
policy  on  advertising  and  on  selling 
activities.  They  know  that  the  United 
States  is  a  series  of  many  markets  in 
which  there  are  many  different  prob¬ 
lems  to  be  met  and  handled  differently 
and  separately  according  to  conditions 
in  each  market. 

“Newspapers  have  close  contact  with 
their  local  markets.  They  have  the 
opportunity  for  close  study  of  these 
markets.  They  are  in  a  good  position 
to  capitalize  on  this  trend  of  thought 
among  advertisers  if  they  specialize 
their  promotion  according  to  the  needs 
of  the  different  types  of  prospects.” 

In  urging  research  “to  produce  facts 
which  make  your  own  newspaper  a 
better  medium,”  Mr.  Preyer  advised 
promotion  men  to  “keep  your  eye  on 
research  work  for  the  good  of  the 
newspaper  industry  as  a  whole.”  He 
referred  specifically  to  the  “Continu¬ 
ing  Study  of  Newspaper  Reading”  now 
being  carried  on  by  the  Advertising 
Research  Foundation  and  the  Bureau 
of  Advertising.  He  advised  also  fol¬ 
lowing  the  research  other  media  are 
doing  to  see  if  they  can  be  co-ordin¬ 
ated  with  newspaper  research  facts 
“to  the  end  that  newspaper  space  can 
be  made  more  effective.” 


merchants  as  a  result  of  this  promo¬ 
tion. 


Small  Town  Survey 

TO  THE  great  mass  of  proof  at  hand 

that  people  trust  their  daily  news¬ 
papers  as  advertising  media,  the  Wil- 
Uston  (N.  D.)  Daily  Herald,  which 
serves  a  city  of  6.000  and  its  sur¬ 
rounding  rural  territory,  makes  an 
interesting  and  not  unimportant  addi¬ 
tion.  Editor  A.  J.  Hauge  sends  us  a 
report  of  a  survey  the  Herald  re¬ 
cently  made  among  its  readers  which 
shows  that  they  trust  the  advertising 
in  their  daily  newspaper  more  than  in 
a  shoppers’  guide,  524  points  against 
152. 

The  survey  covered  about  109r  of 
the  Herald’s  circulation  of  4,000.  To 
the  question,  “Do  you  read  display 
advertising?”  replies  were  104  al¬ 
ways,  136  sometimes.  3  never.  Classi¬ 
fied  advertising  had  141  “always” 
readers,  106  sometimes,  3  never. 
Readers  found  grocery  advertising 
most  interesting,  department  store  ad¬ 
vertising  second.  “Price  advertising 
of  the  things  necessary  to  daily  liv¬ 
ing  seems  the  most  appealing,”  Mr. 
Hauge  comments. 

The  survey,  inexpensively  done 
through  the  Herald’s  correspondents 
and  carriers,  provides  important  pro¬ 
motional  material  as  well  as  an  in¬ 
teresting  check  on  reader  response  to 
various  features  in  the  paper.  Sur¬ 
veys  of  this  kind  are  well  worth  the 
cost  and  effort.  As  Mr.  Hauee  re¬ 
marks,  “What  is  true  of  the  Williston 
Herald  can  just  as  well  be  true  of  hun¬ 
dreds  of  small  dailies  scattered 
throughout  the  country.” 


promotion  departments  —  answering 
questions  about  the  paper.  You  know 
the  kind  of  questions — “How  much  ink 
do  you  use?”  “How  many  carriers  do 
you  employe?”  “Where  do  you  get 
your  newsprint?”  and  a  hundred  and 
one  others.  The  News  issues  a  24- 
page  booklet,  vest  pocket  size,  that 
contains  all  the  essential  “Facts  about 
the  Dallas  Morning  News  for  the  ready 
use  of  its  employes.”  It’s  not  only  a 
handy  answer-book  for  visitors  but 
also  an  interesting  internal  pro¬ 
motion. 


S.  A.  Dailies 
Win  First 
Cabot  Awards 


Awards  Made  to  Buenos 
Aires  and  Lima  Dailies 
By  Columbia  University 


news  of  this  country,  he  said,  bstte- 
undei-standing  would  result. 

Dr.  Butler  hailed  the  awards  at  the 
luncheon  as  helping  to  further  Pa; 
American  friendship  through  journa;^ 
ism. 

Dean  Carl  W.  Ackerman  of  the  Co¬ 
lumbia  Graduate  School  of  Journal¬ 
ism,  who  presided  at  the  lunch^r 
expressed  the  hope  that  the  Cabo* 
awards  would  serve  the  highest  ideals 
of  newspaper  men  in  the  America- 
and  praised  the  winners  as  “America: 
statesmen  in  the  field  of  cultural  re¬ 
lations.” 

Mr.  Gollan  and  Dr.  Miro  Quesada 
in  brief  speeches,  thanked  the  uni¬ 
versity  for  the  prizes.  The  former 
whose  remarks  in  Spanish  were  trans¬ 
lated  by  Carlos  Davila,  former  Chilea.*. 
Ambassador  to  the  United  States,  said 
democracy  in  the  Americas  alway* 
had  been  inseparable  from  a  fret 
press.  Dr.  Miro  Quesada  declared  the 
university  and  the  press  fulfilled  the 
same  essential  mission — “to  educate 
the  man  and  citizen.” 


Real  Hospitality 

IF  EVER  you  want  to  get  away  from 
the  plague  of  downtown  parking, 
drop  into  Anderson,  S.  C.  Visitors  to 
Anderson  have  unlimited  parking 
privileges,  thanks  to  Publisher  Wilton 
E.  Hall  of  the  Independent  and  Mail. 
It’s  a  promotional  idea  with  him,  and 
a  good  one.  Mr.  Hall,  eager  to  in¬ 
crease  trade  for  the  local  merchants, 
started  the  Anderson  Hospitality  Club. 
Actually,  it  doesn’t  seem  to  be  a  club 
at  all  but  a  series  of  promotional  ads 
in  his  newspaper.  These  are  devoted 
to  various  lines  of  business  and  to  ex¬ 
plaining  why  Anderson  b  a  good 
place  to  trade.  And  the  police  de¬ 
partment  co-operates  by  issuing  traf¬ 
fic  tickets  through  the  newspaper  per¬ 
mitting  visitors  to  park  as  long  as  they 
like.  A  good  promotion,  all  right, 
“it  has  already  shown  its  merit  in 
increased  display  advertising.” 


The  first  annual  awards  of  the  Maria 
Moors  Cabot  Prizes  in  journalism,  es¬ 
tablished  at  Columbia  University,  New 
York,  by  Dr.  Godfrey  Lowell  Cabot  of 
Boston  to  recognize  the  services  of  the 
press  as  an  agency  of  public  educa¬ 
tion  in  the  Americas,  were  announced 
this  week  by  Dean  Carl  W.  Ackerma.n 
of  the  Graduate  School  of  Journalism 
at  Columbia. 

The  awards  were  made  to  two  South 
American  newspapers  and  their  of¬ 
ficial  representatives  “on  the  basis  of 
journalistic  achievement  which  ad¬ 
vances  public  understanding  and  sym¬ 
pathy  among  the  peoples  of  any 
two  countries  in  the  Western  Hemi¬ 
sphere.” 

Bronze  plaques  went  to  the  news¬ 
papers  La  Prensa  of  Buenos  Aires, 
Argentine,  and  El  Comercio  of  Lima, 
Peru,  and  gold  medals  to  Jose  Santos 
Golian,  Sunday  editor  of  La  Prensa, 
and  Dr.  Luis  Miro  Quesada,  president 
of  the  directors  of  El  Comercio. 

Presented  by  Dr.  Butler 

The  prizes  were  formally  bestowed 
by  Dr.  Nicholas  Murray  Butler,  pres¬ 
ident  of  the  University,  at  a  special 
convocation  in  Low  Memorial  Library 
at  4  p.m.  Wednesday.  Mr.  Gollan  and 
Dr.  Miro  Quesada  were  presented  by 
Dean  Ackerman. 

Mayor  Fiorello  H.  LaGuardia  of¬ 
ficially  welcomed  the  prize-winners 
to  New  York  City  at  a  luncheon  at 
the  Ritz  Carlton  Hotel  Tuesday.  Ap¬ 
proximately  100  publishers,  educators 
and  editors  attended. 

Mayor  LaGuardia  declared  that 
North  Americans  needed  more  infor¬ 
mation  about  their  southern  neighbors 
than  they  were  now  getting.  If  news¬ 
papers  in  the  United  States  would  de¬ 
vote  as  much  space  to  affairs  in  Latin 
America  as  the  press  there  gives  to 


The  Answers 

THE  Dallas  (Tex.)  Morning  News 
seems  to  have  hit  upon  a  neat  solu¬ 
tion  to  a  problem  that  bothers  most 


War  Note 


EFFEXHTIVE  promotional  use  of  the 
war  and  the  possibility  of  rising 
prices  as  a  result  of  it  was  made  re¬ 
cently  by  the  Spartanburg  (S.  C.) 
Herald-Journal.  Co-operating  with 
the  Retail  Merchants  Council,  the 
paper  promoted  “Opportunity  Days”  to 
encourage  purchase  of  merchandise 
bought  at  “pre-war”  prices.  Adver¬ 
tising  Manager  Charles  E.  Godfrey  re¬ 
ports  that  the  paper  netted  5,000  addi¬ 
tional  lines  of  advertising  from  the 


NEWSPAPER  PROPERTIES 


BOUGHT  &  SOLD 


VALUATIONS 
for  all  purposes 


NEWSPAPER  APPRAISAL 
CORPORATION 

L.  Parker  Llkrlr,  Pm. 

Ttmea  Bldt*.  Ttmaa  8qaara,  New  York 


WOMEN  ARE  FUNNY! 
BUT  THEY  SPEND  THE 
(ASH! 


Run  my  column  and  I’ll  have 
your  women  clamoring  to  spend 
money  in  your  shops. 


For  further  information 
syndicate  offices. 


write 


MARY  HAMPTON 

26  O'Forrell  St..  j(800 
Son  Francisco,  Calif. 


Since  1925 


.  .  .  The  Personnel  Bureau  ho 
served  hundreds  upon  hundredi 
of  employers  by  putting  them  in 
touch  with  capable  employ**" 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 


Whether  it  be  an  editor,  man* 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  pte»* 
association,  magazine,  publicity 
and  allied  fields. 


Write  or  wire— 


WH 
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ROTO  SLIGHTLY  AHEAD 

Newspaper  rotogravure  advertising 
linage  showed  a  slight  gain  for  Sep¬ 
tember,  with  total  volume  amounting 
to  811.035  lines,  an  increase  of  5.195 
or  .64%,  according  to  figures  released 
last  week  by  Kimberly-Clark  Corpo¬ 
ration,  Chicago.  National  roto  again 
set  the  pace  by  showing  a  gain  of 
18.2%.  National  linage  totaled  485, 90(' 
lines,  a  gain  of  74.7.50.  Local  gravure 
amounting  to  325,135  lines,  showed  a 
loss  of  69,551,  or  17.6%.  Monotone 
cony  aggregated  680,215  lines  as  com¬ 
pared  with  130,820  lines  of  color 
roto. 

For  the  first  nine  months  this  year, 
total  roto  linage  amounted  to  8,216, • 
038  lines,  an  increase  of  654,731,  or 
8.7%. 

National  gravure  was  responsible 
for  the  net  gain,  totaling  5,327,732  lines, 
an  increase  of  1,189,904,  or  28.9%,  over 
the  same  period  a  year  ago.  Loca. 
roto  amoimted  to  2.888,306  represent¬ 
ing  a  loss  of  356,173  lines  or  15.6^1. 
Monotone  copy  aggregated  7,04636* 
lines  as  compared  with  1,169,651  of 
color  roto. 


THE  PERSONNEL  BUREAU 


James  C  Kiper.  Director 

SB  I.  Wackor  Drivo.  ChleM^ 


A  utlM-wid«  »0»-pr»«»  IP 

porUd  by  Bifma  D«l»*  Fist*"— 
al  JovaalUtl*  rrauraity. 
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WHAT  OUR 

readers  say 


Kaufman  Corrects  Story 
Of  San  Diego  Remarks 

To  Editor  &  Publisher:  I  regret  the 
necessity  of  informing  you  that  a  news 
story  appearing  on  page  14  of  the 
Xov.  4  issue  of  Editor  &  Publisher, 
headed  “Guild  Executive  Cites  Change 
in  Union  Policy”  does  not  accurately 
record  the  remarks  I  made  in  San 
Diego. 

My  remarks  were  made  at  a  mem¬ 
bership  meeting  of  the  San  Diego 
Newspaper  Guild  on  Oct.  18.  The  next 
day  the  Scripps-Howard  paper  in  San 
Diego  carried  a  stoi-y  of  which  yours 
is  a  further  elaboration.  However,  I 
neglected  to  ask  for  a  correction  in¬ 
asmuch  as  the  audience  for  whom  the 
remarks  were  intended  had  heard  me 
make  them. 

The  Editor  &  Publisher  story,  how¬ 
ever,  has  been  read  by  many  who 
were  not  present  at  the  meeting.  I 
think  you  will  agree  that  a  statement 
of  what  I  really  said  is  in  order. 

The  burden  of  my  talk  was  that  the 
time  had  arrived  for  a  renewed  and 
widespread  organizing  drive  in  news¬ 
papers  within  the  Guild’s  field.  I  said 
this  program  was  based  on  the  belief 
that  improved  standards  of  compen¬ 
sation  and  employment  conditions  had 
been  established  contractually  in  most 
of  the  major  cities  of  the  country, 
and  that  there  were  too  many  news¬ 
papermen  and  women  working  either 
under  Guild  contract  or  enjoying  the 
results  of  Guild  negotiations  who 
were  not  members  of  the  Guild,  and 
hence  were  free  riders.  I  said  in  ef¬ 
fect  that  a  failure  now  on  our  part 
to  conduct  a  concerted  organization 
drive  would  tend  to  cultivate  further 
the  idea  that  it  was  perfectly  proper 
to  accept  the  benefits  and  advantages 
produced  by  Guild  efforts  without  as¬ 
suming  the  obligations  and  duties  of 
Guild  membership. 

I  said,  facetiously,  merely  to  drive 
this  point  home,  that  it  would  be  a 
swell  idea  if  we  could  contrive  a  way, 
for  the  present,  of  depriving  non¬ 
members  of  contract  benefits. 

I  did  not  say  that  newspapermen 
who  have  not  joined  the  Guild  have 
the  right  to  be  free  agents,  nor  did  I 
My  anything  like  it.  I  did  not  in¬ 
dulge  in  any  discussion  of  the  abstract 
rights’’  of  newspaper  workers,  for 
such  discussion  leads  often  to  other 
phrases  like  the  “right  to  work” 
when  there  is  a  strike.  I  referred  to 
son^  groups  of  advertising  depart- 


mm 


ment  employes  who  had  declined  to 
join  the  Guild,  and  I  said  that  we 
should  refrain  from  seeking  to  estab¬ 
lish  minimum  salaries  for  such  groups 
until  they  were  persuaded  to  change 
their  minds  and  joined  the  Guild. 

When  someone  at  the  meeting  asked 
me  whether  the  San  Diego  Guild 
should  launch  a  drive  to  organize  as¬ 
sociate  members,  I  replied  that  the 
chief  energy  of  the  Guild  should  be 
directed  first  toward  completing  the 
organization  of  unorganized  employed 
newspapermen  and  women.  I  said 
finally  that  we  should  be  careful  to 
avoid  creating  any  illusions  among 
associate  membership  over  the  pros¬ 
pect  of  getting  jobs  on  newspapers. 
There  are  many  thousands  of  unem¬ 
ployed  experienced  newspapermen 
and  women  who  have  been  unable  to 
find  work  in  their  cho.sen  field,  I  re¬ 
marked. 

Yours  very  truly, 

Milton  Kaufm.\n, 

Executive  Vice-President,  A.N.G. 

■ 

Notices  Influx  of 
Women  to  Journalism 

To  Editor  &  Publisher: 

Your  interesting  article  on  the  num¬ 
ber  of  women  executives  in  journal¬ 
ism,  makes  one  wonder  if  we  are 
turning  this  business  over  to  our  good 
sisters. 

My  first  interest  in  that  subject 
came  this  fall  when  my  son  brought 
home  a  copy  of  his  high  school  paper. 
I  noticed  that  all  the  executive  posi¬ 
tions  were  held  by  girls.  He  had  been 
on  the  staff  until  this  year  and  I 
wondered  why  he  suddenly  lost  in¬ 
terest.  I  do  not  need  to  ask  him. 

Then  I  noted  the  staff  of  my  own 
university  daily.  I  found  that  Syra¬ 
cuse  University’s  Daily  Orange  has 
a  woman  editor  for  the  first  time  in 
history,  a  woman  in  charge  of  the 
editorial  page  and  various  other  young 
women  in  the  better  positions. 

We  all  know  of  the  successful  all¬ 
women's  paper  at  Scarsdale,  N.  Y., 
and  of  staffs  of  dailies  that  have  more 
women  than  men. 

It  is  a  logical  situation  in  view  of 
our  increased  efforts  in  the  past  25 
years  to  incorporate  woman’s  appeal 
into  our  daily  columns.  The  day 
when  a  woman  was  believed  very  low 
in  pride  and  social  prestige  when  she 
would  work  in  a  newspaper  office  is 
definitely  past  but  some  of  us  wonder 
what  will  be  the  outcome  of  this  fem- 
ininizing  of  the  press. 

Indications  are  that  young  men  who 
might  become  modem  Horace  Greeleys 
or  Charles  Dana  Gibsons  in  journalism 
are  turning  to  other  fields  as  they  have 


His  Decisions  Rest  on 
Prompt  Information 

War’s  disruptive  force  taxes  the 
judgment  of  every  business  ex¬ 
ecutive.  Abrupt  market  changes 
can  wreck  or  enrich  his  busi¬ 
ness.  He  maps  his  course 
through  confusing  cross  cur¬ 
rents  by  the  compass  of  his  daily 
paper.  War-conditioned  publish¬ 
ing  plants  bring  him  spot  news 
without  delay  by  aid  of  speedy, 
dependable  Certified  Mats. 


in  the  fiction  field  that  is  so  seeped 
in  feminine  psychology. 

Howard  H.  Smith 

Bridgeport,  Conn. 

■ 

N.  Y.  Mirror  Offers 
Toy  Models  Book 

The  Marvel  Model  Book,  from 
which  children  can  make  cardboard 
scale  models  of  boats,  airplanes,  homes, 
etc.,  introduced  exclusively  in  this 
country  by  the  New  York  Daily  Mir¬ 
ror  two  weeks  ago  with  teaser  color 
ads,  was  put  on  sale  Oct.  30  “and  has 
been  selling  in  great  numbers,”  Edi¬ 
tor  &  Publisher  was  told  this  week. 

Selling  for  98c.  the  book,  litho¬ 
graphed  in  three  and  four  colors, 
contains  21  scale  models  including 
many  working  models.  The  book  is 
13V4  X  11^4  inches.  It  was  designed 
by  Wallis  Rigby,  noted  English  paper 
models  designer,  and  has  been  meet¬ 
ing  w'ith  great  success  in  the  British 
Isles  where  it  is  being  promoted  by 
the  London  Daily  Express. 

Promoted  as  a  Christmas  gift  offer, 
the  books  are  obtained  by  Mirror  read¬ 
ers  by  mailing  a  coupon  contained  in 
the  Mirror’s  advertisement  of  the  book 
to  the  Mirror  or  by  calling  at  the 
Mirror  offices.  No  scissors  are  needed 
to  construct  the  models,  all  parts  of 
the  models  being  ready-cut  and  slit, 
ready-scored  to  bend  easily. 

■ 

Unveil  Memorial 
To  Arthur  Brisbane 

A  memorial  tablet  to  Arthur  Biis- 
bane,  famous  Hearst  editor,  set  in  the 
wall  around  Central  Park  at  101st 
Street  and  P’ifth  Avenue,  New  York, 
was  dedicated  Tuesday  afternoon  by 
Mayor  La  Guardia  in  the  prt;sence  of 
a  small  gathering  that  included  mem¬ 
bers  of  the  Hearst  editor’s  family  and 
former  associates.  The  tablet,  which 
shows  a  profile  of  Mr.  Brisbane  in  re¬ 
lief,  bears  the  following  inscription: 

“Arthur  Brisbane,  1864-1936.  Amer¬ 
ican  editor  and  patriot.  He  spread 
before  all  a  panorama  of  the  events  of 
his  times.  He  was  the  champion  of 
v/ork  and  peace  before  all  mankind. 
He  gave  to  the  people  a  clear  under¬ 
standing  of  the  history  of  all  the  ages. 
He  imparted  to  millions  an  apprecia¬ 
tion  and  love  of  the  literature,  art  and 
religion  which  have  ennobled  the 
world.” 


L.  A.  Daily  Boosts 
Early  Xmas  Shopping 

Thanksgiving  marks  the  traditional 
opening  of  the  Christmas  shopping 
season,  but  in  Los  Angeles  the  Times 
has  undertaken  to  advance  the  season 
another  good  three  weeks  with  an 
"Early  Christmas  Shopping”  campaign 
now  under  way. 

The  objective  is  to  encourage  An¬ 
gelenos  to  get  at  their  gift  lists  in 
advance  of  Thanksgiving,  and  the 
method  is  through  a  contest  designed 
to  start  people  thinking  about  its  ad¬ 
vantages.  Ninety-one  prizes,  totaling 
$1,000  are  offered  by  the  newspaper 
to  start  this  thought-cycle.  J.  E. 
McIntyre,  promotion  manager,  who 
worked  out  the  plan  with  his  staff, 
believes  this  is  the  first  campaign  of 
its  type  ever  attempted. 

There  are  no  strings  to  the  contest 
for  the  shopper.  All  the  contestants 
are  asked  to  do  is  to  rate  in  the  order 
of  importance  12  reasons  why  early 
Christmas  shopping  is  advantageous. 
These  reasons  were  printed  in  a  page 
promotion  ad  announcing  the  contest 
Sunday.  Oct.  29,  will  be  carried  daily 
in  the  paper  during  the  life  of  the  cqn- 
test.  and  also  are  printed  on  slips 
which  participating  merchants  wrap 
with  all  parcels  sold  during  the  cam¬ 
paign.  One  store  alone  has  already 
requested  100,000  of  these  package  in¬ 
serts. 

The  correct  order  of  the  twelve  rea¬ 
sons  will  be  determined  by  a  com¬ 
mittee  of  store  advertising  managers, 
and  the  entry  coming  nearest  to  this 
order  will  win  a  $100  first  prize. 
Ninety  other  prizes  of  $10  each  will 
be  awarded  for  the  next  closest  an¬ 
swers.  Tying  contestants  will  be  asked 
to  write  a  25-word  statement  on  “Why 
I  Read  the  Times  Christmas  Shopping 
News.”  The  correct  rating  of  the  rea¬ 
sons  will  be  printed  in  the  Times’  an¬ 
nual  Christmas  Shopping  edition  on 
Thanksgiving,  wdth  the  winners  an¬ 
nounced  as  soon  as  possible  after  that 
date. 

To  keep  interest  alive  during  the  life 
of  the  contest,  which  closes  at  mid¬ 
night  Nov.  18,  an  elaborate  supporting 
promotion  campaign  using  green-and- 
red  rack  cards,  motion  picture  theater 
trailers,  radio,  and  a  running  story  in 
the  news  columns  on  the  progress  of 
Santa  Claus’  trip  to  Los  Angeles,  has 
been  planned.  The  latter  stunt  will 
culminate  Thanksgiving  morning, 
when  Santa  will  arrive  by  United  Air¬ 
lines  plane. 
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HIGH  SPEED  PASTERS 
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AUTOMATIC  TENSIONS 
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Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

TO  MAINTAIN  COLOR  REGISTER 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W  WACKER  DRIVE,  CHICAGO 


^or  dependable  stereotyping,  rely  on 
^^'tdied  Mats,  made  m  tbe  USA 


^RtD  OtT  MAT  CORPORATION,  9  Reckafallar  PIom,  0«pt.  P,  New  York,  N.  V. 
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Arizona  Daily 
Favors  Office 
Collect  Plan 


Tucson  Star  Circulators 
Compare  System  with 
Independent  Carriers 
By  GEORGE  A.  BRANDENBURG 


iliai  \M‘  l>a\r  at>  *ain>Hc.int*  f<»r  a 
r-.tiu*.  U  lu  n  \vt*  iiti  tl  a  m  \v  can  ii  v.  \\f 
ii'*tja)ly  have  i'»  htim  iij*  s.nuf  liktly  Ih.v  ait  ! 
‘•*(11*  him  on  ihf  i(Ua  *.f  taking  a 

‘■\\*o  llnd  ihr  hoyv  wojkii'j;  on  ilu*  ••alaiy 
atul  comnii—'ionv  Iki'-i-  an  njon*  faitlifii).  iluy 
con'.iiUr  tlunistUi-  a^  an  actual  tnii>h«y<  wt 
the  Ciiini'any  ami  whenever  they  are  calle«l 
on  for  a  tlrivc  for  mw  -nb'icriptiom.  wiiich  is 
at  lea^l  once  a  week,  they  ie>iM>n«l  rcailily. 


hoy  to  take  hi-  plaia  in  the  hmine-i  woih!. 
iloes  not  h»>1(l  water  with  n**.  \\  c  believe  that 

careful  training  uinler  the  otiice  system,  will 
make  him  a  In’tter  business  man.  because 
umler  that  >ystem  he  must  do  thinus  cor* 
rectly  ainl  hi>  chances  of  beiin?  in  business 
for  himself  when  he  «rows  uj>  are  not  near 
as  jjreat  as  of  his  working*  for  some  coip<ira- 
lion. 

“Tliis  sets  forth  tmr  )»rimar>  reasons  f<»r 


Hut  our  other  b<»ys  on  tin-  merchant  pi. in 
seem  to  feel  they  are  more  ot  less  in  business 
for  tluiuselves  atnl  are  not  so  ready  to  follow 
snjjRestions.  even  thouj^b  they  also  receive  tlte 
same  commissions  in  prizes  or  trips  as  the 


merchant  pl.m  preferring  the  OlHce  t'oUect  system,  it  prov 


stlaritd  boys  and  art  tatiubt  that  the  more  Ining  that 
enstonn  rs  tin  y  liave.  tlie  more  motley  they 
will  m  ke. 

“Tile  tight  or  nine  tbonsatnl  home  iUliv 
ered  citcnlali  »tt  in  Tncson.  .dong  with  an 
additional  two  ihoiisand  or  sn  mail,  street 
.iml  newsstaml  circnlation  and  the  galli  v  and 
ledger  accotintitig  for  tlie  l.alaiict  of  the 
circnlation.  are  bandbd  by  the  ciicnl  tio-i 


extra  on  prison  break 

I-  sy-teiii.  will  The  JacksoH  (Mich.)  Citizen  Patriot 
man.  iiicaiisc  went  into  action  rapidly  Sunday,  Nov 
lo  iliitiK-  cor-  5^  gQ^  oyt  gn  extra  on  the  &uth- 
imi  'tuar  Michigan  prison  break,  in  which 

-‘..mc  c,Mp..ta  the  chief  guard  inspector  was  killed. 

Two  staff  members,  Gerald  R.  Johns- 
.V  n.i~c.n~  for  ton  and  Levant  Vandervoort,  were  in 
-tcm.  It  provo  strategic  spots  when  the  story  broke 


Much  has  been  said  in  recent  months 
favoring  the  Little  Merchant  Plan  for 
newspaper  circulation  departments. 
This  week  we  present  the  views  of 
one  paper  that  uses  the  Office  Col¬ 
lect  Svstem  and  the  Little  Merchant 


Cross-Section  on  Costs 


Plan,  but  favors  the  former  because  manager,  a-si-itant  circulati.iii  manager,  a  l.aily 
it  produces  as  large  if  not  larger  net  l«n'kk<ciH'r  and  h.-df-tinu-  help  iiy  two  other 


revenue  '1<  pan  mem.  Tw..  -  -  _  - - -  . . . . .  -oeii 

Wp  rpfor  to  tho  T.irom,  Ari'om  '  '"td,-it^.  t.amei  .Star  ear  costs,  as  Compiled  by  CooKE  CoEN  of  they  received  woid  of  the  slaying  t>f 

DadvStana  Lven-d;  nZhng'^^^^  u::;-  ;,.  h.'rt  . .  Newspaper  Analysis  Service,  Chicago,  a  brother  officer. 

per.  The  views  expressed  were  writ-  Considered  Chonaeover  ,  n  ^ 

taSfatoVSiorSE'G  "  . . . . . .  more OPENS  OWN  OFFICES 

gTv.  S  clelt"  rJeS.  tS  ;I;;  September  „t  .hl.  year,  when  newe-  Wallace  Witmer.  has  resW  « 

office  collect  system  is  used  by  the  managers,  who.c  salaries  would  Imve  PaP^rs  first  felt  the  full  impact  of  manager  of  Arkansas  Dailies.  Inc.,  and 

c* _ QAAA  more  tli.ui  ..ffMt  the  saving  ..f  :i  iH.v^iblc  war  news.  as  compared  With  the  same  started  nis  own  organization  for  the 


Considered  Changeover 

vutU  wlun  w»  idn-itii-rtMl  vhu'glug 
»  tlu-  lunior  Mm-baut  jil:iu.  wi  tuu!)«l 
•  would  have  bid  to  lure  two  nr  three 


tu>s  in  our  ca>c  that  thi>  ulau  iiet^  just  as  much  ▼  t.  a.  •  ‘j  ai  .  wiuikt 

tllnw  if  not  more,  as  the  .lunior  Merehant  plan.  Johnston  WaS  inside  the  prison,  ref- 
tlie  And  we  couM  go  mi  indeUiiiti-ly  giving  oiiur  oreeing  the  usual  Sabbath  football 
the  leasons  for  oiir  rlioiee:  the  pnnripal  one-  game.  W'hile  VanderVOort  Was  toast- 
innre  iKing  that  wc  ean  -eenie  liett.r  Uiy-  ea-ier.  master,  downtOWn.  for  the  an- 
they  cat.  handle  them  latter  and  krep  m  '-ettet  , meeting  of  the  Michigan  Fra- 

t<mrb  with  our  •*ul»-cnlur'*.  ,  i  y-v  i  r  t*»  i«  i 

ternal  Order  of  Police.  Both  wrote 
I  r'  c  t-  /-  1  byline  stories  for  the  regular  Monday 

Cross-Section  on  Costs  the  daily,  Johnston  teUing 

and  APROPOS  of  Don  Davis'  recent  warn-  of  the  bedlam  inside  the  prison,  and 
ing  to  circulators  to  watch  costs  V'^andervoort  describing  the  manner  in 
under  present  publishing  conditions  which  the  visiting  police  officers 
other  ^  28).  we  present  snapped  into  action  and  hurried  lo 

Iwo  this  week  a  cross-section  survey  of  the  prison,  America’s  largest,  when 

i-ar  costs,  as  Compiled  by  Cooke  Coen  of  they  received  word  of  the  slaying  of 

<-"1  Newspaper  Analysis  Service,  Chicago,  a  brother  officer. 

This  study  includes  newspapers  with  ■ 

circulations  ranging  from  60,000  to  ^‘n'dvrc 

more  than  230,000.  The  figures  cover  '-/ttilMo  \JWlM  L/r i  ILytiO 

laind  September  of  this  year,  when  news-  Wallace  Witmer,  has  resigned  as 


a  brother  officer. 


OPENS  OWN  OFFICES 

Wallace  Witmer,  has  resigned  as 


Star  in  Tucson,  where  over  8,000  of 
the  paper's  circulation  is  home  deliv¬ 
ered  by  boys  ranging  in  ages  from 
16  to  18.  working  on  a  salary  and 
commissions.  Outside  of  Tucson,  the 
Star  uses  the  junior  merchant  plan, 
excepting  three  towns. 

Better  Control  of  Carriers 
The  Star  favors  the  office  collect 
system,  also,  because  it  gives  the  pa¬ 
per  better  control  over  its  carriers  and 
a  more  direct  contact  with  subscribers. 
Likewise,  Messrs.  Gay  and  McCoy 
feel  the  system  is  a  better  goodwill 
builder.  We  present  their  reasons  for 
favoring  office  collect  as  compared  with 
little  merchant  plan: 


‘AVe  fin«1  from  past  txpcrivnci-  that  boys 
prefer  to  deliver  a  route  at  less  \m.'t  sub- 


more  than  tiif  -‘avinj»  ut  a  iniv-ihie 

eb  rk  or  -o  in  tlie  «.tbct  .  One  full  time 
-u]>ervi-<ir,  who  nrikts  a  rmilitie  call  on 
evt  1  y  earlier  on!-i»le  of  Tucson,  at  least 
mice  a  mmitli.  a  branch  manager  and  two 
motor  route  men.  all  three  woikinj;  part 

time,  haiifile  the  outside  circulation  at  present. 

“As  >ho\Mi  abfive,  we  net  65c  per  immth 
per  subscriber  here  in  Tucson,  with  the  Office 
Collect  system,  as  compared  with  52'jC  on 
the  other  plan  outside  of  Tucson.  However 
we  fiKtire  wc  could  charpe  the  Imys  2c  a  copy 

fill  the  other  plan  in  Tucson,  neltinp  us  60c 

per  mmith.  5c  less  than  we  net  under  the 
present  system.  This  dihoreiicc  of  approxi¬ 
mately  5c  per  month,  hnwt  vcr.  is  used  np 
with  the  bis-s  in  collections  of  an  averape  <•{ 
4c  (f<*titid  !<•  he  correct  from  rectu'tls  kept  1 
and  sliphtly  less  Ih.ii  Ic  per  month  per 

stibscrilier.  costs  of  Social  Security.  I’tum- 
jiloynieiit  and  Industrial  insurance. 

Losses  4c  per  Sub 

“Our  system  of  keepitip  a  tile  rectird  of 


war  news,  as  compared  with  the  same  started  his  own  organization  for  the 
month  a  year  ago  and  with  August  of  representation  of  Key  City  daily  news- 
this  year:  papers.  The  firm  will  be  known  as 


'  r  Inc.  in  Net 

|m1.  Cir.  Sept.,  Inc. 

’.19  over  in  Hape- 

tirmip  1  .  IS  40 

(irout»  2  .  9  oS 

(irotip  ^  .  10  Ht2 

Omip  4  .  11  104 


Based  on  a  comparison  with  August, 
the  same  papers  showed  the  following: 


' r  Inc.  in  Net 
pd.  Cir.  Sept, 
over  Aup..  *.^9 


Hape*i  Newspriiu 


( I  roup  1  .  5 

(Iroup  2  .  4 


tirmip  .1  .  2.5 

<iroui>  4  .  4..^ 


"Criber.  on  a  salary  and  commissions  basis.  ffirmer  customers,  enables  ns  to  cut  onr 

ih.m  on  the  other'  plan.  That  pay  check  '"'sses  ihmn,  as  shown  above,  to  4c  i)cr 


twice  a  month  looks  lietter  to  them  than  a 
larper  poosible  profit  derivetl  from  their  buy- 
itip  their  papers  and  re-selling  them  to  the 
subscriber. 

“In  fact,  they  seem  to  pet  more  ptMid  out 
<ff  the  semi-monthly  pay  check.  They  pet  it 


“Circulation  expenses  showed  a 
marked  increase.”  commented  Mr. 


month  per  suhsrrilKir.  On  thi>  sy-tcin.  wc  ‘ 

catch  a  person  who  moves  from  one  part  of  Cocn.  All  of  whlch  leads  me  tO  be 


z  a  at.  a  a  j  a  towH  Hud  como  liacU  at  a  later  lime.  Aiul 

In  fact,  thev  seem  to  pet  more  ptMid  out  ,  n  a  i  i  a »  j  i  a* 

^  .  I  ..  -a  course  we  are  able  to  keep  the  Mead  beat 

<ff  the  semi-monthlv  pav  check.  They  pet  it  ,  ait  t  •  i  i 

,  1  all  a  11  a  -a  a  f lom  pettiiig  3  papcr  until  he  pays  his  old 

all  at  once  and  they  can  .actnallv  put  it  to  j  ^  *^  **  ^  *  * 


town  to  another  without  notifying  the  office  Heve  that  papers  must  control  news- 
(tr  the  carrier.  Also  those  who  move  out  of  print  expenses  in  order  to  maintain 


pood  use.  where  on  the  other  pbaii  they  get 
their  money,  a  little  at  a  time  throughout 


“The  publisher  docs  not  have 


ai.  aL  II  a  l  a  1  •.  nhout  this  under  the  Junior  Merchant  plan, 

the  month,  as  they  collect,  spemi  it  and  d‘»n  i  au  i  «  a  .l 

I  ,  1  k  ^  L  these  losses  are  passed  on  to  the  carrier. 


know  how  much  they  do  make. 

Carriers  Get  20c  per  Sub 

“Onr  Tucson  routes  .tverage  150  paper 


lll’T  that  is  one  reason  why  the  Junior  Mer¬ 
chant  must  have  a  larger  margin  of  protit. 


each,  the  I)oys  are  paiil  a  salary  of  10c  ])er  hecausc  he  does  not  have  the  advantage  of  PaSSdic  (N.  J.)  Herald-NewS,  have 


month  iwr  siihscriher,  plus  12',;  collection  '•'«  aj>ove  mentioned  fde  system. 
Commissions  on  their  monthlv  cnllections,  “V\  e  find  taat  our  carriers  in  J 


jirovided  they  collect  at  least  85'.  of  their 
IsHik  by  the  end  of  each  month- — they  lose 
their  routes  if  they  don’t — hut  earn  increas¬ 
ing  bonuses  if  they  collect  over  90%.  This  ‘'I  ’Marts’  .against  onr  ’.lead  hie.'  This  is  n’n'DC:  TUTT  T  nnCl  FTlTTin'M 

makes  their  total  pay  about  20c  per  month  "rt  losses  to  lie  4c  per  rtiZlZO  DUijljlZl.ZV7 

on  each  monthly  customer.  They  also  re-  I’*'"  suhscrilter.  And  we  are  of  the  The  Toledo  Times  (morning  and 

ccive  extra  commissions  and  bonuses  in  cash  opinion  that  the  loss  tinder  the  Junior  Mer-  Sunday)  has  Started  a  bulldo<?  edition 

or  trips,  for  new  subscriptions.  One  third  )'7.  .u  Called  the  Green  Sheet,  published  at 

of  our  subscribers  lake  advantage  of  a  spe-  The  argnmint  of  the  boosters  of  the  „  „„  ,  , 


cial  yearly  in  advance  rate  at  Christmas  time.  Junior  Merchant  plan,  that  it  prepares  the 
which  saves  them  about  20%  over  the  regular 


7:30  p.m.  seven  days  a  week. 


monthly  rate  of  85c.  Our  carriers  are  paid 
an  average  of  30c  per  subscriber  at  the  time 
«jf  the  offer,  then  just  the  10c  per  month 
for  delivery  during  the  year,  on  these  sub¬ 
scribers. 

“This  plan  nets  us  65c  out  tif  the  85c  per 
month  collected,  yet  we  have  many  good  boys 
waiting  for  routes  at  all  times.  And  the  boys 
working  on  the  other  Tucson  paper,  which 
operates  the  Junior  Merchant  plan,  charging 
their  carriers  8c  per  week  for  the  paper 
which  sells  for  15c,  are  constantly  coming 
over  here  looking  for  routes.  Yet  their  net 
per  subscriber,  is  almost  twice  as  much  there 
as  it  is  here  on  our  paper. 

“Outside  of  Tucson,  the  situation  is  re¬ 
versed  in  most  cases,  other  than  the  three 
towns  where  the  salary  plan  is  tisetl.  The 
State  Capitol  papers,  which  use  the  Office 
Odiect  system,  go  into  a  large  part  of  our 
territory,  and  our  boys  working  as  Junior 
Merchants,  quit  our  routes  and  go  to  those 
pajters  when  they  can.  Yet  our  boys  have 
a  iiossihle  net  of  32l4c  per  month,  compared 
with  a  pay  of  little  over  half  that  on  the 
other  papers. 

“Our  Junior  Merchant  plan  boys  pay  154c 
IK-r  copy,  or  52!4c  for  a  thirty  day  month, 
collect  85c  iK-r  month,  making  them  a  net  of 
■32 '4c  for  a  thirty  d.ay  month.  It  is  very 
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papers.  The  firm  will  be  known  as 
the  Wallace  Witmer  Co.  Headquar¬ 
ters  have  been  opened  in  the  Sterick 
Building.  Memphis,  Tenn.  Other 
offices  have  been  established  in  New 
York.  Chicago,  Detroit  and  Atlanta. 


FROM  ONE  TO  2  CENTS 

Elffective  Nov.  6  the  Columbus  (0.) 
Evening  Dispatch  increased  its  price 
from  one  to  two  cents.  The  Evening 
Dispatch,  which  established  the  one- 
cent  price  in  August,  1931,  was  one  of 
the  few  major  city  newspapers  selling 
at  one  cent. 


the  profit  structure,  inasmuch  as  ad- 
is  old  vertising  revenues  are  not  generally 
keeping  pace  with  increased  operating 
worry  expenses.” 


DONATED  6.000  BULBS 

Six  thousand  Holland-grown  tulip 


IT'S  SPEED 

HOE 


he  must  t.tke  this  loss,  plus  this  much  ag.iin  and  hyacinth  bulbs,  the  gift  of  the 


IMPROVED 


“We  foul  that  our  carriers  in  Tucs.m  col-  pitted  in  Memorial  and  Armory 

irct  al)out  90'r  of  iiieir  liooks  each  month,  Psrks,  Park  Commissioner  Benjamin 
hut  that  slightly  over  one  half  of  this  10%  F.  Turner  announced  Nov.  4. 
loss,  is  recovered  in  the  future  by  checking  a 

all  ‘Starts’  .against  onr  ‘dead  file.’  This  is  HT^TYC  TITTT  T  TT 

where  we  fnul  our  net  losses  lo  l>e  4c  per  a\LZlZ^  33 LJ  l.l  il 
month  iKT  suliscrilter.  And  we  are  of  the  The  Toledo  Times  (mor 
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fOR  NOVEMBER  11 

“Nancy  Randolph"  ' 
Wants  to 

Lose  Her  Glasses 

N.  Y.  News'  New  Society 
Editor  Can't  Share  Night 
Club  Fun  Wearing  'em 

The  new  Nancy  Randolph  of  the 
Sew  York  Daihj  News,  Frances  Kil¬ 
kenny,  isn’t  exactly  weary  of  night 

^  _ _  ^  clubs  after  her 

first  year  as  soci¬ 
ety  editor,  but 
some  fine  eve¬ 
ning  she’d  like  to 
step  out  with  her 
husband  and 
without  her 
glasses,  so  she 
can  really  enjoy 
the  Broadway 
glitter  she  writes 
about  night  after 
night. 

hinee$  Kilkenny  Confessing  that 

she  is  “as  blind  . 
as  a  bat’’  without  her  glasses,  comely 
.Miss  Kilkenny  has  “swallowed  her 
pride"  and  worn  them  faithfully  in 
line  of  duty  to  enable  her  to  tell  who 
was  seen  with  whom  and  what  the 
debutantes  wore.  “But  some  day,” 
she  promised  herself  this  week.  “I’m 
going  to  take  a  night  off  and  do  the 
self-same  thing  I’ve  been  doing,  but 
Fm  going  to  leave  my  glasses  at  home 
so  I’ll  have  a  real  good  time.” 

Husband  Hnr  Escort 

Miss  Kilkenny’s  escort  on  her  fre¬ 
quent  night  club  visits  is  her  husband, 
Laurence  A.  Dumond,  who  was  secre- 
irary  to  the  late  Harvey  Deuell,  man¬ 
aging  editor,  before  he  left  the  News 
two  years  ago.  Theirs  was  an  office 
romance,  for  Miss  Kenney  was  as¬ 
sistant  to  the  former  Nancy  Randolph, 
Inez  Callaway  Robb,  at  the  time  they 
met.  Miss  Kilkeiuiy  succeeded  Mrs. 
Robb  when  the  latter  joined  King 
Features  Syndicate  last  fall. 

Sometimes  it  takes  “constant  bully¬ 
ing”  to  drag  her  husband  out  to  night 
clubs  every  night,  but  being  a  news¬ 
paperman  he  realizes  that  it’s  all  part 
of  her  job  and  dons  his  black  tie  with¬ 
out  much  fuss,  she  confided  with  a 
hugh.  Dumond  recently  joined  the 
Neio  York  Post  as  secretary  to  Winn 
J  Eller,  advertising  director,  and  the 
•natter  of  her  irregular  hours  and  his 
9  to  5  routine  occasionally  brings  up 
the  matter  of  sufficient  sleep,  but 
they’ve  solved  this  problem  and  he  is 
her  constant  escort  on  Broadway. 

I  like  to  see  the  glitter  of  the  night 


19  3  9 


Wrote  Story  Involving 
Brother 

A  telephone  on  the  Mobile  Press 
news  desk  jangled.  Don  Green¬ 
wood,  managing  editor,  picked  it 
up,  heard  the  leg  man  in  suburban 
Prichard  tell  how  a  Prichard  man, 
armed  with  a  rifle  and  in  pursuit  of 
a  mad  dog,  had  shot  at  the  dog, 
but  the  bullet  had  ricocheted,  struck 
and  fatally  wounded  a  small  boy. 

Greenwood  called  Jack  Halladay, 
reporter,  to  take  the  story,  and 
Halladay  began  jotting  notes.  Sud¬ 
denly,  his  face  gone  white,  he  turned 
from  the  phone,  said:  "My  brother 
did  the  shooting."  Then,  without  an¬ 
other  word,  he  finished  taking  the 
story,  wrote  it,  and  then  hurried  to 
Prichard  to  bail  out  his  brother. 

The  brother  was  later  exonerated 
at  a  hearing  In  which  the  shooting 
was  found  accidental. 


club  crowd,”  said  Miss  Kilkenny.  “It’s 
like  a  pageant.  You  know  what  fun 
it  is  to  watch  bespangled  elephants  in 
a  circus  parade?  Well,  I  try  to  write 
for  readers  who  can’t  be  there  as 
though  I  were  seeing  it  for  the  first 
time  myself.  I  can’t  let  myself 
get  hard-boiled  or  this  attitude  will 
.show. 

“I  get  paid  for  making  the  rounds 
of  the  night  clubs  but  I  don’t  know 
how  the  Wall  Street  bankers  keep  it 
up  and  count  their  money  straight  the 
next  day.  I  see  the  same  faces  night 
after  night.” 

Formerly  a  Socrotary 

When  the  night  club  season  wants 
with  the  present  year.  Miss  Kilkenny 
will  leave  Broadway  and  follow  the 
elite  to  Florida.  She  expects  to  spend 
about  two  months  at  Palm  Beach. 
Miami  Beach.  Nassau  and  Aiken.  S.  C. 

Miss  Kilkenny,  who  is  still  in  her 
twenties,  was  bom  in  Providence,  R.  I. 
She  did  secretarial  work  before  she 
joined  the  News  nine  years  ago  as  an 
assistant  to  Sally  Joy  Brown  in  the 
readers’  welfare  department.  Later 
she  did  some  stunt  reporting  and  in 
1936  she  became  assistant  to  Inez 
Robb. 

A  Social  Registerite,  Mrs.  Lyon 
Boston,  formerly  Miss  Barbara  Hud- 
nut,  of  the  famous  family  of  perfum- 
erers,  has  been  Miss  Kilkenny’s  as¬ 
sistant  since  a  short  time  after  she 
became  Nancy  Randolph.  On  Miss 
Kilkenny’s  days  off  Mrs.  Boston  writes 
the  society  column. 


HELD  CLAMBAKE 

About  fifty  members  and  their 
guests  attended  the  first  annual  clam¬ 
bake  and  ’coon  hunt  of  the  New  York 
Herald  Tribune  Rod  &  Gun  Club  at 
Canopus  Hollow,  N.  Y.,  Nov.  4.  Wil¬ 
liam  E.  Haskell,  Jr.,  assistant  to  the 
president  of  the  New  York  Herald 
Tribune  and  game  warden  of  Canopus 
Hollow,  entertained  the  club  members 
at  his  estate.  Trap,  small-bore  and 
high-power  competitions  were  won  by 
K.  R.  Winslow,  circulation  manager  of 
the  Herald  Tribune,  Ray  McGrath,  of 
the  composing  room,  and  A.  Schmidt, 
of  the  circulation  department,  respec¬ 
tively.  Frank  Hantke.  of  the  circula¬ 
tion  department,  won  a  scoreless  bait¬ 
casting  competition  and  dart  casting 
match. 

OKLA-AP  MEETS 

A  charge  that  small-city  dailies 
print  “too  much  lavender  and  old  lace’’ 
and  that  they  lack  humor  was  tossed 
at  editors  of  Oklahoma  Associated 
Press  papers  recently  at  Norman, 
Okla.,  by  Walter  M.  Harrison,  manag¬ 
ing  editor  of  the  Daily  Oklahoman  and 
Oklahoma  City  Times.  Fifty-one  men 
attended  the  annual  fall  meeting  of  the 
Associated  Press  of  Oklahoma,  held  in 
the  Union  building  of  the  Univers¬ 
ity  of  Oklahoma.  A.  J.  Straus,  Enid 
News  and  Eagle,  was  elected  chairman 
to  succeed  Ray  Dyer,  El  Reno  Tribune. 
Joe  Groom  of  the  Muskogee  Phoenix 
and  Times- Democrat  was  elected  vice- 
president. 


AD  FRAUD  CHARGED 

Judge  Leland  W.  Carr,  of  the  Ing¬ 
ham  (Lansing)  County  circuit  court, 
recently  launched  a  one-man  grand 
jury  investigation  into  charges  by 
Attorney -General  Thomas  Read  and 
the  State  Bar  of  Michigan  of  an  al¬ 
leged  illegal  expenditure  of  $80,000  in 
connection  with  the  advertising  of  the 
1938  and  1939  tax  sales  in  Michigan. 
"My  investigation  has  disclosed  that 
a  sum  of  upwards  of  $80,000  was  split 
between  certain  persons  during  a  13- 
month  period,”  Read  said.  “TTie  last 
$25,000  was  taken  from  the  state  treas¬ 
ury  on  the  last  day  of  the  last  admini.s- 
t ration  (Dec.  31,  1938)  by  means  of  a 
special  meeting  of  the  state  adminis¬ 
trative  board,”  he  charged. 

'  ■ 

50th  ANNIVERSARY 

Fifty  years  of  progre.ss  in  Piedmont, 
South  Carolina,  and  adjacent  sections 
of  Western  North  Carolina  will  be 
celebrated  in  January,  according  to 
plans  announced  to  Editor  &  Publisher 
by  S.  S.  Wallace,  Jr.,  publisher,  Spar¬ 
tanburg  (S.  C.)  Herald.  The  celebra¬ 
tion  will  be  in  connection  with  the 
Herald’s  50th  anniversary  celebration 
in  January.  A  special  edition,  ex¬ 
pected  to  be  one  of  the  largest  ever 
published  in  the  Carolinas,  is  being 
prepared  and  will  come  from  the  press 
early  in  January.  Features  as  an¬ 
nounced  by  Mr.  Wallace,  will  include 
a  complete  history  of  business,  indus¬ 
trial,  social  and  civic  progress  in  the 
Spartanburg  trade  area. 
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IV\  N  ^  Newspaper  presswork  quality  Is  more 

N important  today  than  ever  before.  Newspaper 
I  ^  readers — and  advertisers — are  extremely  intoler- 

L__\  badly-printed  news  type  and  spotty  half- 

tone  work.  That  Is  the  chief  reason  why  the  new 
\  FLEX  all-American  Dry  Mat  Is  "going  over"  so 

\  successfully;  for  the  better  printing  which  results 

\  \  from  the  use  of  FLEX  Dry  Mats  Is  quickly  appre- 

/\  A  dated  by  newspaper  readers  and  advertisers,  as 

/  \  \  '"•11  ty  Stereotypers,  Pressman,  and  the  "Front 

I  \\.  Office". 

C~~jnr — ]]  r - 1  I - 1 -  When  writing  for  samples  of  FLEX  all-American 

1  •  I  r  H  ^  ^  ^^'■y  hdafs.  please  be  sure  to  specify  gauge,  shrink, 

L— casting  equipment  you  are  using. 

^l■l■“Q.rTl£h.LCan  flexideal  dry  mat  company 
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Says  Agency  Bid 
For  "Service"  Is 
Really  "Chiseling" 

McIntosh  of  San  Antonio 
Gives  Views  of  “Merchan¬ 
dising"  and  "Co-operation" 

"All  that  is  needed  to  put  the  United 
States  of  America  on  a  parity  with  the 
most  backward  nations  of  the  world  is 
completely  to  suppress  the  daily  news¬ 
papers  of  this  country.”  said  Pub¬ 
lisher  W.  M.  McIntosh  of  the  San  An¬ 
tonio  (Tex.)  Light  and  president  of 
the  Texas  Newspaper  Publishers  Asso¬ 
ciation  in  addressing  the  annual  con¬ 
vention  of  the  Southwestern  A.ssocia- 
tion  of  Advertising  Agencies  in  Hous¬ 
ton.  Nov.  1.  “Startling  as  this  state¬ 
ment  may  sound,  with  our  great  in¬ 
dustries,  our  millions  of  motor  cars. 
(Hir  immense  cities,  paved  highways 
and  high  development  in  all  lines,  far 
exceeding  anything  the  world  has 
ever  known  before,  our  schools  and 
colleges,  yet  these  things  are  made  pos¬ 
sible  largely  by  free  speech  epitomized 
in  a  free  press. 

"I  .ask  you  to  pause  and  contemplate 
America  stripped  of  newspapers.  It 
would  be  absolutely  impossible  for  us 
tci  carry  on  as  we  do  today  with  our 
magnificent  system  of  commerce,  dis¬ 
tribution  and  transportation,  if  by 
some  trick  of  fate,  the  press  should  be 
eliminated. 

Newspaper  Advertising  Essential 

Tn  the  matter  of  supply  and  dis¬ 
tribution.  the  advertising  columns,  to 
which  a  percentage  of  our  newspaper 
is  devoted,  make  possible  the  mighty 
merchandising  sales  for  which  Amer¬ 
ica  is  noted.  The  immense  consumer 
demand,  the  greatest  of  any  nation  on 
the  globe  was  largely  created  and  is 
maintained  by  means  of  advertising  in 
the  daily  press.  It  is  the  greatest,  sin¬ 
gle  merchandising  factor  in  business 
today.  Wipe  it  out  and  you  would  set 
American  industry  and  commerce  back 
at  least  a  century  over  night. 

"Your  advertising  agency  men  asked 
me  to  tell  you  how  a  newspaper  should 
merchandise  its  advertising  and  you 
speak  of  the  full  co-operation  given 
the  advertiser  and  the  agency  by  some 
newspapers.  You  may  call  it  co¬ 
operation  if  you  choose.  I  don’t  know 
whether  the  Greeks  have  a  name  for 
it,  but  I  do  know  that  the  Mexicans 
have.  They  call  it  ‘Pilon’  meaning 
‘something  extra.’  Whether  you  call 
it  merchandising,  co-operation  or  ser¬ 
vice  in  its  present  day  application,  it 
all  comes  under  the  odious  heading  of 
chiseling,  when  applied  to  the  rela¬ 
tion  of  newspaper  to  the  advertiser  or 
agency. 

“When  a  newspaper  gives  it,  and  an 
agency  accepts  it,  they  both  stand  con¬ 
victed  before  the  bar  of  economic 
opinion.  The  newspaper  confesses  a 
weakness  of  its  function  and  the 
agency  confesses  a  lack  of  ability  to 
convince  people  through  planned  copy. 

“In  other  words,  neither  the  agency 
nor  the  newspaper  have  the  guts  to 
stand  on  their  own  feet. 

“It  is  not  my  intention  to  parade 
myself  before  you  as  a  paragon  of 
journalistic  virtue.  I  only  hope  that, 
through  this  friendly  discussion,  we 
might  bring  to  the  surface  many 
abuses  that,  at  best,  can  only  be  regis¬ 
tered  as  a  blot  on  the  escutcheon  of  a 
dignified  profession. 

“Just  what  is  it  that  an  advertiser 
buys  from  a  newspaper? 

“In  the  first  place,  and  definitely,  he 
buys  a  privilege — the  privilege  of  de¬ 
livering  a  message  to  a  group  of  peo¬ 
ple  who  are  primarily  interested  in 
-something  other  than  his  message — 
NEWS. 


“In  the  second  place  he  buys  a  cer¬ 
tain  amount  of  white  space  upon  which 
to  inscribe  a  message.  If  the  circu¬ 
lation  of  the  newspaper  be  50,000 
copies,  and  he  purchases  a  page  in 
one  of  its  issues,  he  has  bought  50,000 
pages  of  white  space. 

“With  certain  limitations,  the  ad¬ 
vertiser  is  permitted  to  write,  in  the 
white  space,  whatever  message  he 
chooses.  Whether  it  is  sublime,  com¬ 
monplace,  uninteresting  or  ridiculous 
is  wholly  his  concern. 

“I  doubt  if  there  is  another  busine.ss 
or  profession  whose  activities  are  more 
of  an  open  book,”  Mr.  McIntosh  stated, 
mentioning  the  Media  Records  and 
ABC  reports. 

“You  would  naturally  think  that 
with  the  aforementioned  information, 
it  would  be  a  relatively  easy  matter  to 
make  a  selection  of  tbc  paper  to  use. 

“But  here  is  where  the  law  of  barter 
and  exchange  comes  into  the  picture 
and  in  many  instances  muddies  the 
waters.  Circulation  becomes  a  minor 
crn.'-ideralion  and  Pilon  takes  the 
driver's  seat  in  the  form  of  free  cir¬ 
culars,  form  letters,  calls  on  the  trade, 
use  of  display  windows  at  the  news¬ 
paper  plant,  window  displays  in  stores, 
writeups  and  so  on  ad  infinitum. 

“I  am  not  talking  about  something 
mythical.  I  am  talking  about  a  def¬ 
inite,  fixed  practice  in  the  field  of 
newspaper  advertising.  My  only  re¬ 
sentment  of  the  whole  procedure  is 
when  you  predicate  the  value  of  the 
newspaper  you  use  on  the  amount  of 
Pilon  you  can  wrangle  out  of  the 
publisher. 

“I  believe  there  is  a  definite,  rea¬ 
sonable  service  or  co-operative  effort 
which  a  ncw.spaper  can  give  an  ad¬ 
vertising  agency.  It  is  pretty  well  de¬ 
fined  in  furnishing  statistics  and  mar¬ 
ket  data  to  assist  you  in  de.signing  an 
advertising  campaign.  That  service 
has  been  and  always  will  be  furnished 
by  any  paper  that  I  publish.” 

■ 

Dennis  J.  Ha'ylon,  71, 
Dies  in  Boston 

Dennis  Joseph  Haylon,  71,  managing 
editor  of  Pittsfield  (Mass.)  Berkshire 
Evening  Eagle  for  the  last  29  years, 
died  Nov.  7  in  the  Deaconess  Hospital. 
Boston,  following  an  operation. 

Mr.  Haylon,  who  was  with  the  paper 
for  48  years  started  on  May  2,  1892 
when  the  Eagle  changed  from  a  weekly 
to  a  daily.  With  the  exception  of 
two  months  in  1894,  when  he  served  as 
city  editor  of  the  Evening  Journal, 
his  services  with  the  paper  were  un¬ 
interrupted. 

Always  interested  in  baseball,  he 
was  president  of  the  Pittsfield  Base¬ 
ball  CIlub  for  several  years.  He  served 
as  treasurer  of  the  Eastern  League 
from  1922  to  1926  and  later  became 
president  of  the  league.  He  was  one 
of  the  original  members  of  the  Pitts¬ 
field  Park  Commission  and  served  for 
19  years. 

OPE  READ  ’ 

Opie  Read.  86,  dean  of  Chicago’s 
writers  and  founder  of  the  humorous 
publication,  Arkansas  Traveler,  in 
Little  Rock,  Ark.,  died  Nov.  2  in  Chi¬ 
cago.  His  prolific  writings  made  him 
an  American  literary  figure  for  more 
than  60  years.  His  last  book.  “The 
Autobiography  of  the  Devil — Satan’s 
Side  of  It,”  was  completed  early  this 
year.  At  21  he  joined  the  Franklin 
(Ky.)  Patriot  as  a  printer,  later  set¬ 
ting  type  on  the  college  paper  to  earn 
money  to  finance  his  education  at 
Neophogen  College.  After  graduation, 
he  became  editor  of  the  Little  Rock 
(Ark.)  Gazette  and  later  worked  for 
the  old  Cleveland  Leader.  In  1882,  he 
and  Philo  D.  Benham  launched  the 
Arkansas  Traveler  at  Little  Rock. 
Later  he  went  to  Chicago  to  continue 
publication  of  the  Traveler. 


(Dbttuarp 

WALTER  S.  FOWLER.  49,  co-pub¬ 
lisher  and  managing  editor,  Frank¬ 
fort  (Ind.)  Morning  Times,  died  Nov. 

3  in  an  Evanston  (Ill.)  hospital  after 
an  illness  of  several  months.  He  had 
been  affiliated  with  the  newspaper 
since  boyhood,  when  he  carried  a 
route  and  spent  much  of  his  summer 
vacations  in  the  office. 

Joseph  E.  Lambert,  64,  publisher, 
Le  Clairon,  French  language  Sunday 
newspaper,  at  Lowell,  Mass.,  died 
Nov.  2.  After  working  on  the  old 
Lowell  Daily  News,  he  founded  the 
firm  of  Lambert  Printing  Co.  which 
publisher  first  Le  Supplement,  and 
later  Le  Clairon.  Other  newspapers 
now  published  by  the  firm,  in  addition 
to  Le  Clairon,  are  Le  Citoyen  of  Ha¬ 
verhill.  Mass.,  and  Le  Courier  of 
Marlboro,  Mass. 

Charles  H.  Greer,  editor,  Sylacauga 
(Ala.)  News,  since  1917,  died  at  his 
home  there,  Nov.  2.  Mr.  Greer  had 
been  a  newspaper  man  for  60  year.=s. 
In  1897-98  he  was  managing  editor  of 
the  Birmingham  Age-Herald  and 
served  with  several  other  Alabama 
newspapers.  He  served  as  president 
of  the  Alabama  Press  Assn..  1885  and 
1886. 

Charles  E.  Gilbert,  Sr.,  84,  noted 
Texas  editor,  died  Nov.  1  in  Houston, 
Tex.  In  1877,  as  editor  and  publisher 
of  Navasota  Tablet  he  organized  the 
white  primary  in  Texas.  Later  in  1881 
when  he  founded  the  Abilene  (Tex.) 
Reporter,  lie  waged  a  campaign  for 
farmers  in  the  free  grass  fight.  After 
selling  the  Reporter  in  1886  he  moved 
to  Dallas  and  with  L.  L.  Foster  pur¬ 
chased  the  Dallas  Times.  Later  after 
buying  out  his  partner,  he  also  bought 
the  Dallas  Herald  and  in  this  manner, 
founded  the  Dallas  Times-Herald. 

Walter  L.  Butler,  35,  of  the  Monroe 
(La.)  News-Star  and  Morning  World 
editorial  staff,  died  Nov.  3  in  a  local 
clinic,  where  he  underwent  an  opera¬ 
tion  for  a  spinal  injury,  Nov.  2. 

Simon  (Si)  Goodfriend,  84,  a  for¬ 
mer  sports  editor  of  the  old  New  York 
Evening  Sun  and  in  recent  years  a 
press  agent,  retiring  in  1925,  died  Nov. 
6  at  his  home  in  New  York. 

Charles  O.  Dunbar,  68,  former  news¬ 
paper  publisher,  died  Nov.  5  at  The 
Geysers,  Sonoma  County,  Cal.,  after 
a  long  illness.  Mr.  Dunbar,  with 
Ernest  L.  Finley,  established  the  Santa 
Rosa  (Cal.)  Evening  Press  in  1896, 
which  subsequently  became  the  Santa 
Rosa  Press-Democrat..  He  was  a 
member  of  the  California  State  As¬ 
sembly,  postmaster  of  Santa  Rosa  for 
nine  years,  mayor  and  later  city  man¬ 
ager  of  that  city.  He  was  collector  of 
customs  for  the  ports  of  San  Francisco, 


TIME 

The  Weekly  Newsmagazine 
Editorial  offices  in 
NEW  YORK  CHICAGO 
DETROIT  PHILADELPHIA 
LOS  ANGELES  SAN  FRANCISCO 
WASHINGTON 
LONDON  PARIS 

Full  services  of 
THE  ASSOCIATED  PRESS 


Oakland,  Monterey,  and  Eureka.  He 
is  survived  by  his  second  wife,  a  $<», 
his  mother,  a  sister  and  a  brother. 

Arthur  G.  Hoel,  59,  head  of  the 
Boston  Herald  art  department  for  20 
years,  died  Oct.  30,  of  a  heart  ailment, 

John  Nepomucene  Harman,  68,  vice- 
president  of  the  Brooklyn  Times  and 
County  Clerk  of  Kings  County  since 
1930,  died  Nov.  7  of  a  heart  attack  at 
his  home  in  Rockaway  Park,  Queens. 
He  started  his  career  as  Watertown, 
N.  Y.,  correspondent  of  the  Utica 
Herald.  Later  he  became  city  editor 
of  Watertown  Evening  News.  In  1895 
he  joined  the  Brooklyn  Eagle  later 
becoming  assistant  city  editor,  but  re¬ 
signed  to  become  city  editor  of  the 
Brooklyn  Citizen.  He  then  became 
city  editor  of  the  Brooklyn  Times  and 
two  years  later  its  managing  editor 
on  Dec.  1,  1912.  In  1913  he  was  named 
a  director  of  the  company  and  at  the 
same  time  editor-in-chief.  He  served 
for  18  years  as  editor  and  general 
manager  of  the  paper,  resigning  the 
latter  posts  when  appointed  Count)- 
Clerk  of  Kings. 

Bruce  I.  Susong,  57,  who  became 
editor  of  the  York  (Pa.)  Press  before 
he  was  21  and  recently  with  a  busi¬ 
ness  analysis  service  in  Louisville, 
died  Nov.  5  in  Louisville,  Ky.  During 
his  career  he  was  managing  editor  of 
the  Covington  Kentucky  Post  for  13 
years  and  served  as  managing  editor 
of  the  Montgomery  (Ala.)  Advertiser 
and  Journal  and  the  Newport  (Tenn.) 
Plain  Talk.  In  1935  he  became  editor 
of  the  short-lived  Louisville  News  and 
Enquirer. 

J.  Harry  Jenkins,  54.  day  filing 
editor  of  the  AP  Washington  Bureau, 
died  of  heart  disease,  Oct.  28  at  his 
home  near  Vienna,  Va. 
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New  Photo  Department 
For  Roto  Pictures 

By  JACK  PRICE 


the  Acme  Newspicture  Syndicate 


established  a  new  highly  specialize  I 
service  to  meet  the  growing  demand  I 
of  the  rapidly  developing  roto  field } 
Paul  Manning,  a  seasoned  newspaper¬ 
man  and  formerly  with  Li/e  magazine, 
has  been  appointed  editor  of  the  new 
roto  department,  which  will  operate 
as  a  separate  unit  apart  from  the  news 
desk  and  telephoto  service. 

After  an  extensive  survey  it  was 
apparent  that  roto  and  special  sec- 
tiMis  were  demanding  special  treat¬ 
ment  of  pictorial  material.  To  obtain 
pictures  for  this  new  service.  Acme 
will  depend  upon  free  lance  photog¬ 
raphers  to  augment  the  supply  pro¬ 
duced  by  their  own  staff.  In  this  con¬ 
nection  it  was  announced  that  all  pho¬ 
tographers  were  invited  to  send  their 
photos  on  approval  to  Acme  and 
that  pictures  accepted  will  be  pur¬ 
chased  at  the  prevailing  market  rates. 
To  those  whose  work  is  of  exceptional 
character  special  rates  will  be  allowed. 

Picture  Features 

The  material  to  be  serviced  by  this 
department  will  be  of  feature  charac¬ 
ter.  Picture-stories  with  complete  cap¬ 
tion  descriptions  condensed  to  as  few 
words  as  possible  are  the  foundations 
upon  which  the  Acme  roto  depart¬ 
ment  will  build  this  service.  An  analy¬ 
sis  of  the  days  news  provide  the  basis 
upon  which  some  of  the  features  arc 
developed. 

As  an  example,  to  produce  the  fea¬ 
ture  picture  story  of  “The  Girl  on  the 
Magazine  Cover,”  staff  cameraman 
Dave  McLane  was 
every  hour  of  a 
with  America’s 
tographers’  model.  His  photos  were 
reduced  to  a  strip  of  pictures  which 
told  an  interesting  story  of  the  girl’: 


THE  European  War  consid- 

erable  amongst  the  press 

photographers  of  England.  In  a 

the  World’s  Press  News 
are  the  British  Admir- 

alty  has  passed  a  peculiar  edict  to 
the  effect  that  professional  press  pho¬ 
tographers  will  not  be  authorized  to  Viewing  winning  entries  in  the  Fifth  Annual 
photograph  any  aspect  of  the  Naval  Newspaper  National  Snapshot  Contest  re- 
~7 —  nnpratinn«  cently  were  William  H.  Zerbe,  left,  of  the 

_  then  re  1  Ml  New  York  Herald  Tribune  photo  staff; 

business  mana-  However,  officers  and  seamen  will  H.  Jackson,  96,  reputed  to  be 

ger  of  the  United  be  allowed  to  use  cameras  and  sell  any  America's  oldest  living  photographer,  cen- 
^  Press,  and  to  Roy  pictures  they  take  providing  they  have  i^r,  and  W.  G.  Van  Schmus,  director  of 
»  Howard,  then  been  passed  by  the  Admiralty  board  Radio  city  Music  Hall  where  the  pictures 
Jf4  u.P.  president,  of  censorship.  The  summation  of  the  were  displayed. 

In  his  spare  time  situation  is  that  the  navy’s  camera 
,  he  wrote  a  week-  fans  are  to  be  depended  upon  to  serve 
^  ^  lycolumnof  fhe  press  of  England  with  all  the  winning  photographs  were  hung  in  the 

""  ,  J  ooxing  and  wees-  photos  the  newspapers  care  to  pur-  mammoth  lounge  which  was  opened 

tling  gossip  for  chase.  to  the  public  under  the  sponsorship 

the  Boxing  Rec-  And.  you  guessed  it,  the  regu-  of  the  New  York  Herald  Tribune, 
ord,  formerly  the  lar  newspaper  photographers  are  rais-  assisted  in  the 

old  Ilhistrated  an  awful  squawk.  opening  ceremonies.  One  was  the 

Peter  MacGregor  Record,  New  ‘C  est  la  Guerre.  oldest  living  active  cameraman,  96- 

York.  His  re-  u  c  u-u-  year-old  William  H.  Jackson,  and  the 

muneration  was  free  entry  into  all  Snapshot  Exhibit  other  was  William  H.  Zerbe,  staff  pho- 

New  York  fight  clubs  and  a  half-  THE  winning  pictures  of  the  Fifth  tographer  of  the  Herald  Tribune,  who 
column  cut  of  his  likeness  printed  Annual  Newspaper  National  Snap-  has  passed  his  fiftieth  year  in  the  pro- 
with  each  issue.  shot  Contest  were  recently  displayed  fession.  Both  of  these  old  timers 

An  opening  as  night  caption  writer  at  the  Radio  City  Music  Hall  in  New  have  enviable  records  in  the  picture 
and  night  manager  of  Underwood  and  York  City.  About  125  of  the  prize  field. 

Underwood  news  picture  syndicate  -  - -  - 

attracted  him  into  photography.  He  ■ 

MAKE  YOUR  FLASH  SHOOTING  ^  s 

assigned  to  spend  Newspaper  Enterprise  Association.  He  I 
typical  working  day  covered  most  of  the  important  news  i 

most  popular  pho-  stories  of  the  1920’s  for  UNP,  i 

Later  he  joined  the  New  York  Jour-  <1$ 

now  the  Journal- American,  and  • 

^  left  to  become  publicity  director  of  ^  *- 

Luna  Park,  Coney  Island,  N.  Y.  After 

>-  two  seasons  there  and  winters  in  % 

's  Miami  Beach,  Fla.,  with  Steve  Han-  '  "'f '1  I 

a  nigan’s  publicity  department,  he  went  i.  .  fcy  | 

to  the  Indianapolis  Speedway  in  '4.'’'  v'  I 


Camera  Knights 


Cf^l.  Wm.  Burd*>n*a  ultra  high^tpeed  photo 
$how9  pgrfaet  fia»k  uniformity  of  Super/lash 
hulht. 

NEW  WABASH  SAFETY  SUPERFLASH 

SETS  NEW  STANDARDS  OF  SAFETY  AND  DEPENDABILITY  IN  FLASH  BULBS! 

Depend  upon  Wabash  Superflash  to  get  hydronalium  wire  element  giving  extra 
the  picture  safely,  surely.  New  Invisible  long  peak  light,  positive  uniformity,  spllt- 
Double  Safety  Jackets  protect  against  second  synchronization  and  sure-fire  flash¬ 
bursting.  flying  glass,  and  Superflash  offers  ing  that  makes  every  picture  a  “Snap” 

the  added  protection  of  Safety  Disc  and  with  Superflash  I  Wabash  Fhotolamp  Corp., 

Anti-Contact  Slashing.  Iffade  with  all-  336  Carroll  Street,  Brooklyn,  N.  Y. 


Throu-n  fuU-forre  a  trail  this  new 

Wahash  Safety  .Su/itf>r/toAh  did  not  hurat  nor 
shatter! 


Manufactured  by 

FOLMER  GRAFLEX  CORPORATION 
ROCHESTER,  N.  Y.,  U.  S.  A. 


OaciUograph  teat  chart  Long  peak  ftaah  makea 
nhowa  Superfiaah*a  unl»  Super0Mh  atandard 
formity,  for  focal’plane  u$e, 

©  1939,  Phciolamp  Corp. 


\o  diacoloration  blur  a  **Blue  Safety  Spot 
the  safety  jaeketa  of  inaurea  Superfla$h 
Superftaah.  aafety-to^u$e. 
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King  Features 
Has  Lyon's 
Stalin  Series 

To  Distribute.  Beginning 
Nov.  12,  20  Articles  by 
Foreign  Affairs  Expert 
By  STEPHEN  J.  MONCHAK 

BEGINNING  Sunday,  Nov.  12.  King 
Features  Syndicate  will  syndicate  a 
series  of  20  articles  on  U.S.S.R.  Dic¬ 
tator  Josef  Stalin  _ 

by  Eugene 
Lyons, 
known  foreign 
correspondent  / 
and  authority  * 

on  foreign  af-  ^  tgt 

fairs.  KF^  an-  )f 

n  o  u  n  c  e  d  this  ^  » 

week.  The  arti-  *  j 

cles.  which  will 
run  about  1,500 
each,  will 

appear  daily  - 

from  coast-to-  Eugene  Lyons 

coast.  KFS  has 

world  rights  to  this  feature,  the  col¬ 
umn  was  told. 

Labelled  “Stalin  Unmasked,”  the 
series  will  deal  with  just  what  the 
title  implies.  The  articles  are  written 
by  a  man  who  knows  the  Russian  dic¬ 
tator  as  few  American  newspaper  men 
do.  Lyons  was  the  first  foreign  cor¬ 
respondent  to  interview  Stalin  after 
his  rise  to  supreme  power  in  Rus¬ 
sia. 


EDITOR  &  PUBLISHER 


Eugene  Lyons 


Covered  Rossio  for  the  U.P. 

He  was  a  former  United  Press  cor¬ 
respondent  in  Russia  and  is  now  editor 
of  American  Mercury,  author  of  many 
books  on  foreign  affairs  and  a  radio 
commentator.  He  is  the  only  foreign 
correspondent  ever  to  have  inter¬ 
viewed  the  Shah  of  Persia  since  his 
coronation. 

Lyons,  as  most  members  of  the 
Fourth  Estate  know,  throughout  his 
career  as  journalist,  has  distinguished 
him.self  for  the  courage  and  independ¬ 
ence  of  his  viewpoint.  At  the  age  of 
23,  back  in  1921,  he  was  deported  from 
Italy  for  articles  he  wrote  for  Amer¬ 
ican  periodicals.  This  was  before 
Mussolini  came  into  power.  He  is 
persona  non  grata  in  both  Germany 
and  Russia. 

Among  magazines  to  which  Lyons 
has  contributed  at  various  times  as  an 
authority  on  foreign  affairs,  are  Co.s- 
mopolitan,  Saturday  Evening  Post, 
Harpers,  Scribners,  American  Mer¬ 
cury,  Current  History,  Saturday  Re¬ 
view  of  Literature,  Commentator,  and 
others. 

American  Communists  consider 


"461  TIMELY 
PICTOGRAPHS" 

Striking  charts  for  illus¬ 
trating  editorials  and 
features  on  all  social 
and  economic  subiects. 
Ask  for  details. 

Science  Service 

Washington,  D.  C. 


Lyons  their  “public  enemy  number 
one”  because  of  the  great  influence  his 
book.  “Assignment  in  Utopia,”  has 
had  on  American  public  opinion.  The 
book  has  been  a  best-seller  since 
1937,  when  it  was  written. 

NEA  Featuring  Bridge,  Books 
WILLIAM  E.  McKENNEY,  NEA  Sfr- 

viCE  bridge  expert,  extends  his  daily 
column  to  include  all  card  games  with 
the  inauguration  of  a  new  winter  pro¬ 
gram  for  first  release  Nov.  13,  NEA 
announced  this  week.  McKenney  in¬ 
troduces  a  new  bridge  game  of  his  own 
invention,  WEM,  to  start  the  series. 
WEM  supplies  the  answer  to  the  ever¬ 
lasting  hunt  for  a  “fourth  for  bridge” 
because  three,  four,  five  or  six  persons 
may  play  the  game. 

As  a  timely  tie-in  with  Children’s 
Book  Week,  Nov.  12-18,  NEA  also  an¬ 
nounced  a  series  of  four  articles  in 
which  Olive  Roberts  Barton  lists  books 
which  are  splendid  reading  for  chil¬ 
dren  of  various  age  groups.  The 
articles  will  appear  in  Mrs.  Barton’s 
daily  feature,  “Raising  a  Family,”  the 
first  scheduled  for  release  Nov.  10. 

Has  Three  New  Features 
TIMES  FEATURE  SERVICE,  New 

Brunswick,  N.  J.,  is  building  up  a 
general  feature  line  after  concentrat¬ 
ing  for  some  time  on  the  syndication 
of  a  single  feature,  “Of  All  Things,”  by 
former  Governor  of  New  Jersey,  Har¬ 
old  G.  Hoffman. 

Three  new  items  on  the  Times  fea¬ 
ture  list  are  “Getting  More  Business,” 
a  salesmanship  column  by  Charles  B. 
Roth;  “Patterns  in  Poetry,”  a  poetry 
“digest”  column  by  Sylvia  Gardiner 
Lufburrow;  and  editorial  cartoons  by 
Charles  R.  Knight,  staff  artist,  Wind¬ 
sor  (Ont.)  Star. 

Managership  of  the  syndicate  was 
assumed  Nov.  1  by  A.  Randall  San¬ 
ford,  formerly  with  the  Portland  (Me.) 
Evening  Express. 

Latest  Blue  Ribbon  Serial 
CHICAGO  TRIBUNE-New  York  News 

Syndicate’s  next  daily  Blue  Ribbon 
Serial,  “Danger  on  the  Border,”  will 
be  released  Nov.  13,  it  was  announced 
last  week.  Written  esjjecially  for  the 
syndicate  by  Frederick  R.  Bechdolt, 
who  wrote  “Horse  Thief  Trail,”  and 
“The  Tree  of  Death.”  the  story  is  a 
novel  of  border  life  revolving  around 
a  nugget  of  gold. 


Offers  Feature  to  Papers 

FOX  FEATURE  SYNDICATE  last 

week  announced  that  “The  Blue 
Beetle”  is  now  available  for  immediate 
release  in  five  and  six  column  strips 
together  with  a  Sunday  half-page  in 
four-color  and  black-and-white.  The 
feature  is  six  months  old  and  is  one 
of  FFS’s  tested  strips.  It  is  now  being 
made  available  for  the  first  time  to 
newspapers. 

Personals 

WILLIS  THORNTON,  editorial  writer 

and  news  analyst  for  NEA  Service, 
has  written  a  book  on  the  third-term 
issue,  “the  hot  potato  of  American 
politics.”  as  he  terms  it,  which  is  now 
being  released  by  the  Greenberg  Pub¬ 
lishing  Co.,  New  York,  at  $1  the  copy. 

.  .  .  Dr.  Morris  Fishbein,  editor  of  the 
Journal  of  the  American  Medical  As¬ 
sociation  and  NEA  health  columnist, 
will  open  a  new  series  of  journalism 
convocations  dealing  with  “Science  in 
the  News”  at  Northwestern  Univer¬ 
sity’s  Evanston  campus,  Nov.  14.  He 
will  speak  on  “Medicine  and  the 
Press.”  .  .  .  B.  C.  Forbes,  financial 
columnist  for  King  Features  Syndi¬ 
cate,  will  address  the  Chicago  Public 
Relations  Clinic  luncheon  meeting. 
Nov.  14,  at  the  Bismarck  Hotel. 

SAW  BYRD  AUTO  MISHAP 

Two  representatives  of  the  Lima 
(O.)  News,  Vic  Sherow,  a  desk  man, 
and  Herb  Coates,  reporter,  were  eye 
witnesses  Oct.  28  to  the  accident  near 
Gomer,  O.,  to  Admiral  Byrd’s  snow 
cruiser  when  it  hit  a  bridge  and 
crashed  into  a  stream  during  its  trip 
east  from  Chicago.  They  had  chosen 
the  bridge  as  a  vantage  point  from 
which  to  see  the  15-ton  vehicle  pass. 

TO  USE  ROTO 

“Everybody’s  Weekly,"  magazine 
section  of  the  Philadelphia  Inqtiirer, 
will  be  produced,  beginning  Nov.  12, 
by  the  gravure  process.  Front  and 
back  covers  of  the  section  will  be 
printed  in  full  color,  according  to  an 
announcement  made  this  week  by  the 
Inquirer  management. 

CIVIC  QUESTION  BOX 

A  civic  question  box,  in  which  pub¬ 
lic  officials  offer  e.xperts’  answers  t;i 
readers’  queries  relating  to  city,  county 
and  state  problems,  has  been  started 
by  the  MinneapolLs  Times-Tribune. 


Art 

Features 


SYNDICATE 


News 

Photos 


CARTOONS,  individualizpd  for  rour  editorial 
pare  or  drawn  to  order  for  special  advertis- 
inr  promotions.  Millans  Newspaper  Service, 

T33  West  177th  St.,  New  York, _ 

BRESSLRR 

EDITORIAL  CARTOONS 
IS  IT  AN  INDIVIDUALIZED 

DAILY  SERVICE?  . YES 

IS  IT  EXPENSIVE? . NO 

For  descriptive  folder,  address. 

Times  Bolldintti  New  York,  N.  Y. 


"Features  with  a  Future" 

QUEEN  FEATUBES,  INC. 

12  So.  12Ui  Street 

_ Phllatilpkta.  Fa. _ 

HUMOR.  WHAT’S  FUNNY?  Run  Ed  Stoltz’s 
I'NCLE  ED  SEZ  lor  30  days  without  charsre 
.and  put  it  up  arainst  any  humorous  take 
in  the  business.  Then  you  write  the  answer. 

( 120  words  d.-iily.)  Exclusive  Features,  Box 

7.tS  Beverly  Hills.  Calif. _ 

KNOW  AamUCA  OR  DAILY  REMINDER. 
Day’s  anniversaries,  history,  birthdays  and 
horoscope.  For  feature  or  tip.  Btaadard 
Passs  Aasoeiation,  Bat.  IMS,  MR  CMambns 
.Avenue,  Boston. 

tBYGMOLOOT.  Dr.  Crane's  "Case  Roeords." 
Dally.  Hltutrstod.  **Mn-l"  '•mIoto,  oereriar 
love  and  marriaro  proMoma,  ahfWfaren.  per- 
aeaality  teprovesasat.  bastneis  psosMiolory. 
saoBta)  butn.  euaiT  wssk.  pins  aaail  ser- 
viee.  Wiiiklai  iyadlsadK  las.,  Chlsaco,  Bell 

Sinaitsato,  las.,  Nssr  Task. _ 

REUOIOUS— Twelve  timely  sreekly  features 
for  church  paces.  One  hundred  newspapers 
have  used  servioe  dwiay  last  flftesn  years. 
Church  pate  plans  for  tavemie  free.  Inleraa 
tional  RoMfleaB  Nesrs  Servioe,  1881  Sheldon 
Road,  East  Cleveland,  Ohio. 


Supreme  Court  Refuses 
To  Review  NLRB  Cose 

Washington,  D.  C.,  Nov.  7— Refusa 
of  the  Supreme  Court  to  hear  the  ap^ 
peal  of  Stackpole  Carbon  Company  m 
a  National  Labor  Relations  Board  pro¬ 
ceeding  has  left  unanswered  the  ques- 
tion  whether  an  employer  who  dis¬ 
tributes  reprints  of  news  stories  com¬ 
mits  an  unfair  labor  act. 

Freedom  of  the  press  was  an  issue 
in  the  case  which  concerned  a  St 
Mary’s,  Pa.,  manufacturing  companv 
Harry  T.  O’Brien,  publisher  of  the 
Daily  Press  in  that  city,  had  been  re¬ 
quired  by  an  NLRB  trial  examiner  to 
disclose  the  name  of  a  writer  who 
prepared  an  article  supporting  the 
employer’s  position,  which  article  was 
later  reprinted  and  distributed.  The 
testimony  revealed  that  a  director  of 
Stackpole  company  was  also  a  direc¬ 
tor  of  the  publishing  company,  and 
that  the  author  of  the  news  story  was 
the  wife  of  an  employe  of  the  com¬ 
pany. 

The  Stackpole  case  arose  shortly 
after  Hartley  W.  Barclay,  editor  of 
the  industrial  magazine  Mill  &  Fac¬ 
tory,  had  been  subpoenaed  in  pro¬ 
ceedings  against  Weirton  Steel  Com¬ 
pany  and  directed  to  produce  all  pa¬ 
pers  and  memoranda  used  in  the  com¬ 
pilation  of  an  article  titled,  “The  True 
Story  of  Weirton.”  That  article  also 
was  reprinted  and  distributed.  Un¬ 
like  Publisher  O’Brien,  Barclay  dial- 
lenged  the  validity  of  the  subpoena 
and  ignored  its  mandate. 

In  the  Stackpole  appeal  petition, 
the  free  press  issue  was  not  separately 
raised,  but  one  of  the  grounds  upo.i 
which  review  was  asked  was  “the  hos¬ 
tile  attitude”  of  the  trial  examiner 
toward  witnesses. 

Daily  and  Sunday 


FEATURES  (Cont’d) 

RELIGIOUS  —  A  REPORTER’S  NEWS 
STORY  on  Bible  topics.  Assi^ment  Sunday 
school  (weekly).  Popular  wherever  published. 
Write  Wm.  Southern,  Jr.,  Independence,  Mlo- 
aouri. _ 

RELIGIOUS.  In  everyda.v  speech.  Dr.  William 
T.  Ellis,  who  is  .a  workins'  newspaperm.an. 
aiul  not  a  elorp.vman.  interprets  the  Bible  for 
<^ve^.vd.^^y  life.  Ellis  Serxlee,  Swartiimore,  Pa. 
RELIGIOUS.  SUCCESSFUL  LIVING — 300 
word  column  for  editorial,  feature  or  church 
paxe.  Available  daily  or  weekly.  Wide  Reader 
Interest  assured.  Religious  News  Service, 

.•too  Fonrth  Ave,,  N,  Y,  C. _ 

YOUR  FEATURE:  If  your  feature  it  worth 
doinr.  it’e  worth  advertislnr.  Ask  ue  about 
the  low  SYNDICATE  rates. 


UNITED  PRESS 

_ For  Dominant  News  Coveraye _ 

CABLE.  Baduroond  of  cable  newt  by  au¬ 
thoritative  writers  from  all  comers  of  the 
World.  Send  for  eamplee.  World-Wide  Newe 
Servtee,  Newton,  Mass. _ 

MEXICAN  NBWS:  “CAYALGADE  OF  HEX- 
ICO"  by  "Bill’*  Wells  a  weekly  dispatch  from 
MEXICO  crtT.  Two  dollars  monthly.  Write 
Wells  Features,  Box  2026,  Hollywood,  Cal. 


WIRE  PHOTOS.  If  you  otlll  aaeodate  wired 
pictures  with  the  terrlflc  costs  that  only 
the  largest  metropolitan  dailies  could  afford, 
write  now  to  ACME  NEW8PICTURES,  INC.. 
Daily  News  Bldf..  New  York. 


Ip  THE  BLUE  BEETLE 

by  Charles  Nicholas 

HiTe'>  a  tested  and  aiiproyed  cmi. 
voted  tile  most  iMijitilar  ounie  'trip  in 
a  national  iioll  coa-.t  to  coa'-t. 

The  Blue  Beetle  storic'  are  the  in- 
trigtiing  adventures  oi  I  >an  (larret.  a 
rookie  jiolicenian  liy  dav  and  the 
crime  crnsadini;  Bine  I’n  vtle  at  niuh'- 
(toe  of  the  nnderworlil  and  the 
raeketeer  1  :  and  his  flat  loot  frieti'I 
Isli])  Mannigan. 

.\vailahle  daily  in  livi  ;inil  si.v  O'l- 
umn: — al'o  half  pageN  in  color. 

If  rite  or  wire  for  sninides  and 
territorial  riphts. 

FOX  FEATURE  SYNDICATE,  INC 

480  Lexington  Ave.,  New  York,  N.  Y 
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Srrurat©  WordinCT  president  of  the  broadcasting  corpora- 

/^CCUXU.  ^  1  ^  tion,  who  has  been  manager  of  the 

Brings  Lib©l  Victory  station  since  it  was  founded,  Colonel 
The  Albany  (N.  Y.  )  Knickerbocker  Long  said.  The  Huntington  Publishing 
Vetrs  has  just  proved,  through  victory  Company,  owner  of  52%  of  the  stock, 
in  a  libel  suit,  the  value  of  accurate  will  retain  its  holdings.  The  company 
wording  of  a  story.  purchased  controlling  interest  in  the 

The  paper  ran  the  story  of  a  grand  station  from  McKellar  in  1930.  Colonel 
larceny  arrest,  giving  police- record  Long  said  Mr.  Kennedy  will  become 
information;  name,  age  and  address  of  president  and  general  manager  of  the 
the  man  arrested.  broadcasting  corporation. 

Later,  it  ran  a  story  of  the  indict-  ■ 

ment  for  grand  larceny,  reporting  BRADLEY  HONORED 

the  charge  and  circumstances.  Henry  D.  Bradley,  retiring  as  pres- 

Next  came  a  story  on  the  sentence  Bridgeport  (Conn.) 

in  county  court,  with  the  name,  quail-  Ti^^^g.star  to  assume  the  post  of  pub- 
fied  as  to  indictment,  case  and  sen-  Joseph  (Mo.)  Gazette 

tf***^®-  ,  ,  ■  ,  j  c  and  News-Press,  was  honored  Nov.  5, 

Tlie  father  of  the  convicted  man  of  200  officials  and  em- 

the  same  name  an  a  ress  as  le  pjgygg  Bridgeport  newspaper. 

priMner,  sued  or  i  e  .  c  ®  Tlie  tribute  was  tendered  in  Mr.  Brad- 

Knickerbocker  ews  a  sai  e  was  jgy'g  honor  by  Victor  W.  Knauth,  pres- 
indicted.  ,  i  .  ident  and  publisher,  at  the  Knauth 

The  Albany  Supreme  court  ruled  home  in  Wilton.  James  L.  McGovern, 
that  the  plaintiff  had  no  case  because,  presented  gifts  from  Mr. 

while  be  se  or  a  e  n  e  a  and  from  the  employes  to  Mr. 

been  indicted  for  nor  charged  with  ^  retiring  officer  for 

grand  larceny,  the  s  ory  of  the  con-  the  Times-Star 

,  , ,  ,  j  i  •  1  Bridgeport  newspapers, 

had  been  sentenced  to  jail.  “  ^  ^ 

The  phrase,  who  was  indicted  foi  I  qq  AT  xr^^'D^^CTT'T^NlVT 
grand  larceny,”  thus  did  not  apply  to  1 ILJIN 

the  plaintiff,  the  court  held,  taking  Despite  three  days  of  rain,  61,159 
note  of  the  fact  the  original  arrest  persons  attended  the  sixth  annual 
story  gave  full  information  as  to  the  Progress  Exposition  of  the  Worcester 
man  involved,  his  age  and  address.  (Mass.)  Telegram  and  Evening  Ga- 

zette  at  the  Municipal  Memorial  Audi- 
BUYS  48  /q  of  station  torium  from  Oct.  26  through  Nov.  1, 
Sales  of  a  48%  interest  in  radio  except  Sunday.  On  display  at  the 
station  WSAZ.  at  Huntington,  W.  Va.,  Telegram  and  Gazette’s  own  exhibit 
to  John  A.  Kennedy,  publisher  of  the  were  an  automatic  news  printer,  with 
Clarksburg  (W.  Va.)  Exponent,  Tele-  Associated  Press  service,  in  constant 
gram  and  Exponent-Telegram,  was  operation;  a  display  of  photos  of  big 
announced  Oct.  31  by  Colonel  J.  H.  news  events  in  the  last  year,  and  a 
Long,  chairman  of  the  board  of  the  Linotype  machine,  with  operator,  from 
Huntington  Publishing  Company,  which  patrons  of  the  exposition  were 
Stock  involved  in  the  sale  repre-  given  a  souvenir  line  of  tyf)e  contain- 
sents  that  owned  by  W.  C.  McKellar,  ing  their  name. 


Moral  I'll  I 
Re -Armament 


SENATOR  CAPPER 
OF  KANSAS  SAYS 


"laitli  in  God,  l()\c  of  the 
land  and  a  pioneer  .spirit 
oiKC  eonquered  ti  conlinciii. 
Sons  of  the  West  will  fight 
lor  Monti  Re -Arinament  as 
the  next  i  rotitier  nioNCinent 
in  Ainerit.iti  history,  and 
make  the  same  sairitiees  to 
iarr\  it  from  toast  to  roast." 


Editor  &  Publisher  believes 
that  Moral  Re-Armament  is 
the  most  constructive  news 
of  the  day  and  provides 
this  space  without  charge. 


Moiiil  Rf-.Ai  iiiaiiit'm  sciii  [oliti  Itatk  to  ilu 
land.  Ho  reim  iKtl  detennined,  llnotioli  iiom  s!. 
imstlfish  fanning,  lo  rtsiort.'  stirnglli  to  llic  soii 
he  had  drained.  I  his  spirit  spread  ihrtittgli  liis 
lanning  eonnnunity.  wliere  eighty  per  <enl  of  tin 
population  were  on  relief,  inelitding  the  Mayor, 
until  theirs  betaine  known  as  the  most  honest 
town  eouneil  in  that  state. 


in  Women’s  Features 


They  began  to  deal  effectively  with  the  |)rol)- 
leins  of  relief,  of  weed  control  and  impaired  soil 
fertility.  “I  have  seen  the  drift  of  the  soil  iti  the 
dust  bowls  stopped,”  said  Main,  “by  people  wlm 
have  stopped  drifting  themselves.” 

■•Jianu-  on  request.) 


lion  Horoscope,”  by  Colette,  ranks 
T  in  popularity  among  women  readers 
le  Louisville  Times,  a  recent  survey 
town.  This  fastest  seller  of  Esquire  s 
ts  features  appears  in  newspapers  in 
fferent  countries.  Has  a  weahh  of 
landising  possibilities  for  promoting 
onal  women's  apparel  advertising, 
nnical.  ^  ire  or  w  rite  for  proofs. 


aiU&fial  ntaluiaL  tMilt 

Moral  Re-Armament 


esquire  features.  Inc 


61  Gramercy  Park,  New  York 


Howard  Denbv,  EDITOR 
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EDITOR  6.  PUBLISHEROR 


Consistent  Ads 
Won  Prize  for 
Minn.  Federal 

Savings  and  Loan  Associa¬ 
tion  Boosted  Savings 
Patrons  with  Ads 

Advertising  that  hit  its  mark  with 
almost  uncanny  accuracy,  boosting 
the  number  of  savings  patrons,  and 
developing  good-will  and  prestige, 
won  first  prize  for  the  Minnesota  Fed¬ 
eral  Savings  and  Loan  Association  of 
Minneapolis  and  Saint  Paul  at  the 
United  States  Savings  and  Loan 
League’s  forty-seventh  annual  con¬ 
vention  at  Atlantic  City  in  September. 

Both  the  St.  Paul  Pioneer  Press- 
Dispatch  and  the  Minneapolis  Journal, 
now  the  Minneapolis  Star-Journal, 
carried  advertising  displayed  in  the 
prize-winning  award. 

Minnesota  Federal,  fourth  largest 
federal  association  in  America,  with 
resources  of  more  than  fifteen  million 
dollars,  won  its  prize  in  hot  competi¬ 
tion  with  associations  throughout 
America  in  the  bracket  of  largest  re¬ 
sources,  that  is,  eight  million  dollars 
and  over  (Class  4). 

Ad  Every  Sunday 

A  10-inch  ad,  running  every  Sunday 
on  the  front  page  of  the  first  section 
of  the  Sunday  Pioneer  Press  generated 
a  total  of  280  new  accounts  totaling 
$181,440.10  in  twelve  months,  accord¬ 
ing  to  V.  C.  Soash,  advertising  man- 
aer  of  Minnesota  Federal,  who  took 
the  exhibit  to  Atlantic  City.  Single 
column  space  was  used;  the  position 
was  at  the  bottom  of  first  column. 

It  was  always  hard  selling  copy, 
usually  hard  facts  put  over  in  such 
phrases  as  “Yesterday  Is  Too  Late,’’ 
“Use  Foresight,”  “Remember  the  10th,” 
“Don’t  Delay  on  Savings.”  And  fre¬ 
quently  a  total  of  25  words  effectively 
presented  from  carefully  selected 
fonts,  carried  the  entire  message;  the 
cost  was  $75  for  the  10-inch  single 
column  display. 

In  the  Minneapolis  Journal,  ap¬ 
peared  a  historical  cartoon  series 
directed  at  children,  but  with  a  Minne¬ 
sota  Federal  tie-in  below  the  cartoon, 
which,  if  Dad  missed,  his  son  would 
be  certain  to  bring  to  his  attention. 
The  subject  matter  was  early  Minne¬ 
sota  history,  the  first  flour  mill,  the 
first  mail  carrier,  Jim  Hill’s  first  job, 
etc.  The  size  was  approximately  2 
columns  by  8  inches,  the  length  of  the 
campaign  six  months,  the  frequency  of 
insertion,  once  a  week  on  Sunday. 

The  result:  20,000  booklets  contain¬ 
ing  reproductions  of  all  the  illustra¬ 
tions  used  in  the  ads  and  carrying  tie- 
in  messages  in  behalf  of  Minnesota 
Federal,  were  distributed  in  answer 
to  mail  requests,  and  the  booklet  was 
adopted  by  hundreds  of  Minnesota 
public  and  parochial  schools  for  use 
in  their  history  classes. 

Then  there  was  a  series  of  agricul¬ 
tural  publication  ads,  quarter  pages, 
which  ran  exclusively  in  The  Farmer, 
appeared  once  in  every  issue  of  The 
Farmer  for  a  year,  26  issues  in  all. 

The  results;  $534,082.61  received  by 
Minnesota  Federal  from  country  dis¬ 
tricts  in  twelve  months. 

CALVERT  In'338  PAPERS 

An  enlarged  newspaper  campaign, 
which  includes  the  use  of  color  in 
five  papers  in  four  major  markets,  has 
been  released  by  Calvert  Distillers 
Corporation,  according  to  an  an¬ 
nouncement  made  Nov.  9  by  Jim 
Johnson,  advertising  manager.  The 
campaign  on  Calvert  “Reserve”  and 
Calvert  “Special”  has  been  enlarged 
to  tie  in  with  the  seasonal  rise  in  sales 


which  takes  place  at  this  time.  Color 
advertising  will  run  in  New  York, 
Chicago,  San  Francisco  and  Los  An¬ 
geles.  A  total  of  338  newspapers 
throughout  the  country  are  to  be  used, 
with  four  ads  scheduled  to  run  in 
November  in  most  of  the  papers.  Cony 
features  a  new  theme  which  empha¬ 
sizes  that  men  are  turning  to  Calvert. 

■ 

Little  Rock  Doily  Will 
Mark  120th  Year 

The  Arkansas  Gazette  of  Little 
Rock  will  celebrate  its  120th  birthday 
on  Nov.  20  with  a  new  pressroom,  a 
new  press  and  a  special  edition  which 
will  be  largely  devoted  to  telling 
Gazette  readers  about  their  newspaper. 

The  present  pressroom  in  the  orig¬ 
inal  Gazette  Building  was  not  large 
enough  to  accommodate  the  six-unit 
Goss  now  being  installed.  A  new 
building  30  by  140  feet  has  been 
erected  immediately  north  of  and  ad¬ 
joining  the  Gazette  Building.  The 
floor  of  the  below-ground  part  of 
this  building  is  on  the  level  of  the 
floor  of  the  basement  of  the  Gazette 
Building  where  paper  is  stored.  At 
the  rear  of  the  above-ground  story  is 
a  second  story  room,  adjoining  the 
composing  room,  where  mats  are  rolled 
for  the  stereotypers. 

The  new  building  is  stone,  concrete 
and  steel  and  the  interior  walls  of  the 
pressroom  are  lined  with  glazed  brick. 
Above  the  large  front  windows  is  a 
bas-relief  representing  a  pressman 
operating  an  early  form  of  hand  press. 

The  Arkansas  Gazette  was  estab¬ 
lished  in  1819  at  Arkansas  Post,  an 
ancient  settlement  on  the  lower  Ar¬ 
kansas  river,  by  W.  E.  Woodruff,  who 
came  to  the  new  Territory  of  Arkan¬ 
sas  from  Long  Island.  In  1821  the 
Gazette  was  moved  to  Little  Rock, 
which  had  been  made  the  capital  of 
the  Territory.  It  is  the  oldest  news¬ 
paper  west  of  the  Mississippi  river. 

J.  N.  Heiskell  is  president  and  editor. 

MAN!  OH,  MAN! 

Readers  of  the  Greensboro  (N.  C.) 
Record,  opening  the  Oct.  24  edition  to 
the  society  page  found,  instead  of 
beautiful  brides  and  brides-to-be,  only 
pictures  of  bridegrooms  and  bride- 
grooms-to-be.  A  week  earlier, 
Mexico  (Mo.)  Intelligencer  readers 
ran  across  the  same  thing  on  a  smaller 
scale.  The  Intelligencer  published  un¬ 
der  the  caption  “Wedding  Belled,” 
pictures  of  two  bridegrooms-to-be. 
This  is  the  first  step  by  the  Intelli¬ 
gencer,  Publisher  Raymond  G.  Hol¬ 
man  said,  in  the  new  practice  of  using 
pictures  of  both  the  prospective  bride 
and  bridegroom. 

HOST  TO  STUDENTS 

Two  hundred  and  twenty-five  high 
school  reporters  and  advisors  from 
public  and  parochial  schools  of  Pitts¬ 
burgh  and  Allegheny  county  Nov.  2, 
were  guests  of  the  Pittsburgh  Post- 
Gazette  at  the  annual  banquet  at  the 
William  Penn  Hotel,  for  students  who 
contribute  to  the  daily’s  weekly  school 
page.  Oliver  J.  Keller,  editor;  Joe 
Shuman,  city  editor;  James  Ross,  pho¬ 
tographer  and  Anna  Jane  Phillips,  re¬ 
porter  and  school-page  editor,  were 
among  the  speakers  which  also  in¬ 
cluded  prominent  educational  author¬ 
ities. 

■ 

CHICAGO  REPS'  TO  MEET 

Fred  Dickinson,  western  manager  of 
the  Bureau  of  Advertising,  ANPA, 
will  present  an  analysis  of  Bureau’s 
“Continuing  Study  of  Newspaper 
Reading”  at  a  luncheon  meeting  of 
the  Newspaper  Representatives  Asso¬ 
ciation  of  Chicago  at  the  Medinah 
Club,  Monday  noon,  Nov.  13. 


Learning  More  About 
War  Here,  Says  Keen 

Columbus,  O.,  Nov.  8 — Ed  L.  Keen, 
European  vice  -  president  of  the 
Unit^  Press,  said  here  today  he  “has 
learned  more  about  the  war  in  Europe 
during  the  few  days  since  my  return 
from  France  than  I  was  able  to  gather 
from  reading  French  newspapers  since 
it  started.’ 

In  France  the  newspapers,  reduced 
tc.  four-page  size,  are  unable  to  give 
readers  four  full  pages  of  reading 
matter  becau.se  of  the  strict  internal 
censorship,  Mr.  Keen  said.  French 
editors  are  compelled  to  submit  page 
proofs  to  censorship  for  approval  be¬ 
fore  publication,  and  as  a  result  the 
papers  appear  almost  daily  with  white 
spaces  interspersed  throughout,  not 
only  in  text  of  news  stories  and  ar¬ 
ticles  but  also  in  headlines.  Even 
banner  headlines  are  yanked  out  by 
the  censors  and  the  papers  go  to  press 
with  these  missing.  Tliis  puzzles  and 
exasperates  the  readers,  Mr.  Keen  said. 

OPENS  SERVICE  OITICE 

The  Albany  (N.  Y.)  Times-Union 
a  Hearst  newspaper,  Oct.  23  opened  a 
“Mid-Town  Service  Bureau”  in  the 
Ten  Eyck  Hotel  building,  Albany. 
The  bureau  is  conducted  in  conjunc¬ 
tion  with  the  Flick  Travel  Service. 
It  is  available  to  subscribers  “and 
friends”  who  wish  to  place  want  ads 
or  leave  answers  to  advertisements, 
pay  want  ad  bills,  place  subscriptions, 
obtain  insurance  information,  dis¬ 
cuss  travel  arrangements,  obtain  back 
copies  or  leave  society  and  club  news 
items. 

■ 

SILURIANS  TO  MEET 

The  annual  Fall  reunion  of  the 
Society  of  Silurians  will  be  held  at 
the  Hotel  Lafayette,  New  York  City, 
Saturday  evening,  Nov.  18.  More  than 
200  members  are  expected  to  be  on 
hand.  The  society  was  organized  in 
1924  by  Charles  Edward  Russell,  Wil¬ 
liam  O.  Inglis  and  Perry  Walton,  for¬ 
mer  metropolitan  newspaper  men,  and 
now  has  more  than  580  members  all 
of  whom  were  employed  on  metropoli¬ 
tan  dailies  at  least  25  years  ago.  Rob¬ 
ert  R.  Wilkes,  40-05  167th  Street, 
Flushing,  N.  Y.,  is  secretary. 

BUYS  WEEKLIES 

F.  Howard  Hosmer,  formerly  man¬ 
aging  editor  of  Syracuse  (N.  Y.)  Jour¬ 
nal  American,  prior  to  its  suspension 
last  July  24,  has  purchased  and  will 
operate  the  Commimity  Newspapers, 
in  Wayne  county,  upstate  commimi- 
ties,  it  has  just  been  learned.  Mr. 
Hosmer  took  possession  on  Nov.  1. 
The  papers,  which  were  bought  from 
W.  G.  Phippin,  include  the  Red  Creek 
Herald,  Fair  Haven  Register  and  Cato 
Citizen,  all  weeklies,  published  from 
the  Red  Creek  Herald  plant. 

RICHARDSON  IN  DALLAS 

The  1940  Auto  Show  section  of  10 
pages  of  the  Dallas  (Tex.)  Dispatch- 
Journal  was  recently  published  under 
the  supervision  of  Beale  H.  Richard¬ 
son  who  has  just  completed  his  first 
year  as  national  advertising  manager 
of  that  paper.  He  formerly  was  ad¬ 
vertising  director  of  the  Grand  Rapids 
(Mich.)  Herald  and  more  recently 
with  the  retail  department  of  the 
Chicago  Daily  News. 

ISSUED  WEEKLY 

The  Lake  Andes  (S.  D.)  Mix  County 
Tribune  and  the  Santa  Rosa  (Cal.) 
Independent  have  suspended  daily 
publication  and  entered  the  weekly 
field. 


CLASSIHED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 
"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  tima  —  .90  per  line 
4  times  ^  .75  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  pe-  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  boi  number  to 
be  counted  es  three  words.  Minimum 
space,  three  lines.  References  requini 
with  "Business  Opportunities"  and  oHie 
ads  involving  sale  of  property  or  good). 


Newspapers  For  Sale 


£39-129  Legal  &  Business  Daily. 
Owner-operator  will  net  $200.00  per  montl 
$5,000.00,  nil  ea.'-h.  buys  paper,  equip¬ 
ment.  reeeivables— eomiilete. 

MUKRAY  K.  Hll.L  &  ASSOCIATKS 

Newspaper  Brokers  _ Nashville.  Tent 

Pennsylvania 


Daily.  Attractive  profit 
Owner  retiring.  $100,000.  Terms.  Tti- 
nessee  Daily.  Profit  1939  will  show  24'" 
increase;  $45,000.  Terms.  ExclU'in 
fields.  Also,  8  sound  weeklies.  Eli 
and  South.  Harwell  &  Kell.  2026  4lt 
Ave.,  Birmingham,  .Ala.  Brokers  sinn 
1910. 


Connecticut  weekly  in  thriving  eommuniiy 
Small  cash  payment  buys  it.  Grosiiiu 
.$16,000.  Box  9399,  Editor  &  Publiuhtr 


Nawspopar  Brokars 


Twenty-five  years  intimate  contact  with 
Pacific  Coast  newspapers.  Estsblislird 
confidence.  A.  W.  Slypes,  Kewspipcr 
Broker,  San  Francisco.  _ 


Capable  handling,  buying,  selling,  merger 
No  leases  or  trades.  Highest  referenrei. 
LEN  FEKiHXER  AHE.NCY.  .Nashville,  Jlicl 


Newspapers  Wanted 
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GOOD  S.MAM.  TOWN  DAH,1E.S 
AND  WEEKLIES  W.ANTEl) 


Syndicate  could  be  interested  in  some 
live  properties  in  Caroliiias,  Virginia  and 
Florida.  Must  be  sanely  priced,  potentia' 
profit  makers,  able  to  show  honest  audit 
Cash  available  by  responsible  parties. 
Excellent  opportunity  for  eatntes  to 
liquidate,  for  owners  wishing  to  retire, 
and  for  going  properties  needing  work 
ing  cu|>ital.  Replies  eonfidentisl. 
9370,  Editor  &  Publisher. 


Boi 


Have  $5,000  cash  to  invest  in  small  daily 
or  weekly  in  Maryland.  Virginia,  Dela¬ 
ware  or  Eastern  Pennsylvauia.  Yontn 
fill,  experieiioed  newspaper  man  will  re 
strict  salary  until  remainder  paid  out 
of  earnings.  Box  9368,  Editor  A  ”1*®' 
lishor. 


Circulation  Promotion 


Our  Recent  Contest  on  a  National 

produced  $122,234.50  and  nearly  jO.lKrJ 
subscriptions,  breaking  5  world  reeordt. 
Write  or  wire  for  free  survey  of  y"or 
field.  Hudson  Dc  Priest  k  Associalet. 
246  Fifth  Avenue,  New  York.  .N.  a-  _ 
•  -The  Newsboy ’7~ World’  ’—Now's, 

street  sales  tips.  Two  copies  .jj. 


mailed  postage  yirepaid  anywhere  to 
U.  S.  Write,  Pink.y  Cricksman  Wreo 
•■^ales  Manager,  e  o  The  REGIfifThB  4 

TRIBUNE,  Des  .M o i nes,  Iowa. _ _ 

Successful  subscription  contests  for  over 


30  years.  CHARLES  PARlLOWt  tO.. 
Occidental  Building,  Indianapolis. 


Dirnct-Moil  Strviccf 


Our  Process  Letters  are  taken  f®’’, 
coininiiiiicat  ion 


Try  us.  Cc.inplete  m»j>' 
ct  I.etler  ‘'n  .10  t 

2161  SI.,  N.  Y.  C. 


Public  Noticct 


:onomi<e|!  Newest  process  , 
your  Printed  Material. 
ature,  .Sales  Letters,  Booklets,  Bu 
etc.,  without  expensive  flT®'*’,*' "fo  sa 
cuts  I  500  Copies  (8'/4xll  )  fof 

add ’I  lOOs  22c.  Any  sue.  , 

catolog.  LAUREL  PROCESS,  480  Cs 
St.,  N.  Y.  C.  WAlker  5-0526. 


Hulp  Wanted 


ikkeeper-AccounUnt  wanted. 

or  daily  newspaper.  t!’p„b{ijh«t 

•eferences.  Box  9320,  Editor  A  P 
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Hfip  Wan^d  (Cont'd)  _ 

•TCircuUtion  District  Manager  with  tlior- 
.ueh  raorniin:  imptr  .'xpcn.-nci-.  Kull 
dfUils.  siiaiiNliot  ill  iirst  Icltir.  Itux 
il385.  Editor  A:  i’lililishor, 

:;^JiirMan  thoroughly  familiar  with  littlo 
Bfrchant  plan.  Must  have  ahility  to 
iTodiiir  and  uiaiiitaiii  clean  circulation. 

Exceptional  opportunity  for  advance 
■jicnt  to  supervisor’s  position.  ifitS.OU 
.„  start  liox  9'.(t)4.  Editor  A:  1‘uhlislier. 


TlSi" to  talk  to  a  cracker-jack  advertis- 
-•  salesman  who  really  can  sell,  is  well 
"maimed  with  advertisers  and  agencies 
at  has  not  vet  found  the  place  he 
, anted  to  hang  his  hat  periuaiiently. 
)ln»t  he  willing  to  start  at  meager  terms. 
In  return,  when  he  has  proven  himself, 
r  will  offer  him  the  position  of  .Adver- 
Miig  .Manager  with  an  attractive  lioiiiis. 
fkis  is"  a  Jewish  newspaper,  printed  eii 
■rely  in  English.  -ABC  over  hfty-six  thou- 
•ind  circulation,  largest  in  the  field.  You 
lonot  have  to  he  Jew  ish.  Please  do  tiot 
rnly  unless  you  are  sincere,  want  to  grow 
„tt  us  and  have  the  necessary  iiualilicu- 
ans  All  replies  treated  confidentially, 
iox  9H7o.  Editor  A  Publisher.  _ 


^hweS^vening  Daily  and  Weekly  has 
nening  November  l.sth  for  young  adver 
taing  mati  with  experience  selling  "sec- 
-d  newspaper”  advertising;  someone 
■ho  can  take  over  my  whole  advertising 
-rtup,  increase  it,  and  work  into  a  young 
.rgiiiiiation  that  i.s  going  places.  Moder- 
itc  salary — bonus  arrangement.  Box  9390, 


Editor  k  Publisher. 


i,;tcd— Experienced  editorial  writer  by 
,d  established  newspaper  in  the  West, 
Rrpuldican.  anti-New  Deal.  Man  of  40 
iu  who  has  lived  west  of  the  Kocky 
tiouiitains  preferred.  Box  93fi."j.  Editor 
t  Pnhlisher. 


Situotiont  Waiitad 

AdvcrtMing 


l^tertiilng.  Business  Manager,  etc.,  l.'> 
pirs  comprehensive  experience,  large 
lod  small  Eastern  dailies.  Exeellenl 
'ifcutive  sales  record.  Box  9190.  Editor 

h  Pnblisher. _ _ 

‘.nrtising  man  —  Executive  ability,  18 
reins'  local  and  national  experience. 
Age  4'J,  Needs  work  at  onee;  open  to 
■By  rca.soiiable  offer.  Box  9271,  Editor 

t  Publisher.  _ _ 

.ADVERTlSl.Nti  SPACE  .SALESMAN, 
[orienced  man,  w  ide  acquaintance,  wants 
Litem  representation  of  leading  piiblica- 
UMi  or  position  as  salesman  or  manager 
Eiitera  office.  Box  9‘273,  Editor  & 

Pabliiher.  _ _ _ 

rainlied  Manager — producer,  available  for 
midvest  daily.  Seven  years’  experience. 
Good  references.  Bo.x  9396,  Editor  &  Pub 

iiihcr.  _ _ 

itpert  Advenising  Man  wishes  eombina 
;ion  job — advertising  layouts  and  epoy. 
«rt  work,  lettering,  eartoons;  eaii  also 
■•■rvice  number  of  neeoiints  in  addition. 
Hill  consider  regular  iidvertising  solici¬ 
tor'!  job.  $5(1. OU  week.  J.  W.  Craig, 
114  Berteau,  Eltnlinrst,  Illinois. 


Situations  Wanted 

Grcnlution 


Cucttlatlon  District  Manager  for  city  or 
•miller  town;  successful  with  carriers, 
ltd  making  substantial  gains.  Excellent 
relerences.  Box  9393,  Editor  &  Publisher, 
•tnalitlon  Manager — Cniimited  experience; 
‘peciilist  in  boy  promotion,  boine  de- 
livery  gnd  office  detail,  with  enviable 
reesrd.  Excellent  references.  Locate  any- 
vbert.  Box  9261  hiditor  &  Pulilisher. 

'^bicription  Fulfillment  Manager,  researeh 
«d  stBii,siical  worker,  complete  knowl- 
■tlge  of  ABC  records,  typist.  Technical 
tabulation  for  editorial  department.  Twen¬ 
ty-five  years'  experience  with  thi‘  leading 
magatine  and  trade  papers  of  llie  .Metro- 
Kililin  area.  .Mature  woiiiaii  seeks  lem 
bcjmry  or  pertiiaueiit  |iiisilioti.  ai-ctirate 
•od  fast  worker,  ((uick  to  grasp  details, 
'mart  appearance,  would  make  a  good  re- 
'V'ptioni«t  for  some  new  advertising  agon 
Salary  verv  tnoderale.  Box  9281, 
.Mitor  ti  Pnhlisher _ _ 

‘-ala^t  Editor  newsmagazine,  rewrite, 
f^aenp,  promotion,  ideas.  Twelve  years’ 
‘■tpcrience  N.  Y.  publishing.  Graduate  wo- 
“vn  I  tollege.  Widely  traveled.  Box  9391. 
tditor  k  Publivher, 


If  Looking  For 

A  JOB 


Utilize  These  Services 
^  braft  a  fourtmie  ad  st'ttittg  fortl 
your  qualitiat ions,  anil  send  it  t( 
Psynieiit.  (Count  five  word 
0  iiric;  tnitiitnntn.  three  lines;  40 
Kr  line  p,.r  is-u,.  t,  Kor  a  month  you 
■sage  will  rearh  iirospective  etii 
Many  have  been  (.lace 
.  7;;'''>y  in  till-  manner. 

'  11,..^“'  f"  m  P  1  e  t  e  1  y  (incltidin 
®’®'  ,  ’fie  Personnel  applieatio 
ef  1'"”  “pn”  receip 

“I'l'l’cation  will  be  kep 
in.L  "  ®'’  six  months.  It  wi 
tiki  J®®'  •■‘vailable  to  th 

•’^I'sher,  and  exeentives  eall.n 
^  a*  constantly  for  employes. 

lml**5  "®"  "*  catch  otir  dent 
T-hnrsday. 

PEKMlNNKL  SEHVICE 
,  •■'d'tov  k  Publisher 

Bldg  Times  Sq..  X.  Y.  < 


Shop  at—  the  equipment  MART  —And  Save 

Uttd  Equipment — New  Equipment  &  Suppliee—Frivate  Sources,  Dealers,  Supply  Houses 


Sitnation*  Wanted 
Editorial 

Assistant  Sports  Editor*  2.">.  Seven  years 
with  morniiijf  daily  in  eastern  eity,  *Cov- 
••red  all  sports,  dl.'sk  \>ork,  makeup. 
Seeks  post  offering  advaiieeinent .  Will  j;o 
anywhere.  Box  Kditor  &  IMihlisher, 

Brilliant  young  man,  University  graduate 
want’s  start  in  <*ar»*er.  4  years  college 

writing,  selling  experiinee.  Finnish. 
Kretich.  Spanish.  Week’s  servi«*es  free, 
(lo  anywhere.  Box  9310,  Editor  &  Pub¬ 
lisher. 


Cartoonist-Caricaturist  age  29 ;  married ; 
now  employed  in  Art  Dfi'parlment  of  a 
lop  ranking  magazine;  desires  berth  with 
chance  to  exercise  ereative  ahility.  Will 
submit  satiiplfs  or  go  reasonable  distance 
for  interview.  Hox  9316*  Kditor  &  Pub* 
lisher. _ 

City  Hall,  Legislative  expert,  17  years  on 
tive  papers;  news  editor;  Secretary  to 
(lovernor.  Box  9371.  Kditor  l*ublisli»*r. 

Editing  -  Headline  Writing  -  Layout  -  Makeup  - 
Reporting.  .Managing  t-ditor  chain  four 
suburban  weeklies,  I'lii versify  gradiialf. 
Voung.  single,  (lentile.  Small,  medium 
•  laily  preferred,  anyuhore.  H«»x  92.‘>2. 
Kditor  k  Publisher. 

KDITOR  — 

.Metropolitan  ilaily,  .syndi«ate  mwsart  fea 
tui'es  and  chain  weekly  background. 
Successful,  standout  r••cord.  based  on 
money-saving  budget  plan,  as  executive 
city  and  managing  editor,  political  analyst, 
•‘ditorial  writer  and  co-publi'>her.  Qnali 
fil'd  reputation  through  piiblisknd  book, 
radio  network  dramatizations,  motion  pie 
lure  scripts.  l*rcfi*r  chief  editorship  as 
aidfi*  t<»  aggn*ssive  publisher,  daily  or 
weekly,  in  semi-metropolitan  area.  Mar¬ 
ried.  35,  employt'd.  finuncially  re.sponsible. 
Salary  optional.  Writ**  or  wire.  Rox 
93h4.  Kditor  A:  Ibiblisher. 


EDITOR 

for  your  house  organ  f  Publicity  aide'  This 
triple-threat  man  ha.s  sound  nine  year  rec¬ 
ord  in  big-time  writing,  (diotography* 
managHinent. 

Press  association  manager  in  two  citie>. 
senior  rewrite  on  one  of  tin*  Knst's  biggest 
news]nip<‘rs,  pictures  in  national  maga¬ 
zines. 

.Murri»'d,  27.  Protestant,  employed.  Rox 
9228.  Kditor  A:  Publisher, 


Editor  or  Assistant,  35,  college;  fifteen 
years  reporter,  re  write,  copy-desk,  sports. 
•  ity.  managing  edilfi»r.  Now  employed. 
Desire  city  25.90l)-HO.OOO.  (’onsider  good 
wiM‘kl>.  Rox  9284.  Ktlitor  A:  Publisher. 


Editor-Reporter*  27 ;  experienced.  Now- 
employed.  Desires  connection  with  de¬ 
veloping  daily,  weekly  <»r  trade  paper. 
Familiar  with  all  branches  of  journalism. 
Imaginative;  ainbitioifs;  cajntble.  Rox 
9184,  Kditor  Publisher. 


Editor*  weekly  aeeks  post.  Kxperiem-ed. 
24.  Single.  (Jo  anywhere.  Write  .1.  H. 
.ll•lTt•ol!.  .Mart  ins  burg.  West  Virginia. 


Campoiing  Raom  Eqaipment  For  Sal# 


Buy  Linotypes*  lutertypes  from  practical 
machinists.  ITuqualled  values.  Large 
stock;  all  models  on  hand  for  i|ui4*k  turn* 
•»v**r.  Kverythiiig  for  the  romp<Jsing 
room.  liinotype  Maintenance  Co..  237 
Lafay»'tte  St..  N.  Y.  _  _ 


For  Sale — No.  325  Vandfivook  full  pag* 
power  proof  press;  practically  lu-w  Rox 
9372.  Kditor  A:  Publisher. 


Guaranteed  Rebuilt  Linotypes  &  Intertypes 
Sor  MODI)  FALCD  ( ORP.  First 

22.'»  Varick  Street  Now  Yoi^k.  .\.  Y 

Linotype  Machines  Are  Rebuilt  much  more 
oconomically  thru  our  specialized  scrvico 
ModornizHtion  possibb*.  only  thru  STAR 
impnjved  parts,  \>k  ftn*  •ietails.  Linotyjo 
Parts  Co.,  203  Lafayette  St..  New  York 

City. _ 

“l.lNtlTYPK.  INTKKTYPK  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  _ New  York  Cil\ 

(1)  Model  C-3SM  Intertype*  serial  number 
over  97110.  i>quipped  with  (3)  main  Maga- 
zinos,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor.  etc.  Practicallv  new.  Terms 
PAYNK  aV  WALSH  COR PORA'l'lDN.  82 
Reekman  Si..  N.  Y.  C. 

PR  I  NTERS  aV-  :^r\\^SPAP K R  "R  A  IGi  AINa" 
Craft.sinen,  307  Atlantic  Avenue*  Boston 


Mechanical  Equipment  Far  Sale 


All  sizes  cylinder  presses.  Job  presses,  Kelly 
presses,  KliiKe  I'liits.  .lohii  Thompson 
presses.  Linotypes.  Interlypes.  complete 
plaols  lioii,,'ht  and  sold.  GKAI’HK 
MACIIINEKY  EXCHANGE,  Inc.,  30  VV.si 
•24lli  .s(|rcct.  Ni-w  York  I'Oy^ 

Hoe  Curved  Castinc  Box 
tail  cutter 

.shaver,  and  finisliint:  block 
Koiitcr,  all  for  1.5"  niametcr 
liluii-s  7  16"  thick.  Ill  tiootl  ronditioi 
verv  low  price. 

C.  L.  WATTEK.SOX 
1100  Broad,  Nashville.  Tennessee 

Newspaper  &  Stereotype  Machinery 
What  have  yoti  lo  liny  or  sell! 
lleiVcIman.  li)6  W.  I’ico,  Los  -Angeles,  Cal. 
I'KINT'EHS  .V.  NEWSl’Al’EK  BAHGAIN.'- 
Craftsmen.  307  Atlantic  Avenue,  Boston 
One  Junior  Autoplate,  one  Aiitoshaver 
cqni|ipcd  with  A(,’  ‘22(1  Volt  3^  pliast 

(iO  cycle  motors,  casts  plate  15"  Dia 
meter  7  16"  thick.  Discontinned  account 
eoMsoliilHtion.  Good  condition  and  a  real 
bargain. 

C.  L.  Watterson,  1100  Broad. 

_ NashviUe.  Tennessee _ 

PRINTERS  &  NEWSPAPER  BARGAINS 
Craftsmen,  307  Atlantic  Aevnne,  Boston 


Machanical  Equipment  Wanted 


Quarter-page  folder  wanted  for  32-pagc  Hoc 
prt'Ms.  iSTAR,  Washington,  N,  J. 


Wanted — Font>.  m(ild>.  magazint^s,  motors, 
••srai)«-m»-ii!s.  iiiaga/int*  cradlos  and  other 
Linotypi’  and  Int»*rtypf  parts  anil  avres- 
'■nrii'S.  Wh  buy.  >.»*ll  and  trade.  Toll  us 
your  ihmiIn.  Mmitgomiry  &  Racon,  To- 
wanda  Peiina. 


Newspaper  Machinist 


Moving,  erecting,  dismantling  i.rcssroom 
and  stereotype  equipment.  Call  BEcknian 
3  5967.  11.  Ammon  k  Co..  136  I.afavcttc 

St  .  X  Y.  C. 


Photo>Engraving  Equipment  For  Sal# 


(  HKMt  (» 

I'liolo-  Engraving  Eqiii|imenl 
complete  film  plants 

Chenico  PhotoProducts  Company 
-il'  •  -tlKt  Street _ New  York  Pity 

Complete  Photo  Engraving  Equipment 
ehemii-als  and  supplies,  manufacturers 
anil  ilistrilmtors.  Send  for  catalogue. 

THE  DOI  THI  IT  CORPORA'nON 
baO  W.  Baltimore  .Ave,,  Detroit.  Mich. 
New  Location  Sought  for  modern  $7,000 
Photo-Engraving  Plant.  .Seek  city  where 
ne\vspa|.er  ami  lithography  plant  need 
service.  guaranteeing  small  overhead. 
Box  9386.  Editor  &  Publisher. 
Photo-engraving  Equipment  and  Metals 
E.  T  SILLEBARGER  CX). 

110  Fulton  .•si.  s.  Clark  St. 

New  Aork,  X.  Y. _ Chicago,  III. 

Tasope’,  world’s  largest  builders  of  com- 
(dete  idioto-engraving  plants.  Precision 
Imili,  low-. cost  equipment  for  daily  or 
weekly.  Complete  instrnetion.  Cash  or 
terms  Catalogs  free  DEPT.  A.  TASOPE' 
Bldg  .  .Aurora.  ,Mn. 


Frass  Roam  Equipmaut  For  Solo 


Modern  Goss  low -construction  unit  type 
presses,  arranged  with  underneath  or 
end-roll  fei-d.  .Available  in  6  unit,  double 
sextiiiile,  oetii)ile.  sextuple,  quadruple,  or 
unit  rapacity.  (22 -I, "  cut-off).  May  be 
seen  in  operation.  For  further  infornia. 
tion  ap|dy  K.  HOE  k  CO..  910  E.  138 
ST.  X.  V 


PKIXTEKS  \  XEWSP.APER  BARGAINS 
Craftsmen.  307  Atlantic  Avenue,  Boston 


Rubber  Plate  Equipment 

H.H.H.  Electro-Hydraulic  Vulcanizers  for 
muniifai-tiiring  precision  rubber  printing 
(ilates,  H.  H.  Heinrich,  Inc.,  200  Varick 
•Street.  New  York  City,  X.  Y. 


Editorial  writer,  reporter;  28,  energetir, 
eonseientious ;  i-ollege,  journalism  grad¬ 
uate;  now  with  small-city  daily,  desires 
position  with  independent  large-city  daily. 

Box  9328,  Editor  k  Publisher. _ 

Energetic  young  man,  30:  experienced  edi¬ 
torial  and  advertising  abilities;  seeks  post 
with  weekly  or  small  daily.  Box  9395, 

Editor  k  Publisher, _ 

Experienced  Reporter,  24;  know  sports,  fea 
tnres,  copy  editing;  iiniversily  graduate. 
Kefereiices.  Box  9388,  Editor  A  I’uh 

lisher. _ 

Experienced,  traveled  reporter,  writer. 
Worked  as  (lolice  reporter,  large  daily; 
general  reporter,  small  iluily ;  i  ditor. 
weekly.  Visited  Europe.  .South  .America 
and  iwenly  lwo  stales.  .single.  22.  Box 

9387,  Editor  k  Pnhlisher. _ _ _ 

Fast,  accurate  Hoosler  Editor,  29.  I'reseni 
spot  13.000  (ireiilalion.  Morning  ex- 
eentive  now  wants  evening  sheet  offers. 

Box  9373,  Editor  k  Publisher. _ 

IVature  Writer,  Editor,  Reporter  (woman). 
Past  year  with  large  syndicate.  Journal¬ 
ism  graduate.  25.  Salary  secondary.  Go 
anywhere.  Excellent  newspaper  expi-ri 
eni-e  Box  9285  Eilitor  k  Pnhlisher. 

Feature  Writer,  31  ;  five  years  press  associa¬ 
tion  experii-nee — two  us  dudy  managing 
editor.  Box  928ti,  Editor  A  Piiblislier 
Need  an  editorial  writer  with  ph  asing  style, 
cultured  background,  quiet  sense  of  hu 
mor !  Box  9397,  Editor  A  Pnhlisher.  _ 

News  Editor,  overseas  in  last  war,  lived  in 
England,  France,  Germany:  18  years'  cx 
perienre  in  L'.  S..  Canada  Fast  on  news, 
makeup.  Economical  in  composing  room. 
.\*nw  eni|doyed.  Box  92t»7.  Editor  A  Pub- 
lisber. _ 

Newspaper  Feature  Writer,  30;  reporter  on 
■N.  V.  C.  daily;  exiiert  on  human  interest 
stories  with  hiimorons  twist;  poblicity 
eX|ierience.  Go  anywhere.  Salary  $35. 
Konm  804.  12  East  41st  Street,  Xew  A’ork 

I  ity.  LExinglon  2-3734 _ 

Photograpber,  24.  Possesses  (flash)  Speed 
Graphic.  Enlarger.  Free  to  travel  any 
where.  Seeking  staff  berth  with  daily. 
.Available  immediately.  George  Happy.  849 
Stale  Street.  Traverse  City  Michigan. 


Sitaations  Wontod 

Editorial  (Coat’d) 


Photographer,  28;  seven  years'  experience 
with  (diolo  symlicate.  liaily  new-spaper 
inihlicutiun.  Fully  eqni|)|ied.  Seeking  staff 
berth  with  daily  or  pnidieution.  VVili 
I  ravel.  Box  9336,  F!ditor  &  Publisher. 
Photographer — 28;  three  years  news,  two 
years  studio  experience.  Fully  equipped. 
Si-eking  staff'  lierlli  with  ilaily  or  imb 
lication.  Will  travel.  Box  9382.  Editor 

A  Publisher. _  _ _ 

Publicity,  public  relations  writer.  Colleg* 
grailuale.  28.  Versatile:  good  tirganizer 
Ex|*erieiice ;  consiniier.  industrial  expos: 
tint:  aei-oiiiits.  Box  9389,  Editor  A  Put,- 

lisher.  _ 

Reporter,  sports  writer,  qualified  on  desg 
Exiierienced.  Eastern  tlaily  for  Ihret 
yiars;  prefer  post  in  midwest.  Capable 
newsman.  Highest  referenres.  Box  9'213 

Kditor  A  I’lililislier. _ 

Reporter,  21,  now  enil>loyed,  desires  change. 
Two  years'  active  exiierience.  Police. 
Court  House.  Features.  Coliiinnist.  (i< 
anywhere.  R*ferences  iinexeelled  I’ei 
sonalile.  teetotaller.  Reliable  \\  <»rk»  r. 

Box  9270.  Editor  A  Publisher. _ 

Secretary,  efficient  office  manager.  Young 
woman,  -everal  years  |■nhlieation  exiieri 
eiiee,  iiersonnel,  promotion.  Metroiiolitai. 
area.  Box  923(1.  Editor  A  I’nldisher. 
Wanted:  Position  as  proofreader.  Colbg< 
graduate.  Experience  on  weekly  news- 
|i.i|(er.  and  as  copy  editor  .-ind  jiroof 
re;ider  for  eoinmerrial  org;inizal  ion,  Bex 

9265.  Editor  A  Publisher. _ 

Why  not  invest  in  future  of  ambitious  young 
journalist;  .Medill  '39.  Two  months  ex¬ 
perience  on  weekly.  Ki-ferenees.  Go 
anywhere.  Box  9369.  Editor  A-  Publisher 

Woman  Proofreader  26.  six  ye;irs‘  new 
|.a|ier  experience.  Will  ronsid>-r  genera: 
reporting.  Box  9272.  Editor  A  Piildisber 

Sltaationa  Wanted 

_ Madiaaical _ 

Capable  Linotype  operator— a  iiroducer  win 
knows  how.”  Sober,  steady.  !-•  !i;ib1. 
Box  9283.  Editor  A  Pnhlisher. 


Situafioni  Wonted 

General  &  AdministratiTe 


Aide  to  Publisher  or 
General  Manager 

juan  stjekh  post  as  back-stop  to 
biisj  iu*wspap$^r  »'xpculivp  or  owner. 
I  in  future  opportunity,  not 

fussy  ub«>ul  salary  or  title  -although  have 
♦  xcelU’nt  r«.*cor(i  i?i  hijrh  exeiMitive  posts. 
Now  en^rjiired. 

Wjflfly  traveled,  university  graduate. 
h\p*ri*on-*'  inrludi-s  technical  know  led  gi* 
ill!  d*  piirTnifi*nts :  iH-wspaper  n'organiza 
Tions  rfTfiMting  annual  savings  «x<’$>eding 
lOti.OOU  plus  eirculation  and  advertising 
iev»nu»’  iner«as»‘s  eon  verting  losfi»rs  into 
nioiiev makers.  Familiar  chain  and  in¬ 
dividually  nw  Tied  operations. 

R.st  r.f.rencis.  Box  9:JK:L  Kditor  & 
i'ublish<  r 


NKWSILAFKR  KXECUTIVK 
Capable  business  manager  and  editor; 
.ig»  40  married  Salary,  desires  $100.00 
w»’»kl\  Write  Rox  9329.  Editor  &  Pub- 
iOe-r 


Situations  Wanted 
Mechanical 

tTtM  ROxsTng”  ROO.M  ’FoRENrAN" 
Kiisin  years  foreiiian  Metropolitan  daily. 
Slmppfi  r.  i-ireular  experiem’e ;  eap.ible 
managing  all  iiieeltaniral  department". 
R<^  Oti^tO,  Kfilitor  k  Publisher. 
Mechanical  Superintendent  with  20  years' 

•  xperienee  who  knows  typography,  news 
paper  styling,  and  color  processing.  A 
practical  worker  in  all  braiiches.  who  has 
been  called  highly  efficient  and  creative. 
H  ighe-t  recommendations.  Rox  9378, 

Kditor  A  Publisher  _ _ _  _ 

Superintendent  or  Foreman  Composing  Room 
—Thoroughly  experienced  with  ability  to 
handle  department  a.s  Publisher  desires. 
I*erm;ine)it  po.sition  with  future  para 
iiioiiiit  Reliable  reference,  Rtix  9215. 
Ldnor  K  R)iblish»  r 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Wins  a 
Skirmish 


ONE  of  the  primary  difficulties  under 
the  new  code  of  the  National  Asso¬ 
ciation  of  Broadcasters  has  been 

solved  in  New  Eng- 
Rodio  Freedom  land,  it  appears  from 
an  NAB  announce¬ 

ment  Tlie  code  pro¬ 
vides  that  time  for 
presentation  of  con¬ 
troversial  issues  shall  not  be  sold,  ex¬ 
cept  for  political  broadcasts.  After 
the  adoption  of  the  code,  the  Yankee 
Network  declared  that  it  would  sell 
time  on  a  contmercial  basis  for  the 
broadcasts  of  Father  Charles  E 

Coughlin.  Dissenting  from  this  de¬ 
cision  was  Station  WTHT.  operated  by 
the  Hartford  Times. 

The  Times’  station  maintained  that 
the  code  should  be  supported,  and  that 
Father  Coughlin’s  program  should  re¬ 
main  on  the  air  on  a  sustaining  basis. 
It  refused  to  accept  payment  for  the 
Coughlin  program  tendered  by  the 
network.  The  Times  declares  that  this 
stand  was  influenced  by  Father 
Coughlin’s  agreement  not  to  attack 
race  or  creed  and  because  the  paper 
was  opposed  to  radio  censorship  of 
any  kind,  provided  the  station  could 
be  assured  that  no  part  of  the  pro¬ 
gram  would  be  offensive  to  its  audi¬ 
ence. 

The  network  headquarters  finally 
agreed  with  the  Times’  position.  De¬ 
cision  as  to  acceptance  of  this  program 
as  a  sustaining  feature  is  now  up  to 
individual  station  members. 

That’s  one  hurdle  in  the  evolution 
of  an  answer  to  this  perplexing  ques¬ 
tion.  It  isn’t  the  answer,  since,  in 
place  of  censorship  by  the  individual 
station  or  network,  it  substitutes  a 
preliminary  censorship  by  the  broad¬ 
casting  client  himself.  That  isn’t  a 
“voluntary”  censorship,  in  any  sense 
of  the  word.  It’s  “or  else”  regulation. 

The  NAB  and  other  radio  spokes¬ 
men  seem  to  believe  that  no  other 
course  is  open  to  them.  They  dis¬ 
agree  emphatically  with  the  criticism 


step  in  and  issue  renewable  license.s 
to  a  preferred  few.  When  the  public 
did  that,  he  argues,  and  based  its  li¬ 
censes  on  the  station’s  service  of  pub¬ 
lic  interest,  convenience,  and  neces¬ 
sity,  it  automatically  assumed  the  task 
of  regulating  what  passed  to  the  pub¬ 
lic  over  those  licensed  facilities.  Cen¬ 
sorship  is  forbidden  by  the  Communi¬ 
cations  Act,  and  has  never  been  for¬ 
mally  exercised  by  the  Federal  Com¬ 
munications  Commission,  but  it  exists 
in  latent,  passive  form  in  the  law’s 
present  wording. 

Turning  to  newspapers,  the  same 
writer  says  that  there  is  no  need  for 
similar  regulation  of  the  press,  even  if 
such  regulation  could  be  enacted  in 
the  face  of  the  First  Amendment. 
There  is  nothing  to  prevent  anyone 
from  operating  his  own  newspaper,  or 
a  thousand  newspapers,  if  he  isn’t 
satisfied  with  the  existing  printed 
media.  True  enough  in  theory.  The 
reading  public,  in  actual  fact,  deter¬ 
mines  the  number  of  newspapers  in 
any  community  by  giving  or  withhold¬ 
ing  its  patronage.  That  is  truly  dem¬ 
ocratic  censorship,  exercised  without 
vote  or  regimentation,  but  expressing 
in  a  form  that  cannot  be  misunder¬ 
stood  the  beliefs  of  the  great  amor¬ 
phous  mass. 

Radio  has  not  yet  attained  the  place 
where  a  similar  expression  can  be  ef¬ 
fective.  It  may  never  attain  it.  As  a 
purely  commercial  medium,  with  no 
direct  support  from  the  listening  pub¬ 
lic.  it  has  had  to  be  an  editorial 
eunuch.  It  has  had  to  avoid  giving 
offense,  either  to  the  government 
which  holds  the  licensing  power  of 
life  and  death,  or  to  its  advertisers, 
who  can  make  a  license  privilege  an 
empty  shell,  or  to  articulate  groups  of 
listeners,  who  can  stir  up  the  Wash¬ 
ington  forces  and  slap  destructive  boy¬ 
cotts  on  its  advertising  clients. 


the  individual  station  owner  a  strong 
line  of  retreat — “Sorry,  gentlemen.  I’d 
like  to  accommodate  you,  but  our  code 
doesn’t  permit  it.” 

Station  owners,  like  the  rest  of  us, 
favor  free  speech  in  principle  but 
cry  out  when  it  is  used  to  promote 
ends  they  regard  as  hateful.  Many  of 
them  welcomed  the  opportunity  to 
deny  the  air  to  programs  far  more  ob¬ 
jectionable  than  the  rows  between 
Father  Coughlin  and  the  professional 
spokesmen  for  Jewry  but,  despite  all 
the  “practical”  arguments  for  their 
viewpoint  we  believe  that  association 
censorship  is  a  fundamental  and 
grievous  mistake 
the  last  of  it. 


and  renounced  future  ambitions.  Bt 
had  cause  to  regret  that  positive  4t. 
laration,  for  he  could  not  “resist  t 
call”  in  1912.  His  defeat  by  Vilso- 
according  to  Thornton,  cannot  be  r.. 
tributed  to  the  third  term 
shift  of  only  250,000  strategically  Ij! 
cated  voters  from  Wilson  to  Roosevt 
would  have  given  the  latter  a  nu. 
jority  in  the  Electoral  College  Sc 
the  third  term  issue  remains  •%. 
scrutable.” 


ANOTHEIR  Washington  product  a 
“America’s  Chance  of  Peace,”  bt 
Duncan  Aikman,  freelance,  and  Blai- 
Bolles,  Wothingt' 


"American 
Chance 
For  Peace" 


Star  reporter,  pub. 
lished  by  Doubledat 
Doran,  New  Yoi 
Here  is  another  piecf 
of  objective  writci 


We  haven’t  heard  which  we  are  told,  was  accwnplishe; 

within  thr^  weeks  by  these  word- 
smiths 


Third  Term 
History 

BetweenCovers 


WE  HAD  made  a  mind  promise  not 
to  put  any  more  books  into  this 
column  for  another  week  or  two  but 
from  the  looks  of  the 
library  desk,  we’re 
going  to  weaken.  In 
truth,  we  have.  Two 
little  ones,  of  about 
50,000  words  each,  lie 
before  us — the  products  of  Washing¬ 
ton  writers,  who  seem  to  have  time 
always  for  just  one  more  task. 

Willis  Thornton,  reporter  for  NEA 
Service,  has  written  ‘"ITie  Third  Term 
Issue — Hot  Potato  of  American  Poli¬ 
tics,”  published  by  Greenberg,  New 
York.  Mr.  Thornton  doesn’t  take  any 
of  the  heat  out  of  the  potato,  but  he 
does  separate  a  few  outstanding  facts 
from  the  mass  of  folklore  and  juju 
which  have  surrounded  the  subject  for 
a  century. 

Washington,  it  seems,  quit  after  two 
terms  because  he  was  physically  tired, 
and  thoroughly  fed  up  with  politics. 
He  did  not  express  any  profound  rule 
that  the  Presidency  should  be  limited 
to  two  terms.  Jefferson  did  that,  and 
consistently  sought  a  limit  on  the 


They  think  our  chances  o! 
peace  are  at  least  good,  and  that  if  »e 
do  get  into  the  war,  we’ll  go  in  bo»- 
ing  what  the  shooting  is  about  an: 
what  we  can  and  will  do  for  ourselve 
and  our  allies. 

Secretary  Hull  is  nicknamed  “Scoop 
Hull,  managing  editor  of  the  best  suf 
of  digging  reporters  that  the  woL 
has  ever  seen.  Ever  since  Europe 
craters  began  to  smoke  early  this 
year,  the  White  House  and  the  Stas 
Department  have  been  kept  minuteA 
informed  on  every  step  that  mi^.; 
lead  to  hostilities.  Some  interestir, 
contrasts  between  1914  and  1939  an 
drawn  against  that  background.  Oir 
1914  diplomats,  it  is  stated,  did  not 
believe  in  the  imminence  of  war  un: 
it  had  actually  started,  and  they  had 
neither  the  knowledge  nor  the  tech 
nique  to  get  the  information  that  vas 
needed.  Today,  the  authors  say,  ou: 
mainline  posts  are  manned  by  n 
perts  and  the  results  to  date  in  1S39 
have  confirmed  their  reports 

The  book  was  written  before  the 
passage  of  the  1939  Neutrality  Act 
but  it  presents  an  able  analysis  of  the 
bill  and  the  possibilities  of  action  ®- 


So  long  as  that  condition  prevails,  tenure  of  office,  based  on  his  fear  that  der  it  toward  “managed  neutrality' 


radio’s  spokesmen  may  be  correct  in 
arguing  that  the  First  Amendment, 


of  David  Lawrence,  which  was  quoted  '  guaranteeing  free  speech,  does  not 


in  an  E.  &  P.  editorial  last  week.  They 
say  that  we  and  Mr.  Lawrence  both 
misunderstand  the  nature  of  radio 
when  we  resist  regulation  of  the  air  to 
permit  broadcasting  of  only  such  con¬ 
troversial  matters,  and  only  in  such 
form,  as  the  association  of  broadcast¬ 
ers  approves. 

In  none  of  the  published  discussions 
have  we  seen  any  comment  upon  Mr. 
Lawrence’s  argument  that  the  use  of 
station  facilities  should  be  left  to  the 
judgment  of  individual  station  man¬ 
agement  and  not  to  the  government  of 
an  association  code,  but  what  hap¬ 
pened  in  New  England  seems  to  point 
exactly  in  that  direction.  The  code  is 
being  obeyed,  but  only  because  its 
principles  were  upheld  by  a  single 
station,  which,  for  the  sake  of  freedom 
from  censorship,  accepts  a  controver¬ 
sial  program  self-censored  to  conform 
to  another  code  provisioni 


Free  Speech 
Cannot 
Be  Limited 


ONE  writer  [Edward  V.  Heffron,  The 
Covimo^iweal,  Feb.  4, 1939]  draws  an 
analogy  between  radio  broadcasting 
and  the  operation  of 
street  railways.  Free¬ 
dom  is  theoretically 
as  inherent  for  one  as 
for  the  other,  he 
points  out.  Never¬ 
theless,  because  there  wasn’t  enough 
street  space  to  permit  everybody  to 
operate  his  own  street  cars,  the  public 
decreed  a  regulated  monopoly.  There 
aren’t  enough  air  waves  to  give  every¬ 
body  who  wants  a  station  the  right  to 
operate  one.  so  again  the  public  has  to 


apply  to  broadcasting,  because  broad 
casting  did  not  exist  when  the  Amend¬ 
ment  was  adopted.  They  may  be  cor¬ 
rect.  but  we  can’t  agree  with  them 
now.  Free  speech  is  free  speech,  from 
the  top  of  a  soap-box  or  from  a 
chrome-plated  mike  in  a  New  York 
studio.  If  one  can  be  muzzled,  so  can 
the  other.  And  when  free  speech  is 
muzzled  by  the  wholly  benevolent  ac¬ 
tion  of  people  who  want  to  avoid  irri¬ 
tation  and  annoyance  to  their  gov¬ 
ernmental  bosses  and  to  their  cus¬ 
tomers  what  becomes  of  the  rest  of 
the  First  Amendment? 

That’s  no  academic  question.  With 
more  than  200  stations  now  owned  or 
ojierated  in  connection  with  daily 
newspapers,  many  of  them  members 
of  the  NAB  and  theoretically  subject 
to  the  code,  can  the  press  and  the  radio 
be  any  longer  considered  as  cats  of 
different  breeds?  If  the  NAB  code 
creaks  and  groans  under  the  strain  of 
practical  operation,  as  in  New  Eng¬ 
land  already,  will  it  not  as  Mr.  Law¬ 
rence  fears,  provide  an  opening  for 
official  government  regulation  and  .a 
code  with  genuine  teeth?  And  will  a 
government  which  assumes  radio  reg¬ 
ulation  in  response  to  a  “popular  de¬ 
mand.”  be  able  long  to  keep  its  hands 
off  a  press  which  combines  in  the  same 
counting  room  the  operation  of  a  reg¬ 
ulated  radio  station  and  of  an  unregu¬ 
lated  newspaper? 

The  code  is  well-intentioned.  It 
was  aimed  to  stop  the  abuse  of  the 
public’s  air  by  people  like  Father 
Coughlin  and  his  opponents  by  giving 


monarchy  might  develop  if  there 
was  no  definite  limit.  He  left  behind, 
according  to  Mr.  Thornton,  “scattered 
through  the  mighty  writings  which  are 
a  veritable  Bible  of  free  democracy, 
the  most  powerful  armory  of  philos¬ 
ophical  argument  existing  against  a 
T^ird  Term.” 


It  explodes  the  theory  that  the  in¬ 
ternational  bankers  hauled  us  heafl- 
over-tail  into  the  last  war,  and  c  e 
what  reads  like  an  uncolored  back¬ 
ground  of  1915  to  justify  the  exp 
sion.  The  1937  Neutrality  Act  let  "• 
country  and  the  world  know  that  *= 

T  1  i.-  ,  .  .  were  not  going  in  for  another  mur. 

Jackson,  his  philosophical  heir,  con-  ^ions  spree  and  the  1939  war  broke  " 
sistently  advocated  a  single  teiro  with-  ^earcely  a  flurr>-  •: 

out  re-election-but  he  accepted  a  ^he  money,  commodity,  or  secun:ie 
second  nommation  without  question,  n^^rkets.  The  Treasury  control  med 

f  anism,  the  authors  say.  functioned-^ 

abdicated  ar^  named  his  suc^ssor.  rf^ctly  that  it  did  not  have  to  tx 

Grant  stepped  aside  after  two  terms,  >. 

in  the  face  of  considerable  opposition  „  '  .  ,  .  a- 

to  his  nomination  for  a  third,  and  de-  Other  rontrol  mechanisms  . 
dared  that  he  would  not  accept  such  6®'^®  gathered  a  vast  vo  um  , 
a  renomination,  if  tendered,  “unless  it  fonuation  on  how  the  n^  •  - 
should  come  under  such  circumstances  ®uect  our  economy.  ey 
as  to  make  it  an  imperative  duty — cir-  be  use 

cumstances  not  likely  to  occur.”  His  of  1915-1917; 

bid  for  a  nomination  after  four  years  J”  *  _j.  -{ th- 

out  of  office  found  him  leading  for  35  precedence  over  em 

ballots  in  the  convention,  but  always  belligerents, 
at  least  65  short  of  the  number  needed  We  are  a  different  nation,  it  is 
for  nomination.  “Caesarism”  was  the  dent  from  this  book,  than 
issue,  but  it  never  reached  the  polls.  years  ago.  We  have 
A  seldom  cited  circumstance  con-  fighting  and  financing  a  war, 
cerning  Grover  Cleveland  is  men-  facturing  for  war  needs,  m 
tioned  several  times  in  the  book,  (which,  the  authors  believe 
Cleveland  was  actually  nominated  ically,  won’t  have  another  P  ^  ^ . 
three  times  in  succession,  elected  broke  the  plains”  jamboree), 
twice,  though  three  times  he  received  have  a  large  body  of  jg  le 

a  plurality  of  the  popular  vote.  He  tary  training.  "" 

was  also  a  theoretical  one-termer. 

The  third-term  issue  was  raised 
acutely  in  1912  by  Tlieodore  Roose¬ 
velt’s  Progressive  nomination.  Roose¬ 
velt  had  publicly  stated,  after  his  elec¬ 
tion  in  1904,  that  he  considered  his 
service  of  three  and  one-half  years  as 
McKinley’s  successor  his  ’‘first  terna.’’ 


We  aren’t  going 

LOi-jf  MOAiuiig.  ait***’  o  g  to  a: 

the  pressure  of  loans  force  ^  ^ 

unwanted  war,  and  we  are  8® 
scan  skeptically  all  foreipi  ,^tter 
ganda.  The  book  is  racily 
and  it  supplies  plenty  of  amm 
for  those  who  believe  that  wa 
a  vast  increase  in  the  powers  o 
ington  over  all  activities. 


Announcin 


. . .  a  standard.  FULL-SPEED  i^ldne 
CONVERTIBLE  from  one^el  J 
another— carrying  standi^,  ilQ^ 
CHANGEABLE  magazinttii^  thfr|i^ 
MertyiK-m'IWINSlAT 
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How  would  YOU  like  a  machine  that... 


...can  be  installed  as  a  non-mixer  and 
later  converted  into  a  mixer  —  or  can  be 
installed  as  a  mixer  and  later  converted 
into  a  non-mixer  —  either  conversion  right 
in  your  own  composing  room,  quickly,  and 
at  reasonable  cost; 

. . .  shifts  AUTOMATICALLY  from  one  mag¬ 
azine  position  to  another; 

...carries  standard,  INTERCHANGEABLE 
90-channel  and  72-channel  magazines; 
...changes  its  mixer  font-selector  AUTO¬ 
MATICALLY —  or  its  non-mixer  font  distin- 
guisher  —  without  any  effort  or  attention 
whatever  on  the  part  of  the  operator; 


. . .  offers  all  the  advantages  of  a  combina¬ 
tion  Text-Display  machine,  either  mixer  or 
non-mixer,  with  any  required  combination 
of  standard,  interchangeable  magazines 
—  plus  new  profit-earning  features  not  ob¬ 
tainable  on  any  other  machine. 

Such  a  machine  is  now  obtainable  in  the 
new  UNIVERSAL  INTERTYPE  — a  convert¬ 
ible  machine^  mixer  or  non-mixer,  quickly 
adaptable  to  the  changing  requirements 
of  today  and  tomorrow. 

Write  for  printed  matter  describing  this 
new  machine.  Please  address  the  Intertype 
Corporation,  360  Furman  Street,  Brooklyn 


Equipment  Review  of  Editor  &  Publisher,  November  11,  1939 


A  J#  propounded  an  idea  for  a  series 

bSltCr  r rinlCCl  AQS  tniPlIdSIZCO  promotion  ads  to  be  printed  in 

■  three  colors  and  black. 

Ml  Following  that,  suitable  equipment 

At  Southern  California  Meeting 

\.y  r  ly  II  I  r^i  I  \A/  A  A  r  i  i  first  Color  ad  in  Los  Angeles  was  pub- 

W.  5.  Kellogg  and  Clark  Waite  Are  Among  Speakers — Los  Ushed  for  Bullock’s.  That  was  the 

Angeles  Examiner  Executive  Urges  Increased  Use  of  Color  ®^rt  of  a  senes  of  institutional  fashion 
^  ^  ads  for  that  store  which  created  wide 

WITH  A  WIDE  scale  of  topics  opened  ness  office  men.  should  play  an  im-  attention  and  pav^  the  w^  for  sub - 
for  discussion  before  the  Southern  portant  part  in  preserving  the  status  ^o^iuen  ^me  o  oo  or  y  o  er  a  ver- 
California  Mechanical  Conference,  of  the  free  press  by  joining  in  a  pro-  tisers.  The  growth  has  been  steady, 
which  was  held  in  Los  Angeles  in  late  gram  of  public  relations  to  help  ward  .  uring  e  ^  ^  ’ 

October,  major  interest  early  centered  off  attacks  on  newspapers.  1.  1939,  the  Examiner 

on  improvement  of  U.e  prtat^  prod-  . . .  f„ 

u-  u  rkoalrorc  ro  traced  the  birth  of  the  phrase,  papers  to  carry  three  or  four  color  ads 

deal,  a  theme  to  which  speakers  re-  Estate,”  to  Edmund  Ldi  day. 

u  Burke’s  historic  speech  in  Parliament,  Use  of  color  at  first  was  hemmed  in 


Brief  History  of  Newspapers 


published  339  color  ads,  he  declared. 
In  the  near  future  he  expects  news- 


uci  wim  wnicn  me  mecnanicai  men 

deal,  a  theme  to  which  speakers  re-  Estate,”  to  Edmund  Ldi  day. 

K  aa  Burke’s  historic  Speech  in  Parliament,  Use  of  color  at  first  was  hemmed  in 

e  KoViit^  niir  n<Mi7Qr>ar«>rc  briefly  Outlined  the  development  of  by  all  sorts  of  restrictions  concerning 

can  do  is  to  get  behind  our  new  p^  newspapers  throughout  the  world,  and  size  and  kind  of  cuts  that  could  be 

and  turn  out  better  adyert^^^^^^^  brought  his  picture  up  to  date  with  used.  Today,  he  said,  mechanical 

mie  ’m^cJncT^nTTi  frtr<xfnan  Hp-  rccounting  the  birth  of  the  fourth  progress  has  reached  the  point  where 

xprcss  ^  P  av  m  California  with  the  establish-  his  newspaper  uses  process  plates  used 

pre^itd  Lt  only  by  members  of  the  Californian  in  Monterey  in  the  finer  magazines,  and  maintains 

conference,  but  by  outside  speakers 
representing  publishers  and  advertis¬ 
ing  managers. 

Co-operation  Asked 
Methods  of  achieving  this  improve¬ 
ment  were  suggested  ranging  all  the 
way  from  improvement  of  individual 
mechanical  department  operations  to 
securing  the  cooperation  of  everyone 
who  has  any  interest  in  the  printed 
copy  anywhere  along  the  line,  from 
original  conception  to  final  appearance 
in  the  paper.  Particularly,  the  prob¬ 
lems  of  the  printers  were  deemed  im¬ 
portant  enough  to  merit  an  educational 
campaign  among  advertisers  and  copy 
writers  to  help  them  obtain  the  results 
they  expect  and  for  which  they  pay. 

The  conference  instructed  President 
Art  Stanley,  mechanical  superinten¬ 
dent  of  the  Los  Angeles  Daily  and 
Evening  News,  to  appoint  a  committee 
to  seek  some  rneans  of  obtaining  this  OfRcers  of  the  fourth  semi-annual  Southern  California  Mechanical  Conference  in  ses- 
closer  cooperation.  sion  Oct.  21-22  in  Los  Angeles.  Left  to  right,  Jim  Hammond,  Long  Beach  Press-Telegram 

Growing  steadily  in  size,  the  fourth  mechanical  superintendent,  vice-president;  Art  Stanley,  Los  Angeles  Daily  and  Evening 
semi-annual  conference  attracted  200  News  mechanical  superintendent,  president;  Charles  Medland,  Pasadena  Star-News 
registrations  to  the  Hotel  Alexandria,  mechanical  superintendent,  secretary-treasurer;  and  Fred  Moyer,  Los  Angeles  Daily 
where  the  two-day  sessions  were  held.  and  Evening  News,  program  chairman. 

A.e  the  meeting  drew  to  a  close,  mem¬ 
bers  decided  that  in  the  future  con-  nearly  100  years  ago.  Today,  he  said,  perfect  register  at  speeds  up  to  40,000 

ferences  will  be  held  annually  in  the  there  are  138  dailies  in  the  state,  of  and  50,000  an  hour, 

spring,  rather  than  twice  a  year  as  in  which  34  are  morning  papers.  “Every  newspaper  should  give  a  lot 

the  past.  The  1940  meeting  will  be  Standards  of  living  are  improved  by  of  thought  to  installing  equipment  to 
held  in  Los  Angeles,  the  exact  date  increased  production,  not  by  increased  take  care  of  the  demands  for  color,” 
and  location  to  be  determined  later  by  wages,  Mr.  Waite  declared,  warning  he  said,  including  suburban  papers  as 
the  executive  committee.  Stanley  was  conference  that  more  production  well  as  metropolitan  papers  in  his  re¬ 
given  a  generous  vote  of  approval  for  is  the  only  thing  that  will  prevent  the  mark.  He  advised  mechanical  super- 

his  work  as  head  of  the  organization  spread  of  imemployment.  intendents  to  make  a  sincere  effort  to 

during  the  last  six  months  as  the  con-  There  is  nothing  very  wrong  with  help  agencies  and  advertisers  who 
ference  refused  to  permit  him  to  pass  the  Wagner  Act,  he  declared,  but  want  to  use  color  in  obtaining  the  re- 
along  the  duties  of  the  office  at  mid-  asked,  what  can  the  Wagner  Act  give  suits  they  desire. 

term  time  by  voting  down  his  tendered  typogra^ers  that  Aey  don’t  already  Discussion  of  a  roundtable  question 
resignation.  observed  that  all  the  facts  what  efforts  newspapers  are  mak- 

A  plea  to  American  publishers  as  a  should  be  pre^nted  m  setting  wage  jng  to  improve  the  quality  of  mats 
whole  to  organize  and  back  a  research  scales,  and  added  that  the  average  anj  other  material  submitted  for  pub- 
department  to  investigate  and  develop  workman  presented  with  all  the  facts  Jication  drew  a  report  from  L.  L. 
new  mechanical  ideas  applicable  to  all  is  apt  to  be  fair,  as  is  the  average  em-  McFall,  San  Bernardino  Sun-Telegram 
branches  of  newspaper  production  was  ployer.  past-president  of  the  conference, 

voiced  by  Lou  Richardson,  production  Mechanical  improvements  in  other  on  the  results  of  efforts  made  in  this 
superintendent  of  the  Los  Angeles  fields  will  have  a  growing  influence  direction  following  the  spring  meet- 
Herald  and  Express.  Such  tmited  ef-  on  employment  for  printers,  he  pointed  ing.  One  large  Southern  California 
fort  on  the  part  of  automotive  manu-  out.  Radio  and  television  will  offer  advertiser  whose  mats  had  been 
facturers  has  been  responsible  for  the  increased  competition,  without  pro-  notoriously  poor,  sometimes  too  shal- 
definite  progress  in  that  industry,  he  viding  jobs  for  typesetters.  Another  low  to  reproduce,  was  contacted  with 
said,  and  added  that  progress  would  development  which  may  eventually  the  result  that  since  that  time  his  mats 
be  faster  in  the  publishing  business  if  have  some  effect  is  a  new  film  de-  have  been  almost  perfect 
publishers  would  take  the  initiative  in  veloped  by  Eastman,  which  becomes  Edwards  declared  that  the  best  re- 


Ais  ^  of  research,  rather  than  leav-  a  matrix  when  heat  is  applied  he  said.  ^^Its  can  be  made  by  going  to  the 
mg  Ae  matter  of  mechanii^  improve-  Only  slight  changes  on  present  presses  advertiser  direct.  The  advertiser  usu- 


ment  to  individual  and  scattered  would  be  required  to  permit  them  to 


initiative. 

Two  Publishers  Speak 

Two  publishers,  W.  S.  Kellogg,  of 


print  by  lithography,  he  declared. 

Importance  of  Color  Stressed 


ally  is  paying  a  price  for  mats  that 
entitles  him  to  first-class  work,  and  if 
he  discovers  he  isn’t  getting  it,  he  will 


Growing  importance  of  color,  which  take  the  proper  steps  to  correct  the 


the  Glendale  (Cal.)  News-Press,  pres-  he  characterized  as  being  still  in  its  situation. 

ident  of  California  Newspaper  Pub-  infancy,  was  stressed  by  Vem  Ed-  Cecil  Welch,  assistant  production 
lishers’  Association,  and  Clark  F.  wards,  mechanical  superintendent  of  manager,  Los  Angeles  Times,  said  that 
Waite,  president  of  Southern  Cali-  the  Los  Angeles  Examiner.  He  traced  effective  work  can  be  done  in  improv- 
fomia  Associated  Newspapers,  were  the  history  of  the  Examiner’s  color  ing  the  quality  of  outside  mats  by 
the  principal  outside  spe^ers.  Mr.  work,  credited  with  being  among  the  checking  them  as  soon  as  they  come 
Kellogg  told  the  delegates  that  they,  finest  in  the  coimtry,  from  a  day  seven  into  the  plant,  and  advising  the  adver- 
no  less  than  the  editorial  and  busi-  years  ago  when  his  advertising  man-  tiser  at  once  when  they  are  not  up  to 


standard.  In  this  way  the  mechanica! 
department  can  frequently  forestall  a 
demand  on  the  part  of  the  advertiser 
for  a  re-run  on  the  grounds  of  poor 
printing. 

Reduction  of  waste  in  the  pressroar, 
was  another  roundtable  topic  vdiicr. 
came  in  for  thorough  discussion.  Re- 
winding  cores  and  slitting  off  damaged 
edges  were  among  the  solutions  of¬ 
fered,  and  immediate  inspection  of  ali 
rolls  of  newsprint  as  they  are  de¬ 
livered,  with  an  immediate  claim  for 
any  damage  done,  was  advanced  as  a 
profitable  step  for  any  paper,  large  or 
small.  The  education  of  every  man 
who  handles  paper,  from  the  steam¬ 
ship  to  the  pressroom,  on  the  point 
of  what  damage  to  paper  rolls  actually 
costs,  is  effective,  Welch  stated.  McFail 
has  a  system  whereby  the  truckman 
who  imloads  the  paper  from  the  car¬ 
rier  makes  an  inspection  on  the  spot 
and  arrives  at  an  immediate  agree¬ 
ment  as  to  the  amount  of  damage  that 
has  been  done.  With  the  larger  papers, 
however,  a  large  percentage  of  the 
waste  is  unavoidable.  Richardson  de¬ 
clared,  amounting  to  from  25  to  40 
papers  for  each  press  between  changes 
of  editions,  he  estimated.  With  papers 
running  five  or  six  editions  a  day,  this 
waste  adds  up  to  a  sizable  amount. 

Should  Educate  Ad  Writers 
Closer  relationship  between  the  dis¬ 
play  department  staff  and  the  compos¬ 
ing  room  should  lead  to  more  satis¬ 
factory  handling  of  advertisements, 
Neil  S.  Hellis,  local  display  manager 
of  the  Los  Angeles  Herald  and 
press,  told  the  composing  room  and 
ad  foremen’s  departmental.  Frequently 
the  contact  man  for  the  account  has 
no  idea  of  how  an  advertisement  is 
composed,  he  said,  and  much  of  the 
blame  for  dissatisfaction  on  the  part 
of  the  advertiser  can  be  traced  to  thL' 
source.  The  advertiser  has  an  idea 
in  his  mind  how  he  wants  an  ad  to 
look,  and  if  it  doesn’t  come  out  in  the 
paper  that  way,  he  registers  a  kick 
If  neither  he  nor  his  copy  writer  know 
much  about  setting  type,  the  trouble 
may  lie  with  them. 

But  frequently,  Hellis  pointed  out. 
an  advertiser  knows  what  he’s  doing, 
and  if  the  copy  doesn’t  come  out  right 
he  may  have  a  justifiable  kick  in 
complaining  that  the  composing  room 
took  the  quickest  way  out  and  did  a 
slipshod  job  on  the  composition.  Hellis 
urged  compositors  to  take  a  little  more 
time  in  setting  ads  turned  in  by  some¬ 
one  who  obviously  knows  what  hes 
doing,  stating  this  procedure  should 
save  sending  proofs  back  three  or  four 
times  to  be  torn  apart. 

Education  of  agencies  outside  Ae 
newspaper  plant  itself  also  was  ad¬ 
vance  in  the  engravers’  departmental 
as  a  solution  to  many  of  the  factors 
leading  to  bad  cuts.  Many  artists  are 
turning  out  work  for  newspaper  re¬ 
production  without  having  a  working 
idea  of  newspaper  requirements. 

One  of  the  most  annoying 
ing  ills  is  the  hard  edge 
when  half-tone  cuts  are  stereotyi^- 
it  was  stated.  A  practical  ^rwwer. 
A1  Fishburn,  Los  Angeles 
Shopping  News  mechanical  chief,  to 
the  engravers,  is  to  bevel  the  Mge  o 
the  cut  on  the  under  side.  In  hm  pl^ 
he  does  this  at  present  with  a  file,  bu 
is  about  to  install  a  grinder 
guide  to  give  a  uniform  bevel.  T 
procedure  permits  the  cut  to  gi 
slightly  at  the  edges  when  under  pr® 
sure,  resulting  in  the  proper  repr 
duction  of  the  cut. 

Officers  of  the  conference, 
continue  for  the  next  six  months  alo 
with  Mr.  Stanley,  are  J.  M-  Hammo 
Long  Beach  Press-Telegram,  y* 
president,  and  Charles  P.  j 

Pasadena  Star-News,  secretary 
treasurer. 
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Model  Photo  Plant  Began  in  Attic 

One-Man  Department  of  Detroit  News  in  1901  Now  One  of 
Most  Modern — Call  System,  40-Inch  Lens  Latest  Improvements 


WITH  THE  recent  acquisition  of  a  t 
lO-inch  photographic  lens — one  of  t 
•he  four  or  five  in  the  country— and  1 
the  installation  t 
of  a  department  t 
radio  communi-  s 
cation  set,  the 
Detroit  News 
photographic  de-  j 
partment  now  j 
becomes  one  of  j 
the  most  up-to-  ^ 
date  photo- 
graphic  plants  in  ’ 
the  country.  ^ 

Starting  in  1901  j 
with  one  photog-  , 
Wllllim  A.  Kuenzel  rapher,  William 
A.  Kuenzel,  who 
*orked  in  a  dark  room  in  an  attic — 

4  ft.  wide,  7  ft.  long  and  6V2  feet  high 
-the  department  has  grown  in  38 
years  to  a  plant  that  employs  22  pho- 
ographers,  has  31  rooms,  16  dark 
rooms  (each  9'/2  x  11  ft.)  a  camera 
tpairshop.  Wide  World  Wired-photos 
iod  aerial  photo  sub-departments,  two 
•tudios,  a  reference  room  that  holds 
nore  than  100,000  negatives,  and 
amera  equipment  valued  at  around 
i20.000. 

II  Rooms  in  Department 

The  lone  photographer  of  1901, 
Kuenzel.  is  head  of  the  department. 
Besides  being  dean  of  newspaper  pho- 
ographers  in  Detroit,  he  is  believed 
'0  be  one  of  the  oldest  new.spaper 
photographers  in  point  of  service  in 
'he  country. 

Laid  out  on  the  top  floor  of  the 
present  Detroit  News  office  building, 
he  department  begins  with  a  recep- 
■ion  room  in  which  all  business  is 
randled.  The  room.  16  feet  square, 
features  the  new  radio  equipment.  On 
a  square  black  glass  and  wood  box 
'reside  the  reception  desk  are  the 
"■ames  of  all  members  of  the  depart- 
Ttent.  Beside  each  name  is  a  little 
*gbt  (red  for  the  outside  men;  orange 
!or  the  inside  men).  When  the  light 
flows  beside  the  name,  that  is  a  sign 
•he  man  is  in  the  department.  At- 
ached  to  this  is  a  radio  speaker- 
flicrophone  through  which  the  man  at 
he  reception  desk  can  call  any  man 
n  any  of  the  31  rooms  in  the  depart- 
^snt.  His  voice  is  carried  into  all 
he  rooms  and  the  object  of  his  mes- 
'^ge  need  not  move  from  where  he 
■nay  be  at  the  moment  to  hear  the 
^e^ge.  If,  however,  he  wishes  to 
^Ply,  he  presses  a  small  button  un- 
emeath  his  receiver  which  immedi- 
connects  him  with  the  reception 
esK.  Tlius  there  is  constant  com- 
unication  between  all  members  of 
"e  department. 

the  reception  room  is 
*  filing  and  reference  room  where 
”  whole  time  filing  and 

iaf  negatives  in  spe- 

Off  the  reception  room  on  the  other 
Studio  A.  22  ft.  X  34  ft., 

specially  designed 
J.  °'^®rhead  cameras,  one  8  x  10 
®®n'iera  and  one  11  x  14  studio 

ICari  ^Quipped  with  Cooke, 

!ion  lenses.  In  addi- 

props  used  in  art  work, 

“"d  food 

socio*.  ’  posed  portraits  and 

y  pictures.  This  studio  leads 


By  FRANK  P.  GILL 

through  a  property  and  dressing  room 
to  Studio  B,  equally  large  and  simi¬ 
larly  outfitted.  There  are  four  re¬ 
versible  backdrops  sliding  on  tracks 
through  the  property  room  to  either 
studio. 

18  Can  Print  at  Once 

Opposite  Studio  B  is  the  staff  locker 
room — 18  ft.  x  24  ft.— with  lockers 
for  each  member  of  the  department. 
Beyond  the  lockers  is  the  bathroom, 
toilet  and  shower.  In  the  locker  room 
also  are  a  desk  and  typewriter,  .so 
that  each  man  can  identify  his  nega¬ 
tives  for  filing  in  the  reference  de¬ 
partment.  There  is  also  a  radio  for 
men  not  busy  on  assignments. 

A  narrow  passage  leads  into  the 
main  drying  room  which  is  fitted  with 
an  engraver’s  copying  camera,  2  Pako 
doubleduty  driers  which  have  been 
reconstructed  and  have  thermostatic 
heat  control.  In  this  room  all  prints 


are  dried  and  stamped  with  the  pho¬ 
tographers  name  and  the  time.  There 
is  also  a  negative  drying  cabinet  in 
this  room. 

Lining  the  far  wall  of  this  room  and 
stretching  down  the  continuation  of 
the  corridor  are  the  dark  rooms,  with 
sliding  doors  and  complete  equipment 
including  an  enlarging  cabinet  in  each 
room.  In  ten  of  the  rooms — there 
are  18  all  told — there  are  contact 
printers.  Thus  18  men  can  work  at 
one  time  on  pictures  if  necessary. 
There  is  a  radio  in  each  workroom  so 
that  inside  men  can  listen  to  foot¬ 
ball  and  baseball  games,  noting  the 
most  important  plays  which  helps 
them  to  decide  which  pictures  to 
print  first. 

At  the  end  of  the  corridor,  which 
is  L-shaped.  is  the  camera  repair 
shop,  in  which  Joseph  Mayewski,  a 
camera  expert,  keeps  all  the  depart- 


Carl  L.  Wienke  at 
Detroit  News  photo 
department  dispatch¬ 
er's  desk  equipped 
with  communications 
system  enabling  con¬ 
versations  with  men 
at  work  in  dark  rooms. 
Lights  show  on  panel 
beside  names  of  pho¬ 
tographers  on  duty. 


Camera  repair  shop 
in  which  Joseph  Ma¬ 
yewski  (shown),  De¬ 
troit  News  camera 
expert,  keeps  all  the 
photo  department's 
equipment  in  first- 
class  condition.  Ma¬ 
yewski  also  builds 
"Big  Berthas"  and 
Inspects  equipment 
regularly. 


Detroit  News  work 
room  showing  copy¬ 
ing  camera,  nega¬ 
tive  drying  oven  and 
print  drying  machine. 
In  the  center,  at  tele¬ 
phone.  Is  Thai  Bugert, 
photographer.  The 
other  men  in  the 
picture  are  Inside 
workers. 


merit’s  equipment  in  first-class  con¬ 
dition.  He  has  built  all  the  flash 
synchronizers  used  and  the  front  and 
back  camera  shutters.  He  also  in¬ 
spects  enlargers  and  other  equipment 
regularly  and  builds  the  “Big  Berthas’’ 
and  “Little  Berthas”  for  the  staff  as 
well.  The  shop  is  completely  equipped. 
The  rest  of  the  L-shaped  corridor  is 
made  up  of  darkrooms. 

When  possible  each  photographer 
does  his  own  printing,  but  there  is  a 
staff  of  inside  men  ready  to  work 
when  the  photographers  are  busy  on 
assignments. 

Equipped  for  Aerial  Photos 

The  Wide  World  Wired-photo  room 
is  equipped  with  a  receiving  set  and 
a  special  dark  room  for  developing. 
The  aerial  photo  room  contains  an 
8  X  10  projector,  a  printer,  a  Fair- 
child  contact  printer,  two  dryers,  one 
Pako,  one  Eastman,  used  for  drying 
either  glossy  or  double  weight  paper 
photographs  as  required. 

Until  recently  the  Detroit  News 
possessed  a  special  mobile  truck  fitted 
with  a  dark  room  and  developing 
room  and  refrigeration  for  pictures 
taken  on  special  occasions  anywhere 
in  the  city  or  suburbs.  This  truck 
was  discarded  when  it  was  found  that 
the  employment  of  the  truck  did  not 
save  any  time  and  there  was  always 
the  hazard  of  incomplete  development. 
The  truck  has  since  been  turned  over 
to  WWJ,  the  News  radio  station. 
There  are  three  automobiles  a.ssigned 
to  the  department  and  two  other  edi¬ 
torial  chauffeur-driven  cars  are  also 
for  photographic  use. 

The  paper  still  has  its  Lockheed 
“Early  Bird”  plane,  which  is  used 
for  special  aerial  pictures. 

The  expense  and  care  lavished  on 
this  model  photographic  department 
has  materially  aided  in  the  improve¬ 
ment  of  the  type  of  picture  produced 
and  printed  by  the  News,  thinks  Mr. 
Kuenzel. 

“I  believe  that  all  the  work  we 
have  done  here,”  he  said,  “has  im- 
doubtedly  helped  us  to  make  better 
pictures.  Our  work  here  is  .some¬ 
what  different  from  that  done  in  most 
photographic  departments.  We  do 
more  varied  work.  Our  8  x  10  over¬ 
head  cameras  in  the  studios  are  used 
for  all  types  of  work  for  other  de¬ 
partments  of  the  paper.  Since  the 
paper  publishes  9  or  10  editions  a 
day,  and  since  very  often  editors 
change  cuts  for  each  edition,  we  have 
a  great  deal  of  work  to  do  here.  There 
are  67  cameras  of  all  makes  in  the 
department. 

Kuenzel  an  Active  Photog 

“Each  man  does  his  own  develop¬ 
ing  and  printing.  Besides  the  regu¬ 
lar  news  pictures,  we  do  a  great  deal 
of  copying  for  the  art  department — 
maybe  50  or  60  pictures  a  day — in¬ 
cluding  lighter  prints,  sepia  prints, 
making  pictures  to  size  for  paste  lay¬ 
outs  and  lightening  faces  in  special 
pictures.” 

Mr.  Kuenzel  is  still  working  pho¬ 
tographer.  He  specializes  in  football, 
baseball  and  other  sports  pictures  and 
also  does  studio  and  feature  shots, 
.^s  he  puts  it  himself,  “I  like  it  too 
well  to  give  it  up.” 

Mr.  Kuenzel,  who  was  born  in  De- 

(Coyitiniied  on  inside  iinrk  cover) 
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Lincoln  (III.)  Courier's  New  Plant 
Called  a  Model  for  Small  Dailies 


The  news  room  has  light  oak  wall  are  all  in  cabinets  with  dust-pr  ^ 
paneling,  and  is  conveniently  arranged  doors.  ^ 

with  two  green-topped  steel  center  The  Courier’s  big  Duplex  pi^ 
tables  forming  one  big  copy  desk,  with  stands  over  a  concrete  press  pit  in 
individual  desks  and  typewriter  stands  commodious  press  room  that  ah 
on  the  sides.  The  Associated  Press  houses  the  stereotyping  unit  and  maii 
teletype  machines  are  reached  through  room.  The  former  is  enclosed  wh 
the  windows  at  the  east  end  of  the  copper  screen, 
room,  and  the  copy  hooks  in  the  com-  Press  Room  Conveniences 

posing  room  through  windows  in  the  .  n 

^uth  wall.  f,.?  K  ^  I  k  ,1  ‘f  **  ® 

The  big  composing  room  and  job  oxes.  y  eet  m  dimer- 

department  are  attractive  in  white  '  a  j  r .. 

TK,.  .  ^loiig  One  Side  of  the  press  room  are 


Designed  Under  Personal  Direction  of  Mrs.  Allyne  Nugent, 

Publisher — 48-Page  New  Building  Edition  Issued  Oct.  1 8 

THE  Lincoln  (Ill.)  Ei'ening  Courier's  advertising  and  news  rooms,  which 
new,  modern  building,  considered  are  ranged  along  the  north  side  of  the 
to  be  one  of  the  finest  small  news-  building  and  are  reached  by  a  hall¬ 
way  between  the  offices  and  the  com- 
posing  rooms. 

Looking  down  the  hallway  one  sees 
jutting  signs,  swinging  from  orna- 
I  mental  iron  brackets,  designating  the 

departments.  Individual  names  arc 

W  3)  ^  lettered  on  all  doors.  _  _  a.,c  ^.hv  uc 

js  The  first  of  these  offices  is  that  of  and  over  the  working  tables  where  g£ 

wjP^"  /  ^  John  L.  Nugent,  associate  publisher,  there  are  no  moving  parts  are  fluores-  papers  ai 
^  Its  walls  are  of  wood  paneling  in  wal-  cent  daylight  electrical  fixtures,  giving  window. 

nut.  The  color  scheme  is  brown  and  a  blue  white  light.  Qj^  £^g  ^g^ 

The  battery  of  Linotypes  placed  on  are  located  t 
Paneled  Oak  Walls  an  angle,  are  adjacent  to  the  makeup  pgrtment,  re< 

The  walls  of  the  advertising  office  turtles.  Monotype  ma 

Mrs.  Allyne  Nugent  John  L.  Nugent  are  paneled  in  dark  oak.  The  counter  In  the  job  department,  with  its  cabinets.  A  n 

over  the  cabinets  ranged  beneath  the  niany  sized  presses  for  commercial  three  tie 

paper  plants  in  the  state,  was  recently  windows  is  covered  with  green  lino-  printing,  and  other  machinery,  are  £gj,  housing 
opened  for  public  inspection.  A  48-  leum,  harmonizing  with  the  tops  of  fourteen  cabinets  for  the  cut  morgue  papgj.  £oj. 
page  New  Building  edition  was  issued  the  steel  desks.  In  the  center  of  the  and  national  advertising  mats.  provided. 

Oct.  18.  room  is  a  steel  filing  cabinet  for  ad  The  job  stock  room,  of  great  size,  .pj^g  phojo-i 

From  the  entrance,  with  its  crest  mats  and  illustration  books.  Along  finds  42  built-in  cabinets  ranged  on  ^  completely 

and  motto,  “Decrevimus” — “We  have  the  south  wall  are  ranged  various  two  sides,  and  glass  cases  and  furni-  engra 

declared” — on  through  the  various  green  cabinets  for  mats.  ture  cabinets  on  the  other  sides,  en-  j^j^g  j^^gg^  g 

departments,  the  building  represents  The  society  editor’s  office  is  in  wood  abling  all  paper  stock  to  be  kept  under  j^aking  news 
a  combination  of  beauty,  convenience,  paneling  stained  in  verde,  and  con-  coyer.  Bond  papers,  cover  papers, 

and  efficiency  of  operation.  The  tains  mahogany  desk,  chairs,  filing  bristol  board,  cards,  novelty  stock,  ^^.g 

plant  was  designed  imder  the  personal  cabinet  and  floor  lamp.  envelopes  and  various  other  papers  ^^jjjg  ^ 


parties  and  other  employe  sodi 
events. 

This  includes  sink  with  he 
and  cold  running  water,  gas  range 
and  mechanical  refrigerator,  all  in 
white  porcelain. 

Off  the  newsprint  paper  storeroom 
on  the  ground  floor  below  the  recrea- 
wash  room. 


tion  room  is  the 
done  in  white  with  black  trim.  This 
is  complete  to 


enclosed  shower 
bath,  and  clothing  lockers  are  being 
built  adjacent. 

The  exterior  of  the  building  pre¬ 
sents  an  attractive  appearance,  wita 
newly  planted  red  maple  trees  along 
the  sidewalks  on  the  west  side  and  at 
the  northwest  comer. 


Office  of  Mrs.  Allyne 
V.  Nugent,  publish¬ 
er,  in  the  new  Lin¬ 
coln  Evening  Courier 
plant. 


Boise  Capital  News,  Scripps  League 
evening 


newspaper  publisnea  w 
Idaho’s  capital  city,  on  Oct.  31  pub¬ 
lished  an  84-page  progress  ediher. 
celebrating  the  installation  of  a  Hoe 
press,  two  mixer  machines  and  new 
stereotype  equipment.  Taylor  C 
Robertson  is  general  manager  and  Max 
G.  Funke  is  editor  of  the  News  wtuch 
dates  from  1901.  Unforseen  difficultief 
combined  to  prevent  printing  of 
of  the  edition  on  the  recently-instalJ 


Linotypes  and  make¬ 
up  benches  in  Lin¬ 
coln  Courier  com¬ 
posing  room. 


Exterior  view  of  new 
Courier  plant. 
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FivP  D;)ilieS  Ofder  Machine  Pre-Registers  Color  Plates 

lllw  l/milvJ  Wl  liVl  LjjI  month  Wood  Newspaper  Machinery  Corporation  announced  the  development  of 

new  equipment  for  pre-registering  color  plates.  The  machine  has  been  in  service  for 
II  sometime  in  the  plant  of  the  New  York  Journal-American.  Herewith  are  first  photo- 

IICW  UOSS  UnilS  graphs  of  the  new  equipment. 


New  York  News  Purchases  Seven 
—Five  Used  Presses  Sold 

Five  newspapers  have  ordered  new 
preffi  equipment  from  Goss  Printing 
Press  Company,  Chicago,  indicative  of 
a  renewed  interest  on  the  part  of 
daily  papers  to  improve  their  pro¬ 
duction  facilities. 

Latest  order  to  be  received  is  from 
Minneapolis  Star- Journal.  For  the 
printing  of  four-color  comic  sections, 
'J»  Star-Journal  has  ordered  a  new 
hi^-speed,  anti-friction,  multi-color 
press.  It  consists  of  eight  heavy  duty 
units;  one  pair  of  folders  with  two 
deliveries;  one  pair  of  angle  bars;  a 
set  of  cast-iron  substructures  for  the 
complete  press,  arranged  for  feeding 
wete  from  underneath,  and  special 
hj-poid  gear  drives  for  use  with  an 
adividual-type  motor  drive. 

In  addition,  the  Star-Journal  has 
purchased  three  Goss  high-speed,  low 
construction  units  and  one  pair  of 
rolders  to  convert  its  press  equip¬ 
ment  to  a  total  of  12  printing  units 
and  three  pairs  of  folders.  To  go 
with  the  new  press  units,  the  Star- 
Journal  has  ordered  a  new  casting 
box  for  the  sterotyping  department 
a.nd  other  auxiliary  equipment. 

N.  Y.  News  Buys  7  Units 
The  New  York  Daily  News  has  pur¬ 
chased  seven  high-speed,  anti-friction 
units  and  one  pair  of  folders.  This 
order  brings  the  total  of  Goss  equip¬ 
ment  in  the  News’  plant  up  to  58  units 
and  11  pairs  of  folders.  The  new  units 
are  the  latest,  heavy-duty,  full  en¬ 
closed  type,  being  equipped  with  ink 
mist  guards  and  hypoid  drives.  Units 
and  folders  will  be  moxmted  on  cast- 
iron  sub  -  structures  with  spring 
mountings  installed  to  minimize  vi¬ 
bration. 

Increasing  their  Goss  equipment  to 
a  total  of  six  units  and  two  pairs  of 
folders,  the  Bridgeport  (Conn.)  Post 
recently  purchased  a  high-speed,  low 
construction  unit  and  pair  of  low  con¬ 
struction  high-speed  folders.  The  in¬ 
stallation  will  also  include  a  new 
paper  roll  arrangement. 

Ihe  Springfield  Illinois  State  Jour- 
™tl  is  expanding  its  production  facili- 
^  with  the  purchase  of  additional 
VOSS  equipment.  Two  16-page  units, 
a  pair  of  balloon  formers,  and  six 
automatic  tension  arrangements  have 
own  ordered,  giving  the  Journal  a 
mtal  press  capacity  of  six  units  and 
one  pair  of  folders. 

With  the  purchase  of  two  Goss  rmits 
aud  two  new  paper  roll  stands,  the 
yracuse  (N.  Y.)  Herald  Journal  will 
inwe^  its  press  capacity  to  12  units 
and  three  pairs  of  folders. 

j  press  equipment  has  been  or- 
v  w,  Mundo,  Tam- 

f  :  alexico;  and  the  Insurance  Index, 
^uisvUIe,  Ky.  Goss  Cox-O-Type 
e^s  have  been  purchased  by  El 
4rfk^’  Columbia;  Port 

'V  )  Press;  and  Arlington 

The  presses  for  El  Pueblo 

Arthur  Press  are  equipped 
™  color  attachments. 

WWIi  Tribune  30  Years 

J"  Chicago  Tribune 

Tvnrwi  president  of  the  Chicago 
P^»cal  Union  No.  16,  cele- 
Trihnn  anniversary  with  the 

aecnnrt^  ^  October.  Mr.  Canty  is  a 
^nd  generation  Tribunite.  His  father 

the  TrS.  ^  proofreader 


Illustration  shows 
registering  machine 
with  color  plate  be¬ 
ing  introduced.  The 
center  hand  wheel 
clamps  plate  and  the 
two  outside  hand 
wheels  move  it  cir¬ 
cumferentially  and 
lengthwise. 


Illustration  shows 
plate  clamped  on 
trimming  machine 
cylinder  with  6xed 
pins  engaging  notch¬ 
es.  High  speed  cut¬ 
ter  is  shown  travers¬ 
ing  straight  edge  of 
plate. 


Soap  Man  Almost 
Lost  a  Sale 

His  Product  Almost  Came  Out 
Second  Best  in  Bout  with  Ink 

The  Argyle  (Wis.)  Atlas,  a  weekly 
of  which  Edwin  Schober  is  publisher, 
recently  ran  the  following  story  of  the 
trials  and  tribulations  of  a  soap  sales¬ 
man,  under  the  headline,  “Soap  Sales¬ 
man  Learns  What  Printer’s  Ink  Is.”: 

“The  other  day  a  peddler  of  patented 
soap  came  into  the  Atlas  oflSce  and 
asked  if  he  could  demonstrate  his 
produpt. 

“He  was  given  the  affirmative  re¬ 
sponse,  and  the  salesman  followed  his 
procedure  by  asking  for  some  ink  to 
smear  on  his  hands. 

“He  was  shown  the  ink  fountain  of 
the  newspaper  press,  and  without  hesi¬ 
tation,  the  salesman  dug  deeply  into 
the  black  sticky  stuff.  But  he  was  a 
liberal,  optimistic  man. 

Disregarded  Warning 

“Warned  that  it  was  an  awful  mess, 
the  salesman  still  insisted  that  his 
product  would  do  the  trick.  He  pro¬ 
ceeded  to  smear  his  hand  black — and 
we  mean  black. 

“He  took  a  small  quantity  of  soap. 
After  hard  rubbing,  his  hands  got  even 
blacker— though  it  seemed  they  had 
been  as  black  as  they  could  be. 

“More  soap,”  cried  the  salesman,  and 
into  the  can  he  dug. 

“After  laboring  ten  or  fifteen  min¬ 
utes  with  this,  and  by  this  time  be¬ 
ing  black  clear  up  to  the  elbows,  the 
salesman  still  insisted  that  his  soap 
would  do  the  trick.  It  was  certain 
that  he  did  not  dare  stop  then,  for 
he  surely  was  a  mess. 

“Again  and  again  he  dipped  into  the 
soap  can.  A  large  amoimt  was  used, 
and  finally  the  black  mess  started  to 
disappear.  He  managed  to  get  all  the 
ink  off  the  surface  but  the  poor  sales¬ 
man  will  find  ink  oozing  out  of  his 
skin  from  his  hands  to  nearly  his  neck, 
the  Atlas  believes,  for  the  next  month. 

“Yes,  the  salesman  sold  the  Atlas  a 
can  of  soap. 

“After  the  sale  was  made,  the  sales¬ 
man  confes.sed  that  he  was  in  doubts 
for  awhile  about  his  product.” 


Speedy  Roto  Work 

Printed  Cadillac  Standard 
For  Same  Day  Delivery 

A  new  speed  record  in  rotogravure 
production  was  set  up  by  the  Standard 
Gravure  Corporation,  Louisville,  Ky., 
in  producing  a  “Special  Convention 
Edition”  of  the  Cadillac  Standard,  a 
General  Motors  trade  monthly  in  late 
October.  Timed  with  announcement 
of  1940  models,  the  edition  was  pre¬ 
pared  for  a  night  preview  in  Detroit 
for  Cadillac  and  LaSalle  dealers. 
Standard  photographers  flew  to  De¬ 
troit  that  morning,  snapped  pictures 
of  arriving  dealers.  By  noon  the 
planes  were  off  for  Louisville  with  the 
negatives. 

By  5  p.m.  the  plates  were  on  the 
presses  with  the  photos  made  the 
.same  morning  in  Detroit,  450  miles 
away.  Back  to  Detroit  that  night 
went  planes  carrying  the  3,000  copies 
of  the  Cadillac  Standard,  and  they 
were  distributed  to  diners  at  the  deal¬ 
ers’  banquet. 


Illustration  shows 
transverse  cutter  and 
two  bevel  cutters  re- 
trimming  three 
edges  of  plate  at 
the  same  time. 


Empire  Conference 

New  York  Printing  Group 
Meets  in  Troy 

The  43rd  semi-annual  Empire  Typo¬ 
graphical  Conference  at  Troy,  N.  Y.. 
Oct.  21-22  urged  uniform  wage  scales 
among  cities  in  a  given  radius.  Ob¬ 
jection  was  made  to  increases  in 
prison  printing  and  “wholesale  train¬ 
ing  of  young  people  in  schools  for  the 
printing  business.” 

Conference  officers  will  serve  an¬ 
other  term,  having  been  re-elected  be¬ 
fore  the  conference  closed  with  selec¬ 
tion  of  Niagara  Falls  as  the  next  con¬ 
vention  city. 

Officers  are:  John  Forster  (G),  Buf¬ 
falo,  president;  Everett  O.  Krager, 
Binghamton,  .  first  vice-president; 
Frank  H.  Jackson,  Troy,  second  vice- 
president;  Frank  A.  La  Barge,  Glens 
Falls,  third  vice-president;  William  L. 
Reinhart,  Jamestown,  fourth  vice- 
president;  Irving  Cohen,  Syracu.se, 
fifth  vice-president;  Basil  J.  Hillman, 
Niagara  Falls,  .secretary-treasurer. 


Exempt  From  Dues 

Printers  In  Military  Service  Won't 
Have  to  Pay  ITU 

Members  of  the  International  Typo¬ 
graphical  Union  of  Philadelphia  on 
Nov.  1  approved,  by  a  vote  of  1,097  to 
73,  a  constitutional  amendment  which 
will  exempt  members  in  active  mili¬ 
tary  service  during  wartimes  from  all 
dues  and  assessments. 

Under  the  amendment,  the  union 
will  pay  the  printers’  dues  while  they 
are  away  at  war.  In  the  citywide 
vote,  the  “Progressive”  slate  carried 
its  program  all  the  way  down  the  line 
and  rejected,  by  a  vote  of  688  to  492, 
a  proposal  to  reduce  the  pension  and 
mortuary  assessments  of  the  I.  T.  U. 

Local  balloting,  held  in  conjunction 
with  a  national  referendum  on  the 
constitutional  amendments,  also 
turned  down,  1,023-140,  a  proposal  to 
create  a  new  vice-presidency  and 
make  members  of  the  affiliated  Mail¬ 
ers  Trade  District  Union  ineligible  for 
certain  offices. 

Named  Assistant 

James  P.  Grant,  formerly  of  the 
New  York  Times,  has  been  appointed 
assistant  to  Frank  Smith,  mechanical 
superintendent  of  the  Philadelphia 
Evening  Bulletin. 
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making  machine  may  ciiher  be  stacks 
in  the  inclined  galleys  on  top  or  k 
reversed  cases  resting  on  the  slide 
It  is  possible  to  cast  into  only  f(„i. 
cases  at  one  time,  but  if  two  case 
are  to  be  filled  with  the  same  tvw 


More  Mechanical  Problems  Solved 
By  Executives  of  ANPA  Dailies 


Device  Shov/n  for  Mixing  Two  Sizes  of  Ludlow  Mats- 
Method  of  Timing  Distributor  Screws  Told 


This  is  the  third  article  on  “Gad¬ 
gets.  Tricks  and  Short  Cuts  Used  and 
Distributed  by  ANPA  Offices,”  a  com¬ 
pilation  of  newspaper  production  ex¬ 
ecutives’  inventions,  prepared  recently 
by  the  Mechanical  Department  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation. 


Rig  for  timing  distributing  screws. 


Distributor  Signal 

G.  R.  Bolton,  Foreman. 
Composing  Room, 
Joliet,  (Ill.,)  Herald-News 


Mixing  Two  Sizes  of  Ludlow  Mats 

H.  B.  Goldey,  Superintendent,  and  The  special  quad,  marked  XX. 

Frank  Powell.  Machinist.  Toronto  u  ,i  •  r  •  rN.  .  •!  . 

Evenvig  Telegram  Method  of  Timing  Distributor 

We  experienced  considerable  trouble  Screws 

in  casting  in  one  line  two  sizes  of  William  Redfield,  Composing 
Ludlow  mats — for  instance,  a  72-point  l  .  i—  •  ^ 

and  a  48-point  mat.  When  the  line  Machinist.  Oncnnatt  Enquirer 

was  cast,  the  smaller  mats  invariably  The  accompanying  illustration  shows 
pulled  out  of  the  stick,  either  drop-  a  simple  arrangement  which  enables 


Movable  production  rack. 

Herald. 


it  is  possible  to  fill  both  cases  wi'j.- 
out  removing  them  from  the  racks  ri 
then  transport  all  eight  cases  to  ae 
ad  alley  on  one  trip. 


ciation  with  Milwaukee  newspaper' 
died  recently  at  a  local  hospital  fo. 
lowing  a  13-week  illness.  M: 
Schroeder  was  a  charter  member  o 


Alonzo  (Lon)  H.  Howard.  78.  me¬ 
chanical  superintendent  of  the  Home 

/•KT  -mr  V  171 _ J _  _  efartAl 


(N.  Y.)  Evening  Tribune,  has  starts 
his  68lii  year  with  the  paper,  whe'- 

i-_  1 _ _ _ _ i_  /lovil 


he  began  work  as  a  printer’s 


Bolton's  distributor  signal. 

inclusion  of  the  green  signal  is  pre¬ 
ferable  because  it  gives  definite  and 
po.sitive  notice  to  the  operator  that 
the  distributing  mechanism  is  clear. 

This  thing  was  worked  out  in  our 
own  plant  and  was  in  operation  be¬ 
fore  the  introduction  of  the  signal 
light  now  being  promoted  by  the  In¬ 
tertype  Corp.  It  saves  much  time 
and  avoids  many  wrongfont  mats  in 
a  day’s  work. 


Adds  Nickeling  Tonb 

nstallation  of  two  nickeling  ♦*'’h  j" 


1  r  1- jfi 

>iA  1  '4  -  * 

am 
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V 


Inlertype  Announces 
lew  Machine 

"Universal"  Can  Be  Converted 
from  Mixer  to  Non-Mixer 

A  new  line  composing  machine  has 
jeen  announced  by  the  Intertype 
Coiporation  called  the  Universal  In- 
■ertype,  because  it  can  be  converted 


New  Universal  Intertype 

irom  non-mixer  to  mixer  or  vice- 
versa  on  the  composing  room  floor. 
This  new  Intertype  was  shown  for  the 
f.rsttime  at  the  Graphic  Arts  Exposi¬ 
tion,  held  in  New  York  last  month. 
The  Universal  Intertype  features  an 
electric  automatic  magazine  shifting 
ience  known  as  the  Autoshift.  Safe¬ 
ty  devices  are  provided  throughout 
the  machine  including  the  mat  traffic 
ight.  This  light  is  located  a  little 
ibove  and  to  the  right  of  the  key- 


New  Plant  for  Minneapolis  Daily 

This  is  what  the  Minneapolis  Star-Journal  building  will  look  like  when  that  newspaper  s 
newest  expansion  project  is  connpleted  in  several  months.  This  architect  s  drawing  does 
not  show  the  $300,000  press  room  addition,  completed  in  June  of  this  year,  which  ex¬ 
tends  to  the  rear  of  the  plant.  The  enlargement,  which  includes  construction  of  an 
addition  the  same  four  stories  in  height  as  the  present  building.  200  feet  long  on  the 
side  facing  the  street,  with  a  depth  of  165  feet  along  133  feet  of  the  frontage  and  a 
depth  of  no  feet  for  the  remaining  67  feet  of  frontage,  will  give  the  Star-Journal 
according  to  John  Cowles,  president,  the  finest  newspaper  plant  between  Chicago  and 
Los  Angeles.  The  plans  include  complete  remodeling  and  moderniiing  of  the  present 

building. 


R.  W.  Page  Veteran  IPI  Judges  Named 


450  Work  Years 

Four  hundred  and  fifty  years  are 
spanned  in  the  working  records  of  the 
10  oldest  members  of  Troy  (N.  Y.) 
Typographical  Union  52,  which  is  ob- 
.serving  its  75th  anniversary.  Aver¬ 
aging  45  years  each,  the  list  starts  with 
John  W.  Byrne,  who  has  been  active 
56  years.  For  years  Mr.  Byrne  was 
an  active  printer  and  he  now  retains 
his  card  as  a  proprietor  member.  Next 
is  Edward  Keyes,  of  the  The  Troy 
Record  chapel,  who  has  seen  51  years 
of  service.  Down  the  scale  of  years 
come  then  Robert  M.  Landsborough. 
49  years;  William  M.  Singleton.  47 
years;  J.  E.  Rivet,  45  years;  John  J 
Holland  and  A.  W.  Hyde.  41  years 
each;  /  and  E.  A.  Rand.  William  J. 
Tyner,  Jr.,  and  H.  A.  Way,  forty  years 
each.  Of  this  last  group,  all  except 
one  are  associated  with  the  Record. 

New  Wood  Equipment 

Sales  of  sterotyping  equipment  re¬ 
ported  by  the  Wood  Newspaper  Ma¬ 
chinery  Corporation,  New  York,  in¬ 
clude  two  Pony  Autoplates,  both 
equipped  with  vacuum,  for  the  Jew¬ 
ish  Daily  Forward,  New  York;  two 
heavy-duty  Autoshavers  and  two  vac¬ 
uum  casting  equipments  for  a  double 
Automatic  Autoplate,  for  the  Phila- 


C.  A.  Brasch  Celebrates  45th 
Year  with  Southern  Papers 

Calvin  A.  Brasch,  foreman  of  the 
composing  room  of  the  Bradenton 
(Fla.)  Herald,  celebrated  the  45th  an¬ 
niversary  of  his  service  to  the  R.  W. 
Page  Corporation,  of  Columbus,  Ga., 
publishers  of  the  Bradenton  Herald 
and  the  Columbus  Ledyer-Enquirer 
papers,  on  Sept.  15. 

Mr.  Brasch,  now  in  the  ripening 
age  of  life,  grew  up  with  the  Page 


Harry  L.  Gage,  vice-president  of 
the  Mergcnthaler  Linotype  Co.,  Inc., 
will  .serve  once  more  as  chairman  of 
the  jury  for  the  IPI  Essay  Contest, 
it  has  been  announced  by  Fred  J. 
Hartman,  chairman  of  the  Contest 
Committee.  Serving  with  Mr.  Gage 
on  the  jury  for  the  Fourth  Annual 
Contest  are  J.  L.  Frazier,  editor.  The 
Inland  Printer;  Laurance  B.  Siegfried, 
editor.  The  American  Printer;  and 
Ernest  F.  Trotter,  editor  of  Printing. 


delphia  Inquirer;  two  Junior  Auto¬ 
plates,  with  vacuum,  and  one  heavy- 
duty  Autoshaver,  together  with  an 
eight-ton  electric  furnace,  for  the 
Miami  Daily  News;  two  vacuum 
equipments  each  for  the  Rochester 
Times-Union  and  the  Los  Angeles 
Examiner.  In  each  case  both  equip¬ 
ments  for  application  to  Junior  Auto¬ 
plates;  and  one  vacuum  casting  equip¬ 
ment  for  a  Pony  Autoplate,  sold  to 
the  Little  Rock,  (Ark.)  Democrat. 


ooard,  and  remains  lighted  as  long  as 
iere  are  matrices  on  the  distributor 
iar. 

Another  automatic  feature  of  the 
new  Intertype  is  the  channel  entrance 
iperating  lever,  located  directly  be- 
■ow  the  magazine-shift  operating 
bob.  Power  for  opening  and  closing 
He  channel  entrance  is  furnished  by 
;he  machine  itself. 

Changes  from  one  magazine  to  an¬ 
other  have  heretofore  necessitated  a 
corresponding  change  of  the  matrix 
lont  selector.  On  the  new  Universal 
■His  change  is  made  automatically 
when  the  operator  changes  magazines. 

^ong  other  features  of  the  new 
universal  Intertype,  the  manufacturer 
claims  related  improvements  in  the 
osting  mechanism  including  the  Baffle 
Mouthpiece,  Bulb-Type  Thermostat, 
wd  Duplex  Mould -Cooling  Blower, 
b  gcMral  other  details  of  the  machine 
similar  to  those  found  on  other 
^^®rolin^  Intertypes.  The  front  of 
be  machine  and  gears  are  completely 
covered,  the  distributor  bracket  is 
bsde  in  one  piece,  and  the  machine  is 
jo^rted  on  the  new-style  pedestal 

Net  Re-elected 

Delegates  to  a  semi-annual  meeting 
?  ij  9^1°  Typographical  Conference 
ed  in  Lima  re-elected  Ben  M. 
°8er.  Cincinnati,  to  the  presidency 
^otly,  and  chose  Athens  as  the  site 
April's  meeting.  George  Sor- 
•eles.  Marion,  was  elected  vice-presi- 
and  Roy  L.  Hiller.  Dayton,  sec- 

■etary.treasurer. 

Uds  Equipment 

Inquirer  recently 
Blue  Streak  Lino- 
to  its  mechanical  equipment  and 
.  ®,°Ptod  the  matrix  contrast  sys- 
of  black  and  white  contrast  on  all 
‘oes  of  the  typesetting  machines. 


corporation  and  its  newspapers.  He 
started  his  career  with  the  Columbus 
Ledger,  when  it  was  founded  by  the 
late  R.  W.  Page,  and  has  been  with  the 
Page  organization  constantly  since 
that  time. 

He  grew  with  the  Ledger  and  saw  it 
develop  from  a  small  newspaper, 
served  by  an  old-fashioned  flat-bed 
press,  into  a  modem  daily  with  a  48- 
page  cylinder  press  and  modern  me¬ 
chanical  equipment  throughout. 

He  was  foreman  of  the  Ledger  com¬ 
posing  room  until  1926,  when  he  was 
transferred  to  Bradenton,  where  the 
work  was  lighter,  because  of  his  fail¬ 
ing  health,  and  since  going  to  Florida 
his  health  has  improved  and  he  now 
looks  forward  to  rounding  out  half  a 
century  of  .service  with  the  Pages. 

Many  of  the  “youngsters”  who 
served  here  as  apprentices  under  Mr. 
Bra.sch  are  now  either  holding  re- 
spon.sible  positions  with  the  Page  or¬ 
ganization  or  are  connected  in  similar 
capacities  with  other  newspapers. 


a  A 


^  J-  Who?  .  .  .  YOU  . . .  if  you  now  use  Kemp 

,  Immersion  Melting  for  stereotyping, 

or  for  remelt,  BUT  NOT  FOR  BOTH 

#  You  know  how  much  Kemp  is  saving  on 
doing.  Make  your  metal 
melting  100  percent  Kemp  and  save  still  more.  In  most 
cases  the  remelt  equipment  can  be  supplied  with  gas- 
air  mixture  by  the  Kemp  Industrial  Carburetor  now  on  the 
job.  This  way  the  additional  investment  is  very  low. 

At  any  rate  why  not  let  us  tell  you  about  it?  Ask  the  young 
lady  to  take  a  letter  to  The  C.  M.  Kemp  Mfg.  Co., 
405  East  Oliver  Street,  Baltimore,  Maryland. 

Tell  us  what  your  additional  requirements  are  and 
we'll  give  you  some  figures  on  the  back  of  an  old 
envelope  —  or  something.  No  harm  knowing,  anyway. 


SUUEBIHKIRCi 

PIlTMtT,  •  HIUUHIY. 


VI 
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&ditotie.L:  A  VETERAN  STEPS  DOWN 


WELL-EARNED  RELAXATION  of  duties  has 
at  last  come  to  Charles  F.  Hart,  after  a  quarter 
eentury  as  nieehanical  suj)erintendent  of  the  AVte 
I’orA-  Times  and  nearly  as  long  a  prior  period  on 
other  American  and  English  newspaiiers.  His 
career  has  spanned  two,  or  more  accurately,  three 
major  phases  of  modern  newspaper  development. 
His  title  of  Mechanical  Superintendent  Emeritus 
is  uni(|ue  and  well-deserved. 

Air.  Hart  wjis  one  of  the  first  trained  engineers 
to  take  charge  of  a  newspaper  mechanical  depart¬ 
ment.  and  if  engineering  education  is  insufficiently 
recognized  totlay  as  an  advantage  in  news- 
I»a|H‘r  o|)eration,  as  we  l>elieve,  it  was  a  complete 
novelty  in  the  days  of  C.  F.  Hart’s  novitiate.  He 
came  ujK)n  the  newspai)er  scene  when  practical 
<()m|K)sing  machines  were  gradually  displacing 
the  hand  compositor  in  all  newspaper  offices,  when 
I)resses  were  piled  deck  uiwn  deck  in  an  effort  to 
fit  ever-increasing  pnaluction  into  primitively 
limited  flimr  space.  He  has  seen  the  Times’  com¬ 
posing  room  expand,  until  ttnlay  there  are  more 


machines  operated  there  than  there  were  in  the 
w  hole  city  of  New  York  at  his  advent.  He  has 
seen  engineering  principles  applied  to  press  de¬ 
sign,  with  tremendous  gains  in  speed  of  produc¬ 
tion,  .strength  of  construction,  quality  of  pnxl- 
ucts,  and  .safety  of  operation. 

Newspa|)er  i)eople  who  can  l(K>k  back  a  (juar- 
ter  ct'ntury  remember  the  courageous  experi¬ 
ment  of  Adolph  S.  Ochs  in  the  introduction  of 
intaglio  printing.  The  machines  were  imported 
from  Germany  a  few  months  before  the  outbreak 
of  the  first  World  War  and  their  successful  opera¬ 
tion  presented  tremendous  problems  to  the 
Times’  mechanical  shtaff.  So  quickly  was  this 
.situation  mastered  that  within  six  months  the 
Times  was  printing  on  these  pre.s.ses,  in  addition 
to  its  Sunday  pictorial  supplement,  the  Midweek 
Pictorial,  establi.shed  in  September,  1914,  to  keep 
with  the  pictures  i)ro<luced  by  the  war  in 
Eurojic. 

It  may  truly  l>e  said  that  the  great  develop¬ 
ment  of  pictorial  jonrnalism  of  the  past  10  years 


can  Ik*  dire«;tly  traced  to  the  Times’  success!' 
pioncH‘ring  of  rotogravure  j)rinting,  which  pp 
mitteil  repnxluction  of  ])hotographs  with  acUrit 
and  fidelity  never  Ix'fore  attained  in  newspajK- 
printing.  Other  newspajH-rs  quickly  followed  th 
Times'  example;  many  of  them  .s«'nt  their  exper. 
to  the  Tinu's  offic-e  and  Hart  to  learn  where  th 
bugs  were  hidden  and  how  to  coiKpier  them.  \ 
new  manufacturing  industry  was  created  in  thi. 
country  when  the  German  .source  of  intaglio nia 
chiiu's  was  clo.sed  by  w  ar — and  the  end  of  thi’ 
development  is  by  no  means  yet  in  .sight. 

“Charlie”  Hart,  modest  and  publicity-shy,  wii; 
|>robably  minimize  his  j»art  in  the.se  epochal  dt. 
velojiments.  He,  like  every  other  man  who  sharec 
in  winning  for  the  New  York  Times  the  top  spr 
among  .American  newspapers,  has  decried  ci^; 
for  individuals  and  accorded  it  to  the  “organia 
tion.”  But  when  the  history  of  •itHh  centun 
jonrnali.sm  is  written,  we  are  confident  that  th 
careful  historian  will  give  more  than  pa.s.sing  attm 
tion  to  his  accompli.shments.  We  wish  him  imd', 
more  happy  years  of  [Kar-e  and  reminiscence,  d 
leisurely  contem|>lation  of  the  .scene  he  helped  ti 
build,  and  a  hearty  welcome  whenever  he  wisti^- 
to  return  to  the  working  arena. 
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New  Plate  Grinding  Process  Reported 
At  Photo-Engraving  Convention 


Rotary  Grinder  Called  an  Improvement  on  Present  Methods 
— Obsolete  Price  Standards  Prevail,  Delegates  Told 


1 

L 


AN  OBSOLETE  standard  of  prices 
prevails  in  the  photo-engraving  in¬ 
dustry.  delegates  to  the  forty-third 
annual  convention  of  the  American 
Photo-Engravers  Association  were  told 
in  Philadelphia  recently  by  Charles  L. 
DeBevoise,  treasurer  of  the  Sterling 
Engraving  Company,  New  York. 

More  than  800  delegates  attended 
the  convention,  which  opened  Oct.  25 
at  the  Bellevue-Stratford  Hotel. 

“Our  prices,”  Mr.  DeBevoise  said, 
“depend  on  guesswork  and  bear  no  re¬ 
lation  to  the  changing  costs  of  labor, 
material  and  production.  In  the  mat¬ 
ter  of  intelligent  prices,  we  stand  at 
the  bottom  of  the  list  of  industries.” 

Albert  Hoffman  of  San  Francisco, 
president  of  the  association,  said  the 
industry  suffered  from  “oppressive 
regulation,  both  national  and  state."’ 

“We  must  get  relief,”  he  said,  “from 
interference  which  is  seriously  handi¬ 
capping  the  industry.  Photo-engravers 
cannot  obtain  relief  in  any  single- 
handed  effort,  but  the  organization  by 
aggressive  action  could  obtain  it.” 

Charles  D.  Fuller,  president  of  the 
Curtis  Publishing  Company,  told  the 
delegates  that  business  was  opposed  to 
war. 

‘The  surprise,”  he  said,  “is  not  that 
business  is  so  definitely  opposed  to 
war.  It  is  the  fact  that  business  has 
demonstrated  that  it  is  a  dynamic  and 
constructive  force  when  it  takes  the 
offensive. 

“There  will  be  no  chance  this  time 
to  say  that  business  men  are  war  mon¬ 
gers.  There  will  be  no  opportunity 
to  smear  business  with  the  assertion 
that  it  seeks  profits  from  human  suf¬ 
fering.  War  is  made  by  politicians 
and  not  by  business  men.” 

The  convention  was  opened  by 
Theodore  E.  Greifzu,  Sr.,  president  of 
the  Manufacturing  Photo-Engravers 
Association  of  Philadelphia. 

In  an  illustrated  lecture,  Ivan 
Dmitri,  New  York  color  photographer 
told  the  delegates  that  commercial 
photographers  will  fare  better  if  they 
work  more  closely  with  engravers. 

The  following  officers  of  the  Asso¬ 
ciation  were  re-elected: 

Albert  Hoffman,  president;  Peter 


Schotanus,  first  vice-president;  James 
J.  Stinson,  second  vice-president;  C.  G. 
Rohrich,  secretary  and  treasurer; 
Louis  Flader,  commissioner;  George 
Kletzker,  Lloyd  Bellamy,  Kenneth  E. 
Cooley,  Henry  W.  Mawicke,  C.  Watson 
Cheney,  members  of  the  executive 
committee. 

Highlight  of  the  technical  papers 
read  at  the  convention  was  a  report 
of  a  newly  discovered  process  which 
would  make  newspaper  and  magazine 
cuts  clearer  than  ffiey  are  today.  The 
paper  was  presented  by  W.  H.  Finkel- 
dey,  metallurgist  of  the  Edes  Manu¬ 
facturing  Company,  Plymouth,  Mass. 

Ever  since  woodcuts  went  out  and 
metal  half-tones  and  line  cuts  came 
in,  metal  plates  used  in  photo-engrav¬ 
ing  have  had  to  be  finished  by  hand, 
Mr.  Finkeldey  said  in  outlining  the 
new  process,  known  as  “Roto-Grip.” 

For  years,  Mr.  Finkeldey  added, 
these  metal  plates  were  ground  by 
hand  and  as  this  took  too  long  for 
newspaper  and  magazine  use,  leaders 
in  the  field  soon  turned  to  machine 
grinding. 

Then  the  only  improvement,  he  said, 
was  in  the  pumice  grinding  powder 
used  in  the  machine. 

Three  months  ago,  the  speaker  said, 
a  machine  using  the  rotary  grinding 
motion  was  perfected  by  his  company 
which  has  eliminated  burrs  and  ridges 
conunon  in  most  plates. 

“One  of  the  difficulties  of  the  old 


method  of  polishing  and  grinding,’’ 
Mr.  Finkeldey  said,  “was  that  the 
scratches  made  by  the  felt  wheel, 
impregnated  with  abrasive  powder, 
always  ran  in  the  same  direction. 

“This  is  contrary  to  the  principles 
of  the  good  grinding  and  polishing  of 
any  material  where  a  flat,  smooth  sur¬ 
face  is  required.  Another  difficulty  of 
the  old  process  was  the  fact  that  any 
deep  scratches  or  ridges  developed  in 
the  early  stages  of  grinding  the  sur¬ 
face  of  the  plate  were  not  entirely 
removed  in  the  later  polishing  opera¬ 
tions  but  were  if  anything  accentuated 
because  it  is  a  fundamental  principle 
that  where  grinding  is  done  in  one 
direction  only  a  ridge  or  deep  scratch 
once  started  tends  to  grow  deeper  and 
more  pronounced. 

“Still  another  handicap  of  the  old 
process  is  that  inevitably  in  the  course 
of  polishing  many  plates  the  surface 
of  the  felt  wheel  becomes  worn  or 
hollowed  out  in  the  center.  The  plates 
prepared  after  the  wheels  have  gotten 
into  this  shape  are  inevitably  ground 
more  at  their  edges  and  corners  than 
in  the  central  part  of  the  plate  which 
resulted  in  a  plate  of  varying  thick¬ 
ness  from  edge  to  center.  This  differ¬ 
ence  often  has  amovmted  to  as  much 
as  three  thousandths  of  an  inch. 

“With  all  these  faults  of  the  old 
polishing  process  in  mind  a  new 
method  was  developed  based  on  the 
soimd  fundamental  principle  which  is 
always  followed  in  polishing  any  large 
flat  or  true  surface  whether  it  be  a 
surface  of  plate  glass,  large  mirrors 
for  telescopes  or  highly  finished  flat 
surfaces  of  fine  precision  gauges.  The 
principle  is  simple — the  scratches  of 
the  first  operation  must  be  removed 
by  finer  scratches  in  the  next  opera¬ 
tion  and  these  scratches  must  run  sub- 
tantially  at  right  angles  to  the  direc¬ 


tion  of  the  first  scratclies.  This  prir.- 
ciple  is  followed  in  each  subseque:.: 
grinding  or  polishing  step. 

Mr.  Finkeldey  said  that  details  (f. 
the  new  polishing  machine  are  sIl 
secret  and  that  patents  have  been  ap¬ 
plied  for. 

He  said  however  that  plates  polishec 
by  the  new  process  are  flatter  and  fm 
from  ridges,  valleys,  deep  grooves  o: 
deep  scratches. 

“In  order  to  prove  this  point,"  he 
said,  “measurements  were  made  wi4 
the  Profilometer,  which  is  an  apparata- 
developed  by  Dr.  E.  J,  Abbott  and  hi 
associates  of  the  Physicists  Research 
Company,  for  measuring  to  millionth 
of  an  inch  the  evenness  of  surface  or 
all  types  of  polished,  ground  or  platec 
materials. 

‘The  great  advantage  in  having  a 
truly  flat  surface  on  the  plate  is  tha; 
it  eliminates  ‘bared’  effects  or  streaks 
in  the  light  tone  dots  of  wide  areas  c 
the  background  of  fine  screen  cuts 
This  has  been  an  annoying  and 
troublesome  difficulty  whidt  has 
plagued  engravers  for  many  years. 

“The  second  advantage  of  the  nw 
finish  is  its  superior  enamel  grippiof 
properties.  It  is  obvious  that  wto 
the  scratches  run  all  in  one  direction 
there  are  fewer  key  points  to  whies 
the  enamel  can  anchor  itself  to  the 
metal  surface  than  in  the  case  of  4e 
Roto-Grip  finish. 

“Here  there  are  literally  hundiw 
of  thousands  of  key  points  produced 
by  the  intersection  of  scratdiw  run¬ 
ning  in  every  conceivable  direcuon 
over  the  surface  of  the  plate.  In  shoft 
a  plate  with  a  perfect  tooth  to  grip 
the  enamel.” 
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LINOTYPICAL 

By  EDITH  BRISTOL 

We  spot  them  on  the  galley  and  we  nab  them  on  the  page. 


Improves  Plant 

Nelson  (B.  C.)  Daily  News  recently 
completed  an  extensive  improvem®- 
program  in  its  plant.  Nine  hun^ 
and  sixty  square  feet  was  added 
the  floor  area  of  the  pressroom  sn 


Today  the  Chief  found  one.  Good  grief!  You  should  have  heard  him  rage! 
Our  boys  are  swift  and  smart  and  sure — but  nothing  they  can  do 
Prevents  the  beasties  getting  in — etaoin  and  .shrdlu! 


We  offered  liberal  bonuses  for  each  caught  in  the  shop. 

Often  we’ve  tried  to  nail  a  hide  and  hope  the  plague  W’ould  stop. 
But  at  the  end  of  column  eight,  obtruding  on  the  view, 

Ugly  as  sin  and  black  as  night — etaoin  and  shrdlu! 


The  rats  and  mice  and  cockroaches  we  can  exterminate. 

But  the  inky  nests  of  these  two  pests  we  can’t  seem  to  locate. 
Brother,  if  you  should  know  a  cure — we’d  ask  this  boon  of  you — 
How  can  we  wipe  the  critters  out — etaoin  and  shrdlu? 


600  square  feet  to  the  floor  area 
the  newsprint  storage  and  w^ 
house  adjoining  the  pressroom, 
paper  installed  a  new  Goss  ’ 

plate  casting  box  equipped  with  U 
trie  Heating  Company  electric^ 
pump  and  metal  agitator.  To  the 
metal  pump  from  which  the 
casts  its  semi-cylindrical  plates  J  • 
attached  an  Electric  Heating 
pany  metal  pot  and  casting 
casting  pigs  to  get  away  from 
labelling.  A  Hammond 
electrically  heated  flat  caster  to 

in  addition  to  the  ordinary 
flat  caster  has  been  installed. 
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DaMAvIaV  FinriC  HllllSfilf  position  \  Linotype  Installations 

ftniDllivU#  Ixvpwllwl  I  IIIUJ  IIIIIIJVll  jQgal  QJ.  nearby  plants  avail-  Three  Blue  Streak  Linotypes  have 

_  -  _  ■  l\l  1  practically  forced  into  been  installed  by  the  Waukegan  (Ill.) 

Ua^iI  aI  nn0.m«ll1  rnflf  AVinn  Pmlll  ®  one-man  plant,  well,  my  only  sug-  post.  One  or  more  linotypes,  many 

tlcflu  wl  wllv  I  mil  LliyiUflliy  r  llilll  gesUon  is  to  buy  your  aspirin  in  of  them  with  self-quadders,  have  been 

,  f  K  II  fill  I  ^^1  •  I  A  J  *  dIa  X  aX  wholesale  lots.  installed  by  the  La  Salle  (Ill.)  Post^ 

Eddie  Raymond  of  De  Kalb  (III.)  Chronicle  Advises  Plenty  ot  ....  Tribune;  Superior  (Wis.)  Telegram: 

Mpirin  for  Beginners-Makes  50  to  60  Cuts  a  Month  (leyef  Ad  Job  “  h''  Pat, 

•  ‘  make-up  styles  or  other  improve-  i_l  ii.-j  a|L.„u,-  Texas;  Lawton  (Okla.)  Press:  De 

f  SL  •  t  e,Derience  t-lk*  ^ents,  this  picture  page  proved  to  be  \  by  Alhambra  ^ 

an  exception  to  the  rule.  People  liked  (Cai.)  Post-Ad.ocate  Vota  of  the  People-  Coedele  (Ga.) 

^  f  r*nc«  was  that  by  Eddie  Raymond,  it  and  commented  on  it.  Stereo  ink  and  a  little  ingenuity  are  Beltemue  (Wis.)  Recorder, 

^rfir  phofoqrapher,  and  head  of  the  The  result  was,  when  a  salesman  secrets  of  an  out-of-the-ordinary  “^“adiuni^item,  Richmond,  Ind.;  Tor- 

-i«^nan'  engraving  plant  of  the  DeKalb  came  along  with  a  new  and  different  display  job  turned  out  by  the  Alham-  (Conn.)  Register;  Minnetonka 

IH]  Chronicle.  It  is  presented  herewith,  type  of  an  engraving  plant,  a  one-man  (Cal.)  Post- Advocate  recently.  Weraid,  Wayzata,  Minn.;  Rock  County 


gestion  is  to  buy  your  aspirin  in 
wholesale  lots. 

(lever  Ad  Job 

Stereo  Ink  Used  by  Alhambra 
(Cal.)  Post-Advocate 


in  condensed  form. 

• 

MY  appearance  here  this  morn¬ 
ing  is  the  result  of  not  keeping  my 


proposition,  we  were  ready  to  listen.  The  result  was  a  piece  of  copy  for 


The  result  was  the  purchase. 

Equipment  Described 


Montgomery  Ward  that  combined  re¬ 
verse  printing,  halftone  and  line  draw- 


Leader,  Bassett.  Neb.;  Newark  (Ohio) 
Advoc^ate;  Beckley  (W.  Va.)  Inde¬ 
pendent-Observer;  Cedar  Valley  Daily 


,g  is  the  result  of  not  keeping  my  The  plant  is  the  only  one  of  its  kind  ing,  all  without  the  expense  of  making  ^Tenn’^°’^Mfr°cJll 

mouth  shut.  Last  spring  down  at  in  the  world.  In  many  respects  it  i.s  cuts.  Dresses  were  featured  in  the  ^a  )  Herald;  Dubuque  (lo^ 


Sent  University,  where  I  was  attend-  exceptionally  good.  To  describe  it  copy.  _ 

Tg  a  short  course  in  press  photog-  briefly,  the  ten-inch  focus  lens  is  Credit  for  the  job  goes  to  Stanley  ®  ^  Relfim/nf  TpvL- 

:aphy,  I  spent  the  days  in  listening  mounted  in  the  wall  between  the  dark  Wills,  composing  room  superintendent,  ’ ^ 

•0  photographic  experts  discuss  pic-  room  and  an  outside  room.  In  the  and  James  Richardson,  superintendent  „  Pn^n  in  w 

•ure  taking  and  the  evenings  with  outside  room  is  an  angle  iron  stand,  of  the  press-room,  according  to  P.  " 
flussell  Miller  of  the  Bloomington  carrvine  the  conv  board;  inside,  and  E.  Ritcha,  the  Post- Advocate  adver- 


Russell  Miller  of  the  Bloomington  carrying  the  copy  board;  inside,  and  E.  Ritcha,  the 
.’antagraph  in  asking  about  engraving  bolted  to  the  outside  stand,  is  a  simi-  tising  director, 
oroblems.  At  the  time  I  thought  my  lar  stand  about  six  feet  long,  on  which  The  story  is 


Tri-County  Press,  Polo,  Ill.;  Waco 
(Tex.)  News-Tribune  and  the  Times- 
Herald;  San  Antonio  (Tex.)  Guards 


The  story  is  told  by  a  set  of  three  Bat'i  (Maine)  Times;  La  PoHe  (Ind.) 
•oof..;:  the  first  showing  the  adver-  Herald- Argus;  Park  City  Daily  News, 


mestions  on  engraving  were  pretty  rests  the  Levy  60-line  screen  holder  proofs:  the  first  showing  the  adver- 

<nsible,  but  when  I  received  an  in-  and  the  film  holder.  Photoflood  Num-  tisement  as  originally  set,  page  deep  JJ^^iir.) 

itotion  to  come  here  and  talk  on  my  her  4  lamps  are  used  for  illumination,  on  5  columns.  Number  two  shows  ^ 

•lumorous  experiences  with  engraving  After  putting  up  a  piece  of  copy,  I  can  the  result  of  an  application  of  stereo  3  e  a. 

plants,  I  had  my  doubts.  If  my  ques-  go  in  the  darkroom,  switch  on  the  ink,  the  resulting  proof  being  a  re¬ 
ions  last  spring  were  humorous  to  lights,  focus,  put  up  a  piece  of  film,  versal  of  the  entire  advertisement.  Clpflf  j|>  f  AllCllllinliAn  I  III 

Mr,  Miller.  I  assure  you  that  they  were  expose,  controlling  the  lens  diaphram  Then  the  mortising  was  done,  and  tivlllll  VvlljUllipilUII  ll|l 

njthing  but  funny  to  me.  from  inside,  switch  off  the  lights,  turn  dress  cuts  from  the  original  setup  Increased  circulation  and  heavy 

"Why  Do  We  Have  It?"  tn  table  nearby  where  I  have  the  dropped  into  place.  papers  sent  the  Chicago  Tribune’s 

Let  me  give  vou  an  idea  of  our  set-  developer  and  emerge  from  the  dark-  During  the  process  it  was  possible  consumption  of  electricity  soaring  to 
•D  The  rhrnniele  is  IneateH  in  De  room  with  the  developed  film.  to  make  a  couple  of  corrections  not  a  record  height  during  the  month 

.£b,  m.,  which  has  a  population  of  There  is  a  US  Stoneware  11  by  14  previously  caught.  ^ 

'.«0.  our  circulation  is  5,400,  we  have  etcher,  a  printing  frame  and  table,  the  1,206.300  kilowatt  hour^or  eimugh 

3 employes.  You  ask  me  why  a  paper  necessary  trays,  graduates  and  other  rdlnlCIQ  I  ¥06  electricity  to  serve  a  city  of  lOO.WO 

if  our  size  has  an  engraving  plant,  j  Fairfield  a  new  Linotvoe  face  from  ^  month  were  consumed.  T]^ 

M  my  candid  answer  is.  I’ll  be  ^When  the  equipment  was  installed  th^^nd  of  Rud^lpTfficka  Ame?l  '"grease  of  more  than  85, OM 

■iarned  if  I  know.  the  operator  stated  it  would  only  be  a  engfavS  has  been  an-  kilowatt  hours  over  the  previous  high. 

Pictures  were  .1  crraHnal  rievelnrk-  Weck  Until  WC  WCrC  tUming  OUt  OUr  j® ,  _  f  I 


ad  my  candid  answer  Ls,  I’ll  be  ^le  equipme  i  the  hand  of  Rudolph  Ruzicka,  Amer- 

•xmed  if  I  know.  the  operator  stated  it  would  only  be  a  artist  and  encraver  has  been  an- 

Pktur^we  a  Bradu.l  develop-  Tek®  no  ZnoTfor  re!ea*74 

^ent  on  our  paper.  We  have  the  NEA  The  first  week,  no  cuts,  Linotvoe  Comnanv  Five  sizes  are 

k-vte  .applying  „a  wi.h  in.ema-  .T^Vurn' Sy  mw  sToU  ^Int  Tm  a“d 

lonal,  national  and  sometimes  state  f  cuts,  but  not  so  good,  an  point  in  process  The  Linotvne 

Jhotos,  but  there  was  a  need  for  local  fourth  week  the  operator  left,  saying  to  point  in  process,  me  ixinotype 

Dirties  Bei^g  irthe  ^itor°al  de-  he  was  going  back  to  Chicago  to  pick  Company  is  preparing  a  booklet  of 
oeing  in  me  eaitoriai  ae-  specimens  of  the  various  point  sizes 

Mrtment  most  of  the  time  and  report-  fE,  . .  ,  _ _ wio.,*  of  the  new  type,  which  includes  a  note 


dress  cute  trom  the  original  setup  Increased  circulation  and  heavj- 
dropped  into  place.  papers  sent  the  Chicago  Tribune’s 

During  the  process  it  was  possible  consumption  of  electricity  soaring  to 
to  make  a  couple  of  corrections  not  a  record  height  during  the  month 
previously  caught.  from  Aug.  24  to  Sept.  25.  More  than 

M  r  '  f  U  T  1,206,300  kilowatt  hours — or  enough 

New  idirtlCld  TyP6  electricity  to  serve  a  city  of  100,000 

_  .  _  , ,  _  .  ,  ,  for  a  month — were  consumed.  This 

Fairfield,  a  new  Lmotype  face  from  ^.33  3^  increase  of  more  than  85,000 
the  hand  of  Rudolph  Ruzicka  Amer-  ^^13^3^^  previous  high. 


New  Fairlield  Type 


he  was  going  back  to  Chicago’ to  pick  Company  is  preparing  a  booklet  of 
iin  Rnmp  mnrp  information.  specimens  of  the  various  point  sizes 


--  - r,  . .  vv.  spccimens  oi  IHC  vaFious  poini  sizes 

Mrtment  most  of  the  time  and  report-  more  information.  1  .  of  the  new  tvoe  which  includes  a  note 

ng  stories  I  due  into  mv  nocketand  That  left  me  with  an  engraving  plant  o*  wnim  i^iuaes  a  note 

s  awwes.  1  aug  inio  my  poexet  ana  ,  T  wwrVo/l  urr.rri<xrt  on  the  face  by  the  designer,  an  essay 

Mught  a  postcard  size  camera,  second  around  my  uock.  I  worked,  worried  work  bv  W  A  Dwieeins  and 

^and.  which  I  carried  and  snapped  and  fussed  with  that  plant  and  finally 

airtures  with  These  went  to  the  a  shirt  in  a  bag,  said  goodbye  reproductions  01 

w  wun,  inese  went  to  me  drug  caa  Ruzicka  s  drawings  and  engravings. 

;^re  for  developing  and  printing  and  ASne  I  visheJ^^^^  This  will  be  avaUable  on  r^uest  to 

lien  showed  up  on  the  editor’s  desk,  dots  in  a  halftone.  I  visited  the  interested 

I  hope  it  appeared  accidental.  Com-  newspaper  at  JanesviUe,  » 

merits  ranged  from  complete  silence  Wis..  then  I  went  to  Mus^tme,  la.,  and  .  .  .. 

’•0  a  grunt,  but  after  several  efforts  I  ^own  to  Alton  Ill.,  and  then  up  to  InStdllS  MCdlll  11631 
'56gan  obtaining  pictures  which  merit-  Bloomington,  Ill.,  and  when  I  came  a  j  /cr*\rj 

^  the  word,  “Better  send  it  off  and  ®  typewriter  and  Anderson  (S.  C.)  Independent 

Mve  an  eneravina  mado ’’  for  two  hours  pounded  out  a  report  of  and  Daily  Mail  recently  contracted  for 

Inspired  by  my  success  I  purchased  what  I  had  seen  and  learned.  That  the  imm^iate  installation  of  steam 
^  better  camera  a  Kodak  Recor^S  ‘•®Po«-t.  still  in  the  engraving  depart-  heat  m  the  three  buildings  which  are 
1*4  by  3ti.  and  apDroDdated  a  corned  serves  me  as  a  Bible,  and  when  used  by  these  newspapers.  The  latest 

’f  the  fruit  cellar  ?n  die  basemenTrt  Problems  crop  up  today  I  can  usually  type  unit  heating  will  be  us^  and  it 
■nme  and  started  develS  and  read  over  that  information,  and  pick  will  be  installed  throughout  the  entire 

printing  my  own  pictures  ^^Learning  ^^P  idea  or  two  that  serves  to  cor-  P^ant. _ _ 

delimitations  of  this  camera  I  bought  *'®®t  my  trouble. 

*  second  hand  Graflex  3(4  by  4(4  then  Continues  Reperterlal  Duties 


STEREOTYPERS 

(ilJl’SSWOKK 

MidcliLeio*te4,  04^ 


’The  Anderson  (S.  C.)  Independent 


*  second  hand  Graflex  3V4  by  4(4,  then  Continues  Reperterlal  Duties 

*  enlarger,  which  I  foimd  We  are  operating  our  plant  on  a 

^  the  basement  of  a  drug  store.  The  part-time  basis.  I  have  still  retained 
.  ,!^®r  was  replaced  by  an  Ellwood  my  regular  duties  in  the  editorial  room 
^udio  enlarger,  and  the  Graflex  gave  and  work  in  the  photography  and 
*ith  Speed  Graphic  engraving  end  in  my  spare  time.  We 

Mendelsohn  speed  gim,  which  stick  to  our  Saturday  picture  page, 
^^tutes  my  equipment  at  the  pres-  although  in  case  of  good  news  stories 

covered  with  pictures  we 
fbere  were  no  nearby  en-  rush  them  through,  with  night  work, 
.  plants  it  was  necessary  for  us  and  have  engravings  to  go  along  with 
f  ^  considerable  dis-  the  news  story.  We  run  about  50  to  60 

.L w  u^ve  engravings  made  and  local  pictures  a  month  and  average 
iftcr  tif  ^’unning  a  picture  a  week  between  1,100  and  1,200  square  inches 
;p  J  uews  event  happened  didn’t  of  cute  per  month. 

You  gentlemen  are  probably  trying 
Mturd^  we  worked  out  the  idea  of  a  to  figure  out  some  moral  from  this 
•pj.,  ®Y  Pictuvo  pave,  grouping  all  talk.  I  don’t  want  you  to  think  too 
Qgjpf'®  ®'’8*'aving  on  this  “Chronicle  hard  on  these  statements  I’ve  made, 
Psge,  and  filling  in  with  so  here’s  your  moral  ready  made.  For 
Alth^'^^i,  f^®  small  newspaper,  which  can’t  af- 

consider  our  com-  ford  a  real  engraving  plant  and  a  full- 


tiNGUe 

PRESS  BLANKETS 


Felt 

PRINTING  BLANKET 

PRINTING  BLANKET 

TingicdrK 

PRINTING  BLANKET 

FoondatioK 

PRINTING  BLANKET 

‘So/is/ac/ivn 
DRAW  SHEET 


PrMt  Blankats 
InMru  beHur'x 
Quality  Work 

Op.roting  Cost 


Tti*  on.  en  III.  right 
bright. r  b.- 
cou*.  of  it*  contrast¬ 
ing  background— but 
actually  th.y  or.  equal 
in  ton.  volu.l  G.t  full 
holfton.  contrast  with 
Wood  Dry  Mots. 

Sand  for  fr..,S»--^ 
sompl.  lot. 


Writ,  for  samples  and  prices 

TINGUE.  BROWN  & 


miinJu.  .  .  uur  cum-  lura  a  rcai  ciiKxavmg  piaiiL  aiiu  luii-  *  .  aa  < 

®  not  ®asily  excited  time  engraver,  contact  your  local  YORK:  114-120  East  23rd  St. 

^  we  seldom  receive  engraver  or  one  in  a  town  nearby  and  CHICAGO:  1227  Wabash  Avanua 
ents  on  new  type  faces,  new  arrange  a  working  agreement.  Let  him  LOS  ANGELES:  723  E.  Washingtaa  Rlvd. 


WOOD  FIONG  CORP. 

HOOSICK  FALLS  .  NEW  YORK 
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Daily  Eliminates 
Column  Rules 


Publisher  Pleased  with  Result — 
Little  Reader  Comment 


Believed  to  be  the  first  daily  news¬ 
paper  in  the  Blast  to  take  the  step,  the 
Asbury  Park  (N.  J.)  Press,  a  daily 
and  Sunday  paper,  dropped  all  col¬ 
umn  rules  and  jim  dashes  Oct.  26. 
Lyle  M.  Kinmonth  is  publisher. 

Until  Oct.  25,  the  Press  was  a  paper 
that  used  column  rules  throughout, 
including  the  editorial  page.  That 
day,  column  rules  were  omitted  from 
the  editorial  page.  Publisher  Kin- 
month  liked  the  result  so  well  that 
he  ordered  column  rules  omitted 
from  all  pages  in  the  following  day’s 


White  space  between  columns  is  six 
points  wide,  the  width  of  the  old  col¬ 
umn  rules.  Although  most  magazines 
which  omit  rules  retain  their  use  to 
separate  advertising  and  news  matter, 
even  this  distinction  has  been  elim¬ 
inated  from  the  Press. 

Surprisingly  little  comment  followed 
the  new  makeup,  according  to  General 
Manager  Wayne  D.  McMurray.  Front 
page  proofs  of  the  first  issue  without 
rules  were  shown  to  various  people  m 
the  office,  including  the  news  editor, 
with  a  request  for  criticism,  and  not 
a  staffman  noticed  it.  Such  little  pub¬ 
lic  comment  as  has  been  offered  is 
entirely  favorable,  according  to  Mc¬ 
Murray. 


Intertypes  Added 


The  Beai'er  Falls  (Pa.)  News- 
Tribune  has  purchased  a  Model  C 
Ir.tertype  to  replace  an  older  machine. 
Joseph  Irwin  is  foreman  of  this 
Pennsylvania  daily,  and  Harry  Cross 
is  machinist.  The  Daily  Messenger  of 
Canandaigua.  N.  Y.,  recently  placed 
an  order  for  a  streamlined  Model  C4 
Intertype,  equipped  with  automatic 
quadding  and  centering  device.  Sev¬ 
eral  fonts  of  Gothic  No.  13  with  Cairo 
Bold  Condensed  were  also  included  in 
the  order.  Howard  E.  Megaffee  is  the 
mechanical  superintendent  of  the  Mes¬ 
senger  and  Charles  W.  Megaffee  is  the 
machinist. 


Fisher  Promoted 


On  Speaking  Tour 


Goes  to  8  Cotumns 


Electric  Eye  Controls  Light  for  Engraving 


G-E  Totalux  installed  in  photo-engraving  room.  Operator  is  making  adjustments  for 
photographic  exposure.  Light-sensitive  cell  may  be  seen  in  upper  right  corner  on 
frame.  In  printing  plant  of  the  Maqua  Co.  in  Schenectady. 


A  NEW  automatic  ‘‘electric  eye"  de¬ 
vice  to  eliminate  inaccurate  expo¬ 
sures  caused  by  varying  light  in  en¬ 
graving  and  similar  processes  has 
been  developed  by  General  Electric 
engineers  at  Schenectady,  N.  Y. 

It  includes  a  photoelectric  tube, 
placed  to  receive  the  .same  light  that 
falls  on  the  work  being  done,  and  con¬ 
nections  to  a  control  box  containing  a 
motor  of  the  type  used  in  electric 
clocks. 

Total  light  required  for  a  given  type 
of  exposure  can  be  determined  on  a 
dial  of  the  control  box.  For  subse¬ 
quent  exposures,  the  dial  is  set  at  thi.s 
point  and  allowed  to  turn  back  to 
zero.  There  a  relay  turns  off  the  light 
or  sounds  an  alarm. 

If  the  light  is  unusually  intense, 
the  photoelectric  control  speeds  up 


New  Monotype  Faces  lanston  Booklet 


Two  new  type  faces,  Artscript. 
Series  No.  225.  and  Swing  Bold.  Series 
No.  217,  have  just  been  announced 
by  Lanston  Monotype  Company. 
Swing  Bold  is  entirely  completed  in 
all  sizes  and  Artscript  is  in  process, 
it  was  stated. 


C.  J.  Maloney,  western  district  man¬ 
ager  of  Cutler-Hammer,  Inc.,  Mil¬ 
waukee,  manufacturers  of  electrical 
control  apparatus,  has  announced  that 
Terry  Fisher  has  been  appointed  to 
take  charge  of  the  Northern  Indiana 
territory  with  headquarters  in  South 
Bend.  Mr.  Fisher  was  graduated  from 
Northwestern  University  with  a  de¬ 
gree  in  engineering.  He  has  been  with 
Cutler-Hammer  for  many  years  as 
sales  engineer  in  the  Middle  West. 


Howard  N.  King,  typographic  con¬ 
sultant  for  Intertype  Corporation,  is 
speaking  before  New  England  Crafts¬ 
men’s  Clubs  this  month.  His  present 
itinerary  includes  the  following 
Clubs:  Providence,  R.  I.,  Nov.  15; 

Worcester,  Mass.,  Nov.  16;  New  Haven, 
Conn.,  Nov.  17;  Springfield,  Mass., 
Nov.  18. 


New  England  Mechanical  Executives 


The  Litchfield  (Ill.)  Daily  News- 
Herald  changed  its  format  Nov.  1  with 
the  addition  of  another  column,  mak¬ 
ing  it  a  standard  eight  column  news¬ 
paper.  Headline  type  was  changed 
to  Erbar. 


Lake  Erie  Bulletin 


Brochure  Gives  Questions  and 
Answers  on  Rubber  Plates 


Lake  Erie  Engineering  Corporatior 
Buffalo,  has  just  issued  a  new  bullet 
No.  382,  giving  questions  and  answer 
covering  the  use  of  rubber 
plates  as  well  as  selection  of  vulcaniz. 
ing  presses. 

Use  of  rubber  plates  is  growing,  te 
bulletin  states.  They  are  being  usee 
for  virtually  the  entire  range  of  woii 
from  open  ruled  forms  with  hair-line 
rules,  to  solid  tint  blocks  and  panic. 
graph  plates.  Rubber  plates,  it  s 
stated,  can  be  made  from  type  font 
electros,  halftones,  zincs,  gem  met 
pattern  plates,  etc.  but  moulding  fe 
woodcuts  is  not  advised  without  mak¬ 
ing  an  intermediate  electrotype.  He 
plates  are  used  to  advantage  on  almo; 
any  type  of  material  except  glossy 
coated  paper,  on  fibreboard,  clo‘i 
cellophane,  glass,  tin.  metallic  pape.*; 
etc. 

The  bulletin  can  be  obtained  froi 
the  Lake  Erie  headquarters  office  h 
Buffalo. 


the  movement  of  the  dial.  If  there  is 
less  than  the  normal  amount  of  light, 
the  device  compensates  by  automatic¬ 
ally  slowing  the  dial  and  lengthening 
the  exposure. 

Light  intensity  variations  occur  be- 
cau.se  of  voltage  fluctuations  and.  when 
carbon  arcs  are  used,  because  of  car¬ 
bon  density  differences.  As  the  in¬ 
strument  controls  total  light,  it  has 
been  named  the  “totalux.” 

In  practice  it  has  increased  the  speed 
of  production  of  plates  requiring  ac¬ 
curate  exposure  and  has  decreased 
production  costs  by  eliminating  im¬ 
properly  expo.sed  plates  which  must 
be  discarded.  The  designers  of  the 
instrument  expect  it  to  be  of  value  in 
photo-engraving,  lithography,  blue 
printing  and  rotogravure  production 
work  but  not  in  ordinary  photography. 


Veteran  Retires 


John  Franklin  McFadden,  Sr,  »L 
for  the  last  16  years  has  been  a  proo- 
reader  and  historian  of  the  Stcubci- 
ville  (O.)  Herald-Star,  will  refe 
Nov.  11.  Mr.  McFadden,  who  cele¬ 
brated  his  84th  birthday  Nov.  6  plari 
to  go  to  Lockpori.  N.  Y.,  to  make  hi 
home  with  his  daughter,  Mrs.  Emee 
Cary.  He  is  the  only  surviving  me:r- 
ber  of  the  first  cla.ss  of  Ohio  Sta:: 
University  and  was  instrumental  z. 
establishing  the  college  of  law  at  the 
state  university.  After  practicing  k* 
in  Columbus  he  moved  to  Buffalo  a-i: 
eventually  to  Steubenville,  where,  e 
1916  he  joined  the  Steubenville  Gc- 
zette.  In  1923  he  joined  the  Herald- 
Star. 


Printer  Honored 


The  Lanston  Monotype  Company  re¬ 
cently  issued  a  booklet  illustrating 
and  describing  all  of  the  equipment 
manufactured  by  the  firm  for  photo¬ 
mechanical  plate  making.  The  firm, 
at  24th  and  Locust,  Philadelphia,  will 
send  a  copy  to  interested  parties. 


More  than  fifty  members  and  the:: 
wives,  of  Local  No.  203,  ITU,  joine: 
the  night  of  Oct.  29  at  Council  Blufi: 
la.,  in  paying  tribute  to  David  M 
Nicoll,  oldest  active  member  of  the 
local,  who  this  year  celebrated  ffie 
fiftieth  anniversary.-  of  his  initiaticr 
into  the  union. 

Among  guests  at  the  meeting  i-'- 
honor  of  Nicoll  were  three  offidai: 
of  the  newspaper.  R.  R.  O’Brien,  gw- 
eral  manager;  L.  A.  Wallace,  mana^ 
editor,  and  George  Fouts,  medi^r^ 
superintendent.  .All  praised  Nicols 


long  service. 


Changes  Type  Face 

The  Chippewa  Falls  (Wis.)  HeroW- 
Telegram  has  changed  the  type 
of  its  heads  from  the  former  all-capi;; 
tal  letters,  to  the  "upper  and  lower 
letters.  In  place  of  the  former  ^er. 
columns  of  type  to  the  page,  the  daii> 
is  now  running  eight  columns  wi 
slightly  narrower  columns. 


Directors  of  New  England  Mechanical  Conference  photographed  at  recent  New  Lon¬ 
don,  Conn.,  meeting.  All  were  unanimously  re-appointed  for  another  term.  Sitting 
(left  to  right)  S.  H.  Bowles,  publisher,  Springfield  (Mass.)  Union-Republican-News; 
F.  M.  Britton,  Nashau  Telegraph,  chairman;  W.  C.  Crighton,  New  London  Day,  secre¬ 
tary;  R.  M.  Fitzgerald,  Worcester  Telegram-Gazette. 

Standing  (left  to  right)  W.  C.  Govier,  Boston  Herald-Traveler;  H.  G.  Jones,  Portland 
Press-Herald;  H.  Dusing,  Brockton  Enterprise;  J.  H.  Laing,  Manchester-Union  Leader; 
C.  S.  Magoon,  Fitchburg  Sentinel;  A.  P.  Palmer,  Woonsocket  Call;  H.  E.  Zerbe,  Law¬ 
rence  Eagle  Tribune;  J.  J.  Mahoney,  Holyoke  Transcript;  C.  M.  Spooner,  Pawtucket 
Times;  C.  A.  Staley,  New  Haven  Register;  G.  W.  Kent,  New  London  Day;  B.  H.  Gar- 
rity,  Hartford  Times;  H.  T.  Stanger,  Christian  Science  Monitor. 


new  etching  machine  for  use  m 
engraving  department.  In  the 
page  40th  Anniversary  Edition  w  j 
was  published  by  the  Daily  Mai 
cently  635  local  pictures  were  carnw 


Buys  Etching  Machine 

The  Anderson  (S.  C.)  Indepen^”'  I 
and  Daily  Mail  recently  purchased 

fnr  use  in  1“'  s' 


Weekly  Moves 

The  Bay  Ridge  Record,  weekly^ 
Brooklyn,  New  York,  recently 
to  new  quarters,  occupying  the  ^  I 
floor  of  its  own  four-story  ^  I  In 
The  record  is  owned  and  pub  I  .i|| 
by  Harry  W.  Warner  I  Olh 
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continued  jrom  page  I 


jit,  joined  the  Peninsular  Engrav- 
g  Co.,  which  did  developing  and 
inting  of  chalk  plates  for  the  News, 
1898.  It  was  through  his  job  there 
at  Kuenzel  got  into  the  newspaper 
fflpogj  three  years  later. 


_ _  .  During 

his  37  years  on  the  News  the  depart- 


sent  has  been  enlarged  and  changed 
six  times. 

Mr.  Kuenzel 
his  picture  of  Detroit’ 


is  best  known  for 
„  '  t’s  skyline,  he 

sade  in  1924  and  printed  from  an  8 
1 10  negative  on  to  a  single  roll  of 
paper  191^  feet  long  by  52  inches  wide. 

The  picture,  a  photographic  feat  at 
die  time,  is  now  used  as  a  mural  deco¬ 
ration  in  the  News’  uptown  office. 

We  had  to  turn  the  studio  into  a 
(iark  room,”  he  recalled.  “I  had  six 
aelpers  and  it  took  12  hours — from 
2:30  pjn.  on  a  Saturday  to  3  a.m.  on 
Sunday— to  produce  the  picture.  It 
had  to  be  shaded  properly  so  that, 

*hen  developed,  it  would  come  out 
veiy  evenly.  We  had  special  tanks 
built  for  the  developing  and  used 
two  specially-constructed  rollers.  In 
Edition,  we  had  to  import  special  partment  and  editorial  room,  all  previ- 
Gervert  paper,  52  inches  wide,  from  ously  in  individual  rooms,  have  been 
Belgium,  and  this  paper  was  rolled  thrown  into  one  large  room  by  the 
i:om  one  roller  through  the  developer  removal  of  all  partitions.  A  sound- 
a  the  other  and  back  and  forth.  We  reducing  and  heat  insulation  ceiling 
used  five  gallons  of  developer  before  has  been  installed,  a  new  horseshoe 
■Jie  picture  was  completed. 

"As  far  as  I  know,”  he  added,  “this 
j  the  only  picture  of  this  size  de- 
eloped  and  printed  on  a  single  sheet 
if  paper;  at  least  in  this  part  of  the 
-ountiy.’’ 

Kuenzel  used  an  8  x  10  Eastman 
•  lew  camera,  panchromatic  film  k.3 
iiter. 

His  proudest  boast,  however,  is  that 
■*  made  the  first  night  aerial  pictures, 
using  a  Contax  F  1.5  lens,  with  Agfa 
uper-pan  press  film.  These  pictiures, 

M  claims,  are  the  first  and  only  night 
pictures  made  in  the  air  without 
hashes.  He  took  them  from  a  Lock¬ 
heed  plane,  cruising  at  90  miles  an 
‘OUT  at  a  height  of  1,500  feet. 

“There  have  been  aerial  pictures 
hiade  from  a  blimp  over  Washington,” 
ie  said,  “but  there,  the  Capitol  and 
he  White  House  were  well  lighted. 

Here  in  Detroit,  we  had  no  artificial 
dds  to  help  us  in  making  the  pictures.” 


Rolland  Ransome,  Detroit  news  photog¬ 
rapher,  speaking  to  the  dispatcher's  desk 
through  the  new  communication  system 
from  one  of  the  18  dark  rooms. 


You  Can  Please 
Everybody 


Sli(‘ll-lii<ili  ilis|)l<i\  liiirs  .111(1  |»ricc  ligiirt's  con  lx?  produced 
(Mriily  Olid  ccoiioniic.ilK  wilti  Ihi'  ncu  itidlou  Shcll-Hi  Slug 
Slicor,  0  coMiposiiU|-rooni  tool  ol  •.peciol  iiilcrcsl  to  iicw,pop«!r 
iiicclionicol  executive!,  oiul  ^peei.iltv  printers.  IJy  its  us('  shi‘11- 
tiigli  I  ndlovv  slug-lieods  mov  he  locked  or  cemented  in  ploce 
on  hos»!  molcriol  TH.’i  high  in  ony  desired  position,  os  in  the 
openings  ol  simll-cosi  slereoly  pcs  lor  moking  lole  price  ch.inges 
or  corrections,  or  inserting  tor  ongulor  type  lines,  or  odding  sig- 
n.iliires  to  ploled  odvertisements  without  the  necessity  ot 
mortising  type-high  moleriol  or  ot  trouhlesome  mok(!-up.  lor 
costing  slug-heods  which  ore  to  he  locked  onto  hosi;.  special 
high-spoce  motrices  on;  <iyoil<ihle.  e(|uipp(!d  yyilh  pins  which 
cost  lack-hol*‘S  in  the  slug-heod. 

The  I  ndlovv  Shell-lli  Slug  Shear  is  operated  hy  o  hand  lever. 
In  using  this  machini!.  the  operator  inserts  the  shank  ol  thi;  slug 
into  on  opening  hetween  the  shearing  knives,  which  ore  covered 
hv  0  sliding  siripper-plote  when  the  machine  is  not  in  usi!.  .md 
moves  the  operating  lever  lorw.ird  and  downward,  shearing  the 
shank  trom  thi;  head  ol  the  slug,  which  is  then  ready  tor  use. 

The  Ludlow  Sluill-lli  Slug  Shear  is  sturdily  constructed  .ind 
precision-huilt  with  knives  made  ol  the  highiist  (pialilv  cutlery 
steel,  and  a  hardened  and  ground  cam  and  roll.  All  op(!rating 
parts.  (!xcepl  the  tiand  l(!V(!r.  arr;  enclosed  in  tiu!  housing.  It  is 
a  tool  huill  to  m«!et  the  exacting  s(!rvice  rerpiirements  ot  the 
modern  composing  room.  \\ril(!  tor  complete  inlormation  ,ind 
literature  descrihing  in  dr^lail  lh(!  Ludlow  Sh(!ll-tli  Slug  Sh(!ar. 


Stereotypers,  press  fore¬ 
men,  mechanical  superin¬ 
tendents,  business  manag¬ 
ers,  editors,  advertisers 
and  readers  —  all  are 
pleased  by  the  newspaper 
which  uses 


Stis  life  Membership 


Sheriff  Dan  Murphy  of  San  Fran- 
isco  County  has  been  granted  an 
^norary  active  life  membership  in 
^^ssfiien’s  Union  No.  4.  The 
leriff  for  20  years  was,  by  trade,  a 
-ressman. 


MORLEY 

MATS 


They  give  deep,  clean-cut, 
accurate  impressions  at 
low  moulding  pressure — 
prolonging  the  life  of 
moulding  blanket,  type 
and  cuts. 


Mill-conditioned  to  con¬ 
trol  shrink — scorch  quick¬ 
ly — release  easily,  without 
need  of  oil  or  powder. 

We’d  like  to  send  you 
samples. 


ATP  W»bend  Offer  web  fed  newspaper 
P^*»s  stopped  the  Show  at  recent 
National  Graphic  Arts  Exposition 
jn  New  York  .  .  .  produced  pages  of 
ocal,  national  and  foreign  pictures  at 
•«5  cost  than  any  other  process.  New 
'•Id  for  picture  supplements,  small 
•^d  large  dailies,  weeklies.  Ask  your 
P  Salesman  for  details  or  write 


Morley  Button 

MANUFACTURING  CO. 
Portsmouth,  New  Hampshire 
New  York  Office  -  46  E.  11th  St. 


2032  Clybourn  Avenue,  Chicago,  III 


Set  ID  members  of  the  Ludlow  Radidr.f  fcmil/ 


'vision  .  Mount  Vornon,  Now  York 


LINOTYPE 


TRADE 


nun  nui  do  )oii  want  tlif  iiiftal  in 

your  pot?  Just  make  up  your  mind  and 
set  the  new  Micro-Therm.  It  ojx*rates  on 
a  metal  temperature  variation  of  only 
two  degrees.  Separate  control  for  moutli- 
piece  has  same  accuracy.  Economical, 
too!  Heat  applied  from  within  to  min¬ 
imize  loss  bv  radiation. 


UUINU  IN  UIAIC  — After  the  Atlanta  Jour¬ 
nal  installed  this  Model  29  Blue  Streak  Mixer 
for  setting  heads,  foreman  Frkd  Conneu. 
wrote:  “This  machine  with  the  automatic 
(juadder  sj^jeeded  up  production  about  35?. 
Heads  are  always  set  b\’  the  tinu*  stories  are 
ready,  so  there  is  no  delay  at  press  time!’  Mr. 
Connell  missed  getting  in  the  picture,  but 
these  men  who  were  “shot"  remarked  as  fol¬ 


lows:  (left  to  right)  William  Guy  Smitb, 
“Running  the  headletter  bank  is  much  easier 
now!’  Machini.st  A.  T.  Carson,  “Every  parts) 
easily  accessible  is  a  jov  to  anv  plant  machii' 
ist!’  Machinist  J.  |.  (,'of:KiNG,  .  produoei 
more  and  gives  less  trouble  than  any  hpeset- 
ting  machine  I’ve  ever  handled!’  Operator 
J.  L.  Walker,  “. . . .  made  my  work  easier  and 
greatly  increased  my  production!’ 


KCVULUIIUNIAtK  — Here’s  the  Paducah  (Ky.)  Sun-Democrats 
2-in-l  Blue  Streak  Mixer  with  Self-Quadder,  which  Supt.  O.  H. 
“Otto”  Ruthenberg  says  has  “revolutionized  the  handling  of 
grocery  store  ad  composition!’  That’s  Mr.  Ruthenberg  looking  us  in 
the  eye.  He  made  an  extensive  study  of  typesetting  equipment  in 
plants  all  over  the  country,  then  made  the  Sun-Democrat  a  100? 
Linotype  plant.  In  addition  to  this  Model  29,  there  are  eight  other 
Linotypes  in  his  modern  composing-room  battery.  And  ...  oh,  par¬ 
don  us . . .  we  forgot  to  introduce  Mr.  J.  L.  Roth  (hand  in  hip  pocket) 
who  is  secretary-treasurer.  Do  you  suppose  that  smile  came  from 
looking  over  their  production  cost  sheets? 


jAVEU  DT  inC  jLlUvE — Superintendent  Ruthenberg  figured 
that  his  Paducah  Sun-Democrat  couldn’t  a£Ford  the  high  produc¬ 
tion  costs  of  this  obsolescent  composing  machine.  So  he  gave  it  the 
sledge  hammer  treatment  and  put  a  new  Blue  Streak  in  its  place. 
He  says  that  sledge  sure  proved  a  monev  saver. 

Linotype  Erbar  Bold  Condensed  and  Caledonia 


